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Featuring an Interview  
with horror writer 

Teri Jacobs  

 

Welcome to issue # 11!    

The theme this month is Promotion.  Have you ever wondered what 

makes a good web site for a writer?  This is the issue to check out, 

with advice from a number of people on web design tactics.  In fact, 

web site promotion seems to be the most popular form of self-

promotion for writers. 

As usual, we have a number of other interesting articles, both in the 

advanced writing (be sure to check out Damon Lord's article on 

swords), and tips specific to writing different types of genre. 
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If you have any comments, drop us a line at vision@lazette.net.  We 

would like to know what you think of Vision, and what types of 

material you might find interesting in future issues.   

Vision is also available Adobe Acrobat™ and Palm Systems™ 

downloadable versions.  We also have a new archive section for the 

on-line back issues.  (Please note that Adobe Acrobat™ and Palm 

Systems™ versions will be available one week after the html version 

is posted.  This allows us to catch as many typos and mistakes as 

possible before turning to formats that are not as easy to correct.)  

 

Interview: Horror Writer Teri Jacobs Interviewed by Shane P. Carr 

I cannot understand how inspiration works, nor explain it.  I can only 

accept the mysterious force and allow my imagination to fly wild with 

it.  

 

Promotion Tips from Pros By Mindy L. Klasky,  Bruce Holland 

Rogers, and Vera Nazarian 

Some of the members of the Publicity And Self-Promotion For Writers 

list offered a few tips for Vision readers. 

 

mailto:vision@lazette.net
http://hollylisle.com/community/downloads.html
http://www.sscdc.net/hlvision/
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How about an entire set of articles on web site design for 
authors? 

Putting the "Design" in Your Web Design   By Jennifer Dunne 

If you're a working author, you need a web site.  In today's Internet-

based society, where research is equated with typing keywords into a 

search engine, you can't afford not to have one.  But just as you'd 

never send a manuscript to an editor that was filled with typos, on 

ragged paper stained with coffee, so too your web site acts as a first 

impression to people who may never meet you.  

Image Counts: Your Professional Web Site By Linda Adams 

You've just decided to put up a website to promote yourself as a 

writer.  Obviously, you want to make it look the best you can, but you 

don't have a lot of web design experience.  What should you do?    

Hits and Visits 101: The Myths and Realities of Website Statistics  

By Linda Adams 

You've just visited John Q. Author's site, and you see by his hit 

counter that he's received 100,342 hits.  Then you read on a 

message board that Sally Writer has gotten 200,000 hits.  So many 

potential readers are looking at their websites!  And then you look at 
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your own writing website and wonder why it isn't doing as well.  Are 

you doing something wrong?  

Websites for Writers: What To Do and How By Kim L. Cole 

Everyone has a website.  Each new movie, months before it 

premieres, is granted an extensive website.  Software companies 

have websites, as do fast food restaurants, museums, and every 

Tom, Dick, and Harry.  You're a writer.  Do you really need a 

website?  That's just one of many questions that face writers in a 

cyber-filled world.    

Submitting Your Web Site to Search Engines By Bethanny Davis 

If you want to get traffic to your web site, you need to get it listed in 

search engines. Not all search engines are created equal, however. 

There are hundreds of search engines out there, but you don't need 

to worry about all of them. 

 

Networking for Authors By Emory Hackman 

You hold your full-length fiction manuscript in your hand.  There is a 

blinding flash.  Your job just changed from writing your manuscript to 

marketing your book.    
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Marketing Ebooks By Lazette Gifford 

Advances and other financial backing aside, authors who have been 

published by the well-known print houses have one big advantage 

over ebook published authors: bookstores.   People gather in 

bookstores, look at books, and buy them. Without a central "store" for 

electronic published works, they buying process becomes the 

equivalent of sending readers wandering from publisher to publisher 

and buying directly from the factory.   

 

Cutting Edge Mediæval Technology By Damon m. Lord    

One of the greatest problems in fantasy or historical novels is 

accurate weaponry. A knight with a sword may very well be quite 

appealing, but the fact remains that the first weapon of choice might 

not have been the sword. Here’s a rundown of some of the various 

weapons that would have been available to the armies in Mediæval 

times, a period which is often used as a source for creating fantasy 

worlds.    

 

 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  11 

 
 

In a Revision Rut?  Try 52 Index Card Pickup By Carol J. 

Stephenson  

One of the hardest tasks a writer can face is the revision letter.  Here 

she has a completed manuscript, and <gasp> the editor needs 

changes before she'll buy.  The required tinkering can range from 

Band-Aid to Demolition Derby.    

 

What Does Your Character's Body Say? By James Francis 

As writers and readers, we all recognize dialogue because whatever 

a character speaks is put into quotes. But using speech alone to 

convey what your character means could leave your story thin. Your 

character's body language -- what she says with gestures, body 

movement, and facial expression -- bolsters your prose and gives 

weight to your story. More than sixty percent of communication in real 

life is said to be non-verbal, either confirming or contradicting the 

verbal.    

 

Self-Editing: Why it is a Good Thing By L. Ruben Willis 

For many years, I have had the displeasure of going through a 

singularly frustrating experience – reading a published short story or 
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novel and discovering a glaring spelling or grammatical error.  This 

frustration fueled my feeling of “I can do better at this than they are – 

and they are published!”  This feeling was one of the reasons I turned 

from the role-playing hobby to a more structured form of storytelling.    

 

Computing for Heretics  By Bob Billing 

I spent two years writing and then editing Run from the Stars. The 

manuscript is well over six hundred pages, or one hundred and 

twenty thousand words. In twenty-four months and around a million 

keystrokes I didn't have a single crash or loss of data.    

 

Fantasy:  

The Care and Feeding of Fantasy Creatures By Stephen 

Bresnehan 

Knowing your world is a critical part of creating your novel. World 

building, no matter how you do it, will provide the information 

necessary for your dramatic needs. With fantasy creatures, there is a 

certain dual quality to the information you need to invent - first and 

foremost are the creatures themselves, and then comes how your 

fictional societies view these creatures. As a starter, it is worth 

revisiting a few articles that have appeared in prior issues of Vision.    
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Horror:  

The Line between Horror and Dark Fantasy by Lazette Gifford 

I do not write horror, nor do I even read much of it, but I am drawn to 

dark fantasy.  Both of these genres can have much the same type of 

scene -- dark alleys, creatures of the night, necks ripped open by 

vampires, and any number of other ghoulish additions.    

 

Mystery & Suspense: 

Praying for Inspiration: Using Mystery's "Holy Trinity" to Generate 

Ideas   By Rob Flumignan    

What?  Another article about where ideas come from?  Not exactly.  

Among many non-writers there seems to exist this notion that story 

ideas come out of nowhere, like little blessings from fairies powdered 

with magic dust.  I'd like to counter that belief by encouraging mystery 

writers to make ideas rather than get them.   
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Poetry: 

Publishing Poetry By Helen Ambler   

I was six years old when I first saw my name in print, on a two-line 

story in our school magazine. I think it was then that my addiction to 

the written word began.   

 

Romance:  

Pitching the Category Buzz Words By Carol Stephenson 

There I sat, with my heart in my throat, trying to string together a 

coherent sentence.  The Harlequin editor politely waited.  Somehow, I 

blurted out a gush of words.  The editor first frowned, then smiled. 

 "Oh, you have a repressed memory book."  

 

Science Fiction: 

Putting the Science in Your Science Fiction  by Karen J.H. Thistle 

The good news about writing fiction is that you don't have to describe 

the workings of the internal combustion engine every time one of your 

characters wants to go for a drive.  That is also the good news about 

writing science fiction.  
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Young Adult & Children:  

And The Moral Of The Story Is...  By Justin Stanchfield 

Once in the not so long ago, children's books were seen as little more 

than mini-morality plays, a vehicle to present a lesson or teach a 

moral, a learning experience wrapped up in the guise of a story.  

 

Young Writer's Scene: 

How to Get an Idea By Ernst-jan Heijnis 

So you've finished that last WIP, sat back and sighed in satisfaction, congratulated 

yourself, had a private toast to your success. Maybe you've even taken a little time off 

from writing. But at some point you're going to want to get to work again. So you sit 

down at your desk, boot up your computer, or put paper in your typewriter. Then it hits 

you. What are you going to work on?  

 

And much more! 
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MAY I HAVE SOME SILENCE HERE?  
By Holly Lisle 

2002, Holly Lisle  

 

In a perfect would, writing would happen in the center of a pristine 

office the size of a golf green, full of breathtaking wall prints, leather-

spined volumes filled with learned and inspirational text, and ankle-

deep carpet in some muted, classic color. Soft music would play, 

something fine and classical. No other sounds would intrude. In this 

veritable cathedral to our art, we would create masterpieces, edifices 

of words to rival the finest edifices of architecture.  

In fact, unfortunately, writing tends to happen in the middle of laundry, 

with young children screaming, “Mommy, I want some lunch!” and 

older children arguing and joking and horsing around with each other. 

Cats lurk on shoulders or attacking toes; books -- paperback and 

stacked sideways -- lean in perilous half-arches over us as we 

crouch, swearing, over our keyboards in the cramped, ugly little 

cubbyholes we have dug out for ourselves from unwanted and unlit 

corners of the house. Phones ring, stereos rumble, horns honk, 

babies cry, dogs bark.  

We don’t get cathedrals. We’re sometimes lucky to have a dedicated 

desk, one we don’t have to share with anyone else or with any other 

purpose. Like breakfast, lunch, and supper.  
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Yet we still write. Some of us carve a bit of peace and quiet out of the 

day by working weird hours, either very early or very late. Some of us 

have learned to threaten effectively, demanding a bit of silence and 

respect while we’re getting our pages done. Sometimes, however, we 

all end up sitting in the middle of chaos, writing in spite of everything.  

We learn, after a while, to make our own silence -- to block out 

distractions while we fall into the magic of our words. Or we learn to 

write in five-minute increments, in between distractions.  

But we are writers. We write. In spite of everything, we write. And 

whether we work in cathedrals or kitchens, we still build magic with 

our words.  

Here’s to your own magic -- and to a little bit of silence wherever you 

may find it.  

Happy writing,  

Holly Lisle  
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Passing Time 
By Lazette Gifford 

2002, Lazette Gifford  

 

As I look out my office window, I'm reminded that summer will soon 

be fading to autumn.  The year is going by so quickly!  I love to watch 

the seasons change, despite it being a visual reminder that time does 

not stand still -- though on some cold, snowy days it does seem to 

pause a bit.  

This has been a good year for Vision.  We have only one more issue 

of the ezine this year, in fact.  Although I have, unfortunately, been 

late with a couple issues, we've pulled it off in the end.  It's looked 

good, and we continue to hear from people who have found the 

articles helpful.  

Vision is a labor of love for everyone who works on it, and the only 

payment any of us gets is a kind word from those who read the ezine.  

So if you enjoy the articles, let us know.  

And enjoy this issue.  Marketing is becoming an increasingly 

important part of every writer's life as publishers devote less and less 

time to anyone but the top names.  I hope you find helpful 

information.   
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WORKSHOP 

NOTECARDING:  
PLOTTING UNDER PRESSURE  

By Holly Lisle 

2002, Holly Lisle   

 

Here's the scenario.  You find yourself in a situation where you have 

to do a book in a hurry.  Could be you got a letter back from an editor 

or agent telling you that, while they can't use the book you submitted, 

they would like to see your next project.  Could be you took on more 

contracts than you have time to complete.  Could be you forgot about 

a pending deadline, or put it off because Real Life intruded in a big 

way.   

In any case, now you're faced with a book that must be done to a 

professional level in a severely limited amount of time, and, for real 

fun, let's say that you don't even have any idea yet what the book is 

going to be about.  Maybe you know most of the characters, if it's a 

book in a continuing series.  Maybe the whole thing is just a vague, 

nebulous blur in your mind -- you sort of know what you'd like it to be 

about, but beyond that, you're in the dark.  
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Maybe you haven't a clue.  You are as blank as the page in front of 

you.  Maybe you simply have never been able to plot out a novel in 

advance and would like to try it.  

No matter what your situation, don't panic.  This workshop will teach 

you how to create plots out of thin air, with nothing but work, and 

more work, and maybe a bit of work after that.  Sound fun?  Well, 

actually, it is.   

Preliminaries   

In order to create this plot out of thin air, you're going to have to do a 

bit of book dissection.  You're going to have to guess about following 

things in advance:  

   

·        Who are the primary viewpoint characters in the book?  

·        How long do you want the book to be?  

·        How long do you want each scene to be?  

   

If you've never written a book before, I'll give you some help with this 

out.  A viewpoint character is the one through whose eyes you see 

some or all of the action in a novel.  In books told in the first person -- 

The dragon was coming after me -- flying close and tight behind me, 
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with the flames of its breath heating up my heels as I ran -- you 

usually have only one viewpoint character, the narrator.  In books told 

in the third person -- The dragon shot around the corner after Erin, 

flapping hard and breathing fire at his heels -- you can have any 

number of viewpoint characters, but for the best flow of the book, you 

should spend most of your time with just a few.  One to six viewpoint 

characters is pretty manageable.  The hero, the sidekick, the villain, 

the love interest, the villain's sidekick, and even the hero's cat are all 

potential viewpoint characters.  

To come up with characters, you can take a look at How to Create a 
Character (http://www.hollylisle.com/fm/Articles/wc2-2.html) and the 

Character Creation Workshop 

(http://www.hollylisle.com/fm/Workshops/character-workshop.html), 

as well as all sorts of books and other articles on the subject.  

Remember -- while you're at this stage in the process, nothing is 

written in stone.  Create more characters than you think you'll need, 

pick out the ones that really sing to you, and move on to the next 

step.  

How long should the book be?  Barring guidelines or contract clauses 

that state otherwise, figure on something between 90,000 and 

125,000 words.  You may end up going higher, but don't plan on 

going lower -- novels shorter than 90,000 words are hard as hell to 

sell.  

http://www.hollylisle.com/fm/Articles/wc2-2.html
http://www.hollylisle.com/fm/Workshops/character-workshop.html
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How long do you want each scene to be?  Depends on your writing 

style and a lot of other things, but to get all the goodies that you need 

into a scene, you generally have to give yourself a bit of elbow room.  

Figure on more than a thousand words and less than five thousand.  

If you aren't sure how to create scenes, or what you need to have in 

one, do the Scene Creation Workshop -- 

(http://www.hollylisle.com/fm/Workshops/scene-workshop.html), or 

read any number of excellent books or articles by other authors on 

the subject.   

The Mathematics of Magic   

I'm going to start a demo book for you, just so you can see how this 

goes.   

I'm going to create four characters who will be my viewpoint 

characters.  My heroine, named Elsie, is a twenty-something house-

painter who recently lost her best friend.  The hero is Mike, a sturdy, 

intelligent businessman bored out of his skull by the mundane nature 

of his existence.  Mike's best friend is a free-spirit with a tendency 

toward trouble named Frisco.  And the villain is ... hmmmm.  Let's go 

weird with this, and make the book a paranormal.  Let's say the villain 

is Elsie's dead best friend, who has been involved in wickedness that 

Elsie never knew about, and who ended up dead because of Elsie 

making an error -- if things had gone the way this best friend planned, 

Elsie would have been dead, and the friend would have been ... 

http://www.hollylisle.com/fm/Workshops/scene-workshop.html
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something else.  Let it rest.  The friend needs a name.  Let's call her 

Annabelle.  

Knowing nothing more about that, I'm ready to do a little math.  Let's 

say that I want my book to be 100,000 words long, and I want each 

scene to run an average of two thousand words.   

BOOK MATH FORMULA ONE:  

Number of words Scene length in words = Number of Scenes  

I'll need fifty scenes to complete the book.  I have four characters 

through whose eyes we'll be discovering the story.  I don't want to 

give each of them equal time, though -- I want to spend most of the 

time with my hero and my heroine, only seeing the action through the 

eyes of the sidekick and the villain from time to time.  

So say that I give my hero one third of the scenes, and my heroine 

one third of the scenes, and split the remaining third equally between 

sidekick and villain.   

To do that, I'll divide my fifty scenes into thirds.   

50 3 = 16 with a remainder of 2  

For the moment, ignore the remainder and concentrate on sixteen.  

That's how many scenes Mike and Elsie will have.  Annabelle and 

Frisco divide the final third between them.  16  2 = 8, so they'll each 

get eight scenes.  And you have that remainder of two -- you can 
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pass out the final two scenes to whomever you'd like to have them.  

I'm going to give an extra one to Annabelle, and one to Frisco.  

So here's what we have:  

CHARACT

ER  

# OF SCENES 

Elsie  16  

Mike  16  

Frisco  9  

Annabelle  9  

Break Out the Index Cards   

This next bit is pure fun.  

Get out a pack of index cards, write the name of each character on 

the correct number of cards, and if you'd like, on a few extras -- I'll 

make eighteen for Elsie and Mike, ten or eleven for Frisco and 

Annabelle.  

Once the names are on the cards, pull out a card set -- I start with the 

secondary viewpoint characters, because this lets me let the main 

story float for a while, building up momentum.  

With one set of character cards in hand, start writing down one-

sentence scene ideas, one per card.  Be a little crazy -- just write 

down all the fun things that you can think of that could happen to the 
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character you have in hand, keeping in mind that all scenes require 

conflict and change.  

Here's a demo:  

·        Frisco -- playing with the Ouija board alone, runs into 

the ghost of Annabelle, who tries to seduce him to her 

cause.  

·        Frisco -- running with Mike, confesses that he's been 

using the Ouija board and has had some cool experiences; 

invites Mike to try the thing out.  

·        Frisco -- meets Elsie and both likes her and has a bad 

feeling about her, as if he's seeing her through two pairs of 

eyes  -- he decides to see if he can get to know her better.  

·        Frisco -- and Mike take Elsie snowboarding, and Frisco 

makes a careless mistake that almost gets Elsie killed; 

afterward, he cannot figure out how he made that error.  

And so on.  These are not written in any particular order, though you'll 

find that as you're throwing down ideas, some will fall into a clear 

linear order.  Some won't.  Don't worry about it.  Never deny yourself 

a scene just because you can't figure out how it will fit.  

Do cards for each of your characters.  Don't worry about referring to 

the other cards as you put these scenes down -- just let yourself have 
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fun with them, coming up with one-line descriptions of exciting scenes 

that you want to write.  As you get a few things on paper, you'll find 

that you start having ideas for other characters.  And a rough idea for 

the story itself will start forming, too -- what it's about, where it could 

start, how it could finish.  

By the time you have all of your scene ideas on cards, you may have 

a clear idea of how the story will go.  Or you may not.  Doesn't matter.  

Find yourself a bit of floor spare, and put the cards on the floor, laying 

them out in the following fashion:  

Elsie  Mike  Annabelle  Frisco  

Elsie  Mike  Annabelle  Frisco  

Cont. ↓↓  Cont. ↓↓  Cont. ↓↓  Cont. ↓↓  

Don't worry when you're putting the cards out about placing them in 

any particular order -- you'll get to that.  Just keep them in character 

columns.  

Now.  There is probably one scene that stands out as the perfect 

scene to open the book -- it might be from any of the characters' 

points of view, but when you think about what you want to read on the 

first page, one or two of the scenes will really stand out.  

Put the scene that you prefer as your opener at the top of your row 

for that character.  
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Look through your other scenes for all the characters, and see which 

scenes, if any, are dependent on it, and which scenes for the other 

characters should be first for them.  

Start putting things in order, leaving your scene cards in their 

character rows for the time being.  You'll find that some of the scenes 

that you imagined being toward the end do remarkable things when 

moved to the beginning, and that your subconscious has given you 

some terrific correspondences -- one character will be doing 

something that meshes beautifully but strangely with what another 

character is doing, giving the story depth that you did not anticipate.  

You'll discover surprises -- scenes that play off of each other to 

create humor or tragedy that you had not foreseen.  You'll find a great 

deal of magic waiting as you shuffle your little squares of paper 

around.  

You'll also find scenes that don't seem to fit, as well as some that 

strike you as dull or pointless.  Scrap the dull or pointless ones, but 

don't give up on the ones that don't fit.  By working in backstory, 

changing some of your plot around, and devising some deceptions 

and surprises, you can often create a place for the “out-of-place” 

scene that will add layers, depth, and power to your story.  

Once you have your notecards in order by character, it's time to put 

them into one long, single line.  Start with a strong scene, end with a 

strong scene, and in the middle make sure all your events could 
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happen in the order in which you've placed them (though as you start 

typing this in, you can change things that don't quite work.)  

Once the cards are in order and you've read through them once or 

twice to make sure you have them they way you want them, sit down 

at the computer, type them in using either outline or bullet format.  

Copy and paste them into the bottom of your novel document.  Now 

just look at each sentence-scene, write the scene that it describes, 

and delete it when you're done with it.   

Working in this fashion, you eliminate all those “get out of bed have a 

cup of coffee drive to work answer the e-mail and FINALLY 

something happens” scenes that you can get otherwise.  You're 

writing from exciting bit to exciting bit, trusting your brain and talent to 

tie everything in and to give you some great surprises along the way.  

You don't have an outline so much as you have a rather sparse 

roadmap, one that leaves plenty of room for adventure and that won't 

take the fun out of your story before you've even written it.  

And you have something that can be completed on deadline, and that 

should be fresh and coherent and good when it's done.  

Good luck with your project -- and I hope you have as much fun with 

this technique as I have.  
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 INTERVIEW WITH  
HORROR AUTHOR TERI JACOBS  

By Shane P. Carr 

2002, Shane P. Carr  

 

(photo by Bob Meyer)    

Teri Jacobs is writer of horror and dark 

fantasy. She is the author of numerous 

short stories and has just recently 

published her first novel, The Void. 

Teri was kind enough to take time out 

of her increasingly hectic writing 

schedule to be interviewed and give us 

a glimpse into her dark mind.  

VISION:    When did you first realize you wanted to be a writer? At 

what moment did you discover you actually were a writer?  

Teri:   I first announced I wanted to be a writer when I was thirteen 

years old, and the moment I realized I was actually a writer happened 

in June, after The Void appeared on the shelves.  Newfound fans 

wrote me letters of praise and expressed interest in my next book. 

 Wow, reality struck then.  Suddenly, others had expectations of me 
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to bring them "the next book."  Readers saw me as a writer, and my 

ideas about myself and my work took on new meaning.  

VISION :   You have published numerous short stories and your first 

novel, The Void, in the Horror/Dark Fiction genre. What attracted you 

or inspired you to write in this genre?  

Teri: Morbid curiosity compels passersby to gawp at the twisted 

heaps of cars for that glimpse of smashed bodies; others to gather at 

brawls for the sound of flesh whapping and battering flesh; and the 

rapt-eyed to watch the nightly news with those highlights of war, 

murder, kidnapping and all other heinous acts.   And it makes me 

attracted to dark fiction. . . So that I can dangle the horror and hook 

an audience as well.  

VISION:  Are there any other genres you are interested in that you 

could see yourself writing for sometime in the future?      

Teri:   Oh definitely.  My Muse is quite fickle, and I've outlines for 

other novels in fantasy, science-fiction, thriller, and mainstream 

literary fiction.  Hopefully the future holds enough time for me to 

develop all the stories in my head.  

VISION:   The classic question -- Where do you get your story ideas? 

   

Teri:   Obviously from my Muse.  She is the air that I breathe, and 

consequently the energy in my blood and brain.  She brings the 
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imagery, and the hints in what everyone calls sparks or flashes of 

insight, that wonderful sensation of "a-ha."  Anything will trigger this. 

