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About this issue 

Issue # 28 

July/August 2005 

 

  

 

First, my apologies for being late with this issue. Occasionally there just isn't 

enough time to get everything done!  I do hope you enjoy the issue.  We have 

some wonderful articles, as always.   

In the last four and a half years we've published well over 300 articles, including 

workshops, reviews and interviews.  There is considerable information in our 

back issues, and I hope that late comers to the ezine will take the time to look 

through what we have to offer. 

From experience I know that writers can teach other writers about what works for 

them.  Like everything else in life, not all the advice will work for everyone who 

reads it, but we can often glean little gems that help out. 

If you are a writer -- not necessarily a published writer -- you may have found 

something that has helped you.  If you would like to share that information with 
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others, please give us a try.  Technical advice, inspiration, and how-to articles 

are always welcome. 

Our next issue's theme is 'celebrating genres.'  I would love to see articles on 

what draws people to the genres in which they write, and what they feel are both 

the strong points and the weaknesses.  I am not looking for articles that lambaste 

genres you don't write in, however. 

The themes for the next two issues are: 

(Theme articles are a small part of each issue.  I'm open to any writing-related 

articles at all times.) 

• September/October #29 Celebrating Genres (Deadline August 10th) 

Romance, fantasy, sf, mystery, horror and more -- the world of genres is 

filled with wonderful treasures.  As a writer, what are your favorites and 

what do those genres included?  

• November/December #30  Character creation (Deadline October 10th) 

Characters can talk to us in our heads and keep us awake at night, but 

what does it take to make them come alive on the page?  
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Editor's Note:   

Why Creative People Are Never Bored 

By Lazette Gifford 
© 2005, Lazette Gifford 

 

With the exception of time spent stuck at a deadly dull job or otherwise doing 

something where they cannot let their minds wander, I've discovered that 

creative people -- and most especially writers -- never get bored. 

This is because creative people don't depend on others to entertain them.  

Seems pretty apparent to me, but you'd be surprised by the number of people 

who find it astounding that I don't need anything but myself and some scraps of 

paper and a pen to be happy.  Oh sure, I love to work with the other stuff, too -- 

computers, PDAs, and all the rest of it -- but there have been plenty of times I've 

found myself stuck somewhere without any of these modern wonders.  I once 

locked myself out of the house and scrounged around the porch for some scraps 

of paper and something to write with, and was quite happy to wait a few hours 

until Russ got home. 

Some people will consider it a waste of time to sit around writing.  Many of those 

people would rather be sitting in front of the television watching the latest Reality 

TV drek.  You can't let them be the judge of what you do for enjoyment -- 

especially since your enjoyment has a chance of earning you money. 
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That doesn't mean you have to be tied to the writing.  People have noticed that 

I'm doing more digital art.  I've always been a photographer and get out to take 

pictures as often as I can.  Having lots of interests is good for a writer, just as it is 

for any other person.  It's just that as a writer you don't need those other things 

just to be busy.  You have writing.  You can go create whole new worlds, tragic 

love stories, and great adventures while others are complaining that there's 

nothing new at the local video rental store. 

But it's nearly midnight on a Saturday night.  I could be out at the bars drinking 

away brain cells.  I could be out in the living room watching something (which, 

occasionally, I like to do, at least from my personal video collection).   

Or I could open up my WIP (Work in Progress)  and start writing the next chapter 

of a novel that is going very well, about a character about whom I enjoy writing, 

and a world that is coming more alive for me every time I sit down to write. 

Ah, yeah.  Like anything would drag me away from writing! (grin) 
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Workshop:   

Scene-Creation Workshop 

Writing Scenes that Move Your Story Forward 

By Holly Lisle 
© 2005, Holly Lisle 

 

As the atom is the smallest discrete unit of matter, so the scene is the smallest 

discrete unit in fiction; it is the smallest bit of fiction that contains the essential 

elements of story. You don't build a story or a book of words and sentences and 

paragraphs -- you build it of scenes, one piled on top of the next, each changing 

something that came before, all of them moving the story inexorably and 

relentlessly forward. 

You can, of course, break the scene up into its component pieces -- words, 

sentences, and paragraphs -- but only the scene contains the vital wholeness 

that makes it, like an atom of gold, a building block of your fiction. It contains the 

single element that gives your story life, movement, and excitement. Without this 

one element, you don't have a scene, you merely have a vignette. 

So what is this magical element that gives your scene its life and makes it the 

brick with which you build your fiction? 

Change. 
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When is a scene a scene? When something changes. What defines the 

completion of a scene? The moment of change. 

We're going to create some very short scenes here -- I'll do some demos, and 

then you'll do some practice scenes. We'll start with the simplest of all possible 

scenes and work our way to scenes of greater complexity. But you'll find out that 

even the most complex of scenes become rather simple when taken down to its 

component parts. 

Let's start with the most basic of basic scenes. One setting, no characters, a 

single elemental change. I'll do one, and then you'll do one. Here we go: 

*** 

In the heart of the command center, a single wire, stiff and brittle from ten-

thousand cycles of heating and cooling, snapped away from its circuit board. The 

break set off an alarm -- a tiny pulse of electricity that raced through the wires to 

a monitored board at a control panel half a mile away. The pulse reached its 

destination, a tiny light that should have come to brilliant red life. But the light -- 

never used, infrequently tested -- failed to switch on.  

Those two tiny failures -- broken circuit; burned-out bulb -- would have 

unimaginable consequences.  

*** 
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Okay. That's a whole scene, though there isn't much to it. It comprises the 

essential elements of scene -- a place, a time frame, and a change that moves 

the story forward. We know that something vitally important has happened, 

because we're reading about it. (If it weren't important, why write it?) We have 

some feel for the story -- lives no doubt will depend upon the smooth functioning 

of the control panel and the command center, and we already know that there's a 

glitch that no one else knows about. When we started into the scene, the 

command center was working smoothly. When we left it, there was a problem, 

and a problem heightened by the fact that the people who needed to know about 

it didn't. 

Now it's your turn. Write a brief scene with no characters, a clear location, a 

limited period of time, and a single event that changes and moves the story 

forward. (You don't actually have to have a story in mind. Just pretend you do.) 

When you've finished it, come back and we'll move on. 

-------------------- 

Okay. Next, we'll do something a bit fancier. This time, we'll do a scene that has 

one character in it. No dialogue yet. No interaction. Just one person making one 

change. Here's mine. 

*** 

He danced into the kitchen through the green double doors. He swirled. He 

pirouetted. He wore her blue dress, her blonde wig -- the Dolly Parton one -- her 
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bra (and stuffed into her bra several pairs of his own dark blue lightweight wool 

dress socks), and her Elizabeth Arden makeup, which he had applied with a skill 

that would have astonished her.  

He tangoed past the refrigerator, humming something dramatic from the opera 

they'd attended the night before -- he didn't know the name of the piece, but had 

not been able to get it out of his head since he'd heard it. He slid between the 

blue-tiled counter and the butcher block island on which sat bright red bowls full 

of peaches and lemons and oranges. He gave his hips an electric shimmy, 

admired his reflection in the floor-to-ceiling mirrors that covered the kitchen's far 

wall, and reached his arms left -- right -- left. On the second left, something 

flashed in the morning sunlight, then disappeared into the blue dress's deep 

pocket. 

He spun, kicking up a leg with a grace that would have shamed many a chorus 

girl, and tangoed back out the way he had come, still humming. 

On the kitchen counter, a single empty slot in the knife block marked his 

passage. Top right slot -- one of the big ones. Instead of fourteen knives, there 

were now unlucky thirteen. 

The heels of his dancing shoes clattered up the elegant oak staircase -- size 

thirteen shoes, black patent, with three-inch heels suitable for dancing. He'd 

looked a long time before he found those shoes. 

*** 
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What changes occur here? Our expectations of the character are the primary 

change. We find out at the beginning that he's at least a cross-dresser, and (as 

suggested by his skill with makeup) one who's been hiding his secret for a while. 

We discover that he's either married or living with a woman; we know that she 

has expensive taste in makeup and questionable taste in wigs; we know that she 

doesn't know about his hobby. 

Initially he seems harmless and happy, if a bit weird -- but as the scene goes on, 

we get a tiny surge of foreboding (lightly foreshadowed by the butcher block, the 

red of the bowls) with the mysterious something that flashes in the morning light 

before disappearing into the pocket of the dress. 

With the revelation that the knife block is suddenly one knife short (the slot in the 

top right is usually reserved for the butcher knife, incidentally), our friend's antics 

no longer seem so harmlessly eccentric. And the revelation that he bought the 

shoes himself -- that he spent a great deal of time finding just the right ones, 

suggests a change in his habits, an intensification or commitment to something 

going on inside of him that, tied in with the missing knife, bodes badly for the 

future. 

Now it's your turn. Write a scene in which a single character moves through one 

location in a limited period of time, saying nothing, and makes a single change 

that moves the story forward. 

--------------------- 
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Back? Let's move on to our third and final practice scene. Two characters this 

time. One change (it's always one change.) Here we go: 

*** 

He grinned at me from across the table. "I promised myself I'd never hire you." 

"And why is that?" I didn't return his smile; I'd never much cared for him, and I 

liked him even less when he was sitting across the table from me in my little 

tavern, in my corner. 

"I always figured you wouldn't be the type who'd mix business with pleasure -- 

and I promised myself the day we were introduced that you and I were going to 

be the best of friends." 

I sipped my drink and studied him through narrowed eyes. "You shouldn't make 

promises you can't keep -- not even to yourself." 

He laughed, not put off by my manner. But he was that sort -- the kind of man 

who refused to believe that a woman might not find him attractive, might not be 

flattered by his attentions; might, in fact, prefer her own company to his. Insults 

rolled off his oblivious shoulders because he simply refused to believe a woman 

might mean them. 

I meant them. 

"You and I would have had a great time." 
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Only if he was lying on the floor and I was kicking him in the kidneys, I thought. 

"What do you want?" 

"I want you to find my wife," he said. "She's been missing for two days, and I 

can't go to the police." 

I leaned back, almost unable to breathe. He had a wife? Some poor woman had 

married this shmuck? I took a hard pull on my drink, feeling the soothing burn 

down the back of my throat. "Your wife. And why, exactly, can't you tell the police 

she's missing?" 

He gave me a weak smile. A dead-fish-on-a-plate smile. He cleared his throat, 

and his gaze darted away from mine, and he said, "I hired mumble mumble 

mumble. . ." 

I didn't catch it, and the part of it I did catch, I didn't quite believe. "One more 

time," I told him. "And this time, tell me so I can hear you." 

He still didn't meet my eyes. In fact, he was staring at the ring on his left hand like 

it was the key to the kingdom of heaven. He said, "I hired these guys to kill her." 

Yeah. That was what I thought he said. "And you want me to find the body?" 

He shook his head. "She's still alive." 

"I see," I said, not seeing at all. 
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"They took her," he told me, "but they didn't kill her. They're blackmailing me with 

her. They said they're going to tell her that I hired them to kill her, and they're 

going to turn her loose just outside of a police station, unless I pay them one 

million dollars." 

"Ah." It became clearer. 

"I want to get her back before they tell her. For that, I need you." 

*** 

The change here is gradual. We know the main character doesn't like the man 

who wants to hire her, and we gradually get a feel for why -- he seems slimy. We 

find out that he's married, and this confirms to us that he's definitely not the right 

man for our hero -- her instincts are good. Then, however, we discover that he's 

the sort of guy who would hire people to kill his wife, and we suddenly realize that 

our character shouldn't even think about working for this scumball -- except, if 

she doesn't, who's going to save his poor wife. 

We go from disliking this guy a little to disliking him a lot. As changes go, it's fairly 

small, but enough to give us a complete scene and to move the story forward. 

Your turn. Two characters, one setting, a period of from five to ten minutes in 

which something happens that changes their relationship with each other and 

turns the story in a new direction. Here are some directions you can take: 

• hate --> love  
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• fear -- > trust  

• anticipation --> dread  

• belief --> disbelief  

• joy --> sorrow  

• anger --> amusement  

• trust --> distrust  

There are a million more of these. You might want to make a list of them -- it can 

come in useful when you're stuck on a scene and you need a few prompts that 

can get you unstuck.  

The big thing to remember in writing a scene -- any scene -- is that it isn't a scene 

until something changes; and once something changes, it's time to move on. 

Original URL: 

http://hollylisle.com/fm/Workshops/scene-workshop.html 
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Interview:   

Absolutely Jenna Glatzer 

Interviewed By Julie Anne Eason 
© 2005, Julie Anne Eason 

 

Jenna Glatzer is a full-time freelance writer; the editor-in-

chief of Absolute Write, a writer's resource website 

http://www.absolutewrite.com/; and the author of Make a 

Real Living as a Freelance Writer, Outwitting Writer's Block, 

Words You Thought You Knew, and many other books.  You can read 

more about her books at http://www.jennaglatzer.com/.  Jenna graciously 

took the time to answer a few questions for this issue of Vision. 

  

Vision: How did you get started with freelance writing?   

I was fresh out of college, and I decided to follow the advice 

"write what you know." I had three friends still in college who 

had started up an interesting business, so I pitched a profile 

of them to a magazine that targeted college students. I got 

paid 50 cents a word and thought, "Hey, this isn't hard at 

all!"  Call it beginner's luck. It took me about two years before I was earning a full-

time living from it.   

http://www.absolutewrite.com/
http://www.jennaglatzer.com/
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Vision: Many writers complain that they can't make a living from their 

words.  They are discouraged by low-paying publications and the lengthy 

publishing process.  So what is the secret to being a successful full-time 

writer?  