 Even an unsuspecting woman in her car is fodder as my mind 

conjures a life she's never lived.  But she will live it in my fourth novel 

as my main character.  Something about her clicked in my head, and 

I saw her weathered hands not on the steering wheel, but on the 

pottery wheel shaping clay.  I knew her thoughts and dreams and her 

appreciation of the quiet world -- knew her struggles as well, 

financially and emotionally, all of her as beaten up as her car.  Yet 

strong.  Strong enough to handle whatever haunting thing I would 

throw at her, and survive.  

I cannot understand how inspiration works, nor explain it.  I can only 

accept the mysterious force and allow my imagination to fly wild with 

it.  

VISION:  Writers tend to be a superstitious lot, with good luck charms 

and other objects they need to have nearby when they write. Do you 

have any such item that must always be with you when you write 

(e.g. Favorite Pen, Certain Music, Statue of a Drooling Gargoyle, 

etc.)?  

Teri: I do have a little statue of a gargoyle with his head thrown back, 

mouth open wide and his tongue stuck out to catch computer viruses, 

but the only thing I must have is my computer.  And usually some 

music.    
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VISION:  If you could offer one bit of advice to your fellow writers 

what would it be?  In turn, what would you tell them not to do?  

Teri: Besides luck and talent, a writer needs three things for success: 

passion, perseverance, and perspiration.  The thing a writer should 

never do is give up writing.          

VISION: Tell us about your recent 

novel, The Void.  What inspired you 

to write it?  (e.g.  Initial idea,  Where 

the idea came from, etc.)  

Teri: The Void alternates between 

the real world of Leslie Starr, a 

photographer plagued by shadows 

and a haunting legacy, and the 

underworld of Xibalba, where a 

Mesoamerican pantheon of dark 

gods and demons torture the dead. 

 There's something special about her 

that these ancient powers want.  The dreaded lords order Coatl, the 

Dark Man who stalks her dreams and preys upon his victims by 

slipping into their minds and then steals their souls for sacrifice, to 

bring Leslie into Xibalba.  But first he murders her best friend, the first 

of many, and lures her back to the lake, the place where it all began 

and will end.  
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The novel started out with the simple idea of a woman and her 

stalker, but became more complex and original as elements of 

shamanism, mythology, and spirits (all subjects which interested me) 

unfolded into the outline.  After watching a program on the Discovery 

Channel about psychic spies, I created the creepy character of Coatl. 

 And somehow this strange mix came together.  

VISION:  You have been to a few horror conventions. Do you feel that 

going to these conventions has helped your career as a writer? If so, 

in what way?  

Teri:  Yes, attending horror conventions has helped my career. 

 Without that initial meeting with Don D'Auria, I doubt I would have 

striven for such an ambitious and challenging first novel, nor would I 

have gotten myself off the bottom of the slush pile.  I've also met 

countless other writers who have given me a wealth of advice and 

support.  Granted, I would've learned the ropes on my own, but the 

climb would've be harder, longer, and not as much fun.  

VISION:  Do you feel any other authors have influenced your writing? 

 Have you gained anything from reading a particular author's work 

that has helped better your own writing?  

Teri:  Although I believe I have a distinct voice of my own, Edgar 

Allen Poe, Stephen King, H.P. Lovecraft, Clive Barker, Thomas 

Ligotti, and Charlee Jacob have certainly influenced my writing 

because I aspire to attain their level of skill, whether with atmosphere, 
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mood, language, style, character, structure, or poetry.  Lately I've 

picked up works by Joyce Carol Oates for that understated yet richly 

poignant writing.  Hopefully I can incorporate an ease and vivid 

simplicity into my style without sacrificing art.  

VISION:   What can your readers expect next?  

Teri:  I am currently editing my second novel, Shadow of Jezebel, 

which, if all goes well and meets my editor's approval, will be due out 

June 2003. Shadow of Jezebel deals with a group of fallen angels 

called the Grigori who've escaped their prisons in heaven and have 

returned to earth to bring back their sons, a race of giants called the 

Nephilim who were destroyed by God, his Archangels, and the Flood. 

The Grigori force Rani into becoming the mother host of horrors. In 

the course of the book, the readers will venture into Hell and Heaven, 

into battles between the Grigori and the Archangels, and into the 

venues of murder, necromancy and Enochian magick. Lilith, Asherah, 

Ba'al, Solomon, and Jezebel will have their parts as well. But mostly, 

the novel involves Rani's sorrow and terror -- the murder of one infant 

son, the monstrous and unnatural incubation of another son, and the 

threats of her son's murderer, who wants her as dead as her boy.  

I've also begun my third novel, tentatively titled Virtu in Flesh, which 

is about an artist, his art, and the seductive evil that creeps from the 

frames.     
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VISION:   As a horror author you have written some pretty terrifying 

scenes. What really scares Teri Jacobs?  

Teri:   The threat of falling from great heights, drowning, suffocating, 

being mangled in a car wreck, child predators, the destruction of this 

planet as well as the depletion of its natural resources and life, the 

loss of loved ones, death as in the total annihilation of my self, my 

soul if you will, so that I never ever have another thought or feeling for 

all of eternity.  

# 

Teri Jacobs' book, The Void, is available in bookstores 

everywhere. Those interested in contacting Teri or finding 

out more about her and her upcoming books can due so 

via her website: http://terijacobs.darkgriffon.net  

     

http://terijacobs.darkgriffon.net/
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PROMOTION TIPS  
FROM PROS  

By Mindy L. Klasky,   
Bruce Holland Rogers,  

and Vera Nazarian 

2002, Mindy L. Klasky,   
Bruce Holland Rogers,  

and Vera Nazarian  

 

Some of the members of the Publicity And Self-Promotion For Writers 

list offered a few tips for Vision readers:  

Mindy L. Klasky 

The self-promotion technique that has proven most successful for me 

is to cross-promote my writing self with my "other" selves.  At my day 

job, I am a librarian, and I used to be a lawyer.  I routinely speak to 

librarians' groups, have my books reported in library- and law- trade 

publications, have articles in alumni magazines, and so forth, all 

because the world seems to be fascinated by how this librarian-

lawyer spends her time outside of the office.  This cross-promotion 

was most evident in April, during National Library Week, when my 

firm hosted a signing for my new book (over 100 copies sold at a gala 

event with wine, cheese, and a reading), and two other libraries 

asked me to speak in conjunction with the American Libraries 

Association national them, "Writers Live at the Library."  Of course, 
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the specific form of promotion within these engagements is similar to 

that which we all practice in various venues:  I bring sample chapters, 

bookmarks, and business cards, and I do my best to sparkle!   

Mindy L. Klasky  

www.sff.net/people/mindy-klasky  

   

Bruce Holland Rogers   

Some of you already know about the guerrilla marketing kit I'm 

sending to people who pre-ordered my book for writers. One element 

of that kit is a button that features the cover of the book. Fans of the 

book can wear the button and tell people who ask about it about the 

book.   

Lately, I've been wearing a much simpler button, one with 

www.shortshortshort.com on it. That's all it says, although it's 

arranged vertically:  

short 

short 

short 

. 

com   

http://www.sff.net/people/mindy-klasky
http://www.shortshortshort.com/
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When someone asks me about it, I tell them about the web site with 

my stories. If there is time, I mention the email subscriptions to my 

short-shorts. And I hand them a business card with the URL on it. 

Sometimes I forget that I'm wearing the button until someone asks 

about it. In the last 24 hours, a gas station attendant, a computer 

salesman, and a grocery shopper in the produce section accepted my 

card and promised to take a look at what I do.   

How many will go to the site? Will that lead to any actual 

subscriptions? I may never know for certain since I don't ask 

subscribers how they heard about me. My experience is that the vast 

majority of subscriptions sell to people who already know me.   

But wearing the button is a fairly passive sort of promotion, and I do 

enjoy wearing my Writer identity out in public with strangers. And it 

costs very little. I used a pin-on name badge to make my button for 

under $1.   

I'm contemplating a www.shortshortshort.com bumper sticker for my 

car. :-)   

Subscribe to a year's worth of Bruce's short-short stories for just  

$5 USD. Full information at:  

http://www.shortshortshort.com  

   

http://www.shortshortshort.com/
http://www.shortshortshort.com/
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In general, though, I've found that promotion works best on one of 

two tracks:   

The personal track, where you reach one person at a time, but you 

already know them or you are meeting them face-to-face.   

The mass-media track, where you are reaching a large audience of 

people who will already be interested in your work, or an even larger 

audience of the general public who will mostly be uninterested in your 

work, but whose numbers are so great that if one in a thousand buys 

your book, your sales spike.   

Efforts outside of these categories may be worthy of experiment, but I 

think we're best off putting our efforts into one of these two tracks. 

If I write an unsolicited publicity email to someone I don't know, I 

generally say something like "I hope this message hasn't been 

intrusive."  (I don't do this, of course, with media contacts.  It's their 

job to receive publicity!)  I do this both to apologize in advance, but 

also to invite people to tell me if it has been intrusive.  And people 

do.   

I recently emailed over 100 Amazon reviewers who had reviewed 

books similar to my newest, just letting them know that the book was 

out there.  I had one person reply with irritation, and over a dozen 

have written to thank me and with promises to check out the book.  

That's a ratio I can live with.  And, of course, I send one message, 
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and that's it.  Repeated mailings to the same person about the same 

book... that's over the line in my view.   

I'd generalize this to other publicity efforts.  If you're at risk of over-

doing it, ask if you're overdoing it.  You'll hear back.  You still need to 

calibrate the feedback.  Some people you'll hear from believe that 

writers should do no publicity, that it's unseemly, that we should wait 

for the world to discover us.  Someone will always think that you're 

doing too much.   

It helps to remember that your main job is to write new work.  That 

can also restrain you some and help to prevent your doing too much 

publicity, whatever too much is.  

Vera Nazarian   

I have to make a choice to act like a confident person in certain public 

circumstances.  I've been doing that for years.  I am really a shy and 

introverted person, believe it or not.     

But at conventions I put on this "persona outfit" a role that helps me 

just be outgoing and to forget what kind of a shy mouse I might be 

deep inside.  Now, this is easier said than done, and I don't think 

everyone can do it.  For those of us who really cannot bring ourselves 

to be this way, there are various online situations where we can be 

just as "loud" or brassy or vibrant or whatever it is we are aiming for.   



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  41 

 
 
But there are definitely things that can be done.  For example, have 

you considered running a regular Blog, or Online Journal?  You can 

join the number of hip folks such as Teresa and Patrick Nielsen 

Hayden, Charlie Stross, Cory Doctorow, and so on.     

Here's Teresa's Blog, "Making Light":   

http://nielsenhayden.com/makinglight/    

A Blog can be as personal or as impersonal as you make it, and it will 

get you enough addicted readers and an ever-increasing regular 

audience as long as it manages to hold people's interest, and you 

would be surprised to the amount of boring stuff that can and does 

hold interest of certain readers.  For some people, nothing is boring.   

There are other online things, including the ones you mentioned, a 

website, reviewing, hanging out in newsgroups at SFF Net and 

USENET.     

   

Publicity and Self-Promo Grab Bag:   

Always use your own best judgment when checking out these links.  

The advice presented in all of them varies from mildly to moderately 

useful, and in some cases it is merely amusing.   

Let's focus on Press Releases:  

http://nielsenhayden.com/makinglight/
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http://www.writerfind.com/resources/pressreleases.htm    

Some RWA member promotion tips:  

http://www.patriciasimpson.com/promotion.html    

Spilled Candy's Promotion  

http://www.spilledcandy.com/books_for_writers.html  

Subscribe to free daily promo e-zine here:  

http://www.spilledcandy.com/Ecandy.html    

You Wrote It, Now Promote It!  

http://www.msnbc.com/news/720899.asp    

Five-Alarm Self-Promotion:  

http://www.suntimes.com/output/books/sho-sunday-kruse16.html    

The Art of Self Promotion:  

http://www.fictionaddiction.net/selfpromo.html    

Self-Promotion: Think Outside the Box, By Lori Van Pelt  

http://www.westernwriters.org/riding_the_cyber.htm    

Books & Writers Rank Monitoring Service:  

http://www.writerfind.com/resources/pressreleases.htm
http://www.patriciasimpson.com/promotion.html
http://www.spilledcandy.com/books_for_writers.html
http://www.spilledcandy.com/Ecandy.html
http://www.msnbc.com/news/720899.asp
http://www.suntimes.com/output/books/sho-sunday-kruse16.html
http://www.fictionaddiction.net/selfpromo.html
http://www.westernwriters.org/riding_the_cyber.htm
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http://booksandwriters.com/    

Key Elements of any Promotion Plan:  

http://members.aol.com/spilledcandybks/promotionplan.html    

Online Publicity Tips for Mystery Writers  

http://www.interbridge.com/pubtips.html    

Q & A with Publishers  

http://www.pubinsider.com/_wsn/page2.html    

Book Publicity Resources  

http://www.writerswrite.com/books/publicity/    

35 Ways to Make Your Next Book Signing an Event!!  

http://www.writerswrite.com/journal/jan00/james.htm    

Surfing the Amazon - Decoding Sales Ranks  

http://www.fonerbooks.com/surfing.htm    

Free Publicity for Your Book  

http://www.writerswrite.com/journal/feb01/vaughn.htm    

Armed and Ready: A Guide to Publicity Materials (last updated 

04/03/2000)  

http://booksandwriters.com/
http://members.aol.com/spilledcandybks/promotionplan.html
http://www.interbridge.com/pubtips.html
http://www.pubinsider.com/_wsn/page2.html
http://www.writerswrite.com/books/publicity/
http://www.writerswrite.com/journal/jan00/james.htm
http://www.fonerbooks.com/surfing.htm
http://www.writerswrite.com/journal/feb01/vaughn.htm
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http://www.mysterywriters.org/library/armed.html    

From the Editor - Author Network - November 2001  

Marketing & Promotion  

http://www.author-network.com/editor.html    

eMage by eMail - Internet Publicity  

http://www.emage-emarketing.com/112601.html  

   

To join the  Publicity And Self-Promotion For Writers list either:  

Go to this page:  

http://groups.yahoo.com/group/PublicityAndSelf-
PromotionForWriters/join    

Or they can send an e-mail to:   

PublicityAndSelf-PromotionForWriters-
subscribe@yahoogroups.com  

http://www.mysterywriters.org/library/armed.html
http://www.author-network.com/editor.html
http://www.emage-emarketing.com/112601.html
http://groups.yahoo.com/group/PublicityAndSelf-PromotionForWriters/join
http://groups.yahoo.com/group/PublicityAndSelf-PromotionForWriters/join
mailto:PublicityAndSelf-PromotionForWriters-subscribe@yahoogroups.com
mailto:PublicityAndSelf-PromotionForWriters-subscribe@yahoogroups.com
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PUTTING THE "DESIGN"  
IN YOUR WEB DESIGN  

By Jennifer Dunne 

2002, Jennifer Dunne   

 

If you're a working author, you need a web site.  In today's Internet-

based society, where research is equated with typing keywords into a 

search engine, you can't afford not to have one.  But just as you'd 

never send a manuscript to an editor that was filled with typos, on 

ragged paper stained with coffee, so too your web site acts as a first 

impression to people who may never meet you. They will judge 

whether or not to buy your books or hire you to write articles based 

on what they see on your web site.  

Are you nervous yet, ready to obsess about yet one more obstacle 

preventing you from becoming the next J.K. Rowling?  There's no 

need to worry.  A good web site doesn't require high-tech animated 

videos, the latest javascript plugins, or a dedicated staff of technical 

support people, although those are nice if you can get them.  What it 

does require, however, is a well thought out design.  

I can hear your complaints now.  "But isn't that why I'm paying a web 

designer?"  "I'm using a template that's already got the design 

included."  "I don't know anything about web design."  Let me 

rephrase those questions in real world terms.  When you buy clothes, 
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the cost of a fashion designer is included in the price -- but you still 

have a personal style of what you wear, don't you?  And using a 

design template is the same as buying a house that's a no-option 

double-wide modular home.  If you had to visit someone's home, 

would you rather visit a sterile prefab or a lovingly detailed Arts & 

Crafts style bungalow?  And finally, you probably don't know how to 

design an automobile, but you know in what style you want to be 

seen driving around.  That's all the level of programming knowledge 

you need to know in order to design a web site.  

Your design plan will consist of answers to the following seven 

questions.  Based on those answers, you can then go ahead and 

program it yourself if you have a technical bent.  You can just as 

easily give the plan to a commercial web designer who will be able to 

implement it.  

Why a web site?  

There are only two reasons to have a web site.  You're providing 

information, or you're selling something.  If you're a self-published 

author, or you have stacks of book copies you're trying to unload, 

you'll be selling something.  Make the purchase process as simple 

and secure as possible, with plenty of technical support for when 

things go wrong (as they will).  Otherwise, you're going to be 

providing information, and encouraging people to go somewhere else 

to actually buy your work.  Make sure your information is worth the 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  47 

 
 
time your visitors spend reading it, and that they have a clear path for 

the next step they need to take.  

Who are your customers?  

Are you planning on attracting large numbers of first-time visitors?  

Repeat visitors?  Secondary sales?  If you only have one book, you'll 

need to maximize the number of visitors in order to make more sales.  

Some methods of doing this are maximizing your links from other 

diverse sites, participating in banner exchanges, and sponsoring 

contests.  If you have books coming out every few months, you'll 

want to give people a reason to return, so that they'll know about your 

newest release (and hopefully go out and buy it).  Change your 

content frequently.  Secondary sales are things like journals and 

workbooks to go along with nonfiction books, or maps, artwork, and 

reference books that elaborate upon a fantasy world.  To serve these 

customers, develop your site with many cohesive references, so that 

regardless of the item of interest the visitor first looks up, a range of 

complementary products are suggested that may also be of interest.  

Which brings us to the next question.  

What do your visitors want?  

Note, this question does not ask what you will offer them.  Rather, it 

asks what they want.  The answer to this question should be a 

statement of values.  At the most basic level, your visitors want to 

satisfy an urge, or lessen pain.  Figuring out how to tap into the most 
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common motivators will increase your site's usefulness and appeal, 

translating into more sales.  At the very least, provide excerpts to 

relieve net-surfers' boredom.  

What one thing will your site do?  

This is your web site's "killer application."  If it is a true killer 

application, this will drive most of the traffic to your web site, and 

people will return over and over again to use it.  The Forward Motion 

community at Holly Lisle's web site is a perfect example of a killer 

application.  Some other applications are comprehensive and current 

market listings, scrupulously detailed historical references and 

timelines, and interactive gaming.  Once you find your killer 

application, everything else at your site should be designed to 

support it.  

How will you identify your site?  

There are five different ways to brand your site, so that visitors know 

instantly whether or not they're still on the site.  The next time they 

visit it, they're more likely to remember a strongly branded site.  

Although you don't have to use all five elements, the more you use, 

the stronger the impact your branding has.  You can have a character 

or mascot associated with your site.  (An example of this is the Simon 

character on mysimon.com.)  You can use common colors.  You can 

include a logo, either as part of the heading of each page or as the 

wallpaper behind the text on each page.  You can use common text 
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or typefaces.  And you can include thematic motifs.  This is the 

aspect of design that most web designers will focus on, so be sure to 

take advantage of their knowledge and suggestions if you're hiring a 

designer.  If you're doing it yourself, pick up a book like The Non-

Designer's Web Book by Robin Williams and John Tollet that will tell 

you all you need to know in order to fake a background in graphic 

design.  

Who is your competition?  

The last two questions are closely related.  The first recognizes that 

there are billions of people surfing the web every day, but very few of 

those will actually visit your web site.  What sites are they visiting 

instead?  Include sites both within your industry, of other authors or 

publishers, and outside your industry, such as sites for movies and 

TV.  

Why is your site different?  

This final question summarizes the design.  For each of the sites you 

have identified as a competitor, list why your site is better.  Your site 

must provide additional function, be easier to use, or cost less, and in 

a perfect world, do all three.  

Now that you know how you want your site identified, and what 

elements and applications are required to make it more appealing to 

your target customers than the competitors' sites, it's a trivial matter 
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to turn that design into a working web site.  Take your list to a 

commercial web designer, or program it yourself with the help of 

simple lessons and tutorials such as the ones at 

www.htmlgoodies.com.  

If you'd like an example of how the elements of this design plan work 

in a real life implementation, consider my web site, 

www.jenniferdunne.com.  It is providing information, to both new and 

repeat visitors.  I included persistent navigation, to find the 

information desired, and a "what's new" page to highlight the changes 

to the site.  I also included a page showing all the ways to order my 

books -- with four publishers of both ebooks and paperbacks, I need 

to minimize confusion and the opportunity to lose potential sales.  My 

visitors have varied interests, usually something related to romance, 

fantasy, or the occult, and I offer them access to the research 

material on which my books are based.  My "killer application" is an 

interactive tarot reading, performed by a character from one of my 

books.  (It's not really a killer application, but I'm working on that.)  

The site uses a common set of colors and gemstone graphics, as well 

as using the same typeface for all buttons and page headings.  It 

competes against other authors' sites and nonfiction research and 

community sites in my target subjects.  The primary additional 

function it offers is a sense of whimsy and fun -- it's set up to describe 

"tours" to different worlds complete with pictures -- but it's also clearly 

laid out and simple to navigate, and completely free.  

http://www.htmlgoodies.com/
http://www.jenniferdunne.com/
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I told you there was no reason for you to worry.  If you answered the 

questions and built your own design plan, you're already more than 

half way to having an attractive, effective web site.  
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IMAGE COUNTS:  
YOUR PROFESSIONAL WEBSITE  

By Linda Adams 

2002, Linda Adams   

 

You've just decided to put up a website to promote yourself as a 

writer.  Obviously, you want to make it look the best you can, but you 

don't have a lot of web design experience.  What should you do?  

Start by thinking of it as a professional business site, not a personal 

site.  It is marketing you as the writer, so you want to make the best 

impression.  After all, you don't submit a manuscript to an editor with 

coffee stains, ripped pages, or in the wrong format.  The same 

applies to your website.  Show them your best.  

Site Hosts  

Okay, you may not want to spend $25 a month on a paid host.  

Especially since free sites are still available.  Let's look at what the 

free sites offer.  Advertising on every page, some of the ads blinking 

incessantly ... popup ads that are equally annoying.  Such 

annoyances on the free sites damage your professional image as 

much as a bad-looking manuscript.  
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Worse still are the problems that can come with the free sites.  How 

about that time the server crashed for two weeks, and you had to 

recreate all the files because they were lost?  Or the time the site 

shut down because your site exceeded the bandwidth?  

Is that the image you want to present to a potential agent for your 

work?  Professionalism counts.  If a website is worth doing, it is worth 

doing well.  Yes, it will cost money for your own site.  But the 

message it sends is invaluable.  It says you are serious and 

committed to your writing.  My co-author had strong doubts about our 

site until he saw what I did, and now he's my biggest fan.  

Content  

You'll need to carefully plan the content layout.  All the pretty graphics 

in the world aren't going to help if you have three pages of fluff and 

ten pages under construction.  One site for a professional 

organization had nearly thirty links under construction--and the site 

had been up for a year.  That wastes the time of the visitors, and they 

won't come back.  

The main page is the most important.  It is the first impression your 

visitors have of you.  Many people try to write some kind of 

introduction to their site or themselves.  This actually defuses the 

impact your site because it tells instead of shows.  
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Instead, you want to show them what you are.  List a few of the 

highlights on the site you feel may interest them.  Of course you 

should have a publication news section, but it should be relatively 

unobtrusive and not the focus of the entire page.  You can have a link 

to an internal page containing more details.  

Whoa!  You've just published your e-book and you want to promote it.  

Shouldn't it be really, really big so everyone knows you've been 

published?  