Persistence and research. You really have to know how to study a magazine so 

you can figure out where your writing might fit. I used to come up with ideas and 

work on them, then try to find a magazine it might fit. I usually do it in reverse 

now; I study the magazine's formats in depth, and I try to come up with ideas to 

match. I began getting much better assignments once I learned how to target this 

way.  

You also need to have a few important skills or traits:   

1. You must meet your deadlines every time -- no excuses. 

2. You must know how to find obscure information and experts. If the editor says, 

"Find me a mother in her late 30s who will talk about her daughter's obsessive-

compulsive disorder," you have to be able to do that.  

3. You must be detail-oriented: excellent grammar and spelling, careful fact-

checking notes. 

4. You must be a clear communicator.  Magazine writing is typically on a 6th or 

7th grade reading level, and it needs to be straightforward and well-organized. 
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5. Your writing must be flavorful and interesting. Know how to grab a reader's 

attention from the first sentence and keep it all the way through! 

  

Vision: Do you think that anyone with basic grammar and spelling skills 

can make it as a writer?  

Not necessarily. I think anyone who wants to should write -- but I don't think 

everyone is cut out for writing professionally. Writing is a craft, and I think 

everyone can improve and learn, but there does have to be a base level of talent 

first.  And there's the personality aspect of it, too; if you fall apart at the sight of a 

rejection letter, this probably isn't the best business for you.  It'll make you 

miserable.   

  

Vision: How long did it take before you felt like you were a successful 

writer?  How do you define success?  

I felt successful right away, just seeing my words in print for the first time. I've 

never really had a single "defining moment" that made me believe I had made it, 

but lots of little achievements along the way made me feel I was on the right 

track. The first time I broke into a national women's magazine, the first time I 

made $1/word, the first time I made $2/word, my first fan letter, the first book 

contract, the first celebrity book contract...   
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Success, for me, is partly about the money, and partly about the satisfaction. I 

know right now that I can pick and choose my assignments. I can choose to write 

only things that genuinely interest me, and I get paid well to do it. That feels 

great!  It also feels great that editors and agents appreciate me and treat me so 

well, and that I get so many wonderful letters from readers who tell me I've 

helped them get published or take a big step forward in their careers. All of that 

makes me very happy to do what I'm doing. 

  

Vision: What is a typical writing day like for you?  

I'm generally working on several projects at once. I wake up and immediately hit 

the computer to read e-mails and see if anything urgent has come up. Today I 

proofread about 100 pages of my next book, scheduled an interview, began 

brainstorming for a greeting card assignment I got yesterday, checked in on the 

Absolute Write message boards, and wrote half an essay.  The day's not even 

half over yet. Later, I'll do research on another book I'm about to start. 

  

Vision: You recently published a book called Outwitting 

Writer's Block.  What strategies do you suggest for getting 

"unstuck"?  

So much of what we call "writer's block" is just plain fear.  Fear 
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that the words won't be good enough.  It's so important to put away that inner 

critic while working (especially on a first draft) and just allow ourselves to get 

something -- anything -- down on paper.  If you're really in a rut, I suggest 

changing atmospheres (try writing in the park, or at a coffee shop, or in your back 

yard), changing media (if you normally write on the computer, switch to a pen 

and notebook, or vice versa), changing the setting or sex of your main character, 

or offering yourself a reward for making it to a goal (you can go out for ice cream 

if you write 1000 words, for example). 

  

Vision: Can writers strike a balance when writing fiction and nonfiction 

simultaneously?  Or should they focus on one or the other?  

Oh, I think it's great to do both!  The skills you use in one will benefit the other, 

too.  If you get used to writing nonfiction all the time, you may not keep that 

creativity sharpened, and your writing can get dry.  If you write fiction all the time, 

you may never develop confidence in your research skills, and may not realize 

that you could enjoy (and make a good living) writing for magazines or nonfiction 

books.  

I concentrate mostly on nonfiction, but it's a delight for me to take breaks and 

work on children's picture books and occasional short stories and poems. I make 

more money with nonfiction, but fiction satisfies my imagination.   
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Vision: Do you think the Internet will ever replace traditional print 

publishing?  Is there any well-paying work available on the Internet?  

No, I don't think the Internet will replace print publishing.  I think I'd be miserable 

without my bookshelves overflowing with books and magazines that I can feel 

and smell, and I know a lot of readers agree.  But the Internet is great because 

it's created even more opportunities for writers -- this is a great time to be a 

writer!    

There is, indeed, well-paying work online, and it's easier to develop ongoing 

relationships with online markets that publish daily or weekly, as opposed to 

monthly print magazines. I've written for MSN, Match.com, and AOL, all of which 

paid well, and a few health sites. Salon.com is a great place to publish, though 

the pay rate is marginal. The NWU has a list of publications that pay at least 

$1/word here, including some online markets, though the list is a bit out-of-date: 

http://www.nwu.org/journ/dollarwd.pdf. 

  

Vision: How essential is a college writing degree if you want to be a 

successful writer?  

Not essential. No one ever asks. My degree is in advertising. The writing courses 

I took in college were terrific, and the professors were so encouraging -- I still get 

e-mails and letters from some of them who've followed my career -- but that 

doesn't mean that everyone needs college to become a writer. Certainly there 

http://www.nwu.org/journ/dollarwd.pdf
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are a number of high school dropouts who've made major contributions to 

literature.  

What I think is essential is an ongoing desire to learn and improve, no matter 

how you do it. 

  

Vision: What's your favorite piece of writing advice?  

Know your worth. Too many writers are so excited that an editor has said "yes" 

that they fail to negotiate or examine contract terms. Editors need you or there 

wouldn't be any books or magazines. Take your time and find the right homes for 

your work, with editors who appreciate it. 

  

Be sure to check out Jenna  Glatzer's websites.  They're filled with wonderful tips 

and help! 

http://www.absolutewrite.com/ 

(Be sure to look at this issue's review of the site!) 

http://www.jennaglatzer.com/.  

http://www.absolutewrite.com/
http://www.jennaglatzer.com/
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If the Front Door is Closed, Try the 
Window  

The Small Press Alternative 

By Carter Nipper 
© 2005, Carter Nipper 

 

In 1983, a small-town Mississippi lawyer had a dream.  Taking time before and 

after work, he slowly put together the 600+-page manuscript of his first 

completed novel.  He began submitting it in 1986.  Many rejections later, he 

finally placed the novel with Wynwood Press, who ran a 5000-copy first printing 

in 1989.  Eventually, they all sold, many of them out of the trunk of the author's 

car.  The author's name is John Grisham and the novel was A Time to Kill.  His 

next novel, The Firm, was acquired by Doubleday and spent 47 weeks on the 

New York Times Bestseller List. 