Ah, but you're doing a professional site.  You're not bragging to the 

world "I've been published!"  You're marketing yourself, and it is, quite 

simply, classier to keep it subtle and professional.  This gives you a 

quiet suavity most sales sites will never have.  

But before highlighting your e-book, think of your bigger purpose.  If 

all you want to do is sell one e-book, then that should be the focus of 

your site.  But if your writing career goal is mainstream, you need to 

be attractive to the primary publishing houses and your readers.  Until 

e-books make big money, emphasizing you e-book decreases your 

attractiveness to the publishing houses.  Think of what's important to 

you: fringe publishing or the money that comes with a blockbuster.  

Your general content should include a biography and writing credits if 

you have any.  As samples of your writing, you might want to have 

writing tips, articles on your expertise in your hobbies, or other 

material related to the subjects in your books.  This can help build 
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your credibility as an expert.  Your novel?  Save that to submit to an 

agent or publisher.  Professional writers know that publishers don't 

troll the Internet, searching for the next bestseller.  Especially not 

when they receive thousands of manuscripts in the mail each day!  

When would they have time?  

Graphics  

Now that you have some basic text to work with, you'll want to add 

graphics to make your site more attractive.  The Internet is a very 

visually based medium, and visitors expect to see some graphics on 

your page.  But before you start using graphics, remember the 

following:  Less is more.  A few well-chosen graphics will go a long 

way.  

Ideally, your total page graphics should be no more than 25 kilobytes.  

A common problem with graphics is that people think scaling down 

the graphic to a smaller size changes the file size.  A 1.4 megabyte 

photo will still be 1.4 megabytes whether it's 8x10 or 5x7.  Which 

means it may take five minutes for your page to load.  Thirty seconds 

is too long, so five minutes is really out of the question.  A good 

graphics program will help you reduce the file size to something more 

Internet friendly.  

Insert several appropriate images on each page.  Keep them small 

and simple so they are not visually screaming at the visitor.  

Animated images and Java applets immediately draw the eye to the 
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image and away from the content.  Is it really necessary to have a fly 

follow around the cursor?  It might look neat--for about fifteen 

seconds.  Then it gets annoying.  And it always looks immature--not 

the image you want to leave with a publisher.  Your graphics should 

complement and accentuate the content, not overwhelm it.  

For the page background, use a simple color, preferably white.  If you 

look at a few corporate websites, you'll see they stick with a standard 

white and add emphasis with color using graphics and text.  

Booorrrriiing!  Why not use an image for a background?  What's 

wrong with that?  Simply this: it distracts the visitor from your content.  

A simple white background sets up the expectation that you are 

professional writer.  Remember what your goal is: to market yourself.  

What's the first impression you want to visitors to have--what a pretty 

(or worse, busy) background or what can this writer do?  

It's not hard to build a website.  Anyone can do it.  But it is hard to 

build a website that goes beyond the basics to be an effective 

marketing tool for your writing.  Take the time to do it right, and you 

will leave a very good impression with agents and publishers.  

**** 

Linda Adams maintains a professional website for actor 
David Hedison.  She has been published in the anthology 
"Let Us Not Forget," a tribute to American veterans, and 
is currently co-writing a women's Civil War thriller.  
Website: http://www.hackman-adams.com.  

http://www.hackman-adams.com/
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 HITS AND VISITS 101:THE MYTHS 
AND REALITIES OF WEBSITE 

STATISTICS  
By Linda Adams 

2002, Linda Adams   

 

You've just visited John Q. Author's site, and you see by his hit 

counter that he's received 100,342 hits.  Then you read on a 

message board that Sally Writer has gotten 200,000 hits.  So many 

potential readers are looking at their websites!  And then you look at 

your own writing website and wonder why it isn't doing as well.  Are 

you doing something wrong?  

Actually, no.  You've just stumbled across a gray area in website 

management:  Hits.  Many people focus on the hits or what a counter 

shows--because the numbers are high.  It makes them feel 

successful, when, in fact, it is very misleading.  

A counter simply counts the number of times anyone visits the page 

the counter is on.  That means if you went back to the main page five 

times during your one visit to the site, the counter would show five 

ticks.  Counters are notoriously inaccurate for this reason; some web 

masters have been known to keep reloading their page to make their 

website more seem more popular than it really is.  Worse still, if you 
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have one on your site, and it only shows ten ticks on the counter, this 

advertises that no one is coming to your site.  

But what about hits?  Be wary of anyone who says they are receiving 

a large volume of hits.  It doesn't mean there are many people 

actually coming to the site!  

Huh?  Then what do those high numbers represent?  A hit is one file 

being downloaded.  Let's suppose you visit a page with 100 

thumbnails on it.  Each one of those thumbnails is a file in addition to 

the web page itself.  So, by coming to that one page with the 100 

images, you have just generated 101 hits.  But only one person 

visited.  So a site that gets 87,000 hits may have only 3,000 visitors, 

depending on how the site is designed.  

But many people often use the hits as a sign of success because the 

number, for obvious reasons, is so much higher.  However, it doesn’t 

tell you any information you can use to build on your visitors.  All it 

tells you is that you have a lot of graphics and other files on your site.  

So what do you use to measure how many people are looking at your 

writing site?  

The first measurement is called Unique Visitors.  This represents the 

number of people visiting your site for the first time.  No matter how 

many pages they explore on your site, it counts only as one visit.  In 

technobabble terms, the Internet Protocol (IP) address, or Internet 
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network number, is stored in a statistics database as a single record.  

That record is counted as a Unique Visitor.  

Because the address is stored, when that person returns several 

days later, the database is able identify them as a Repeat Visitor.  

This is actually the more important statistic to pay attention to 

because it tells you there is something on your site that interested 

your visitors enough for them to come back.  

With that information, you can then refer to other statistical 

information such as the most and least popular pages on your site.  

Or how about what keywords people are using to find their way to 

your site?  Some statistics programs also offer a "click through" so 

you can follow the path the visitors took once they arrived at your site.  

Of course, it may take several months of monitoring your statistics 

program before you can see any trends.  

But once you discover why people are coming to your site, you can 

adjust your content accordingly.  When my co-writer and I designed 

our site, we put up a mixture of three different things, all tailored 

towards writers: Microsoft Word how to's, historical guns, and writing 

articles.  While it would be great to think that people might actually be 

interested in seeing what we had published next, we knew the articles 

would be the real draw in the beginning.  But what content would be 

popular?  
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It took about four months to see the trends in the statistics.  Initially, 

the Microsoft Word articles got a lot of interest, but once the search 

engine spiders picked us up, the gun articles became the draw.  

Once we knew that, we added some more articles, and the statistics 

have continued to rise.  

But if we'd just slapped a counter on the main page, we'd never have 

known that.  

Website statistics are a valuable tool, and knowing the difference 

between hits and visitors provides a better understanding of what 

your visitors are doing.  With this information, you can customize your 

site to keep them coming back.  

*** 

As part of her job, Linda Adams maintains statistics for 
five government websites.  She has been published in the 
anthology "Let Us Not Forget," a tribute to American 
veterans, and is co-writing a women's Civil War thriller.  
Website: http://www.hackman-adams.com.  

http://www.hackman-adams.com/
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WEBSITES FOR WRITERS:  
WHAT TO DO AND HOW  

By Kim L. Cole 

2002, Kim L. Cole   

 

Everyone has a website.  Each new movie, months before it 

premieres, is granted an extensive website.  Software companies 

have websites, as do fast food restaurants, museums, and every 

Tom, Dick, and Harry.  You're a writer.  Do you really need a 

website?  That's just one of many questions that face writers in a 

cyber-filled world.  

The fact is that more and more people are turning to the web when 

they need information.  With the success of online stores like 

Amazon.com, readers are also turning to the web for their buying 

needs.  Authors with popular books are well served to have their own 

website, if for no other reason than to provide an official response to 

the inevitable fan sites.  Even if you're not yet established, authors 

can never go wrong by getting their names and their titles in front of 

the buying public.  

What do I say?  

You've decided you're going to have a website, and you have to 

come up with the content.  There are a lot of considerations here, and 
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a lot of temptations.  A good rule of thumb is to find a focus (most 

likely promoting your work and yourself) and stick with it.  Evaluate 

every opportunity (be it technology or a new section of the site) by 

how well it furthers your focus.  Most of all have fun!  If the very idea 

is torture, you don't have to have a site.  Spend your time writing 

instead of agonizing over a website.  

There is some basic information that you really ought to provide.  A 

short biography is wonderful.  Readers like to know who you are, and 

are often entertained by what their favorite authors do (or used to do) 

as a day job.  Provide an address for fan mail.  I recommend care of 

your publisher for snail mail.  You will also want to include book titles, 

summaries, and links for purchasing.  If you have magazine sales, 

include links and information there as well.  Also, provide promotional 

teasers on your upcoming works and/or appearances.  

There are also some things you might think about including if they 

appeal to you.  You can post an e-mail address.  The downside is 

that you're opening yourself up to any yahoo that can press "send."  

The upside is that it makes you more accessible and open to your 

fans, which is great.  You can also include background information on 

your books.  This is a great way to explain how your ideas form, or to 

make available all the world building that will never make its way into 

a book.  You could also include chapters of upcoming books, 

although I recommend clearing that with your publisher first.  This 

helps hook your readers before they even buy the book.  
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Among the wide array of possibilities are a few things you should not 

do.  Do not post works on your site that were rejected by every editor 

the story was eligible for.  It was probably rejected for a reason, and 

you don't want your low-end work representing your talent to 

prospective readers.  Also, don't publish works you haven't sent 

around yet, unless you are okay with only selling them for second 

print rights.  Web publishing does count as first serial rights to many 

editors.  Also, avoid adding unrelated issues.  If you own a pet shop, 

don't combine it with your writing site.  Create a second site and link 

to it from your biography.  The readers who want to go look will be 

able to, and those that only want information on your new book will be 

very appreciative.  

Should I pay a professional?  

Professional web designers are professional for a very good reason.  

They're good at what they do.  There are a lot of advantages to 

having someone else create your site.  You won't have to learn 

HTML, and you don't need to know about web design.  You won't 

have to worry about creating any graphics.  If you have total trust in 

your designer, you can even leave all the layout decisions up to them.  

As with anything, though, there is a downside.  Professional design 

rates can be higher than you're able or willing to pay.  Sometimes 

having them create your graphics will even cost you extra.  Updates 

and changes can be more difficult because you have to go through 
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someone else.  Finally, even if someone else designs your site, you 

still have to figure out what you want to say and how to say it.  

What if I do it myself?  

Web design is an interesting field in that it is not limited to the 

professionals.  Amateur web designers all over the world create and 

maintain very good looking sites themselves.  If you choose to do 

this, there are benefits.  The entire project is completely under your 

control.  It will be much easier to make changes or do updates.  Also, 

your costs are reduced to what you pay for hosting.  That alone can 

make a big difference.  

The downside is that you will need to learn basic web design.  

Depending on how you create your site, you may also need to learn 

HTML.  One of the bonuses is also very scary - all of the decisions 

are in your hands.  That makes the responsibility totally yours, and 

you can't just call a web designer if you get stuck or have problems.  

My opinion is that it's a better experience for you if you create your 

own site.  Writers are generally not afraid to take their destiny into 

their own hands, and websites shouldn't be any different.  Also, if you 

find you have a talent for it, you might find another avenue of income.  

If I do it myself, should I use WYSIWYG?  

Investing in a "What You See Is What You Get" (WYSIWYG) editor is 

one of the easier routes to a website.  These are programs that 
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create websites on a point-and-click, drag-and-drop basis.  The 

benefits are many.  WYSIWYG programs are generally very easy to 

use from the beginning.  They can also speed up the creation of new 

pages, and updating existing pages is also fairly simple.  You are 

able to view your page as you create it, so there aren't surprises.  

The downside is that the more advanced options of the program may 

take a lot of time to learn.  Or worse, it may not have options to create 

the effects you want.  If you buy an editor with a lot of advanced 

features and options, the price is usually rather high.  Also, many 

WYSIWYG programs insert extra, or junk, coding into your pages.  

This may slow loading time, or it may even cause your page to 

display incorrectly in certain browsers.  

Without any editorial comment from me, here are some possibilities 

for WYSIWYG programs, at varying cost levels and with different 

options.  

o       Site Design Machine  

o       Macromedia Dreamweaver 

o       CoffeeCup HTML Editor  

o       Microsoft FrontPage 2000  

How about learning HTML?  

http://www.sitedesignmachine.com/
http://dynamic.macromedia.com/bin/MM/store/US/product.jsp?category=/Software/Development/StandAlones/Dreamweaver&type=FULL
http://www.coffeecup.com/editor/
http://www.microsoft.com/frontpage/
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If you decide the WYSIWYG editors are not for you, you will need to 

learn HTML.  I recommend purchasing a book or taking a class which 

teaches XHTML along with HTML, since both are in use right now.  

If you learn how to code your own pages, you will never have junk 

coding unless you put it in yourself.  You also won't have to worry 

about what options you have with creating your site.  Your only limit 

will be what you learn.  Once you've learned HTML it is easy to 

proceed.  Techniques such as Cascading Style Sheets (CSS) and 

Server Side Includes (SSI) are great to have, and not much harder to 

learn than HTML itself.  

Of course, first you have to learn HTML.  This will require purchasing 

one or more books on the subject, or perhaps signing up for a 

computer class.  Hand coding can also make creating your initial 

pages a more time consuming process (although updating is 

considerably easier).  Another thing to watch for is that small 

mistakes can make a big difference in how your page displays, and 

they can take a long time to find.  

I always recommend learning to hand code your pages.  Not only 

does this grant you a great deal of play room on your site, but it 

means that you are not dependent on a program or a person to do 

your work for you.  It's all in your hands.  If you choose to learn 

HTML, here are a few books to help get you started.  
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o       Sam's Teach Yourself HTML and XHTML in 24 

Hours by Michael Morrison, Dick Oliver  

o       Web Design in a Nutshell by Jennifer Niederst  

o       HTML and XHTML:  The Definitive Guide by Chuck 

Musciano, Bill Kennedy  

o       Learning Web Design:  A Beginner’s Guide to 

HTML, Graphics, and Beyond by Jennifer Niederst, 

Richard Koman  

What should my page look like?  

It should look like your site.  No, that's not a too-cute saying.  I mean 

that your site should be a reflection of your personality, and also of 

the type of writing you do.  A horror writer's site might be dark, while a 

science fiction writer's site would have shiny surfaces and a slick feel.  

Create a site you feel comfortable looking at, because it increases the 

chances your readers will be comfortable too.  Also, remember one 

thing:  white space is your best friend.  

One issue is whether your site should use frames or not.  This is very 

much a matter of opinion.  Frames offer the benefits of consistent and 

clear navigation.  You can choose to have graphic heavy titles and 

menus with frames, because they will only need to load once (instead 

of with every page).  Also, frames work the same as a picture frame 
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to keep your content within a regulated space, which can help reduce 

clutter.  

Not everything about frames is great.  You have to be twice as careful 

with your off-site links and be sure that they don't get trapped within 

your frames.  The worst case scenario is when another person's site 

may seem to be a part of yours.  Also, I will admit that a very small 

minority of people use browsers that can't read frames.  If you use 

frames you will lose those users.  Finally, some dislike the picture 

frame quality, and feel that it limits a designer's creativity.  

It is possible to sidestep the issue by creating both a framed and non-

framed version of the site.  I admit frankly, though, that it is twice as 

much work and can make updating your site seem a daunting task.  I 

have had non-framed sites, and framed sites, and I have maintained 

a site with an option for either.  I prefer framed for ease of use and 

updating, but neither has a clear advantage.  

What about graphics?  

Graphics can be very useful to liven up your text, and they help keep 

your readers from getting bored.  Plain text is easy to design, but not 

much to look at.  Graphics also attract the eyes in much the same 

way as a front bookstore display.  Unfortunately, graphics can also 

work against you if you don't use them carefully.  
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Remember that a page has to load before anyone can see it.  So try 

to make sure that your graphic files have as small a weight as 

possible without damaging their look.  Five kilobytes and under is 

usually best, unless you've warned the user that it's a full-page 

graphic.  Avoid animated graphics unless they're really important to 

your site.  They're easy to overdo, and a lot of long-time surfers are 

sick to death of them.  Finally, be wary of background graphics.  

Good ones can be a great addition, but bad ones can make your text 

utterly unreadable.  

Make sure your graphics are easy to read, if they include words, or 

easy to understand, if they are only images.  Obscure symbols won't 

help your user navigate your site, and you'll lose them right there.  

Remember, also, that the reader has to know a graphic is a link 

before they can click on it.  Also, all graphics should have a purpose.  

"I think it's neat looking," is not a purpose as far as web design is 

concerned.  Be careful with your graphics and sugar to taste (so to 

speak).  Finally, make sure your graphics have height and width tags 

so that your page doesn't change shape as it loads.  Your readers will 

thank you.  

I've made a site.  Where do I host it?  

That depends on a lot of different factors.  Holly Lisle's site needed to 

be on a host that would support all the features of the Forward Motion 

Community.  That automatically meant a paid host, as ad-free cost-
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free hosts do not provide that type of service.  So take a look at your 

site and see what you have.  Think carefully about what is necessary, 

and what your budget will provide for.  Choose your host accordingly.  

I provide below a list of search engines and list sites.  Doing your own 

research is much more efficient than just going with my 

recommendation, for a number of reasons.  For one, I haven't tried 

every host on earth and cannot in good conscience limit my 

recommendations to the hosts I have tried.  For another, hosting 

packages and prices change daily.  The bargain of the week today 

might be next month's top-end, price-heavy package.  This way you 

can use their updated listings to choose the hosting package that's 

ready for you when you are ready for it.  

Free Hosts  

Many free hosts offer space but require that their pop-up or banner 

ad appear on your site.  You do not have to use such a host.  There 

are many free hosts that do not require any ads on your site at all.  I 

would recommend searching until you find one that will work for you.  

The downside of free sites is that they do not all offer FTP access, 

and there are often strong limits on your storage size and perhaps 

also transfer rates.  Do your research and make sure you agree to 

their requirements and limits.  

o       100 Best Free Web Space Services - http://100best-

free-web-space.com/  

http://100best-free-web-space.com/
http://100best-free-web-space.com/
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o       Free Web Hosting List - 

http://www.clickherefree.com/  

o       FreeWebspace.Net - http://www.freewebspace.net/  

Paid Hosts  

You are now paying for your service.  So make sure you get what 

you're paying for.  No paid host should ever impose advertisements 

on your site.  If you find one that does, keep looking.  Also, there is 

often a correlation between how much space you get and how much 

you pay.  Ditto for the options and support.  Don't stop on the first low 

price you find, or the first high price that offers everything you want.  

Look at many different hosts and compare them all before you 

choose.  Also, be sure you understand the terms of your contract.  If 

you sign a two year contract, you may be out a lot of money when 

you find the service stinks.  Always do your research.  

o       Web Hosting Ratings - 

http://www.webhostingratings.com/  

o       Host Search - http://www.hostsearch.com/  

o       Host Review - http://www.hostreview.com/  

Call me for the christening  

http://www.clickherefree.com/
http://www.freewebspace.net/
http://www.webhostingratings.com/
http://www.hostsearch.com/
http://www.hostreview.com/


Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  72 

 
 
You're ready now to make the decisions you need to make.  Whether 

you pay a professional web designer or decide to become one 

yourself, this should give you the basics you need to begin.  As 

always, remember the writer's two favorite tools.  Research your 

decisions before you make them, and read everything you can find 

about web design.  Whether someone else delivers it to you or you 

create it from day one, this site is still yours.  Your words will be on it, 

and your worlds discussed within.  Be sure that you're proud of it 

before you send it out into the world to speak for you.  

o       Sams Teach Yourself HTML and XHTML in 24 Hours by 

Michael Morrison, Dick Oliver  

o       Publisher: Sams; ISBN: 0672320762; 5th edition 

(February 15, 2001)  

o       Web Design in a Nutshell by Jennifer Niederst  

o       Publisher: O'Reilly & Associates; ISBN: 0596001967; 

2nd edition (October 15, 2001)  

o       HTML and XHTML:  The Definitive Guide by Chuck Musciano, 

Bill Kennedy  

o       Publisher: O'Reilly & Associates; ISBN: 059600026X; 

4th edition (August 2000)  
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o       Learning Web Design:  A Beginner’s Guide to HTML, Graphics, 

and Beyond by Jennifer Niederst, Richard Koman  

o       Publisher: O'Reilly & Associates; ISBN: 0596000367; 

(March 15, 2001)  
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SUBMITTING YOUR WEB SITE  
TO SEARCH ENGINES 

By Bethanny Davis 

2002, Bethanny Davis   

 

If you want to get traffic to your web site, you need to get it listed in 

search engines. Not all search engines are created equal, however. 

There are hundreds of search engines out there, but you don't need 

to worry about all of them. You'll get a lot more traffic from being 

listed in five or six large search engines than dozens of small ones. 

Here is a list of some of the large search engines, along with 

instructions for submitting to them.  

Google  

http://www.google.com/addurl.html  

Just type the URL of your main page into the "URL:" box and click on 

"Add URL."  

Yahoo  

http://www.yahoo.com/  

First, search on the title of your site to make sure it is not already in 

the directory. Then return to the home page and scroll down to the 

http://www.google.com/addurl.html
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"Web Site Directory" section. Click on the appropriate category for 

your site. For example, for my site (Bethanny's Crafts), I clicked on 

"Arts & Humanities" then "Crafts." Once you find your category, scroll 

to the bottom of the page and click on "Suggest a Site." Unless you 

want to pay $299.00 to get your site listed right away, you should 

click on "Standard Consideration." Click on "Continue." Fill out the 

form and click on "Submit."  

Open Directory Project  

http://dmoz.org/  

The Open Directory Project is a web directory that is run by 

volunteers. Each site submitted is checked by the category editor to 

ensure that it fits in that category. Several other search engines use 

Open Directory listings to supplement their own search results, so it is 

important to try to get listed here.  

To submit a site to Open Directory, first find the category that your 

site belongs in. Now click on "add URL" at the top right corner of the 

page. Fill out the form and click "Submit."  

Inktomi and MSN Web Pages  

http://submitit.bcentral.com/msnsubmit.htm  

Type URL and e-mail address into the appropriate boxes and click 

"Submit Site."  

http://dmoz.org/
http://submitit.bcentral.com/msnsubmit.htm
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Alta Vista  

http://addurl.altavista.com/  

Type the submission code into the box. Type your URL and e-mail 

address, then click on "Submit."  

Hotbot  

http://hotbot.lycos.com/addurl.asp  

Pay-per-click Search Engines  

If you're not against spending a little money, I recommend 

experimenting with pay-per-click search engines. This type of search 

engine requires you to open an account and fund it with a minimum 

amount (usually $25 to $50) before creating any listings. Once you 

have an account, you choose the search terms you want your site 

listed under and enter a bid amount for each one. Every time 

someone clicks on your listing, the amount you bid will be deducted 

from your account. Since you are charged only for click-throughs, you 

can decide how much each visitor is worth to you and bid 

accordingly.  

Overture  

http://www.overture.com/d/USm/about/advertisers/  

http://addurl.altavista.com/
http://hotbot.lycos.com/addurl.asp
http://www.overture.com/d/USm/about/advertisers/


Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  77 

 
 
Overture, formerly known as Goto, is the biggest and best of the pay-

per-click search engines. Overture has agreements to share their top 

search results with Yahoo, MSN, InfoSpace, Ask Jeeves, AltaVista, 

and Netscape. By advertising with Overture, you increase your 

chances of being listed with these other search engines as well.  