Finding an agent or publisher for your first novel can be difficult.  Okay, that's like 

saying that passing a camel through the eye of a needle can be difficult.  Let's 

face it: finding an agent or publisher can seem downright impossible most of the 

time.  It is disheartening to see that your lack of a track record is working against 

you, no matter how good your book is. 
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The good news is that a small press publisher can be a good place to start your 

climb to the top of the publishing heap.  There are more than 600 small press 

publishers in North America, as opposed to five major New York conglomerates. 

Advantages of Small Presses 

Why should you consider marketing your book to a small press?  What's in it for 

you?  The biggest advantages of being published by a small press rather than a 

major house are that you get much more personal attention, you have access to 

niche publishers with established markets, and small presses are less numbers-

driven and more interested in quality. 

Many, if not most, writers working with a major publisher feel like a tadpole in a 

very large pond.  With editors so overworked, schedules so tight, and market 

forces in control of the business, a writer often feels like a drone or just another 

gear in the machine.  Writers are sometimes faced with little or no editorial input 

on their work, putting a huge demand on them to be their own editors in a fly-or-

die sales-driven world.  Some feel like they are on their own and that the 

publisher cares little, if at all, about them as real flesh-and-bone people. 

A small-press editor works with fewer writers and can afford to take a personal 

interest in each book.  For first-time authors, in particular, this can be a huge 

benefit.  Having a chance to learn the process and to pick the brain of an 

experienced editor gives a rookie writer an unparalleled educational opportunity.  
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In Grisham's case, the experience of working with his editor at Wynwood gave 

him the boost he needed to launch an extremely successful career. 

Many small presses specialize in a niche market.  This has two advantages.  

First, you can focus your queries much more precisely and often find a publisher 

who is a perfect fit for your book.  Second, these niche publishers usually come 

with an established market of readers who are particularly interested in your 

subject or style of writing.  Given the built-in marketing and distribution problems 

small presses face, the availability of a focused audience can save a lot of time 

and money and make it easier for your book to reach interested readers. 

Finally, small press publishers tend to not be as focused on profit and loss as 

major houses.  While profit is, of course, important -- else, they couldn't stay in 

business -- small press publishers can afford to focus more closely on literary 

quality.  This gives a good book by an unproven writer a better chance of making 

it out of the slush pile.  This also means that your quirky style has a better 

chance of being accepted at a small press.  Large publishers are loathe to take a 

chance on anything different. 

Because small presses order much smaller print runs, usually 5000 or less, and 

sell to a much more focused market than large publishers, your sales 

percentages will tend to be higher, which will look good when the time comes for 

you to approach a major house or an agent.  With smaller overhead costs, a 

small press can turn a profit on fewer copies of a book, which contributes to their 

ability to give editorial advice and guidance.  The small volume also means that a 
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small press can afford to keep a relatively large backlist.  Your book will stay in 

print longer, maybe even for years, providing a lot more time for word-of-mouth to 

take effect. 

The small press attitude is summarized very well by the Eleven Commandments 

of Emmis Communications, which you can find at their web site: 

http://www.emmisbooks.com/pages.asp?ID=About  

Disadvantages 

Lest you get the impression that small press publication is the best of all possible 

worlds, let me remind you of the words of the late Robert A. Heinlein: "There ain't 

no such thing as a free lunch."  Yes, there are a lot of advantages to seeking out 

a small press, but there is also a heavy price you will have to pay. 

Small presses, being small, only publish a severely limited number of new titles 

each year, some only one or two.  The competition for those spots is fierce, and 

they have to turn down many titles each year simply because they can't afford to 

publish everything they think is worthy.  One bright spot here is that they 

sometimes refer writers with publishable books to other possible markets. 

Small presses also cannot afford to market your book the way a larger publisher 

can.  They will, of course, list it in their catalog, so it can be seen by the people 

who buy from that press.  They may be able to spring for a few ads in your local 

paper and show it, along with the rest of their front list, on whatever ads they may 

be able to take in the major trade magazines.  Tours, signings, and any other 
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marketing will probably be up to you, the author.  You will have to pay for your 

own expenses, which can add up pretty quickly. 

Probably the biggest disadvantage to publishing with a small press is 

distribution.  The large book wholesalers, like Baker and Taylor or Ingram, don't 

carry many small press titles.  The superstores usually only buy from these major 

distributors, which leaves your book out in the cold.  Many independent 

booksellers will stock limited numbers of small press titles, but competition for 

very limited shelf space is cutthroat.  A company called Small Press Distribution ( 

http://www.spdbooks.org/ ) is trying to change that.  SPD wholesales books from 

over 500 publishers, and is working  to increase exposure for small presses. 

Finally, and probably most importantly, there are money concerns.  Small 

presses can't always afford to pay advances, and, when they do, the advances 

are usually very small.  Six-figure advances are almost unheard of in small press 

publishing, and most advances never get out of four figures.  Couple this with 

small print runs and distribution problems, and you can see that you probably 

won't get rich publishing with a small press. 

On the other side of the money issue is the fact that most small presses operate 

very close to the edge of profitability.  A sudden bump in paper prices, labor 

problems, or any other unforeseen problem can sometimes push a small press 

into bankruptcy.  Be sure you have a plan or, better yet, a contract provision that 

allows you to reclaim the rights to your manuscript if the worst should happen. 

http://www.spdbooks.org/


Vision: A Resource for Writers  28 
Issue 28: July/August 2005 

Approaching a Small Press 

Even though small presses tend to be more laid back than their big brothers, you 

cannot relax your standards when approaching them.  A professional approach is 

still essential, and the basics still apply: 

• Know what they publish.  Don't query a How-To publisher with a fiction 

manuscript.  

• Find and read their submission guidelines.  

• Follow the guidelines.  Don't send a complete manuscript if they only want 

a synopsis.  

• Craft your submission package carefully.  

• Be patient.  Small presses often take a long time to respond.  

• Be courteous and considerate.  

• Know your stuff.  Without an agent to represent you, contract negotiations 

are on your shoulders.  Make sure you know what you are signing away 

and what you are getting.  

Small presses don't have a lot of resources to spend on writers who are not 

serious.  If you show them that you care about your craft and will do the work 

necessary to get your book published, you stand a much better chance of getting 

out of the slush pile. 

Small Press Success 
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All of the above might give you a picture of small press publication as the last 

resort, an undesirable fall-back position when all else fails.  That is not 

necessarily accurate.  Authors first published by small presses do break through 

into major publishing houses and best-selling success.  Along with Grisham, a 

notable example is Tom Clancy, whose The Hunt for Red October was first 

published by the Naval Institute Press.  Success is certainly possible if you have 

a quality product and are willing to spend the time and effort needed to get it 

noticed. 