For best results, try to come up with as many search terms as 

possible and make sure your site description accurately describes 

your site. Keep in mind that search terms must be relevant to the 

content of the site in order to be approved by Overture's customer 

service team. Your site description should be written with the 

following objectives in mind:  

1) Convince those who might be interested in purchasing your book, 

services, etc. to click on your ad.  

2) Avoid getting extra traffic from people who probably will not want to 

buy your book or services. Remember, you are paying by the click, so 

more traffic is not always better. If your description is clear, you are 

less likely to get click-throughs from people who are looking for 

something completely different than you are selling.  

Keep in mind that with Overture, there is now a monthly minimum as 

well as a minimum bid amount. You must bid at least 5 cents per click 

for each listing, and you must spend at least $20 per month. If your 

total click-throughs add up to less than $20, you will be charged $20 

for the month. There is a $50 minimum to open an account. This is 
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non-refundable, but is applied toward click-throughs and/or the 

monthly minimum.  

To sign up with Overture, go to the above URL and scroll to the "Self-

Serve" section. Since you are all writers, I'm assuming you won't 

want to pay extra to have Overture write your site descriptions for 

you. Enter your search listings in the forms provided. This page 

expires after 90 minutes, so make sure you submit before then. You 

can always go back later and add more listings. When you're done 

entering listings, scroll to the bottom of the page and click "Next." 

Enter your contact information and click "Next" again. You will be 

taken to the payment information screen. Submit your payment 

information and you should be all set. It takes a few days for your 

listings to be processed.  

FindWhat  

https://secure.findwhat.com/signup/signup.asp  

FindWhat is the same type of search engine as Overture, but the 

minimum bid is 1 cent per keyword and there is no monthly spending 

minimum. If you aren't sure you'll get enough traffic from Overture to 

cover the minimum bid, you might want to try FindWhat first and see 

how you do here. The last time I was listed with Overture, I was 

getting about 4 times as much traffic at Overture as FindWhat for the 

same search terms.  

https://secure.findwhat.com/signup/signup.asp
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To open an account, go to the URL above and fill out the form. You 

will need to make a minimum deposit of $25 to open an account. This 

amount is non-refundable, but is applied toward click-throughs. I have 

had good results with both Overture and FindWhat in the past.  

Summary  

There are only eight search engines in this list, so it shouldn't take 

long to submit your site. Having your site listed with the biggest 

search engines should boost your traffic significantly and, hopefully, 

your sales as well.   

Bethanny Davis lives in Michigan with her two children. 

She enjoys writing  articles, short stories and poetry. 

Bethanny is the author of "The Single Mom's Survival 

Guide," which is available at  

http://bethanny.bizland.com/singlemom.html 

  

http://bethanny.bizland.com/singlemom.html


Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  80 

 
 

NETWORKING FOR AUTHORS  
By Emory Hackman 

2002, Emory Hackman  

 

You hold your full-length fiction manuscript in your hand.  There is a 

blinding flash.  Your job just changed from writing your manuscript to 

marketing your book.  

Me?  You say.  Moi?  Writers are introverts in their private corner 

huddled over their computer keyboard while they make up people in 

their head.  True?  But you, as your own employer, just changed your 

job to marketer, and you have to deal with it.  

Dashing to the library shelf you quickly flip through the pages of the 

book on getting published.  The first rude shock is the requirement to 

find an agent.  Major fiction manuscripts are no longer sold by direct 

contact to publishers.  Beads of anxious sweat drip onto the pages.  

You can do the suggested research for agents.  You can struggle 

with the synopsis and the query letter.  Then it tells you to get 

favorable reviews--but not how.  And they don't say how to 

distinguish between an average agent in your genre and agent who's 

right for you.  
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You will find the right agent for you, and the reviews, and the other 

contacts you need, through networking.  

Take heart, it can be done.  Some folks may even like it.  Networking 

is a process.  It can take you farther than you ever dreamed.  The 

only limit is your time and your imagination.  And fiction writers by 

definition have and develop more imagination than anyone else.  

There are two concurrent first steps.  One is to develop the right 

networking process for you in small incremental steps.  The other is 

to plan what kinds of people you need to meet.  

For instance, how far can you go to get friendly, favorable, and 

POWERFUL reviews?  To get to the review you should have, you 

have to realize any lesser review is unacceptable.  How high can you 

reach?  As a virtual unknown, Tom Clancy faced this question for his 

first novel, The Hunt For Red October (Navel Institute Press, 1984), 

set in the dangerous and hostile environment of the Cold War.  Who 

was the foremost voice of authority for his setting?  

Tom Clancy found him.  

The lead review on the front inside cover of the 1986 Berkley edition 

reads: "'THE PERFECT YARN'--President Ronald Reagan."  No one, 

absolutely no one, is a better authority for a contemporary military 

thriller then the military commander in chief--the President of the 

United States.  
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Expand your search for your reviews beyond authors in your genre.  

Authors are excellent, but not the only, nor necessarily the best, 

resource.  The four other reviews on Clancy's inside front cover next 

below the president's are from one published author and three 

newspaper book reviews.  Most aspiring authors have to go to 

writers' conferences to find authors, who may or may not have the 

spare time or the inclination to like a new author's work.  But every 

newspaper has writers, and they need things to write about.  

Newspapers thrive on personal struggle stories.  Your struggle to 

write is a story.  That non-fiction writer could fall in love with your 

book--the essential ingredient for a winning review.  

Your chances of selling your book are measurably improved when 

you have a well-known authority to write a review.   Don't know any?  

The secret to success is networking.  

Networking is the process of building relationships.  You have just 

written a book manuscript in which you crafted a story of conflicts and 

resolutions in your characters' relationships.  Some things got better 

and perhaps some issues remained unresolved.  Now your job is to 

apply the skills you gave your characters in their relationships to 

finding new relationships for yourself.  And you need to meet people 

of value to your new job of influencing agents and selling your book.  

The watchword for networking is to give something of value.  But not 

money.  As the song says, "Money can't buy you love."  The first 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  83 

 
 
thing you have to give is yourself.  Say who you are, what you are 

writing, and ask what they need for you to do for them.  

People like helping people.  It's in the genes.  You have to be straight 

about it, not coy, and you have to ask for the kind of help that others 

can freely give.  

And if nobody at the newspaper will help you, then you asked the 

wrong question, on the wrong day, and of the wrong person.  Wait 

two days and ask a simpler question.  

And if your question doesn't ever work, then ask someone else in the 

same or similar profession for help in what finding out what that 

profession needs.  Then you have something to offer to make 

yourself attractive.  

What if nothing works?  Take a step back, ask your friends for the 

help they can give.  Not the help you initially wanted.  

You are an expert in your book.  How long did it take you?--a few 

years.  They are an expert in who they know.  How long did it take 

them?--an entire lifetime.  Don't ask them to be an expert in your 

book, and don't allow them to insist you be an expert in who they 

know.  Sit down with them over coffee and compare notes on the 

kinds (not the names) of people you need to meet and the kinds (not 

the names) of the people they know.  They can introduce you to the 

best match they have.  And your start the process again.  
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The worst that can happen as you make a new contact is that they 

won't speak to you again after your first encounter.  And how bad is 

that, really?  Before your call, they were not speaking to you anyway.  

Learn as you go.  

And if your pool of friends is embarrassingly tiny, those few still 

believe in you.  They will meet with you.  Ask them to serve as your 

board of advisors.  Your promise to them is to do whatever they tell 

you to do that is reasonably within your power.  Somewhere between 

your reading this paragraph and some future meeting of your 

personal advisory board, you (and they) will think of some new way 

for you to expand your search.  

And an advisory board owns your success as their own.  Once they 

do, something good will happen.  

Back at the office, your perseverance continues.  You wrote your 

manuscript on perseverance.  Nobody made you write fiction, and 

nobody paid you.  Keep on building your contacts.  

Does this process guarantee that you will find the perfect agent, or 

the perfect review?  No.  But the process will teach you.  Friends can 

become hooked on the intrigue of wondering what you wrote.  Of 

course, let them read it, but with a catch.  They have to mark it up.  

Provide the felt tip pen.  The biggest thing you want isn't an editing 

job.  You want to know where the story slows down too much--

becomes uninteresting, maybe even boring.  You can fix it, but you're 
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too deep into it to be able to reliably tell where it becomes boring for 

others.  What they teach you is where to make revisions, but not how 

to make them.  

Your local networking at home is the only place to practice your 

networking skills for the big time--the writers' conferences.  

For the conference, your briefcase is jammed with the required 

copies of the synopsis, the first five pages, the first three chapters, 

the first fifty pages, and gutsy person that you are, at least ONE copy 

of the whole darn thing--the manuscript!  And all in an acceptable 

format.  Now your only job at the conference is to ask other folks what 

they do so they will listen to what you have written and what you are 

looking for.  

Are you are ready?  Have business cards in your pocket?  "NO!" you 

scream.  Your secret silent voice asks, "What do I say?"  

Anything that comes to your mind will be better than never going out 

at all and never saying anything.  Keep it simple; keep it upbeat.  

They don't care about your limitations and inexperience.  Don't say 

those things as it's too depressing--for them!  They do care about 

what you have done--nobody else has written your book--and what 

you are looking for.  
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Now go forth and be prepared to meet me.  What could a networking 

coach possibly need of you?  Who have you met at the conference?  

Who have I met at the conference?  

How do you find me?  You'll know me when I say, "Good morning.  

I'm Emory Hackman.  I'm looking for an agent who is interested in the 

Civil War, or who does thrillers."  (Their personal interest is more 

important to me than their publishing history.  Anyone with a strong 

personal interest in my subject is more likely to know an agent with 

an interest so strong they have to see more.)  "This is my co-author 

Linda Adams.  What have you written?  What are you looking for?"  

Now you can revise my script to make your own truthful statement 

about who you are, what you have done, and whom you need to 

meet.  

***** 

Emory Hackman is the co-author with Linda Adams on a women's 
Civil War thriller in production.  He is an attorney and Chairman of 
the McLean Estate Planning Counsel.  Emory hosts business 
meetings and coaches financial planners on network marketing.  
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MARKETING EBOOKS  
By Lazette Gifford 

2002, Lazette Gifford  

 

Advances and other financial backing aside, authors who have been 

published by the well-known print houses have one big advantage 

over ebook published authors: bookstores.   People gather in 

bookstores, look at books, and buy them. Without a central "store" for 

electronic published works, they buying process becomes the 

equivalent of sending readers wandering from publisher to publisher 

and buying directly from the factory.  Nevertheless, in one respect 

ebooks do have an advantage:  they don't have the "two-week 

window" in which to make or break the writer.  Ebooks have an 

indefinite shelf life and time to draw readers.  

Still, drawing readers can be a major problem, no matter how much 

time you have to do it. The Internet has no easy path for the perfect 

reader to find your book.  Fictionwise has overcome some of this by 

becoming something of a storefront, but they do not carry all the 

independent ebook publishers, much less the ezines. AuthorsDen is 

another good site, with a large gathering -- but it's not as well known 

as Fictionwise, and works in a different way.   
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However, despite these and other such sites, authors and publishers 

of ebooks are still faced with the task of drawing people to their sites 

and getting them interested in the material offered there.  

Over the next few months, with at least four ebooks on the "stands," 

I'm going to try several different approaches to marketing.  Most of 

these methods can work equally well for both electronic and print 

publications since the author is reaching for the same market -- the 

readers of whatever genre she happens to write.   

Unfortunately, the ebook-published author doesn't have the large 

advance, which is money that could be used for marketing.  We 

usually have to be more circumspect in what we try.  The most 

important point in all of this is that you will be the one behind 

marketing your novel.  Below is a short  list of things that you might 

try.   

1. Advertisements in print magazines  

These can market the specific type of reader that you are looking 

for, but they can also be very expensive.  Look at magazines that 

offer the type of material you write and find out the ad sale price.  

If you can afford it, this is likely to reach the largest section of 

readers -- but there are no guarantees.  A badly done layout can 

kill any chance of drawing the readers you would like.  Be careful 

with this one.  
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2. Banners on sites  

Many web sites offer either banners (often revolving with others) or 

ad space on their pages. This can work for both print and ebook 

published authors, though the latter will likely do better here, 

depending on the site.  

The advantage for ebook authors is that the reader is already on 

the computer, looking at a site that offers the same sort of material 

as the book written.  In other words, check the sites out and find 

places where your genre would fit well.  Also look into the site's hit 

count -- even though this isn't always a true indication of how busy 

the site is, it can still help you decide if you want to put your money 

into the site.  

3. Fliers in stores  

The only problem with putting fliers in stores is that the people go 

there to buy books. They want them now.  A well written, attractive 

flyer might draw their attention.  Keeping it until they get back 

home to their computer is another matter.  

4. Fliers at conventions  

People pick up things off the freebie tables at conventions.  Fliers, 

brochures, and even bookmarks (as silly as that sounds for 

ebooks), all get grabbed.  Many of them likely even make it home.  
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The trick here is to look interesting enough to stand out from all 

those other freebies, both on the table and in the pile at home.  

Since many of the giveaways are just black text on paper, two 

things can help.  The first is good artwork.  The second is color.  

Color paper will help, but color artwork is best.  Here is a link to 

several brochures that I've put together for my own work.  Be 

aware that they look better in real life because I've made the 

graphics so that they'll load faster: 

http://www.lazette.net/PR/brochures.htm  

Some conventions will accept material of this type through the mail 

and put them out for you.  Or friends, heading for conventions, 

might be willing to drop off a few fliers.  Check with web sites to 

find out how to handle this.  

5. Tables at conventions and other gatherings  

If you are published in a small press, POD, or electronic format 

(one that offers disks),  a small table at a reasonably-sized 

convention might draw some readers.  Expect, however, to be 

overlooked by the majority of people.  It might help to have the 

work of several authors available, as well as give-away chapters.  

Have a clearly indicated way that people can buy the material 

when they get home, even if they don't pick it up at the convention. 

There are books everywhere at conventions, and most people 

have limited funds.  But a couple weeks after getting home they'll 

http://www.lazette.net/PR/brochures.htm


Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  91 

 
 

be looking for something more to read.  A nice talk with an 

epublished writer might just lead them in that direction.  

Always remember that you are representing not only your book, 

but epublishing as well.  Some people will be uninterested, rude, 

or snide.  It doesn't matter.  As long as you believe in your work, 

you can stand up with all the politeness in the world and shrug 

them off.  They aren't your market.  Don't waste time there.  

However, if you happen to get on a panel on epublishing at a 

convention, feel free to debate all you like. That's what some of 

those panels are about, after all. And this is your chance to give 

free rein to why you like epublications.  Just remember that you 

are trying to gain those readers out there, the ones who are 

currently reading print books.  Telling them that everything in print 

is old-fashioned, outmoded, and stupid is not going to win them 

over.  They have favorite authors, after all.  

If you do craft shows and the like, consider setting up a small area 

for your books as well, even if they are not craft-related. This has 

the advantage that there are not thousands of other books 

competing for the reader's attention.  

6. Readings  

If your library, bookstores, or local conventions are open to 

readings, give it a try.  The problem with this one is that you will 
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need to convince the people -- especially in libraries and 

bookstores -- that you are offering them something in return for 

their time and space.  Ebooks don't often fill that demand.  POD 

might have a better chance in these circumstances.  

7. Newspapers  

Local interest can vary widely for epublished authors.  The smaller 

the local population, the more likely it is that newspapers, local 

magazines, and even television stations are going to be interested 

in your work.  

If you live in a large area, look for neighborhood publications -- 

local shoppers and things like that.  You may be able to at least 

buy space in one of those for an ad, if nothing else.  

If you live in a large town, but were born or raised somewhere 

else, try getting the smaller area interested -- especially if your 

work is based on this smaller area, although that may not be wise 

if it's not a "nice" story.  

8. On-line Newsletters, contests, and other draws  

Regular events, held at your website, can draw people back to 

check out what's going on.  If the events are interesting and fun, 

friends will tell others and direct more people to your site.  
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Such activities can include things like a regularly updated 

newsletter (something I am woefully bad at), contests to give away 

free books, and even on-line stories with regular additions.  In 

other words, make a presence on the web, not just a site. Find 

ways to interact with people who stop by.   

   

Some of the suggestions on this list take cash, some of them just 

your time and presence.  Keep one important point in mind at all 

times, though -- you are representing your work, even to those 

who react negatively to electronic publications.   

The world of publishing is changing, as well as that of print.  But in 

the end, we are still discussing novels, readers, and how to get the 

two of them together.  This is far from a comprehensive list, but it 

might help give you a few ideas.  
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CUTTING EDGE  
MEDIÆVAL TECHNOLOGY  

By Damon M. Lord   

2002, Damon M. Lord   

 

One of the greatest problems in fantasy or historical novels is 

accurate weaponry. A knight with a sword may very well be quite 

appealing, but the fact remains that the first weapon of choice might 

not have been the sword. Here’s a rundown of some of the various 

weapons that would have been available to the armies in Mediæval 

times, a period which is often used as a source for creating fantasy 

worlds.  

Economy is undoubtedly one of the major deciding factors for which 

weapon would have been chosen for use on the battlefield. Peasants 

would not have had much money to spend on weaponry, and 

therefore would have had to make do with whatever was to hand 

when they were called up by their Lord for service.  

Everyone going into battle would have had what the Anglo-Saxons 

called a Scramseax (food-blade). This was essentially a short wide 

triangular blade, the main purpose of which was not actually for 

battle, but rather for food. It would mainly have been used as a last 

ditch, close quarters defense.  
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An axe would have been the cheapest large weapon for battle, as 

swords have a lot of metal in them, whereas axes only have the metal 

head with a wooden shaft. They also serve a dual purpose: apart 

from warfare, the average farmer, woodsman, or villager would have 

made much use of the axe chopping wood for carpentry or for the 

fire. Furthermore, the beard of the axe (the hooked, lower part of the 

head) was useful for hooking the enemy's weapons or catching hold 

of the top of a shield and pulling it out of the way.   

Similar weaponry available to the everyday peasant would have been 

the pitchfork, or perhaps a homemade spear (a pole with a sharp 

metal point on the end) or a glave (a pole with a blade attached). 

Spears on their own would not be of great use, because if a person 

were to get past the end of a spear, there would be little option but for 

a spear-man to resort to a hand weapon, such as an axe, knife or a 

short sword. However, long weapons used en masse would have 

been formidable, and would have made any cavalry-charge turn 

back. An advantage to weapons such as the spear or the glave is that 

they may also be used as a staff, which still gives some clout when 

attacking. Another option for the peasant would be a club, which 

could be given a little more bite by hammering nails through it.   

The best method of taking out an opponent is to try to kill him before 

he nears you. Javelins would have been useful, but there is nothing 

more terrible to an army than a rain of arrows falling down about their 

heads, as the French found out to their disadvantage at Agincourt. 
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Chain mail, although advantageous in that it will deflect many sword 

blows, will not stop arrows, whether they are delivered from a 

crossbow or a longbow. This is because chain mail is essentially 

made up of thousands of joined small circles of metal, and the point 

of an arrow can pass easily through this, due to its tapered end. The 

advantage of archery is that it was widely practised throughout the 

Middle Ages; however, the bow was not viewed as an important 

military weapon for a long while. Archers did not make many 

appearances, or get much mention, until Agincourt in 1415 CE, 

despite the arrow striking King Harold’s eye in 1066 CE, and 

subsequent maiming by four Norman knights, as depicted in the 

Bayeaux Tapestry. The disadvantage of archers is that once the 

infantry and cavalry have engaged in battle, the archers would have 

to stop firing to avoid killing soldiers on their own side. In battle, 

archery served as a starter and an interlude, rather than a main 

course.   

For those with a little more money, and no doubt those with property 

and people to work the land, some other options would have been 

available, including special training.   

Again, the axe would have been a useful weapon, especially if it were 

modified in some way. The Dane-axe was a large axe, approximately 

two metres in length. It had to be yielded with both hands, and could 

well have been modified by adding a rope to the end so it could be 

whirled about in a circle. If the hero of your story attacks with deft, 
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much practised handling of the Dane Axe on the end of a rope, it 

would be difficult for the enemy to defend in close proximity, and the 

best option would be to run. Duke William of Normandy, in 1066 CE 

at the Battle of Hastings, overcame this problem by having archers 

rain arrows on them, and a conroi (company) of cavalry ride up 

hurling javelins at the axemen while the cavalry was still out of the 

axemen’s range.   

The flail would have been similarly deadly, with a heavy weight (often 

a spiked metal ball) on the end of a chain, attached to a pole. It was 

particularly dangerous, combining both the shaft (either the length of 

a spear or an axe, which could  be used offensively in itself if 

necessary) and the weight, which would cause a fair amount of 

damage if swung correctly. Although this weapon could be difficult to 

master, even a gentle swing of the flail while testing it could leave a 

fair dent in a kite shield.   

Numerous other weapons were available to the richer combatant. For 

a rider on horseback, the lance was useful in attack to dismount the 

opponent, but lances were used mainly in tourneys and competitions, 

rather than in battle. Shields could also be used offensively; when 

they were firmly strapped to the shield-arm, they could be swung as 

an extension of the arm. They could give at the very least a bloody lip 

or a bruise.   
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The mace, a wooden shaft with a heavy, many-pointed metal head, 

would certainly have dented someone’s skull if wielded as a club, or 

at least broken a bone, but a little know fact is that it is far better used 

as a throwing implement. The best method is to have some practice 

throwing the mace before battle to ensure accuracy, carry several 

javelins and maces onto the battlefield, and lob them to disable as 

many opponents as possible before reverting to hand weapons.   

One other important weapon (which is an enemy to all) is disease. It 

is surprising how, in many fantasy tales, combatants in battle are 

either killed outright, or wounds seem to get better gradually. With 

medicinal techniques literally being back in the Dark Ages, any 

wound on the mediæval battlefield could potentially be fatal.  An 

infection could set in, and it was often worse to have a doctor at hand 

than not. Although the Romans were advanced in their own way, after 

the fall of the Roman Empire, much medical information and 

techniques were lost. Doctors of the time were not highly trained, with 

only one medical school in the world in what is now Northern Italy. 

They were most commonly called barber-surgeons, as their primary 

job was to shave people, and they relied primarily on superstitions 

and herbs. They prided themselves on how fouled their clothing was, 

and left clothing unwashed so it would show the blood. Often, 

comrades on the battlefield would have used the Scramseax (food-

knife) to end a friend’s life, rather than let the friend suffer at the 

hands of a barber-surgeon!   
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Finally, we come to swords. Swords, like most other weapons, are 

numerous in their various types throughout history, but we will look at 

the Norman period in England for the purposes of this study, as this 

kingdom and weaponry were typical examples of mediæval times.   

To begin with, swords were generally quite long, between one and a 

half and metres long and could be held with just one hand. Long 

swords were obviously a little longer and required two hands to wield. 

Swords that perhaps would still have been around in the early Middle 

Ages would have been Roman blades, known as the gladius, 

although these were rare, because swords were both valuable and 

somewhat fragile. The main difference between the Roman gladius 

and the later long swords is that the gladius is no more than a metre 

long and rather pointed. This allowed for direct stabbing attacks. The 

later mediæval blades were longer, with less of a point and sharper 

sides, to enable slashing moves that were more likely to eventually 

cut through the chain mail.   

Swords damaged very easily, and probably only lasted for one or two 

battles, because they would get broken or at least chipped. I have 

heard of a genuine period sharp sword being hit by a modern replica 

blunt sword, and the genuine sword was left with a nice chip knocked 

out about one centimetre deep. If it had been a sharp blade hitting the 

genuine blade, much more damage would have been done. A few 

whacks more and the blade would be ruined.   
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There are six basic moves for using a sword in battle. These may be 

adapted and used for other hand weapons, such as the axe. (The 

author takes no responsibility for actually using these methods in real 

life – all I can say is this is for information purposes, and DO NOT try 

these at home). Although I am left-handed, the following is written 

from the perspective of a right-hander; in the Middle Ages, left-

handedness tended to be beaten out of a child, so practically all 

combatants in the Middle Ages were right-handed.   

Begin by holding the sword firmly, centrally and vertically in front of 

the body. After moving, always return your sword to this position - it is 

the most central position and easiest to move from when moving in 

defense.   

1. The first move is the thrust to the head. Raise the 

sword and bring it crashing down on your opponent's 

head, as if the sword were a mallet and your enemy is a 

tent peg. Return the weapon to the central position.  

2. The second move is to swing and thrust towards the 

opponent's right shoulder.  

3. Swing and thrust as with 2, but attack the left shoulder.  

4. Swing the weapon down anti-clockwise whilst swinging 

forward to attack the opponent's right thigh.  
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5. Swing the weapon clockwise from the central position 

to attack the opponent's left thigh as above in 4 - you may 

feel uncomfortable doing this, but it is the best way to 

return your hands quickly to the defensive central position 

after hitting. It is the natural tendency of the right hand to 

go anti-clockwise. If it went anti-clockwise, and went more 

than 180 degrees as it would have to do to strike the 

opponent's left leg, it would be much easier for the 

opponent to tap the weapon and disarm you, due to the 

position of your hand. You would lose your grip and drop 

your weapon, and you would be dead.  

6. Thrust forward, stabbing at the opponent.  

Use the same moves in defense to block the swing of the opponent's 

weapon. Ensure enough thrust is given to the defensive blow so that 

the offending weapon is sufficiently repelled (it should give a loud 

Chink!) At this point (if you have done it well enough), it will give you 

the chance to return to the central position, and maybe allow you to 

make an offensive move.   

Although the most romantic of weapons, the sword does have its 

disadvantages, such as fragility. It is often forgotten that sword 

fighting is not the only means of engaging in combat, as there are 

other methods of disposing of an enemy through archery, or other 

projectile weaponry. However, the sword’s allure will ultimately 
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remain - a little swordplay will allow for final face-to-face speeches 

and revelations at the climax of your story. Getting up close and 

personal with your fighting is always going to be a far more 

interesting scene to write than removing a bad guy from afar with an 

arrow.  

   

Damon M. Lord is a university student studying languages 

and has been writing since he was six. His areas of 

interest include created languages, nineteenth and 

twentieth century German culture and history, twentieth 

century East Asia, and the Norman period in British 

history. He is a member of an Anglo-Norman history re-

enactment group. He is currently at work on his first 

novel, and speaks fluent Esperanto.  
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IN A REVISION RUT?   
TRY 52 INDEX CARD PICKUP  

 By Carol J. Stephenson  

© 2002, Carol J. Stephenson   

 

One of the hardest tasks a writer can face is the revision letter.  Here 

she has a completed manuscript, and <gasp> the editor needs 

changes before she'll buy.  The required tinkering can range from 

Band-Aid to Demolition Derby.  

After I met with my writing pals and brainstormed my second revision 

letter for Nora's Pride, I faced the Herculean project of figuring where 

all these lovely new ideas should fit.  The structure of my completed 

manuscript stood as an unyielding barrier to any remodeling.  I kept 

looking at a chapter and saying to myself, "But I like this scene.  This 

line is perfect!"  Every protective fiber of my being quivered with 

righteous indignation -- so on I flipped, looking for another spot.  The 

holes to plug in the new scenes never materialized because all my 

lines were perfect.  Hadn't I filled an ocean with sweat and tears over 

the writing of this book?  

Yet I knew I somehow had to march past this blockade.  If the 

chapters were so perfect, then there would be no revision letter, 

right?  
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Right.  Over the years, I've been part of discussions on various 

plotting techniques.  I decided to use one -- with my own twist, 

naturally.  I took a stack of multicolored index cards and for each 

scene listed one to two lines on each card.  I used pink for heroine 

POV, blue for hero POV, purple for turning points and neon yellow for 

the brainstorming ideas.  Nowhere on the card did I indicate a chapter 

or scene reference.  I next spread the cards on the floor and placed 

the purple cards [turning points] as peaks.  Then I began to play by 

lining cards to and from the peaks.  I kept shifting them around until a 

flow began to appear.  Those scenes that didn't fit or seem strong 

enough to stand on their individual merit were flipped over and 

shoved to the side.  I laid blank neon cards for those areas needing a 

new scene.  

After I was satisfied with the layout, I placed the cards in photograph 

sleeves.  Since I average three scenes per chapter, I used the 3-

sleeved variety.  Again, I checked both the sequence and the 

strength of each card.  I found a few more to pitch to the reject pile. 

 These colorful sleeves now reside in my notebook.  

By using method, I was able to move beyond the existing structure of 

my book and freeform a "visionary" plan.  What was my black 

moment is now my first turning point.  

Caught in a revision rut?  Do 52-index-card pickup.  
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 WHAT DOES YOUR  
CHARACTER'S BODY SAY? 

Non-verbal Communication  
By James Francis 

© 2002, James Francis 

 

As writers and readers, we all recognize dialogue because whatever 

a character speaks is put into quotes. But using speech alone to 

convey what your character means could leave your story thin. Your 

character's body language -- what she says with gestures, body 

movement, and facial expression -- bolsters your prose and gives 

weight to your story. More than sixty percent of communication in real 

life is said to be non-verbal, either confirming or contradicting the 

verbal.  

Let us suppose your character is going to get fired from his job but 

doesn't know it yet. The boss walks into the room and looks at your 

character, then quickly glances away. Your character has seen 

sympathy in the boss's eye. The firm has been having financial 

troubles and there have been layoffs. Now your character, suspecting 

the possibility of imminent layoff, begins to worry.  

And yet not a word has been spoken!  

There's a friend in your story who has been going through a rough 
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time. It shows. She droops around, and she hasn't been as neat as 

she once was, but today there's a spring in her step. She's dressed 

to the hilt, and there's a broad smile on her face. No words, but the 

friend's life has obviously undergone a change for the better that can 

only mean that, for the time being at least, her bad times are over. 

(Or she's due for a big letdown, depending on your story.)  

Suppose we go back to the first example, where the character was 

about to be fired. This has only been a suspicion, but now the boss 

beckons your character into her office. Your character's heart starts 

beating faster, the body stiffens slightly, he gets a queasy feeling in 

the pit of his stomach. Again, all that's happened is that the character 

has been called into the boss's office.  

On television, or in a movie, much of this could be shown visually. 

But you're writing prose, and your job is to make the readers 

visualize the situation. Right or wrong, people make judgments based 

on what they see as well as what they hear. Non-verbal messages 

and information can show the reader what is really going on, either 

confirming or denying the spoken word.  

Folded arms on a warm day and a "Nice to see you again" could 

show hostility. On a cold day, the folded arms could be needed for 

warmth. But not today; combined with tight lips, the message is the 

absolute opposite of the words spoken. In the visual media the 

viewer sees what is meant, but in prose that subtext needs to be 
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shown through words. The meaning of the folded arms will depend 

very much on the circumstances in the story being narrated.  

Consider this: a character enters a room, slumps into a chair and 

drapes a leg over the arm, tosses a book on the side table, and drops 

a plastic bag on the floor. What is the character communicating?  "I'm 

moving in"? "This is my home"? "I don't care a hoot what you think"? 

The actions can mean any of these things depending on what is said 

and whose home the character is in. Actions like this need to be 

shown in words to allow the reader to get a fix on the prevailing 

situation.  

Every day, people make judgments based on other people's 

behavior. Your readers will judge your characters on their behavior 

as long as you show their actions. Show the way your characters 

walk, their stance, even the tilt of their head. Are they making visual 

contact? Are they gesturing? Have they dressed appropriately for the 

place and circumstance?  

For instance, a brisk step can show an enthusiastic approach to a 

venture and project confidence. A slouch shows disinterest and 

insincerity. A swagger can project feelings of superiority, contempt, or 

even an attempt to cover up fear.  

To get a point across, direct visual contact is normally required, but 

staring without looking away occasionally can be dominating. Shifty 

eyes, those that never settle into direct visual contact, can give the 
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impression of anxiety, or show deception. Wide eyes can show 

understanding and acceptance of a situation, raised eyebrows may 

show doubt, a squint lack of understanding or disbelief.  

It all sounds simple, and it is. What is required is to visualize the 

situation and then describe what is visible. When the writer does this 

well, the reader will visualize something similar.  

Gestures can transmit messages such as enthusiasm. Watch for 

gestures in people you meet, see on television, and so forth. Make 

notes and adapt whatever you find to your needs. An absence of 

obvious gestures might show self-control or a cold attitude in the 

communicator. Compressed lips can repel, sending a message for 

the person to go. Tight facial muscles and clenched hands can 

display aggression or anger. Open hands say there's nothing being 

hidden.  

Glancing often at a watch can indicate disinterest and impatience. 

Fiddling with things-- keys, a ring, coins, a pen -- can distract a 

listener from the true meaning of words being spoken.  Or it might 

send the listener wandering into his own thoughts, while the body 

motions and actions leave the words improperly understood.  

There are countless other actions that can be used. Licking of lips 

can show many things; perhaps hunger or attraction. Pulling an 

earlobe or hair can show worry or distraction.  
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Dress can send different messages depending on the story. To be 

clean and neat shows respect for self and others; the same goes for 

the way your character stands or sits. I learned this from a personal 

experience when I was taking publicity photographs. A group sat 

around an illustration for a new public development project. They'd all 

seen the illustration before and they lounged back disinterested. A 

press photographer came in and snapped them that way and took 

off. When he'd gone, I had them lean forward and show interest. 

When the pictures were placed side by side the difference was 

amazing. In the one where they leaned forward they showed interest 

and looked as if they cared what the public's money was being spent 

on.  

There is much more to know about non-verbal communication than 

will fit into a short article, but tiny changes could make a big 

difference to your story and let your reader share your fictional world. 

Don't let them down. Use body language in your prose.  
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SELF-EDITING:  
WHY IT IS A GOOD THING  

By L. Ruben Willis 

2002, L. Ruben Willis 

 

For many years, I have had the displeasure of going through a 

singularly frustrating experience – reading a published short story or 

novel and discovering a glaring spelling or grammatical error.  This 

frustration fueled my feeling of “I can do better at this than they are – 

and they are published!”  This feeling was one of the reasons I turned 

from the role-playing hobby to a more structured form of storytelling.  

After a few years of experience, including a two-year-run as a fairly 

successful author of fan-fiction, two fanzine articles, and a job editing 

a friend’s first novel, I made a rather eye-opening discovery.  Editing 

is hard work!  

Fortunately, there are a few things that the writer can do to self-edit.  

These items include:  

• Always edit before submitting your work – even 

online.  

• Critically read what you’ve written after you write it.  

• Watch your tenses.  
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• Don’t blindly trust your spell-checker/grammar-

checker.  

• Have a beta-reader.  

• Always be willing to revise your work.  

One of the biggest flaws I found in the fan-fiction community was the 

tendency of many writers to post without ever editing.  This was most 

obvious because many fan-fiction sites do not require any sort of 

editorial process before a work is posted – the submission process is 

as simple as typing a reply in a message-board thread.  Even 

fanfiction.net, which is one of the largest general fan-fiction 

communities in the online world, has no editorial standards for 

submissions.   You need only to submit the document in the proper 

file format.  The resulting pieces are frequently poorly edited.  

You may ask, “How does this apply to me?  I write original fiction, to 

be sold to X magazine or publisher.  I’m not some amateur writer who 

doesn’t care about how his work looks when it is read.”  However, a 

poorly edited submission can easily end up in the wastebasket, 

without being read.  

This means it is necessary to do some level of editing before sending 

your work off.  The first step in this process is the author’s self-edit.  

As an author, you need to acquire the ability to look critically at your 

own work.  This ability will allow you to catch the myriad errors that 

crop up in the process of day-to-day writing.  These errors, uncaught, 
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go on to the next person who reads your work, and can impact their 

qualitative impression of it.  

One specific area that demands special notice is that of verb tenses.  

How many times in normal conversation do we hear someone use 

the wrong verb tense?  How many popular songs abuse those same 

rules?  Thirty or more years ago, such improper speech would have 

drawn scorn.  Nowadays, improper verb tenses are often viewed as 

an acceptable part of normal conversation.  What we hear repeatedly 

from others can have a tendency to slip into our everyday speech (we 

never entirely outgrow the childish propensity for repeating things we 

hear from others), and then into our writing.  It can be very grating to 

read a manuscript written in past tense that keeps slipping into 

present tense.  

It is common for people who do their writing in a word processor to 

rely solely upon their spell- and grammar-checking software.  Often, 

such reliance ignores the fact that such software is relatively simple in 

construction, utilizing an abridged dictionary of words and a simplified 

set of grammar rules.  Such software is not set up to handle all the 

intricacies of one of the most complex languages in the world – 

English.  

In addition, most computer spell-checkers are not capable of handling 

spelling within context – which means that the computer will not do 

well catching some of the most common of spelling errors – 
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homophones.  The computer will accept such mistyped snippets as 

“two be or not too bee” and “hear and now”.  

Some word processing programs try to overcompensate for the 

typist’s errors.  The program will automatically edit what you have 

typed to meet up with a match from its built-in dictionary, regardless 

of whether the edit is warranted.  This AutoCorrect function can be 

extremely frustrating, and applies to both spelling and grammar.  

Save yourself a lot of frustration – either take the time to make sure 

all of the default settings that your word processing program refers to 

are set up exactly the way YOU want them, or turn the darn thing off. 

 If you don’t, you will regret it, believe me!  

Now you are telling yourself, “I’ve re-read my work, and caught all of 

those errors that made it past me as I was writing.  I’m good to go!”  

However, you are not ready yet.  

Every one of us is human, which means that errors could get past us, 

especially if we are less critical of our work.  A great tool that you can 

use before submitting your manuscript is to ask a friend, relative, or 

other person that you trust to read your work.  This person is called a 

beta-reader.  

Beta-readers are very important, even if they do not have any 

knowledge of the craft of writing.  The beta-reader can read 

something, uncolored by the preconceptions that of the author.  They 

most likely do not know all of the background for what was written, so 
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they will look at your work on its own merit.  They will be able to say 

whether your piece works for them as a reader.  To you as a writer, 

they are representative of the people you want to understand your 

writing.  

Input from beta-readers can be extremely varied, depending on their 

level of knowledge about writing.  Some beta-readers will only be 

able to offer commentary about how smoothly a story was told, while 

others may very well be able to give you a near-professional level 

edit.  As writers, it is useful for us to seek out both types of beta-

readers, because the former will offer comments about how well we 

are conveying our ideas, while the latter will give you valuable insight 

into corrections that need to be made before submission.  You might 

notice that many published authors even acknowledge their readers 

in their work when it finally sees print.  

Finally, you get input back from your beta-readers.  What do you do 

then?  This is time to roll up your sleeves and do something that tugs 

at the heartstrings of many writers.  It is time to revise.  

Revision is an ongoing process.  More than once I have heard a full-

time, professional writer state to a workshop that “my work is never 

done – I am always revising.”  It is one of the hardest truths in the 

writing profession.  Just like a gardener needs to prune his 

rosebushes, so too must a writer tend to his work, even after it has 

been created.  
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Because revision is a necessary process for the writer, the inability to 

revise can be a major stumbling block for the aspiring writer.  It is 

easy to internalize your work, and to view every cut as a wound to 

oneself.  It is even easier to become overprotective of your work, 

refusing to even consider revisions that are suggested.  

Each work we create is akin to a diamond in the rough.  It takes 

polishing and strategic cutting to get a dull lump of crystallized carbon 

to take on the scintillating form and luster of a gemstone in a jeweler’s 

store.  To bring that diamond to its full brilliance, cuts and polishing 

are often necessary.  

Similarly, editing may very well be necessary to make your work the 

best it can be.  Being totally unwilling to revise can trap your work in a 

static form that will reduce its chances of seeing print.  

After you have revised, you may want to go back through the same 

checks that you made before, watching for other errors that made it 

past before, as well as errors and inconsistencies that crept in while 

you were revising.  

Once you have self-edited to a level that you are satisfied with, send 

your work off.  The chances are that your prospective buyer will be 

more impressed by your polished work than he would have been with 

your first rough draft.  That increases the chance of your work seeing 

print.  And that is what I call a good thing.  



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  116 

 
 

 COMPUTING FOR HERETICS  
By Bob Billing 

2002, Bob Billing   

 

I spent two years writing and then editing Run from the Stars. The 

manuscript is well over six hundred pages, or one hundred and 

twenty thousand words. In twenty-four months and around a million 

keystrokes I didn't have a single crash or loss of data.  

In this article I'd like to tell you how I did it.  

I've been around computers for something like thirty years and in that 

time I've seen a lot of changes, many of them for the worse. When I 

started programming a computer was a room full of simmering 

electronics; now it'll slip in my pocket.  

Most people who use computers today are unaware of how they work 

or even what the major parts are. This is why they are not only 

frustrated by what happens, but also fall victim to some really 

dreadful scams.  

The first thing to remember is:  

   

COMPUTER = TOMCAT  
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In this case TOMCAT stands for "Totally Obedient Moron, Can't 

Actually Think." A computer is a machine that obeys instructions. It 

has memory in which it can store both instructions and information - 

that's what the Megabytes of RAM in the advert means. A byte is a 

unit of information, it can hold one character of text or a small 

number, or part of a larger thing such as an image. A megabyte is a 

million bytes - in fact slightly over a million.  

Instructions are stored as numbers. They tell the computer to do 

really simple things, like add two numbers together, read a keystroke 

from the keyboard or send a character to the printer. Some 

instructions do what's known as changing the "flow of control." They 

tell the computer where to look in memory for its next instruction.  

Programs such as games and word processors are made by joining 

together lots of simple instructions so that the computer can do 

complex things. The word "software" simply means "big dollops of 

joined-up instructions that do something pretty impressive."  

The problem with this is that the computer wants its instructions in the 

form of blocks of numbers. These are almost unreadable to humans. I 

have programmed by writing the numbers directly, but it's a 

miserable, thankless business.  

The craft of writing software, or programming as it's called, isn't done 

that way. If someone wants to create a word processor or a web 

browser they write what's called source code in a programming 
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language. The current fashionable language is called C for reasons 

that make a kind of sense for other programmers.  

Source code looks something like this: 

                   /* Block loop */  

      for ( K = 0;; K++ )  

        {  

          /* Read file in buffer-sized lumps */  

          R = fread ( Main_Buffer, 1, Buffer_Size, In ) ;  

   

          if ( R )  

            {  

                if ( K )  

                {  

                  /* Not start of file, write the saved char */  

                  putchar ( Last ) ;  

                  Base = 0 ;  

                }  

   

Not perhaps the most comprehensible thing in the world, but easy 

enough to learn to write.  
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The source code is then translated into instructions by a program 

called a compiler.  

Companies that sell software usually keep the source code to 

themselves and only give you the actual instructions, or what's called 

the binary.  

There are two sorts of programs. System programs, such as windows 

or MacOS, directly communicate with the hardware. They do things 

like working the disk drive and drawing on the screen. Applications 

are games, web browsers, word processors and any other programs 

that you use. When an application wants to access the disk, for 

example, it issues a request to a system program which then does 

the operation.  

This is where it all began to go wrong. When I started programming 

computers were big, expensive and shared between many users. The 

system software was designed to keep the users apart. It wouldn't 

allow one user access to another user's files, and only the people 

controlling the machine could make changes to the system software. 

In this way a user couldn't either accidentally -- or on purpose -- hurt 

another user, or damage the system.  

Then the PC came along. Because it didn't make a real distinction 

between users, or between user and system, any program could 

change anything. This didn't matter until people started connecting 

PCs to the internet. Then it only took a few days for someone to work 
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out how to write a program that would send a copy of itself to another 

computer, and when it arrived, it would build itself in to that machine 

and send itself on. Because any program could change anything the 

virus problem was born.  

The older machines which ran operating systems such as Unix, RSX 

or VMS, and which did impose distinctions between users weren't 

affected. The main reason for this is that a virus on one of these 

systems would be running as a user program so it couldn't affect the 

system or another user.  

Occasional exploits against these systems do happen, but they're 

very rare and getting rarer. Basically an exploit is something that 

makes use of an error in the system software to get a privilege that 

the program shouldn't have. But it's making use of an error that can 

be fixed without stopping the applications working. If all the errors are 

one day fixed the exploits will finally stop.  

Not so with viruses - they work because of design decisions, such as 

choosing to give all programs equal ability to access the hardware. 

These decisions can't be changed without stopping old application 

software from working. Some applications, such as scandisk, 

legitimately make use of this sort of access.  

So why can't we have an operating system with a distinction between 

system and applications that runs on a PC? If we did we could kill the 
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virus problem stone dead overnight, and we could protect the system 

software from the results of an application doing something absurd.  

We have. In fact there are several systems on the market that will do 

this.  

The one I use is called Linux. The word is formed from the name of 

Linus Torvalds, the creator of the kernel of the operating system, and 

Unix, the older system it resembles. He wrote the original code and 

began swapping it with a few friends over the internet. Linux is 

copyright but it's released under a different kind of software license 

called the General Public License http://www.linux.org/info/gnu.html  

which permits the user to do almost anything as long as they don't try 

to interfere with someone else's freedom.  

Linux is a huge collection of software from a large number of software 

authors. It consists of the kernel itself (the core of the system 

software), various system tools, and lots of applications.  

It's effectively free. The GPL requires that anyone who has GPL 

software is entitled to copy it and use it on any number of computers. 

In fact it insists that nobody is allowed to stop them.  

This includes copying the source code. On the rare occasions I've 

had problems I've been able to look at the original source as written 

by the programmers and figure out what's wrong, and then fix it. Of 

http://www.linux.org/info/gnu.html
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course not everyone has the skill to do this, but plenty of people have 

,and they can bought with consultancy fees, chocolate or beer.  

In fact it's been a standing joke for some years: When someone's 

come to me with a problem I've put on the Obi-Wan voice and said, 

"Use the source, Luke."  

In the early days Linux was a bit chaotic. It was difficult to keep track 

of which versions of what programs existed, and what was 

compatible with what.  

Now we have distributions. There are companies such as RedHat 

and SUSE who will sell you a complete packaged build of Linux 

complete with applications. Once you've got the distribution you can 

install it on as many machines as you like and even make copies of 

the disks.  

These companies make their money not from the actual software - 

which is effectively given away - but from selling consultancy, 

telephone support and printed handbooks.  

Because the underlying system is essentially the same as Unix, it can 

run the X-window system. This is a foundation on which a graphical 

user interface can be built. There is a choice of GUIs which you can 

run with X, the two commonest being KDE and Gnome. Both give you 

a desktop, a task bar at the bottom of the screen, a start menu and 

more or less everything you are used to.  
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The difference with X is that it does some rather wonderful tricks. It 

can run multiple desktops, you can have a lot of applications open 

then click on a button and effectively start again with a new computer 

and run some more programs, then switch back to the old one. As I 

type I've got eight desktops running on this machine. Once you 

connect X-windows to a network something magical happens. You 

can run a program on one computer and have its windows displayed 

on another. This is spectacularly useful if you want to do remote 

administration, or if you want to run a program that's installed on 

another machine.  

Linux also offers you the command line interface. Not everyone wants 

this, and if you aren't interested you can ignore it. However it's very 

useful if you want to do anything that involves running the machine 

unattended. It's very easy to use the CLI to do something after a 

delay, or only if the previous operation worked.  