Books that are tightly focused on a fairly small niche market are also suitable for 

submission to small press publishers.  Your regional history book would best be 

represented by a regional small press, maybe a university press in your area. 

You can have success in small press publishing.  Do your best work, research 

the markets carefully, and present yourself professionally.  Above all, good luck, 

have fun and never give up on your dreams!. 

Resources for Locating Small Presses 

Finding information on small presses is not difficult.  Any decent public library will 

have the Literary Market Place.  They may also have the International Directory 

of Little Magazines and Small Presses.  You can also browse the Google 

Directory 

(http://www.google.com/Top/Business/Publishing_and_Printing/Publishing/Books

/ ) or the Yahoo! Directory 

http://www.google.com/Top/Business/Publishing_and_Printing/Publishing/Books/
http://www.google.com/Top/Business/Publishing_and_Printing/Publishing/Books/
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(http://dir.yahoo.com/Business_and_Economy/Shopping_and_Services/Publisher

s/ ). 

Books 

International Directory of Little Magazines and Small Presses (Dustbooks) 0-

916685-48-9 (paper), 0-916685-49-7 (cloth) 

Literary Market Place (Information Today, Inc.) 1-57387-178-8 

Writer's Market (F & W Publications) 1-58297-394-6 

Novel & Short Story Writer's Market (F & W Publications) 1-58297-397-0 

Magazines 

Small Press Review ( http://www.dustbooks.com/sprinfo.htm ) 

Online Resources 

Agent Query -- http://www.agentquery.com/publishing_ip.aspx  

Literary Market Place -- http://www.literarymarketplace.com/lmp/us/index_us.asp 

(free registration required) 

Small Press Center -- http://www.smallpress.org/members/default.asp  

WritersMarket.com -- http://www.writersmarket.com/ (subscription required) 

http://dir.yahoo.com/Business_and_Economy/Shopping_and_Services/Publishers/
http://dir.yahoo.com/Business_and_Economy/Shopping_and_Services/Publishers/
http://www.dustbooks.com/sprinfo.htm
http://www.agentquery.com/publishing_ip.aspx
http://www.literarymarketplace.com/lmp/us/index_us.asp
http://www.smallpress.org/members/default.asp
http://www.writersmarket.com/
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Blogging: It's Not Just for Journals 

Anymore! 

By Jon Chaisson 
© 2005, Jon Chaisson 

 

I will admit that there are days when I'm on my LiveJournal more than I'm on the 

word processor writing.  Let's be honest -- blogging is addictive.  I find myself 

going online and posting things that run through my head at odd times of the day, 

talking about anything from music to writing to everyday life.  I was even a week 

late sending this article in because of, among other things, blogging.  Sometimes 

I feel like I've spent more time online than actually getting any writing done. 

On the other hand, my LiveJournal has lately become a place for me to do some 

writing-related work while I'm at my job.  Recently I've been coming back to the 

trilogy that I'd put aside for six months, and I felt like talking about it.  I'd lost 

focus on the story and had been wondering if I would ever pick it up again, 

especially since it was so close to the end.  And as I wrote the journal entry, I 

realized where I'd gone wrong and where I needed to go to finish it.  This was all 

in the span of ten minutes.  And to add to this wondrous revelation, I got 

feedback from friends on what they thought of my ideas.  My trilogy was saved! 

This is only one instance of my blog helping me with my writing.  I've posted 

germs of ideas, names, and even a few snippets of things I'm working on, just to 
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get feedback from whoever was reading.  It's become a wonderful writing tool for 

me. 

However, there's so much more that one can do with a blog. 

Ever since I started writing, I knew I'd eventually have to learn at least the basics 

of HTML in order to set up my own "official" website for my future books.  I knew 

a long time ago that I'd have to create an extensive website of my work for fans 

and readers to look up for more information about me and my work.  For me it 

was a daunting task, because I was worried that I'd spend more time tweaking 

the site than writing. 

It wasn't until a few years ago that one of my friends suggested I start a weblog, if 

just to keep in touch with each other without the slowness of email.  It worked out 

well -- we still keep in touch, and probably talk more by journal and reply post 

than we do in real life.  Soon, though, I began to wonder if I could use the weblog 

to my advantage in the writing field. 

So how does a weblog help with writing?  First off, it's a cheap and incredibly 

easy way to promote yourself.  Add the URL to your business card, your website-

in-progress --perhaps even the signature portion of your email, like I do -- and 

someone's bound to check it out.  Many published writers, including a few here at 

Forward Motion, have a blog in addition to their website.  Some other writers 

have posted snippets of their works in progress on their blog as a way to get 

quick feedback from their frequent readers.  Still others have posted random 
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ideas for possible future stories they'll write down the road.  In short, blogs keep 

writers in touch with their readers in a very personal sense, letting them in on the 

writing process. 

This, of course, begs the question -- how personal is too personal?  Most weblog 

sites like blogspot and LiveJournal offer weblogs that are open to the public, 

though they do include settings that limit posts to a certain group of readers.  

They also have community blogs, run by a moderator and open to anyone who 

signs up -- very much like a BBS site, only in blog form.  If you're planning on 

starting your own weblog, you should decide whether you want something open 

to the public or only to a select few.  It depends on how much you want to offer. 

A second question that comes to mind, and rightfully so, is whether or not the 

writer's copyright or first print rights are at stake.  The rule of thumb, I'm happy to 

say, is that you can post a short amount of your writing without worrying too 

much.  However, it should be under ten percent of the whole work in progress.  

You don't want to post too much at once.  And besides -- you want to keep your 

readers wanting more, right?  On a more important note, you might want to think 

about whether or not to post on a community site, especially those catering to a 

shared world plotline, even when said site says it will not claim your copyright.  

As our humble editor pointed out to me (thanks Lazette!), "Copyright and first 

print rights are not the same thing.  Don't ever put an entire story up on an open 

site if you hope to sell it elsewhere."   
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The only con to all these pros that I've listed in using a blog for your writing is that 

it alone won't gain you any popularity if no one's looking for it.  Selling yourself, 

for lack of a better term, is something you constantly have to work on, and the 

same goes for regular websites.  You might be searchable through Google or 

Yahoo!'s search engines, but you need to get your name out there first.  Print out 

some business cards or fliers and find a place where you can distribute them.  

Join an online blog or BBS community and network yourself.  And above all, 

make it fun and creative! 
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Two Paths to Book Publication 

By Lazette Gifford 
© 2005, Lazette Gifford 

 

I almost feel as though I should start this article with the (far too) often quoted 

words, It was the best of times, it was the worst of times. Right now those words 

could apply to both ends of the professional book publishing spectrum, from the 

big houses in New York to the small ebook publishers on the Internet. 