There's plenty of application software. The StarOffice, Applix and 

Corel office suites all run on Linux. There's a free program called 

Gimp that's almost a clone of Photoshop. I used a planetarium 

program called xephem to see the night sky hundreds of years ahead 

for one scene in the book.  

The network and internet support on Linux is very good and includes 

a lot of setup and troubleshooting tools.  
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You may want to go on running MS Office - now you can do that as 

well. There's an emulator at http://www.codeweavers.com/  which will 

let you run it on Linux. Alternatively you can go to 

http://www.vmware.com/  and get a virtual machine emulator which 

will run the whole of windows, including all the applications, in one 

window under Linux. If the captive copy of windows then crashes 

vmware has the rather disconcerting ability to wind time backwards to 

the beginning of the session, before your files got trashed, and let you 

try again.  

Linux isn't the ultimate solution.  It still has some problems, but it 

does work, and I found that once I had it running it was a cheaper 

and more reliable alternative.  

http://www.codeweavers.com/
http://www.vmware.com/
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The Care and Feeding  
of Fantasy Creatures 

By Stephen Bresnehan 

2002, Stephen Bresnehan   

 

Knowing your world is a critical part of creating your novel. World 

building, no matter how you do it, will provide the information 

necessary for your dramatic needs. With fantasy creatures, there is a 

certain dual quality to the information you need to invent - first and 

foremost are the creatures themselves, and then comes how your 

fictional societies view these creatures. As a starter, it is worth 

revisiting a few articles that have appeared in prior issues of Vision.  

In Vision Issue 1, “Building a Better Beast” by Sarah Jane Elliott 

explores the possibilities of how creatures can be invented, or re-

invented, to suit your story's dramatic needs and internal consistency. 

You can devise animal behaviour, fundamental physiologies and 

ecologies, even a spot of evolution if the world building calls for it. 

Follow “Building a Better Beast” and your creatures, whatever they 

may be, will avoid the cardboard flatness of poorly planned beasts. 

Don't forget, you control the absolute essence of your world, and the 

physiologies and ecologies can be as bizarre and exotic as you want 

so long as they are internally consistent. Most modern fantasy seems 

http://www.sscdc.net/hlvision/Issue 1/fantasy.htm
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to overlay a thin film of magic over an essentially mundane Western 

European medieval world. Don't feel you have to conform to this.  

Vision Issue 2 contains “Man in Beast's Clothing,” by Sarah Jane 

Elliott which discusses the fun and games to be had with 

anthropomorphisations - talking animals, intelligent animal 

characters, and the pitfalls of ”overhumanising.” Any fantasy creature 

that fills a dramatic role in your work will be so much more fun if it has 

a certain essence that is not exactly human. A certain quality of 

dragon-ness or evil-reptilian-homunculus-wizard-ness will carry 

dramatic weight and verisimilitude and drag your audience further into 

the tale. It is up to you to define exactly how this unique essence is 

expressed, and so long as it all has what you think is the right flavour, 

then you can't be far from the mark. It is also likely to help you 

determine, or polish, the fantasy creature character's drives and 

philosophies, which can't be a bad thing.  

“Horses for Writers,” by Mary K. Wilson in Vision Issue 7, deals with 

what is perhaps an artefact of our very urban world -- how easy it is 

for creatures whose role is to support or facilitate the story to be 

treated as machines, or nearly so. In reality, a horse isn't just a horse: 

it is a retired racehorce with a suspect gait, or a riding hack that shies 

at falling leaves, or an otherwise placid Clydesdale who knows how to 

put his hooves just so to step on your toes every time. Basically, they 

each has his own personality. Extrapolating on this, horses are not 

the only animals to regularly fall afoul of an over-glib treatment in 

http://www.sscdc.net/hlvision/Issue 1/fantasy.htm
http://www.sscdc.net/hlvision/issue7/horsesforwriters1.htm
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modern fantasy; they all do. Discussing the minutiae of, for instance, 

beasts of burden in a novel is not likely to thrill the readers, but a 

quick description of the sight, sound, and smell of the bullock pens 

will make an immediate impression that an ox-drawn log wagon isn't 

quite the same thing as a Peterbilt truck. Animals are biological 

entities and, think what you may, all animals have personalities. Talk 

to anyone who lives or works around animals, and if they're honest or 

sufficiently perceptive, they'll tell you how animals can bond with 

some people and dislike others -- and (this is the important bit) they 

will tell you how the animals express it. This can add some amazing 

touches of realism to the non-character animals inhabiting your story.  

So where to from here? You've got your world built up with just 

enough background ecology and history to put the creatures you 

want where you want them. Your fantasy character creatures are 

well-realised and your support creatures, fantastic or otherwise, are 

real creatures as much as they are plot devices. (Just think -- you 

now have plot devices you have to clean up after!) The next thing is 

matching the understanding of the fantasy creatures to the society 

concerned.  

The author should know all the essential information on the creature 

for the purposes of the story, but the characters themselves might 

have a very different understanding based on the information 

available to them, and this will be a product of their society. Folk 

knowledge, proto-sciences, philosophy, guild teachings, and so on 
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can form the backbone of their knowledge. Non-literate communities 

will have systems like oral tradition and apprenticing for passing on 

this knowledge. Literate but non-technological societies may rely on 

the same sort of information but in written form. Either way, just as 

you'll find with the people around you, your characters will have 

imperfect and often simply wrong ideas about their world and the 

creatures in it.  

The accuracy of such information can vary from individual to 

individual, class to class, and society to society. If a character's 

vocation is to be a unicorn ostler or dragon wormer, then this is (in 

theory) what they'll know best. If it isn't, this in itself might be a nice 

little plot twist! The unicorn ostler will understand much of the day-to-

day life of the unicorn, and an old ostler will have a lot of experience 

to draw upon. They'll understand temperaments, breeding habits, and 

illnesses particular to the unicorn. They'll know the personalities of 

their animals, and of unicorns in general in their part of the world. 

Their understanding of unicorn-ness is likely to differ from that of any 

other character. Even the unicorn ostler's supervisor, or the overlord 

funding the unicorn enterprise (or whatever) will have a different 

understanding and, like as not, the two perspectives won't match up 

because the characters’ exposure to unicorn life is different. An 

overlord doesn't need to know what an ostler knows -- that’s the 

ostler's job, which is why he's there.  
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The same will be the case with non-domesticated fantasy creatures, 

except nobody may have truly definitive knowledge of what the 

creature is or does. You, as author, will know (you built the creature 

after all), but the characters can't know the creature so thoroughly 

unless you've specifically thought of a way for such comprehensive 

expertise to be consistent with the rest of your world.  

Determining how the fantasy creatures fit into the societies will 

determine how your characters react to them individually and socially. 

The breadth of possible reactions is considerable and the ones you 

decide to apply to any particular character are constrained by only 

two things. First, the reaction has to fit the dramatic purpose 

necessary to further your story, and second, it must be reasonable for 

that character to have that response. Unusual reactions should be 

flagged ahead of time, or at the least explained soon afterwards so it 

doesn't jar the reader out of the story.  

Knowing how your characters perceive the fantasy creatures in your 

world will provide you with one more tool to beat your story into shape 

and hopefully see you with a novel that is individual, well-rounded, 

and conveys a feeling of completeness that a reader will want to 

revisit.    

The author of this article has written a grand total of no novels or 
short stories, and isn't likely to for a while yet. He is, on the other 
hand, having an enormous amount of fun with world-building, 
plotting, character invention, and all those thousands of fascinating 
things a writer does when they're not writing.  
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  THE LINE BETWEEN HORROR  
AND DARK FANTASY  

by Lazette Gifford 

2002, Lazette Gifford  

 

The darkness and the light are both alike to thee. (Psalm 

139:12)  

I do not write horror, nor do I even read much of it, but I am drawn to 

dark fantasy.  Both of these genres can have much the same type of 

scene -- dark alleys, creatures of the night, necks ripped open by 

vampires, and any number of other ghoulish additions.  

So what is the difference?  

Intent.  

Let's look at one possible story with two separate conclusions.  

Detective Dave Holmes has been on the force for ten years.  He's 

seen a lot of strange, sick things in Chicago, but this current case has 

him spooked.  Street kids have started disappearing, as many as two 

or three a night for the last week.  No bodies, and the only witness 

said a tall, dark, robed man grabbed the child -- who didn't even 

struggle -- and disappeared into the alley.  
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Holmes has trouble enough with this, but then two things happen to 

escalate the trouble.  A man is found dead in one of those alleys -- an 

influential businessman who had no reason to be there.  And that 

night a child is stolen from his bedroom.  And two more the next 

night.  Desperate now, Holmes throws himself into the work, and 

begins to learn dark secrets of the night: that there are other 

intelligent creatures besides man who walk the earth, and they do not 

have the same agenda.  Although one such encounter nearly gets 

him killed, he is determined to stop the fiend that is taking the 

children.  

Eventually he tracks the creature who has been stealing children to 

an old warehouse, and there...  

Version one, horror: Holmes finds the bodies of several of the 

children.  Others, still chained to the walls and bleeding from the 

neck, cry pitifully, begging him for help.  And he finally faces his 

enemy, Alain, who explains that he will not give up the children.  

Young virgin blood is all that can bring a vampire back to youth, and 

he, unfortunately, was cut off from it for too long...  

And so they must fight to the death.  

Or...  

Version two, dark fantasy: Holmes opens the door to the 

warehouse and there he finds a couple dozen children.  Several are 
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watching TV, a few playing games in the corner, and three of the 

youngest are sitting at Alain's feet while he reads them The Tales of 

Beatrix Potter.  He invites Dave in and they discuss the problem. 

Alain has saved the children from his darker cousins, but also from 

worse.  He was sorry he had to kill, but he could not stand by and 

watch the businessman rape yet another child.  And what about the 

children taken from their homes?  Perhaps Dave should investigate 

what their lives had been like, and why the parents are so frantic 

when the police ask them questions...  

Ah, but Alain, even in version two, is still a vampire. He still has to 

feed.  Does he live on rat's blood?  Kill drug dealers -- or maybe the 

abusive parents?  Where is the line drawn between him being a hero 

or a monster?  

In the first version, all the vampires are evil, murdering creatures, and 

there can be no hope for anyone caught by them.  In version two, a 

person could hope to meet Alain in a dark alley and discuss the 

problems of the world for a while.  

There is no absolute clear line between the two types of story, and in 

fact that is part of the draw of dark fantasy. The hero still has the link 

to the other brethren, and there is always the possibility that 

something will drive Alain over the edge and turn him back into a 

monster again. For those of you familiar with the series, Angel from 
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Buffy the Vampire Slayer is an excellent example of the dark hero 

standing on the edge -- and sometimes slipping over it.  

Dark fantasy heroes have been popular for many years.  Lee 

Killough's wonderful trilogy about a police detective who 

unexpectedly found himself turned into a vampire is a great example.  

Blood Hunt, Bloodlinks, and Blood Games followed the man's change 

from human to vampire.  While the body changed quickly, the mind 

did not.  Garreth Mikaelian found himself staying young while the 

world changed around him, and he had to deal with problems others 

cannot even imagine.  Killough's new book, Wilding Nights, 

introduces a new female detective who happens to be a werewolf.  

Clearly, these are not monsters, even though they have some of the 

attributes of traditional monsters.  However, in reading the books, we 

come to understand the humanity behind these characters, and we 

can connect with their lives and understand them. 

But what about a story where the non-humans are not quite as 

altruistic as Killough's detectives?  How about the fallen angels of 

Storm Constantine's books, starting with Stalking Tender Prey?  In 

this case supernatural beings, thrown out from heaven, are making a 

comeback, and it is not entirely to the good of humanity. The heroes 

of the story are the Grigori, and we are pulled into their wants and 

needs, which are not horrorific in their eyes, nor in the eyes of the 

readers. 
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There are also the three Diana Tregarde books by Mercedes Lackey 

--  Burning Water, Children of the Night, and Jinx High.  In these 

books Diana deals with both the good and the bad side of dark 

creatures.  She can see both sides, but  there is a definite underlying 

note of horror in much of this series. 

And, of course, there is the very popular Laurell K Hamilton series 

about Anita Blake.  Not only are her vampires walking the thin line 

between good and evil (and many crossing the wrong way), but Anita 

is actually dating a werewolf at some points, and a vampire at others.  

There are monsters in her books, and sometimes they are of the 

same makeup as the vampires and werewolves.  However, the 

creatures are not so totally beyond the ken of understanding that the 

mere mention of the word lycanthrope will immediately  bring the 

word monster to mind. 

Horror has monsters.  Dark Fantasy has dark heroes. Vampires, 

werewolves, and creatures that walk the world and prey on man or 

help man -- it is all in the telling. What of ghosts? They have been 

used in every type of story, and perhaps do more to cross the 

threshold than any other magical being, despite the modern surge of 

vampire-hero novels. 

In fact, the following passage, appearing in something decidedly not 

horror, frightened me more than any deliberate horror book ever has, 
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mainly because -- already three chapters into the book -- it was totally 

unexpected:   

... I heard distinctly the gusty wind, and the driving of the 

snow; I heard, also, the fir bough repeat its teasing sound, 

and ascribed it to the right cause: but it annoyed me so 

much, that I resolved to--silence it, if possible; and, I 

thought, I rose and endeavored to unhasp the casement. 

The hook was soldered into the staple: a circumstance 

observed by me when awake, but forgotten. `I must stop 

it, nevertheless!' I muttered, knocking my knuckles 

through the glass, and stretching an arm out to seize the 

importunate branch; instead of which, my fingers closed 

on the fingers of a little, ice-cold hand! The intense horror 

of nightmare came over me: I tried to draw back my arm, 

but the hand clung to it, and a most melancholy voice 

sobbed, `Let me in--let me in!' -- Wuthering Heights, Emily 

Bronte 

There is always going to be a thin line between genres, but those 

designations are more than just marketing ploys thought up by 

bookstores.  They are a way to reach the greatest number of potential 

readers who are interested in the material you are writing.  There is 

no reason some of them can't be considered both.  But whatever it is 

you write, be sure to let your proper audience know what it is -- that's 

what marketing is about, after all. And you want to reach the largest 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  136 

 
 
number of readers. So if your story fits, don't be afraid to embrace the 

dark fantasy tag.  You'll find many loyal readers there, just waiting for 

the next unlikely hero to step out of the shadows. 
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PRAYING FOR INSPIRATION:  
USING MYSTERY'S "HOLY TRINITY"  

TO GENERATE IDEAS   
By Rob Flumignan   

2002, Rob Flumignan   

 

What?  Another article about where ideas come from?  Not exactly.  

Among many non-writers there seems to exist this notion that story 

ideas come out of nowhere, like little blessings from fairies powdered 

with magic dust.  I'd like to counter that belief by encouraging mystery 

writers to make ideas rather than get them.   

There is something to be said for the sudden shock of an idea that 

just "pops in there."  It's a great feeling and often leads to interesting 

stories.  But as a professional, one who wants to make a living at this 

writing game, you can't count on serendipity.  You've probably read 

this same train of thought in countless how-to books and writer's 

magazine articles.  It's good advice, even if it never states what you 

should do when the idea-bank is dry.  You certainly can't write a story 

without an idea for one.  So how do you make an idea?   

As mystery writers, we have an advantage that writers of other 

genres lack.  There is an underlying structure that defines the 

mystery story, a constant that we can depend on when it comes time 
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to sit down and write:  Someone is killed by someone who is caught 

by someone else.  Got it?  In other words, every mystery has what I 

call the "Holy Trinity."  There is a Victim; the Victim is murdered by a 

Killer; the Killer is caught by a Sleuth.  Killer, Victim, Sleuth.  This is 

where you should start when making ideas.   

The Victim  

The victim is probably the best place to begin.  You need a dead 

person in order to have a mystery...usually.  If you're thinking of 

exceptions, you're already on your way to making ideas.  Good for 

you.   

Most idea generating is a focused Q & A session with yourself.  Here 

we'll focus on possible victims.  Use any brainstorming technique you 

know.  I've recently discovered clustering.  It's a great way to 

organize the random thoughts kicking around in your head into a 

visible, easily referenced format.  For an explanation of this process, 

check out this link 

(http://www.gabrielerico.com/Main/ClusteringSampleVignettes.htm).   

Many mystery writers make the mistake of giving the victim short 

shrift.  After all, they're usually dead by page one or, if not, they're a 

mere chapter from meeting eternity.  Why bother developing this 

character?  Because the victim is a juicy source of ideas and an easy 

place to milk some emotion from your story.   

http://www.gabrielerico.com/Main/ClusteringSampleVignettes.htm
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Ask yourself what kind of person you would want to kill.  Draw from 

real life.  Who can you absolutely not stand?  Kill them in fiction; it's 

great therapy.  Sue Grafton got the idea for her first Kinsey Millhone 

adventure trying to think up ways to off her ex-husband.  Not only did 

that lead to a best-selling mystery series, but can you imagine how 

good she must have felt writing that?   

Don't stop with the anger, though.  Ask yourself who you wouldn't 

want dead.  Whose death would ultimately crush you to near 

incapacity?  When your eyes start to water, you know you've got it.   

Now here's the final trick.  Mix the two people you just thought up.  

Start brainstorming characteristics that will meld and change those 

people beyond recognition.  Are you starting to make ideas for a 

victim?   

If you think this will only work once or twice, eventually running out of 

people from real life, remember that it's only a starting point.  Mix the 

questions.  Can you find a reason someone might kill your best 

friend?  The real purpose of this exercise is to create focus.  You are 

no longer just searching for a random idea, you are developing a 

victim, a character in a story that until now you had no idea even 

existed.   

The Killer  
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This is the second best place to start when trying to make ideas.  If 

you can't think of a victim, or don't like what you're coming up with, try 

developing a killer.   

The important questions for inventing a killer mostly concern 

motivation and personality.  Why does this person feel the need to 

take a life?  What sort of person could bring themselves to commit 

such an act?  Remain careful to avoid the all-evil killer.  This goes for 

antagonists in every genre, yet is especially important in the mystery 

story.  What will make your idea (and the rest of the resulting story) 

stand out from the pack is how real you can make your killer.   

Start thinking up connections to your victim if you've got one.  

Remember most murders are committed by someone close to the 

victim.  In the mystery story, that connection is determined by the 

author, and the more unique you can make it, the stronger (and 

harder to solve) your murder.  First thought might lead to a relative.  

The crafty author will dig deeper.  Perhaps the killer is a co-worker, or 

the victim's hairdresser.   

Jot quick lists, one column for connections (i.e. lawyer, brother, 

doctor, etc.) another for motivations.  Now pair them up, searching for 

the unusual combinations that still make sense -- or that you can alter 

to make sense.   

Also think of ways this killer would take the victim's life.  Remember 

Sue Grafton's daydream of killing her husband?  She thought of 
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poison.  If that's your cup of tea, research poisons and ways of 

distributing them.  (In your cup of tea, perhaps.)   

The Sleuth  

If anyone is wondering why I put sleuth as the last place to start when 

making ideas, it's because it is often the first place everyone starts, 

and can lead to neglecting the other two characters in the mystery.  

Plus there is no use for a sleuth if you don't have a victim -- produced 

by a killer.  When you start with the sleuth you run the risk of blocking 

yourself, because after all that vigilant character development, the 

poor detective still has nothing to do.   

An exception to this advice is if you're actively trying to develop a 

series character.  Lawrence Block started his Matthew Scudder 

series in this way, sketching out Scudder before he even had an idea 

for a book.  His intention was to create a series character for an 

interested publisher, and am I glad he did.  If you have similar 

motivations, you can start with the sleuth, but when you're done go 

immediately back up the list and start making ideas to keep your 

detective gainfully employed.   

When you get to the sleuth, if you don't plan on making a series 

character out of her (at least not until your publisher and adoring 

readers demand an encore) start brainstorming the connections to 

the victim.  Obviously your sleuth has to have a vested interest in 

solving the victim's murder beyond mere curiosity.  Even if you are 
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using a series sleuth, I'd suggest thinking up ways to get him 

emotionally involved in the case.   

Remember when you asked yourself who you'd hate to see 

murdered?  Get back to that emotion and give it to your sleuth.  The 

sleuth, by default, is usually the character who most reflects the 

author's personality.  Try casting yourself as the sleuth.  What sort of 

beliefs, desires, goals, pains, loves, peeves do you posses that you'd 

like to air with the rest of the world?  What sort of qualities do you 

wish you had?  One thing I enjoy most about writing detective stories 

is this ability to speak through a character while at the same time 

telling a gripping story.   

A warning:  Stay away from laundry lists of character quirks.  This is a 

pitfall writers developing series sleuths frequently fall into.  Your 

detective may collect comic books, only shower on Sundays, drink 

hot sauce straight from the bottle, and moonlight as a clown for 

Barnum and Bailey, but this will not make an original character unless 

there's a soul underneath all those eccentricities.  Stick to exploring 

the humanity of your characters and you'll make the best ideas.   

Answered Prayers  

Part of creating great ideas is a process of building and destroying.  

You build a large amount of material -- brainstorming, making lists, 

clustering, jotting notes on index cards... making a huge mess.  Then 

you tear apart what you have, throwing most of it out, refining what 
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you keep, destroying everything else.  You may have to go back and 

work up some more raw material and shred that as well.  Build and 

destroy.   

I've told you to start with the victim, go to the killer, and end with the 

sleuth, but keep in mind that the process is never that 

straightforward.  You may try developing a victim and like nothing you 

create.  Skip to the killer, or the sleuth, if you must.  You may then 

develop a sleuth and realize if you alter your killer and tweak your 

victim, ranging back and forth among your mystery's "Holy Trinity," 

you'll have a great connection and a stronger story.  This is fine.  This 

is the process of making ideas.   

Keep building and destroying.   

You might notice if you jump right into the process that the need for 

an idea becomes obsolete.  After all, you weren't looking for an idea, 

you were looking for a story.  Story starts with character, and the 

mystery story starts with a victim.   

Never forget, if you want to write a mystery story and you need an 

idea, don't pray for inspiration; turn to mystery's "Holy Trinity" and 

make some ideas of your own.  
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PUBLISHING POETRY  
By Helen Ambler  

2002, Helen Ambler   

 

I was six years old when I first saw my name in print, on a two-line 

story in our school magazine. I think it was then that my addiction to 

the written word began.    

Most of my poetry is about my life; putting words onto a piece of 

paper is my way of staying sane. Sometimes words just flow and I 

can write a complete poem in a few minutes. But more often than not 

I jot down the lines as they pop into my head, then I go back and 

worry at them until a poem emerges. Those fragments are like 

children, constantly demanding attention until satisfied.    

I was lucky in the English teacher I had. She taught us all about 

similes and metaphors, iambic pentameters, sonnets and haiku, 

without making it seem like a chore. I have learnt a few things from 

other sources in the years that have passed since my school days. 

One of them, and probably the most important, is to read any poem I 

have written out aloud. It helps with the placing of punctuation and 

the flow of words.  

Reading the poem aloud also helps to get a feel for the poem,  to 

hear whether it works or not. I often find that when I read my poems, 
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a word will stand out and I will realise that it doesn’t fit with the rest of 

the piece. Also, a new word that fits better with the flow of the poem 

may suddenly suggest itself.   

Another thing that helps is that I read the dictionary for fun and have 

a love of words, especially descriptive words. I love to discover new 

words; I then make a point of using them in conversation, and 

eventually they find their way into my poems or other writings. It is 

like making a new acquaintance that a few weeks later you suddenly 

discover has become a favourite friend. The down side of this habit is 

that not many other people read the dictionary and I quite often have 

to explain exactly what I mean, but what fun when I discover a like-

minded person who doesn’t mind my flapdoodle.   