Anyone who has investigated publishing knows that changes have occurred in 

the last few years.   New York print houses have been consolidating, and nearly 

all of them have closed their doors to unsolicited manuscripts.  Agents have 

become their slush pile readers, and now are inundated with material, which 

makes it far harder to get their attention.  And once a person does make the big 

sale to a publishing house, the balance of her career rests in the hands of 

distribution, big book chains, and a computer system.  Midlist writers have 

practically disappeared, and either you are a big name or a new name -- which 

might be you, starting all over with a new pen name and few chances at alerting 

the fans of your previous books. 

Of course, it never has been an easy business.  However, even with all the 

frustrations of going to one of the big publishing houses, they are still, without a 

doubt, the best path for any writer considering a career.  The New York 

publishing houses (and a few outside that area, of course) have the money.  This 
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is where you make a good advance, and where your book has the potential of 

selling in the big stores across the nation.  This is the path you want to reach.  No 

matter how frustrating the business of publishing can be, getting your book 

chosen for one of those rare open spots in a big company's monthly release list 

means money, prestige and even vindication for those who need to prove that 

they can make it. 

So why would anyone go to what seems to be the complete other end of the 

spectrum, and choose a small press or ebook publisher? 

The main reason is that there are very few spots open in the big publishers, and 

once your wonderful, well-written book is turned down by a publisher, you cannot 

send it back again next month hoping for another try. 

The big publishers, rightly so, are very aware of markets and what they believe is 

going to sell the most books.  They study trends, look at upcoming movies, and 

try their best to guess which of the thousands of books that cross their desks are 

going to draw the most readers.  A strange book that the marketing department 

doesn't think will quite complement the rest of the company's books is not going 

to be picked up.  It may be a perfectly fine story; it just doesn't fit into the right 

pocket for them. 

Sometimes it's as little a thing as having a book that is too close to what 

someone else has recently published.  Or sometimes you may have just missed 
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a 'trend' that is on the way out by the time your book is finished, edited, and 

through the slush pile. 

Small press or ebook publication gives that novel a chance to be read.  It is not 

as prestigious as being published by the big name print companies, and it's not 

easy to make money -- though the potential is still there.  (Please see this issue's 

article on small press to read about those opportunities.) 

There are, of course, several problems with ebook publications.  The worst to 

overcome is that many people balk at reading books on a computer or handheld 

device.  That attitude is changing somewhat as people realize that reading a 

book in bed in the dark with a little handheld PDA is a wonderful experience if 

you don't want to keep your significant other awake with a bright light and turning 

pages.  It's also the choice of many business travelers who find that they can 

carry more books than they can read with them in the handy little PDA.  Ebooks 

are convenient, and more people are opting for that convenience when they find 

that it suits their needs. 

However, for writers, it is a tricky business when it comes to making a name, let 

alone making any money.  There are very few ebook publishers who can afford 

to give advances, and they are usually in the hundreds of dollars rather than the 

thousands.  Without the ability to sell in those big name chain stores, ebooks fall 

far short of the sales totals that print runs have, as well.   
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However, there are good sides to ebook printing.  The first is that you have a far 

longer time to make sales than you do in print, so you can have a slow build up 

as you draw readers in. 

As I mentioned earlier, there are only a limited number of slots in the print book 

world of the big companies, and even with an agent's help it's hard to land one of 

them.  Rather than trunking a book that has not found quite the right place, many 

writers turn to small press and ebook.  There are many small press publishers 

who do excellent work, but they also have the problem of limited slots to fill, and 

often far fewer overall  than the big houses. 

Ebook publishers aren't as worried about a book fitting exactly into some 

category, and they will often take chances on an unusual book that a print 

company would not find viable.  Ebooks do have less cost to produce -- though 

they are not, as some people assume, without any cost.  Never go to a publisher 

who does not employ copyeditors and cover artists.  Ones that have a marketing 

department can be very helpful as well, though those are rare. 

And that brings us to a big ebook problem -- getting the material out there for 

people to see and buy.  There are a few on-line venues that help, like 

Fictionwise.com.  There are also many review sites that can help you get your 

book into the eyes of public.  Unfortunately,  the author has to make most of the 

marketing choices and finance anything that requires funds.  With no advance, 

this can be a serious problem, and limit the author to on-line resources. 
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However, selling ebook rights does not always mean selling print rights.  (Check 

your contracts.)  Some ebooks that have done extremely well have turned up in 

print later.  It is not common, but it has happened, especially in the romance 

field.    

A few comparisons: 

  Good Bad 
Big Print Publisher      Prestige 

     Good advance 

     Excellent distribution 

     Career potential at it's 
best 

     Few openings 

     Many require that you 
have an agent first 
(which can also be a 
good thing) 

     Often less open to 
unusual books 

     Two weeks to one 
month to make good 
sales  

Ebook Publisher      More willing to take on 
unusual books for 
niche markets 

     Far higher percentage 
of book's cover price 
goes to the author 

     Closer relationship 
with editor and 
sometimes have say 
even in cover art. 

     Long term chance to 
attract readers since 
books are not 'pulled 
from shelf' 

     Can often still sell print 
rights later. 

     Little or no advance 

     Reader prejudice 
against ebooks 

     Fewer sales means 
overall less income for 
author unless book 
makes a really big 
splash 

     Self-marketing 
problems, especially 
without a print book to 
show others. 
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Authors should always try for the top first.  Making the sale to a big name print 

company is the best way to a career and by far the most rewarding path.  

However, not everyone is going to take the same path to the top, and some will 

scale a harder mountain.  Many will never make it all the way, no matter what 

path they choose. 

Always remember that just because one path is blocked, that doesn't mean you 

can't find another way.  The people who fail are almost always the ones who give 

up too soon.  
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Book Review:   

Are you WUI – Writing Under the 

Influence? 

By Amy C. Goodwill 
© 2005, Amy C. Goodwill 

 

We've all done it -- finished reading a book by an author we admire and said, 'I 

want to write a book like that.' Whether it's because you enjoyed the way they 

pulled you into the story, the style in which they wrote it, or perhaps one of the 

themes -- such as vampires, for instance, or a thriller or romance -- you want to 

be like them.  

And there's nothing wrong with that feeling. Inspiration comes from everywhere, 

and who knows -- one day the author's name  may be the one below the quote 

on the cover of your new bestseller. However, it's all too easy to find yourself 

WUI -- Writing Under the Influence -- that is to say writing a book that is almost 

the same as the book you want to emulate. 

Let me give you an example: a friend of mine is a very dedicated writer, and has 

bundles of talent -- but whenever you look at what she's recently written you can 

nearly always guess exactly what's on her bedside table right that minute. The 

style and theme gives her away at once. 'Ornate, archaic language? You've been 

at the Tolkien again, haven't you?'  
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You don't want to be an author whom readers can identify as definitely having 

read this book or that book -- that isn't originality. As a second example, I have a 

great and abiding love for a novel I read online by an unpublished writer. When I 

first read it, it totally wowed me. It was only later, when I started reading Laurell 

K. Hamilton's 'Anita Blake' series, that I realised the online novel was very 

strongly influenced by the other work. It was all too obvious that that the writer 

had read that series first and been affected by it in her own writing. While her 

own work still had a great plot and great characters, a lot of the themes and 

ideas were ones that had been published years before. 

So how do you know? Have another look at your project (yes, I know it's your 

precious baby, but it's necessary). Then compare it to the books you have been 

reading recently, those by your favourite authors, etc. How many things are the 

same, and how many different? Could you read their books, then your book, and 

feel like you'd been reading the same story, just in two different covers under two 

different names?  

If you do find yourself WUI, it's time to sit back and look at your project again. To 

what extent has your story been affected by this influence? And what can you do 

about it? If the plot is almost identical (no two plots will ever be perfectly identical, 

but look at the parallels), then you need to seriously think about how to overhaul 

it. If it's only that the main character in both the published novel and yours is a 

blacksmith, for instance, or both of you like to use short, sharp sentences, you 

don't need to worry overly much. It's all a matter of degrees. 
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Do remember that it is possible for two writers to come up with the same idea 

totally separately. One of the more bizarre examples is that in both England and 

America, two cartoonists simultaneously created a comic about a mischievous 

young boy known as Dennis the Menace. Neither even knew the other man 

existed. It's hard when this occurs, because you don't want to be accused of 

copying the other person, but it happens. Go on with your story, since it's 

genuinely your own. 

There is a good way to go about emulating your favourite authors. Sit down and 

look at the novel you enjoyed, and work out the aspects of it that really caught 

your imagination. Perhaps it's a theme, or the feel of the relationship between 

two main characters. Maybe you like the perspective given.  Reading the online 

novelist started me on first-person writing, which works better for me than 

anything else I've tried, though I never would have given it a go myself if not for 

that book.   

Once you've found what it is that grabbed you, think about why it did. Did it 

appeal to your sense of fun, keep you hanging on the edge of the seat in 

suspense, make you longingly wait until the times when it reared its head again 

in the novel? When you understand why you liked it so much, you can then start 

to think about how to use it in your own work.  

And you can be safe in the knowledge that you are writing your own thing, as 

original as you are. 
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Into the Coffin 

By Colette Warner 
© 2005, Colette Warner 

 

School. Peers. Life! 

If you are a writer, some people are going to think you're strange.  Especially if 

you want to do odd things, like check out coffins.  And there is always going to be 

things that interfere with your writing. 

You're sitting at your desk, writing along happily, and then they all hit you, one by 

one, like the blows of a sledge hammer. Your main character, George, has just 

discovered his lost love is really his older-sister's ex husband's new wife -- and 

suddenly you realize you have a six page paper due the next day! You slowly, 

painfully, minimize your work in progress. Just clicking the mouse feels like 

ripping your fingernails out. You start writing the school paper and you're just 

getting into the subject when your 'significant other' calls the cell and your dad 

knocks on the door at the same time, telling you to gather the trash. You answer 

both with a 'yes' but don't get up. How can one teen do all three things at once?  

And still your work in progress calls to you. George is just begging to run to his 

love's house.  
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Your fingers itch to start typing on the keyboard again, but you get up anyway, 

taking out the trash and then coming back to write that paper. You know you 

won't get any fiction writing done that night.  

Welcome to the hassles of teen-aged life, a time of hormones, the opposite sex, 

and hobbies. But writing isn't your hobby, it's your passion. How do you deal with 

all of the obstacles in your way?  

Believe it or not, there are ways to deal with your life and still write.  

First, peer pressure. How many times has a teen in school been ridiculed by 

other kids for being different? It happens every day in every place on earth. But 

how can a kid deal with that? Two ways: ignore your peers, and get your 

emotions out in your writing.  

"Ignore them? But they're everywhere!" Yes, I know the feeling. You're walking 

happily down the hall, thinking of the next scene when someone grabs your 

writing folder out of your hand and starts tearing out the pages, laughing at you.  

What the heck do you do? 

Well, hopefully you have a lot of back-ups, first of all. Second, don't give them the 

satisfaction of the win. If this person's doing that to your stuff just because of who 

you are, they've got some real issues. Believe me: I've been on both sides. Just 

keep walking and move on.  
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When you're sitting in front of the computer, staring at the screen with the cursor 

blinking on a beautiful, empty canvas, then tear your foe apart. Use your anger to 

your advantage, describing how your fists clenched and your legs itched to jump 

on your attacker, how your arm twitched with the need to knock his jaw out of its 

socket. Take a sword to him, gut him, do whatever you want to him in your story. 

Take this, and each and every opportunity during your day, to study emotion. 

How do you and other people react in certain situations? Describing emotion is a 

wonderful way to show and not tell, as well as making the story a heck-of-a lot 

more interesting. Make readers feel like they are there, experiencing the things 

your character is going through. 

So, next time Bubba comes a-walking down the hall rolling up his sleeves, study 

the grotesque, evil grin on his face and the way his eye twitches when he looks 

you in the face. Next thing you know, Bubba could be your antagonist -- the kind 

of guy everyone loves to hate. 

But what if your friends are the ones who are keeping you from writing?  

Well, if they can't accept you for who you are, you don't need them. If they knew 

how much you adore writing, they wouldn't try to stop you. You should not 

change who you are for anyone. Indulge yourself, not the world.  

And school? Ah yes, the people, the classes, the homework... Don't you 

remember? That thing that interrupts your writing. Oh yeah.  
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School can be a hassle. Take it from someone who takes the maximum load of 

classes each year. It can kill your writing time, especially if your teachers aim to 

make sure you don't have a life outside of their classroom. The best thing I can 

suggest is be organized. If you're not an organized person you'd be surprised at 

how well planning your time out actually works. I've had nights where I've had to 

study for a test, write two papers, and read at least two hundred pages in a book, 

and I've still come out with one thousand words on my story before the night was 

over. The only way I could achieve this was with a strict schedule that I had to 

keep, no exceptions. I would work in half-hour to hour spurts and have five-

minute breaks in between. I was finished with homework by nine at night and I 

began writing then. I was in bed and asleep by eleven, two hours before I 

normally thought about hitting the sack.  

One has to remember that not writing every night is all right too. Sometimes life 

just doesn't allow for it. Brainstorm for your story during breaks so you can get 

started the next day with everything planned out. It will waste less time on your 

homework.  