The only other tip on writing poetry that I can offer is to write. Whether 

you like the poem you have written or not is largely immaterial, but 

the fact that you are getting those words out is important. The more 

you write the easier it eventually gets, until words will flow from your 

pen or keyboard. You will learn the rhythms that work for you, the 

style that suits you best.   

Getting your poetry published is another thing altogether. When you 

finally decide that you are ready to offer your humble words to the 

world, the dazzling array of small presses and publishers out there 

are enough to make you think twice. Try your local library; they will 

often have details of writer’s circles, literary competitions and other 
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snippets of information that will set your feet on the write track. The 

local press may run details of competitions that the publishing houses 

hold, and that is usually a good place to start. The Internet is also a 

useful tool for finding out more, but do be cautious about posting your 

written work without investigating the integrity of the site. Take those 

rejection letters with a pinch of salt and persevere; after all, if you 

don’t submit your poetry, it will never be accepted.   

Writing is a lonely occupation, as any writer knows. Hours spent in 

solitary confinement wrestling with characters, places, and language, 

those sentences that just won’t work. Poetry is a life sentence in 

solitary confinement, and not many people can understand the 

compulsion that drives most poets. Beware: writing poetry is an 

addiction. I hope you all get hooked.    
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PITCHING THE  
CATEGORY BUZZ WORDS  

By Carol Stephenson  

© 2002, Carol Stephenson  

 

There I sat, with my heart in my throat, trying to string together a 

coherent sentence.  The Harlequin editor politely waited.  Somehow, I 

blurted out a gush of words.  The editor first frowned, then smiled. 

 "Oh, you have a repressed memory book."    

Stunned, I paused, waved my hands palm up, and said, "Exactly."    

Moral to my less then stellar interview: if you're writing a category, 

next time you pitch your manuscript either live or by query, try using 

as your opening hook the category shorthand--its buzz words.  If your 

story is about a sexy cop who finds a secret baby, say so.  If you 

have a unique twist to one of the category themes, incorporate it into 

your opening hook, such as former cop, now a cowboy, finds a baby 

on his doorstep and enters into a marriage of convenience with an 

amnesiac bride.      

I posed the question about buzz words on the Cata-romance list, and 

below are the results (a big thank you to Silhouette® Romance 
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author Roxann Delaney!) along with others I culled from back cover 

blurbs.    

• Babies/kids: abandoned, arranged, lost, found, adopted, 

biological, inherited, borrowed, secret, switched-at-birth, 

matchmaking.    

• Single parents: struggling unwed mothers, clueless divorced 

dads, surrogate, blended families.    

• Pregnant heroines: stranger, estranged husband or ex as the 

guilty culprit.    

• Cowboys & western settings: think taming.    

• Amnesia/repressed memory: Is s/he married, a criminal, parent, 

missing groom/bride, presumed dead?  Did s/he kill someone?    

• Twins: so different/so alike, identical, fraternal, triplets, switched 

identities, mistaken identities.    

• Weddings & brides: marriages of convenience, fake fiancées, 

mail order brides, virgin brides/grooms, runaway brides/grooms, 

green-card, royal, shot gun, jilted, on the rocks, terms of the 

will, fight for child custody, by mistake, stop that wedding!    

• Reunion: estranged, lost, thwarted, divorced lovers.    

• Boss/secretary: or any other combination where will he ever 

notice her as a woman?    

• Favorite sexy 'occupations': doctor, cop, attorney, cowboy, 

small-town sheriff, FBI agent, secret agent, charming criminal 

with a heart of gold, bodyguard, journalist, fugitive, former 

military, mysterious man.    
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• Bad boy/bad girl: think a challenge to tame, think 

misunderstood.    

• Makeover/transformation: Cinderella, Beauty and the Beast, 

Pygmalion, Ugly Duckling.    

• Fairy tales/myths: Sleeping Beauty, Snow White, Taming of the 

Shrew.    

• Mismatched Pairings: May/December, wrong/right side of the 

tracks, star-crossed, mentor/protégé, virgin/rogue, best 

friends/lovers, opposing occupations [arsonist/fire investigator], 

she's the boss/he's not, rolling stone/homemaker, country/city, 

hermit/socialite, gambler/conservative.    
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PUTTING THE SCIENCE IN  
YOUR SCIENCE FICTION  

by Karen J.H. Thistle 

2002, Karen J.H. Thistle  

 

The good news about writing fiction is that you don't have to describe 

the workings of the internal combustion engine every time one of your 

characters wants to go for a drive.  That is also the good news about 

writing science fiction.  

However, if you really want the story to be science fiction, there's 

going to have to be science of some sort in it, either as foreground or 

background material.  The better news is that you, the author, get to 

pick the science.  This seems like a perfect no-brainer, but I spent 

way too long on the shores of the genre, one toe in the water and 

shivering, because I didn't know anything about rocket propulsion 

(and didn't know yet that my interests lay elsewhere).  

Don't misunderstand me.  You need to know enough of the basics so 

that when your character presses the gas, the car goes (or not, if it's 

in neutral, or turned off).  Basic physics, biology, chemistry, are just a 

few topics you'll want to become acquainted with.  Where to begin?  

School.  If it's been awhile and you need a refresher (or you're just 

starting from scratch in a particular subject), you'll find that good 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  151 

 
 
children's books are a great place to get the essential basics in 

understandable language.  Children's television shows are also a 

good place to go.  One of my favorites is Bill Nye the Science Guy.  

He'll teach you solid concepts.  It's a little repetitive, but I like that kind 

of reinforcement when I'm learning something new.  

So, then, after the basics, what's important?  

As a writer, you need to find out what's important to you (which 

includes what fascinates you, what your moral compass is, what the 

issues are that most get your back up, and so on. For the purposes of 

this article, we'll stick to science).  

I know you're reading science fiction, but what straight science 

materials are you reading?  How do you find out what fascinates you?  

Some places to start would be the magazines like Discover, Scientific 

American, Popular Science, (some articles are available online and 

there's always the public library).  Read all the articles you can.  You'll 

find out quickly what subjects interest you.  Another good website is 

Eureka Alert (http://www.eurekalert.org).  Shows on Public Television 

like Nova and Nature can also get the juices flowing.  

The articles you find that pique your interest will point you toward 

books on the subject (which could be anything that grabs you:  

computer science, evolutionary psychology, biochemistry, etc. etc.)  

http://www.eurekalert.org/
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What will happen is that your interests will start generating story 

ideas.  You'll already have the material to work with and it'll have 

been so much fun, you won't even realize it was research.  You might 

not even mind doing the odd bit of directed research to fill in the gaps.  

Now you have the material, maybe the germ of an idea, so the next 

question is how to integrate the material within a story.  

One technique often used in the genre, so much so that stories of this 

type almost constitute a sub-genre, is known as the "If this goes on" 

approach.  Simply put, the writer takes a current trend and writes 

about the effects this has on the future.  Harry Harrison's Make 

Room! Make Room! is one classic example, postulating a very scary, 

overpopulated Earth.   The details, the garbage in the streets, the 

corpses in the streets, the high cost of water, the low value placed on 

a human life, all of these things Harry Harrison extrapolated from 

trends that were going on at the time of his writing (trends still 

marching on, even now).  

Give the "If this goes on" approach a twist and you speculate about 

things that we aren't even able to do yet or aren't even happening, a 

"What if" approach.  One of my favorite examples is the Beggars 

Trilogy by Nancy Kress (Beggars in Spain, Beggars and Choosers, 

Beggars Ride) which kind of goes:  what if you can manipulate the 

genetic make-up of your unborn children and among the more 

cosmetic advantages you can give a child (like attractiveness and 
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athleticism), you can have a child who doesn't need to sleep, and 

what if one of the effects of this is that such children are super-

geniuses and grow up able to do everything better and not just that, 

but around the clock, and what if they are basically a reviled (though 

wealthy!) minority because of laws making those kinds of genetic 

changes illegal, and what if, in spite of the illegalities, some of them 

manipulate the genetics of their own children...and it goes on.  That 

doesn't begin to include Nancy Kress' speculations on politics and the 

economic and social fall-out resulting from a cheap and plentiful 

energy source.  How cool is that?  

I hesitate to get into the caveats of fitting your science into your 

science fiction (for every rule, someone has broken it successfully).  

However:  beware of the expository lump, which is basically a lecture 

in the middle of a story that brings the action to a screeching halt (the 

Turkey City Lexicon calls this an Info Dump).  Likewise the howler 

that has characters who should already know a thing, reiterating it for 

the benefit of the reader (often couched as "As we know, Bob..."--

Turkey City Lexicon again)  

That last can be gotten around by having a character who doesn't 

know, or at least not all of it.  Nancy Kress managed in the first book 

to have a major character who understood the issues up to a point, 

but required clarification.  It worked for several reasons, including the 

fact that the exposition was not the only thing going on in the scene 

(read Beggars in Spain for details).  
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Working the material into the background of the story is one of the 

more subtle and challenging joys of writing science fiction.  To quote 

the Turkey City Lexicon again, "We just need a clear picture of how 

people's lives have been affected by their background.  This is also 

known as 'carrying extrapolation into the fabric of daily life.'"  The 

science is illustrated by the way the characters live and the things 

that happen to them.    

What else?  It is unlikely that you will predict the future.  A very few 

writers have managed to put their mark on reality:  Robert A. Heinlein 

and his waldos, William Gibson and cyberspace, Karel Capek and his 

robots.  

The fun is in the dreaming.  Jump in.  

Sources:  

http://www.sfwa.org/writing/turkeycity.html  

http://www.sciam.com/  

http://www.discover.com/  

http://www.pbs.org  

http://www.popsci.com/popsci/  

http://www.eurekalert.org  

http://www.sfwa.org/writing/turkeycity.html
http://www.sciam.com/
http://www.discover.com/
http://www.pbs.org/
http://www.popsci.com/popsci/
http://www.eurekalert.org/


Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  155 

 
 
By Nancy Kress:  

Beggars in Spain ISBN: 0-380-71877-4  

Beggars and Choosers ISBN: 0-812-55010-2  

Beggars Ride ISBN: 0-812-54474-9  

By Harry Harrison:  

Make Room! Make Room! ISBN: 0553564587 (Out of Print)  

Edited by Lewis Shiner, Second Edition by Bruce Sterling:  

Turkey City Lexicon:  A Primer for SF Workshops  (see hypertext link 

referenced above).  

About the Author  

Karen J.H. Thistle lives and writes in Southwestern 

Virginia, has a wonderful husband, a straight job, two 

cats.  Visit her website:  http://karenjhthistle.com   

E-mail her at:  karen@karenjhthistle.com  

http://karenjhthistle.com/
mailto:karen@karenjhthistle.com
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AND THE MORAL OF THE STORY 
IS...  

By Justin Stanchfield 

2002, Justin Stanchfield  

 

Once in the not so long ago, children's books were seen as little more 

than mini-morality plays, a vehicle to present a lesson or teach a 

moral, a learning experience wrapped up in the guise of a story. All 

too often this approach led to preachy, unsatisfying books, and bored, 

unsatisfied readers. Today, a story that blatantly exhibits a moral is 

most likely to be passed over in favor of one which tells a real story in 

an entertaining way.  

But that isn't to say a moral shouldn't be hidden between the lines. 

The trick is knowing how to hide it.  

All fiction, from simple picture books to thousand-page literary 

masterpieces, carries a message -- a glimpse into the author's mind, 

and more to the point, a bit of self-discovery on the part of the reader. 

All effective fiction speaks to the readers, often in a very personal 

way, letting them see themselves from the vantage point of the 

characters living temporarily in their minds. No matter what genre or 

age group the story is aimed at, a good story will take the readers 

away and immerse them in the world the author created. A great 
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story will leave readers feeling as transformed as the protagonist. 

And the key to this identification is emotional conflict.  

Have you ever read a story and found yourself wanting to reach out 

and slap the protagonist, tell him to quit acting like a jerk and do the 

right thing? If you have, you're not alone. Deep emotional conflicts 

are at the heart of most fiction. A decision, or series of poor choices 

which leads inevitably toward a confrontation, should evolve naturally 

as the plot unfolds, carrying both characters and readers toward the 

inescapable final showdown. Even simple adventure or horror stories 

need to have emotional, as well as physical, turmoil if the reader is 

ever going to become involved. As writers it's our job -- and quite 

possibly the most difficult part of writing -- to set up this conflict 

without seeming obvious. Make it too easy of a choice for your 

character and it will read like a bad Hollywood script. It's not enough 

to simply have your poor, misunderstood protagonist pursuing the 

absolute wrong girl for him while the love of his life stands patiently in 

the shadows. You, as the author, need to reach out and grab your 

reader, take her by their emotional throat and don't let go until she is 

gasping for breath at the choices your character faces. And that takes 

both skill and honesty on your part.  

Which brings us back to the moral of the story.  

The key to writing for children and young adults is remembering what 

it was like to be young. Not the physical aspects, though that certainly 
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helps, but the emotions you felt. The tearing, crushing, awful 

struggles we all faced in one form or another. The sweet rush of 

discovery, the pride and hurt and embarrassment and indecision. The 

wonder and terror and thrill of what it meant to be a child or a 

teenager. We make the mistake of thinking children's lives are simple 

because the choices they face seem somehow silly from our adult 

perspective. It's hard to take a six year old's playground squabbles 

seriously when you are facing a job cut and an overdue mortgage. It's 

easy to dismiss a teenager's failed romance when you are facing a 

date in divorce court. But remember, children and adolescents 

possess the same capacity for emotion that we as adults do, and in 

many cases, more capacity. Childhood is a time of passion, and 

every single conflict seems mountainous, an almost insurmountable 

barrier between where they are and where they want, or need, to be. 

A smart writer uses this passion, this sense of urgency, in her writing.  

No matter the tone of your novel or short story, the conflict needs to 

feel real, especially if you are writing fantasy or science fiction. When 

the world your character inhabits is vastly different from the one your 

readers share, you need to ground the emotional dilemma in more 

familiar territory: Friendship, fear, unrequited love, the need to prove 

oneself. Any situation that leads your character to a difficult moral 

choice, a choice with real and long-lasting repercussions, will help 

involve the reader. The more difficult the choice, the stronger the 

involvement. And keep in mind that, although you are writing for a 
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young audience, life-and-death struggles are a huge part of kid's 

fiction. Better to be too hard on your characters than too soft.  

One of the great advantages of writing for children and young adults 

is that we have all been there. We faced our own adolescence and 

survived to write about it. And the choices we made then still 

influence us today. Hopefully, we learned from our own mistakes. If 

we're very lucky, maybe something we write will help somebody else 

learn from his too.  
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HOW TO GET AN IDEA  
By Ernst-jan Heijnis 

© 2002, Ernst-jan Heinjnis 

 

So you've finished that last WIP, sat back and sighed in satisfaction, 

congratulated yourself, had a private toast to your success. Maybe 

you've even taken a little time off from writing. But at some point 

you're going to want to get to work again. So you sit down at your 

desk, boot up your computer, or put paper in your typewriter. Then it 

hits you. What are you going to work on? 

This has happened to me more than once, and most often after 

finishing large projects. You've sort of gotten used to the idea of that 

project being there to work on. Now that it's finished, you have to 

start something new. That can be daunting, and sometimes the 

creative well just dries up. I've discovered a way that lets me come 

up with a new concept, pretty much at will.  

First, get paper and a pen or pencil. You'll need them.  

What you need is an image. A painting on the wall, maybe, or an old 

photo in your drawer. Maybe even a drawing from one of your 

children. Or you can go out and take a walk until you see a sight that 

interests you.  

Next, look at it. And really look at it. Note the details. That little brown 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  161 

 
 
dog lying on the veranda. The stain on the swimsuit of that woman at 

the beach. The little kid running around on the grass with a stick in 

his hand. Look at everything. If you're outside, look around a bit, take 

in the sights, the smells, the sounds.  

Then start asking yourself questions about what you see. What is the 

name of that little dog and why is it looking so sad? What is that stain 

on that woman's swimsuit and how did it get there? Why is that kid 

running around like that and what is that stick for? Find details, 

seemingly irrelevant, and start wondering about them. Ask any 

questions you can think of and write them down, because you need 

to remember them.  With a little luck, you're going to have a great 

many of them.  

When you have a number of questions, start answering them. Oh, 

sure. You don't really know the dog's name, or what the kid is doing. 

But I bet you can guess. For instance:  

The dog's name is Geronimo, because of the white fur stripes along 

his cheeks that look like Indian war paint. He's sad because he's 

been locked outside by his master's father. A beautiful vase had 

been knocked over and broken, and since everyone had been in bed 

when it happened, the dog had been blamed for it. The dog knows it 

was bad. But he'd been frightened. The Glowing Men with no scent 

had come again. The Glowing Men that had come before, a long time 

ago, when they had left the Glowing Disk. This time, they'd been 
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looking for it. But the dog had taken it and buried it outside, thinking it 

was dangerous. They had moved around, and when they had come 

too close to the dog, he'd bolted and accidentally knocked over the 

vase.  

Well, I could go on for a while. But there are a lot of questions 

answered here.  

You get the idea. You can ask any questions you want, so long as 

you can come up with an answer. If you keep asking questions, you'll 

eventually end up with enough rough material to work with. If you're 

aiming for short story, a short session may give you all the material 

you need to write. Novel-length will require more.  

In my experience, the imagination begins to take over rather soon 

and starts creating a story after only a few answers. Should this 

happen, no need to stick with the questions. By all means, let your 

imagination run free. You may end up with a concept completely 

unrelated to the picture you started with. This probably means your 

imagination just needed a bit of a jumpstart.  

If that doesn't happen, though, no need to worry. Ask more 

questions, find more things to ask questions about. Eventually, you'll 

have enough material to start creating a new story.  
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 WORDS OF WONDER:  
A REVIEW OF DAVID GERROLD’S  

WORLDS OF WONDER  
By Peggy Kurilla 

2002, Peggy Kurilla  

 

Plenty of books purport to teach writing.  Only a few are actually 

written by professional novelists, and fewer still are written by Hugo 

and Nebula Award-winning speculative fiction authors.  Worlds of 

Wonder by David Gerrold (Writer’s Digest Books, 2001, ISBN 

1/58297-007-6) falls into this last category.  

I’ve been familiar with Gerrold’s writing since I was a kid watching 

Star Trek reruns: he wrote the ever-popular “The Trouble with 

Tribbles.”  In my teens, I discovered his novel When HARLIE Was 

One, and I’ve been an on-again, off-again fan of his work since.  So 

when I saw that he had written a book about writing science fiction 

and fantasy, I handed over $14.99 (plus tax) and settled in for a good 

long read.  

The best advice I have for those who pick up this book is don’t drink 

while reading it.  Gerrold’s irreverent humor runs throughout the 

pages, and more than once I laughed out loud while reading it.  
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Worlds of Wonder concentrates on writing, leaving aside the business 

of finding an agent and/or getting published.  This allows plenty of 

room for some specific chapters that ordinary writing books don’t 

contain.  The best example of this is the chapter, “To Be or Naught to 

Be,” which contains a discussion of E-prime.  I was surprised to learn 

that E-prime is a version of the English language in which the verb to 

be is non-existent.  Gerrold wrote the entire chapter in E-prime as an 

illustrative example of the power of English when the wimpy to be is 

removed.  (I have not yet attempted such a thing, as you can see 

from the previous sentence.)  

Another chapter covers using metric prose—prose that has the same 

types of rhythm as poetry.  Gerrold suggests using it to emphasize 

certain passages—without overtly emphasizing them.  He includes 

these chapters, he says, as examples of how to break out of the 

writing ruts that we all fall into sometimes.  Whenever he has tried 

something new, he says, he’s noticed a significant improvement in his 

writing.  

Ever mindful of the differences between science fiction and fantasy, 

Gerrold delves into both genres deeply enough to give the reader 

(and future writer) a sense of what each entails.  He doesn’t just 

discuss world building; he discusses world building for the science 

fiction writer as well as building fantasy worlds.  Other topics covered 

specifically are the hero, building aliens, believability and bolognium, 

character transformation, theme, and style.  He also devotes an 
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entire chapter to punch lines—not necessarily as the conclusion to a 

joke, although that is his emphasis.  

Unlike most writers writing about writing, Gerrold does not fear to 

address sex scenes and love scenes—and, yes, they are different 

things.  Citing examples from his own work, he demonstrates that sex 

scenes are about more than sex, and love scenes don’t have to be 

about sex.  And he does it in language no worse than PG-13, so the 

book is appropriate for younger writers.  

Perhaps what is most refreshing about this book is its laid back, 

relaxed approach to writing.  “Your first million words are for practice.  

They don’t count.  Remember that.”  Since a million words is, by his 

estimation, roughly equal to ten novels, there is plenty of time to learn 

the art and craft of writing.  

Besides being packed with useful information, Worlds of Wonder is a 

pleasure to read.  Each chapter is headed by a pithy summation of its 

contents, and more than one footnote adds a humorous annotation to 

the relatively dry topic he covers.  

Gerrold ends his book with “Ten Pieces of Good Advice,” the last of 

which is worth repeating:  “Never eat anything larger than your 

lawyer.”  

In short, even if you have no aspirations of ever writing—if all you 

want to do is enjoy reading speculative fiction—you will probably 
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enjoy this look behind the scenes at one writer’s craft.  If you are an 

aspiring writer, there is a wealth of information waiting to be mined, 

and mined again—at least until you’ve completed your first million 

words.  
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MEET THE MODERATOR  
Robert A. Sloan  

2002, Robert A. Sloan  

 

Robert A. Sloan, Brokewriters Moderator, is 47, disabled, and living 

on welfare in subsidized housing while pending SSI.  From 1990 till 

1998, Robert lived entirely on his earnings from crafts, tarot reading, 

street sketching, fan art, and running roleplaying games. A move to 

New York to take his writing career more seriously landed him in a 

homeless shelter when he discovered that odd jobs would not 

support even a room in a residence hotel. Standing in line to get any 

benefits was always beyond his physical abilities, but in the homeless 

shelter, case managers brought the forms to him and he started the 

long process of getting SSI. Rags to riches to fun things, with rags to 

the next riches, is his lifestyle.   

For most of those years before the shelter, Robert didn't care that he 

was broke. Active membership in the Society for Creative 

Anachronism gave him an outlet for medieval crafts and barter that 

set him up in relative high style for living comforts and pure physical 

luxury, with most of it portable. At one point down in New Orleans, 

Robert ate reasonably well on $10 a week and preferred $5 shopping 

sprees in the French Market and fabric sprees at remnant tables. All 

of the computers he's ever owned were gifts or Frankensteins put 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  168 

 
 
together by numerous geek friends. Robert has always been rich in 

the good things that money can't buy.   

After many devoted years of missionary effort by the Masters of Unix, 

Robert is slowly converting to Linux. A slow learning curve for codes 

and abstract symbols slowed his geekishness, but Robert is a 

dedicated futurist who trusts the principles of Open Source 

philosophy and cooperative microcapitalism. He usually puts those 

high concepts into simpler words, and makes a great Crash Test 

Dummy especially for software intended to be user friendly.  

Independent and thick-shelled as a Galapagos tortoise, Robert is 

plodding his way steadily into success on hard work and hefty word 

counts. During his shelter years he wrote approximately thirty novels 

averaging 200,000 to 300,000 words each, most of which need 

cutting or splitting into multiple volumes. Meanwhile, he waited out a 

five-year contract with a bad agent that would have taken 50% of all 

royalties on Raven Dance, his second novel and first serious SF 

work. Spring 2001 brought him out of the shelter, then he published 

Raven Dance through iUniverse.   

In its first year, despite little effective marketing, Raven Dance went 

into the black and paid its own expenses. Constantly reworking his 

business strategies, Robert now focuses his independent efforts on 

websites and paying small press theme anthologies. Launchpad #1: 

Love and Death is his first anthology project, soon to be complete. 

http://www.iuniverse.com/bookstore/book_detail.asp?isbn=0%2D595%2D16473%2D0
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Robert also maintains two weblogs and 

http://www.selfhelpforwriters.com, which often features his 

photogenic cat, Ari.   

"I feel like getting into Forward Motion online was like making it to 

graduate school in the School of Hard Knocks. My writing quality 

soared to the point that all of my older material needs heavy rewriting 

to match my present level of skill. My attitude changed so deeply that 

I literally laugh at rejection slips and take pride in them. I couldn't 

even do short stories before I came to Forward Motion. Now my short 

stories are approaching the quality of my novels. I'm doing things I 

never thought I could do, and anything that's still difficult, I now trust 

I'll just learn how."   

Prolific, peculiar, and optimistic, Robert can usually be found late at 

night in the Forward Motion chat room, where he keeps company with 

others while he writes. Disability became an annoying, but useful, 

step along the road to full-time writing. Robert has taught several 

workshops at Forward Motion: Editing Small Press Anthologies, 

Come as your Character Chat, and Boost Your Word Count. Recently 

he made his first paid short story sale: "High Goth," sold to editor 

Simon Owens at Pegasus Prose for the first issue of Sci-Fi Paradox.  
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Good News from  
Forward Motion 

 

Holly's latest book is just hitting the stands!  If you can't find it 

order it from your local bookstores!  (This is better for authors 

than ordering on-line -- it keeps their numbers up where they 

count!) 

 

Cover work for Holly's new novel, Vincallis the Agitator 

Look for it in bookstores now! 

Holly Lisle's acclaimed trilogy THE SECRET TEXTS is the epic 

adventure of heroes battling a resurrected evil that had nearly 

destroyed the world a millennium before. Now Holly Lisle take readers back to 

the days of that ancient apocalypse -- and to the decadent heart of a fantastic, 

doomed empire . . .  

Glory of the Dragons 

Based on a science of sorcery called Dragon magic, the Hars Ticlarim is a 

miraculous place of mansions built on clouds and gardens blooming diamonds 

beneath canopies of captive stars. But this incomparable beauty hides a dark 

core: Dragon magic draws its power from the agony of slaves who are killed for 

sorcerous fuel. And for three thousand years, no one has dared question the 

empire's inhuman cruelty . . . until now. 
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Wraith, a boy with an uncanny power, seeks the art to foment a revolution within 

the Hars Ticlarim. Solander, a brilliant young mage, believed he has discovered a 

totally new form of magic. Luercas, a sadistic noble, will commit any crime that 

furthers his ambition. All three are clever, resolute, driven -- and naive. For they 

challenge the rulers of a globe-spanning power that has endured for millennia -- 

rulers who will do anything to stay in power forever . . .  

Holly Lisle's current books -- on the stands now!  

 

 Moderator S. L. Viehl has two new Releases:  

• Dream Mountain (writing as Gena Hale) 10/10 published by Onyx (NAL)  

• Shockball (StarDocIV) 11/09 published by Roc SF/F  

And has sold:  

• Melting the Iceman and two additional romance novels to Onyx (NAL)  

• A Matter of Consultation (AH short story) to Baen     

 

Congratulations to Vision's copy editor, Beth Adelle Long, who is now on a three 

month writing retreat.  The rest of us will try not to be too jealous. 

 

Moderator Justin Stanchfield has and an incredible run of sales! 

• A sale to the Canadian magazine, NFG 

• A sale to Black Gate  for their 03 Winter Issue of a story titled "Winter's 

Touch." 
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• A sale to the Ideomancer Unbound anthology  of a story titled "Trail's 

End." 

• And a sale to Boy's Life! 

 

Alarice Marsden (Julia Pass) will see The Woman in the Statue in the Dark 

Offspring anthology by Catalyst Press ( edited by Brian Knight). Publication is set 

for October. 

 

Amanda Dickerson's roleplaying book Dead Sea Murder is published by Rogue 

Publishing in e-book format. Dead Sea Murder is a complete adventure for 

FUDGE Terra Incognita, which is a pulp adventure game set in the 1930's. The 

website is http://www.roguepublishing.com.  

 

Moderator Robert A. Sloan sold "Crossthought on the Hatestream" for publication 

in Gothic.Net magazine. 

 
Assistant Site Host Lazette Gifford has several new pieces available through 

ezines and epublishers: 

• Dangerous Patterns 
Dark Moon Rising 

A computer glitch  leaves a ship on the edge of destruction.  

• Would That It Were 
Fables 
Beware of small, furry creatures.... 

 

http://www.roguepublishing.com/
http://www.darkmoonrising.com/issues/aug02/default.asp?file=patterns
http://www.fables.org/summer02/would.html
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Aubreyan 
The Dark Staff Series 
Book 1 
Double Dragon Ebooks 
(Early July)  

   

Beyond the Skyline 
Edited by 

Selina Rosen  

Yard Dog Press 

This is a collection of first reactions to the tragedy of September 11th, and 
includes not only my short piece, but also Elizabeth Moon, Vera Nazarian, Linda 
Dunn... and many others in all walks of life.  Money from sales will be given to 
specific families who lost loved ones in the attack.  

The Last Days of Faneh-Thenyal 
Jintsu E-texts. 

Bittersweet and poignant, Lazette Gifford's novelette "The Last Days of Faneh-

Thenyal" is a highly original take on the last days of a fading empire, and the 

courage of one man who dares to see and act beyond the ordinary repercussions 

of conquest.--Vera Nazarian,  author of DREAMS OF THE COMPASS ROSE 

  

Silky 

Embiid Publishing  

Exciting, complex and richly textured, with a world you'll believe and 

a protagonist you have to cheer for -- Silky is wonderful.  

--Holly Lisle, author of Courage of Falcons  

http://double-dragon-ebooks.com/
http://www.yarddogpress.com/
http://www.eggplant-productions.com/jintsu/etext.asp?id=5
http://veranazarian.com/
http://www.veranazarian.com/
http://www.embiid.net/
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Awards & Kind Words 
 

Forward Motion and Vision have received several nice awards and notices.  Here 

are some of them: 

 

 

Our second year in a row! 

 

One of the first official notices we received was from the much lamented Inklings: 

A modest title for an incredible e-zine! Online in HTML or 

downloadable in PDF format, this 102-page publication is packed 

with excellent feature articles on sf/fantasy and other genres. It's 

hard to believe this is free! 

 

 



Holly Lisle's Vision: 
A Resource for Writers 
September/October 2002  175 

 
 

 

Golden Crane Creativity Award -- given by Creativity-
Portal.com  

Golden Crane Creativity Award (GCCA) for providing free instructional 

information for arts, crafts, music, writing, and other creativity related topics. 

We believe that sites like yours deserve special recognition for freely teaching 

people about your craft. 
 

 

Outstanding Services to Writers Award -- given by 
WitchWords.com 

Outstanding Services to Writers Award is for sites that provide 

outstanding resources to writers.  

  

  
 

Writer's Digest: 

 

 

http://www.creativity-portal.com/
http://www.creativity-portal.com/
http://witchwords.com/resources/links.html
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"Highly Recommended" Preditors and Editors (tm) 

http://www.absolutewrite.com/  

Link Of The Week 

http://hollylisle.com/fm/  is Forward Motion, novelist Holly Lisle's 

website for writers. I am very impressed by the quality of the 

articles on this site, covering topics from literary agents to "going 

pro." And the community-- wow! Need a critique? Want to take a 

free writing class? Just want to dish about your favorite genre? 

Drop in to the message boards or chat room. You can also 

download free copies of all the past newsletters, and Holly's e-

book, Mugging The Muse. That's right... free. 

http://sfwa.org/prededitors/pemh.htm
http://www.absolutewrite.com/
http://hollylisle.com/fm/
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http://www.creativepurrsuits.com/reststopnews/index.html  

Holly Lisle's Vision 

Holly Lisle's bi-monthly electronic magazine, with great 

articles written by members and guests of the Forward 

Motion Writer's Community. Deemed one of 2001 Writer's 

Digest's 101 best sites for writers. Great freebies! 

http://www.ci.pasadena.ca.us/libraryteens/create_it.asp  

Holly Lisle's Vision (serious advice on how to write and how to get published, 

from a published fantasy author) 

   
  

  

http://www.creativepurrsuits.com/reststopnews/index.html
http://www.ci.pasadena.ca.us/libraryteens/create_it.asp
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Joining Forward Motion 
 

How to Join Forward Motion 

   

The community came into existence for several reasons. 

First, I hadn't been able to be a part of a writers' group or 

attend conventions in a few years, and knew that situation 

wouldn't be changing in the foreseeable future, and I 

missed the company of readers. Second, I am fortunate 

to be able to do the thing I enjoy most for a living, and I 

wanted to be able to help others who shared my 

obsession find their way to living their dreams. Third, I 

knew a lot of people -- writers and readers - - who I 

thought should meet each other. 

When the Internet suddenly erupted with free, easy-to-

use community-building tools, I suddenly had the solution 

to bringing those many people together and sharing what 

I knew with them and letting them share what they knew 

with me and each other.  

The community has three sections -- public boards, which 

anyone can read and in most cases anyone can post to; 

private boards, where writers can post sections of works-
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in-progress and receive critiques of them; and restricted 

boards, which include the Young Writers' Scene, the 

Erotica & Sensual Fiction board, and boards for various 

classes. The private areas require community 

membership and are password-protected to preserve all 

publication rights for each author's use. The restricted 

boards further require submission of an application -- in 

the case of Young Writers' Scene, to make sure the 

applicant is under seventeen years of age; and in the 

case of Erotica & Sensual Fiction, to make sure the 

applicant is eighteen years of age or older and that it is 

legal for him or her to participate in a board containing 

erotic content. All restricted class boards will have 

application procedures posted as new classes open.  

To participate in the public boards , all you have to do is 

read them and post to them. If you register with the 

community, you gain the ability to post in HTML and use 

signatures, add your picture or avatar to your posts, use 

our private messaging and e-mail systems, rate other 

posts and other users, edit your posts, and so on. But in 

most cases there's no requirement to do either. (The 

Rants board, due to a short-lived problem with trolls, 

requires membership to post.)  
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To participate in the private portion of the community, 

where you can receive crits on your own work and crit the 

works of other writers and participate in various writing 

exercises, dares, and challenges, you must join the 

community. You will have to be logged in to gain access 

to the private boards.  

To join the Young Writers' Scene, you must first join the 

community, then message me 

(http://www.hollylisle.com/community/cgi-

bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisl

e ) with your application. In it, you must send your real 

name, your age, your birthdate, an affirmation that you 

are seventeen or under, and -- if you are thirteen or 

under, your parents must send to me at holly.lisle@sff.net 

by separate e-mail approval for you to participate in the 

community.  

To join the Erotica & Sensual Fiction section (commonly 

called Writerotic) you must first join the community, then 

message me (http://www.hollylisle.com/community/cgi-

bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisl

e ) with your application. In it, you must send your real 

name, your age, your birthdate, and affirmation that you 

are eighteen years old or older, and an affirmation that 

your participation on this board is legal in your place of 

http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
mailto:holly.lisle@sff.net
http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
http://www.hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=send_mesg&userid=hollylisle
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residence (defined as the place where you live when 

you're sending your application). Writers in military 

service stationed in areas where participation would be 

illegal are welcome to apply, but are asked to use 

discretion about when they participate. I don't want any of 

our folks getting into trouble.  

Anyone may join the community. Simple click this link 

(http://hollylisle.com/community/cgi-

bin/dcforum/dcboard.cgi?az=user_register ) and fill out an 

application. Membership is free and approval is 

automatic. The excellent site moderators can help you 

find your way to topics of interest to you, crit circles that 

can help you, and ongoing projects, challenges, 

exercises, workshops, articles, and contests that might 

inspire you.  

We have a good group of people in the HollyLisle.com 

community. Come look us over, introduce yourself, take 

part in a few conversations -- or jump straight into the 

deep water and start working on your book or short story.  

We're here to help you make long-cherished dreams turn 

into reality. I hope you'll join us.  

Holly Lisle 

http://hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=user_register
http://hollylisle.com/community/cgi-bin/dcforum/dcboard.cgi?az=user_register
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 Masthead 
 

Vision is published bi-monthly and gives preference to articles 

submitted by people who belong to the Forward Motion Writer's 

Community.  Joining the community is free, and it's a great resource 

for upcoming writers.  Guidelines for Vision 

Holly Lisle And Lazette Gifford, Publishers 

Holly@hollylisle.com 
zette@hollylisle.com 

Copy Editor: 

Beth Adele Long 

bethadele@hollylisle.com 

Vision Editors: 

If you have any questions, or would like to propose an article for an 

upcoming issue, feel free to drop a line to either of the editors below.  

We look forward to hearing from you! 

• Lazette Gifford (zette) -- Managing Editor, Vision E-Zine  

zette@hollylisle.com  

   

mailto:zette@hollylisle.com
mailto:zette@hollylisle.com
http://hollylisle.com/community/beth-adele-long-intro.html
mailto:bethadele@hollylisle.com
http://hollylisle.com/community/lazette-gifford-intro.html
mailto:zette@hollylisle.com
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• Andi Ward (Fetu) -- Assistant Editor, Vision E-Zine 

Moderators 

• Bob Billing (Astropolis) -- SF 

• Jae Brim (venus00) -- Research Board Moderator 

   

• Ron Brown (ron4555) -- Crime,Suspense & Horror 

   

• Shane P. Carr (MysticBard) -- Fantasy 

  

• Sarah Jane Elliott (Dolphin_Girl) -- Fantasy/ Poetry & 

Experimental Prose 

   

• Nathan Garrod (7Strider) -- Junior Moderator, Young Writers' 

Scene 

• Lazette Gifford (zette) -- Assistant Host, HollyLisle.com 

• Ernst-jan Heijnis (Ernst-jan) -- Junior Moderator, Young 

Writers' Scene 

   

• Teresa Hopper (TeresaH) -- Horror & Dark Fiction 

   

• Dan Keene (toesy) -- General Moderator 

http://hollylisle.com/community/andi-ward-intro.html
http://www.hollylisle.com/community/bob-billing-intro.html
http://www.hollylisle.com/community/jae-brim-intro.html
http://www.hollylisle.com/community/ron-brown-intro.html
http://www.hollylisle.com/community/shane-p-carr-intro.html
http://www.hollylisle.com/community/sarah-jane-elliot-intro.html
http://www.hollylisle.com/community/sarah-jane-elliot-intro.html
http://www.hollylisle.com/community/nathan-garrod-intro.html
http://www.hollylisle.com/community/nathan-garrod-intro.html
http://www.hollylisle.com/community/lazette-gifford-intro.html
http://www.hollylisle.com/community/ernst-jan-heijnis-intro.html
http://www.hollylisle.com/community/ernst-jan-heijnis-intro.html
http://www.hollylisle.com/community/teresa-hopper-intro.html
http://www.hollylisle.com/community/dan-keene-intro.html
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• Jinx Kimmer (Jinxu2) -- Young Writers' Scene 

   

• Jim Mills (JimMills) -- Fantasy & Information Boards 

• James Milton (jmilton) -- Nonfiction Moderator 

• Julia Pass (Brenria) -- Junior Moderator, Young Writers' Scene 

•  June Robertson (June889)-- General Moderator 

• Justin Stanchfield (Justinvs) -- SF and Children's/Young Adult 

Fiction 

• Carol Stephenson (CarolStephenson) -- Romance Moderator 

    

• S.L.Viehl (slviehl) -- Pro Moderator-at-Large 

Publicity Director 

• Anne Marble (Anne Marble) -- Publicity Director 

Copyright Information 

Vision 

Volume Two, Issue 11, September/October 

Entire contents Copyright 2002, Forward Motion E-press. 

All rights reserved. Reproduction in whole or in part without permission 
is expressly prohibited, except that the entire issue may be freely 

distributed, so long as it remains complete and unchanged. 

http://www.hollylisle.com/community/jinx-kimmer-intro.html
http://www.hollylisle.com/community/jim-mills-intro.html
http://www.hollylisle.com/community/james-milton-intro.html
http://www.hollylisle.com/community/julia-pass-intro.html
http://www.hollylisle.com/community/june-robertson-intro.html
http://www.hollylisle.com/community/justin-stanchfield-intro.html
http://www.hollylisle.com/community/justin-stanchfield-intro.html
http://www.hollylisle.com/community/carol-stephenson-intro.html
http://www.hollylisle.com/community/slviehl-intro.html
http://www.hollylisle.com/community/anne-marble-intro.html
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 Guidelines 
Expanded Guidelines 

 
Upcoming Themes 

 

We will happily consider manuscripts from either unpublished or 

published writers – we prefer to be queried (all queries and 

manuscript submissions are handled by e-mail). We are interested in 

all facets of writing, from first- person experience articles to genre-

specific how-to’s and informational articles about your area of 

specialization – whether it be history or science or nursing or long-

distance running – and how and where your specialty can be used 

correctly by writers. Write something that will help other writers write 

better, and we’ll be interested in taking a look. 

We are a non-paying market with a 100% volunteer staff. In return for 

your work, you get as many copies of the e-zine as you care to 

download, and our sincere thanks. Your work will make a nice tear-

sheet to present when selling other work, but it doesn’t count as a 

professional market because we can’t afford to pay. 

On the other hand, the e-zine is also free. 

We use only non-exclusive serial rights; what this means is that you 

can sell your piece elsewhere before, during, or after you have placed 

it with us. However – and this is very important for you to keep in 
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mind – if you place a piece with us that has not been published 

elsewhere, we will be using your First Serial Rights, which means 

they will not be available for sale elsewhere. Reprint rights are harder 

to sell. And back issues will be available from the site (though not 

from e-zine newsstands) for as long as I can keep them there, as a 

reference to new people coming into the site. 

We strive to maintain professional standards – manuscripts must be 

professionally formatted, as free from spelling and grammatical errors 

as you can make them, and in what you perceive to be final draft 

form. We will not welcome massive rewrites of a piece after we have 

accepted it – when we accept it, we consider it pretty close to finished 

and will only request such edits as will finish it to our standards. If we 

feel that it need massive rewrites, we won’t accept it. 

For feature articles, query Lazette Gifford. For genre- or area-specific 

articles, query the relevant editor. All e-mail addresses are in the 

masthead. 

We look forward to hearing from you. 

Holly Lisle and Lazette Gifford 

Publishers, Vision 

 

 

 

mailto:zette@hollylisle.com
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Expanded Submission Guidelines: 

Articles must be at least 500 words, and longer is much better if your 

subject will handle it.  2000 words is the 'soft' top, and I'm willing to go 

over it if the article needs it.  

Check your spelling and grammar!  Also, if you are from a country 

that does not use US spelling conventions, let me know in the email.  

That will stop me from making several 'corrections' before I realize 

they aren't mistakes.    

PLACE YOUR TITLE AND YOUR NAME at the top of the document.  

I hate having to go search through emails, checking attachments, to 

figure whose article I'm actually looking reading.   

Use one of these fonts: Courier, Courier New, Times New Roman or 

Arial, 12pt.  

Double space   

Do not indent  

I would like submissions to be made in either Word Doc files, or .rtf 

files, and as attachments to the email. (I believe that WordPerfect 

allows .rtf saves, doesn't it?)  If you use Works, a regular file will do, 

although (at least in the 4.5 version I have), it also allows for an .rtf 

file save.    
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A plain text copy (.txt) can be sent, but be certain to mark any italics 

like this: *before and after the section in italics*, and bold likes this: 

_before and after anything in bold._  If you cannot do attachments, 

use the body of the letter as the last resort.   

Indicate book titles with italics.  And yes, that means if you are doing 

a Word doc or rtf that you can use actual italics and not an underline 

to indicate italics. (This is not common submission procedure, but it's 

far easier for me since I can cut and paste to my wysiwyg web page 

editor.)   

Do not use an underline for emphasis.  Underline on websites 

indicates a link, and people often send emails to say the link is not 

working.  Use italics or bold.   

NO HTML code except for links, and those written in this fashion:  

http://www.whatever.com/this.htm  

Provide the ISBN #s for all books reviewed.  Also, if you mention a 

specific book, and especially if you quote from it, add the title, author 

and ISBN# at the bottom of the file.  The same is true for articles -- be 

certain to cite them.   

An additional note to Word users: you should turn off the 

'smart quotes' option in Word which can be found under 

Tools-AutoCorrect and then the tabs AutoFormat while 

you type AND Autoformat.  Also uncheck the symbol 
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replacement for --.  While these look really neat on the 

screen, they translate to funny little squares that cannot 

be taken out with the 'find-replace' feature, but have to be 

hunted down by hand.  If you are submitting anything 

electronically, you will very likely hear back from the editor 

on these.  And remember -- a lot of print publishers are 

now asking for electronic copy for their end as well. 

We've been receiving some very good articles, and I hope that all of 

you look at the list of upcoming issues and choose something you 

feel comfortable with.  If you find something you'd like to submit to, 

make note of which issue it is and let me know what kind of article 

you would like to write.   

We are also still looking for general genre-related articles.  If you 

would like to write an article on how to research romantic settings, the 

proper use of codes in spy thrillers, etc., let us know.  The Genres we 

like to cover in each issue are:   

• Fantasy  

• Horror  

• Poetry  

• Romance    

• Science Fiction  

• Suspense & Mystery  

• Young Adult & Children  
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• Young Writer's Scene 

And we are always interested in articles about the act and art of 

writing. 

Upcoming Themes for Vision: 

Here you will find ideas on what we'd like to see for each of the 

upcoming themes.  These are not definitive! They're just what we 

came up with while brainstorming, ideas that we hope will spur your 

own ideas. We want to see what you come up with; if you want to 

take something straight from the list, that's great. If the lightbulb goes 

on and you think of the perfect article for the issue, that's even better. 

And if you want to write an article that doesn't fit any of our themes, 

but is about writing, write that, too. Along with the theme articles, we 

ALWAYS need articles about all aspects of writing. 

This is our list of themes and our ideas for what might go in them: 

Art In Fiction; Art AS Fiction 
(November/December 2002) (Submission Due Date: October 1, 
2002) 

New section for this issue!  Preparing for the new year!  Let us 
know what you do to start out the new writing year, from setting 
goals to sending off material.  And what do you hope to achieve 
in 2003? 
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For this issue, we hope to see something like . . . 

• Writers as Protagonists  

• Art as Science  

• When Does It Have to Be Perfect?  

• Fantasy -- How they Dance and Sing in Isk Kahsherei  

• Can Genre Fiction Be Art?  

• Painting with Words 

NEW! Themes for 2003! 

For the coming year we are going to go through the steps in 
creating a story. These steps should apply to both short stories 
and novels. 

Please remember that these cover only the theme section of the 
issue.  The editors at Vision are always looking for material on 
all aspects of writing and how writer's live and work.  We also 
have the 'Advanced Writing' section.  We also always need 
articles that help with genre writing.  

January/February -- Characters (Deadline, December 1, 2002) 

Heroes, villains, sidekicks and walk-ons -- how do you create your 

story characters? 
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March/April -- Worldbuilding (Deadline, February 1, 2003) 
 
May/June -- Plotting & Outlining (Deadline, April 1, 2003) 

July/August -- Putting it all together (Deadline, June 1, 2003) 

September/October -- Revising (Deadline, August 1, 2003) 

November/December -- Submissions and Rejections (Deadline, 
October 1, 2003) 
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