A lot of school requires writing, too. Essays are a great way to expand your 

literary skills from a grammar and spelling point of view, as well as making your 

stuff understandable. Try to take an interest in your subject and look constantly 

for story ideas. I've gotten many novel ideas from my essays from history. Use 

everything to your advantage when you write other things: you never know what 

you'll find.  
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Now, how many times has this scenario happened to you? You're talking to a 

teacher, specifically one who is interested in literary things, and she asks you if 

you write at home for your paper to be that good. You grin and say "Yeah, I'm 

writing a novel, actually. I'm about sixty-thousand words in, it's going great." And 

your heart flutters as you expect the teacher to break out in a smile and keep 

asking you about your book- but she doesn't. On the contrary, she frowns and 

cocks her head to the side, examining you like you're a side-show freak.  

And of course, this isn't the first time it's happened. You've told other people 

about it and they have the same reaction. Your parents yell at you everyday for 

being on the computer too long and when you say you're writing they come back 

with "Well, you need to do something productive with your time."  

Ouch. That always hurts, and nearly all teen-writers experience it at some time in 

their lives.  

With these sorts of comments you might start feeling like no one understands. 

You want to do this the rest of your life; you love it. You're not just playing 

around; you're doing something that might make you rich in joy and wealth in the 

future. You want to paint pictures through your words for the rest of your life and 

they don't understand.  

You have to keep going with it. If this is what you truly love, you can't let people 

throw you down and guilt you out of it. If your English teachers laugh and say that 
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you'll never get published, ignore them. In fact, make that your drive to write 

more.  

You'll show them. When you've gotten five offers from agents and three from 

publishers, you'll take your slips and shove them in your teachers' faces. You'll 

tell them that you performed the impossible and you'll laugh when they stare at 

you with their jaw hanging open. Then you'll tuck the slips safely into your coat 

pocket, walking out of the school, satisfied. 

Well, I wouldn't suggest really doing that, but have the idea be another motive to 

write. 

Don't let your fear of people thinking you're strange, stupid, or young get in the 

way of your writing. If you're writing about vampires and don't know what it feels 

like to sleep in a coffin, do something about it! Go to the funeral home and 

inspect them, from width and height to the comfort of the pillow. Even ask to try 

one out! Just never be afraid: step into the coffin. 
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Keyboarding Hazards 

How to Write on the Computer and Stay Healthy 

By Dorry C. Pease 
© 2005, Dorry C. Pease 

 

Writers, by nature, seem to have a need to spend hours in front of the computer 

preparing their masterpiece.  With an occasional stretch and another dose of 

muscle ointment, off they go into the night, hunched over the keyboard typing, 

skimming, making changes as eyes strain under the bright desk lamp.    

Although this image tends to be the popular concept of a good writer, unhealthy 

typing habits may actually prevent successful submissions.  Repetitive tasks, 

such as typing for long periods, may cause musculoskeletal disorders such as 

carpal tunnel syndrome. Excessive stress, burnout, writer's block, a lack of focus 

and the inability to produce effectively also may result from unhealthy writing 

behavior.  

Be safe; examine your writing habits. Below, I have outlined a few simple steps 

that may help safeguard your health and aid in the production of your epic 

masterpiece. 

• Arrange the work area for comfort.   

If you are uncomfortable at your computer, unable to focus on the monitor in front 

of you or concentrate on your writing: 
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1.      Choose a chair that provides support for your lower back.    

2.      Adjust work surface height for your natural body position.    

3.      Clear under the desk for comfortable leg positioning.  

4.      Center the keyboard in front of you with the mouse close at hand and 

on the same level as the keyboard, about elbow height.  

5.      Place items used on a frequent basis within arm's reach; move your 

arms to reach the distant keys. 

6.      Prop up the keyboard to keep wrists straight and fingers as flexible as 

possible.   

7.      Type with hands and wrists floating above the keyboard.   

Some of these items may take practice, but your health is worth it. 

• Protect your back, shoulders and neck.  

Before you grab that back-supporting pillow, massage your neck and shoulders 

for the third time in less than an half hour, or rub eyes that sting, take time to 

adjust your monitor. 

1.      Center your monitor in front of you with the top of the screen at eye 

level or place the documents in front of you and your monitor to one 

side.  This will help reduce eyestrain.   
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2.      Use a document holder at eye level to relieve eye stress. 

3.      Position the monitor at arm's length. 

4.      Avoid glare. Turn the monitor away from direct light sources and 

adjust window covers to block sunlight that may reflect off furniture.  

5.      Regulate monitor brightness and font size so you are not straining to 

read.    

• Tread lightly.  

Three types of low force used while working on the computer and when repeated 

over long periods may be hazardous to your physical health.  

a)        Dynamic force is force exerted through repetitive movements, such as 

pressing hard on keys or clicking the mouse button.  

b)        Static force is used for holding the mouse or cradling the phone while 

typing. 

c)        Contact force is a kind of low force that results from resting your wrists on 

the edge of your desk as you type.   

To avoid the problems these forces create: 

1.        Keep your hands and fingers relaxed on the keyboard and when 

clicking the mouse use a light touch. 
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2.        Avoid resting your palms or wrists on any surface while typing.   

3.        Relax your arms and hands when not typing.   

4.        Hold the mouse with a relaxed hand.   

5.        Adjust your chair so the seat doesn't press against the back of your 

knees. 

• Vary computer work with play.  

Taking a break from computer work is not something you should do when the 

mood strikes.  It is a necessity and, done regularly, lessens the stress and 

tension resulting from hours at the keyboard.  

Setting a timer is a good strategy to follow.  It will help to remind you when it's 

time to do something else.  

When it rings: 

1.        Move away from the work area.  Drink a beverage, sit on the porch, 

rest your brain, read a silly book, write in your journal.  Wash the 

dishes, vacuum the living room, or visit with members of your family.   

2.        Move from sitting while typing to standing while talking on the 

phone. You are being productive while using a different set of 

muscles.  
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3.        Plan your work and play so that one is not performed to the 

exclusion of the other.   

4.        Use different input devices on your computer:  

a)    Perform a scrolling task using the mouse wheel or the arrow keys 

instead of clicking the mouse.   

b)    Set and use keyboard shortcuts to change your routine. 

c)     Work with software and hardware on your computer to reduce 

effort and increase productivity.  Review written work using the 

document editing features, use the spell check before visually 

checking for errors, activate the grammar and spelling tools, and 

don't cut, copy, or paste when you can review using your processor's 

review tools.  

d)    Change the thought pattern of your mind: edit from the bottom of 

your document to the top. 

e)    If your mind begins to wander from your work, get up and let your 

body wander with your mind.   

Above all, give yourself permission to relax and you will more likely write happy 

and compute healthy.   

Sources:  
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EXPRESS Professional Staffing Services/Safety Booklet published by Express 

Personnel Services. Inc 

Computer-Office Health Issues http://www.vickers.de/cphlth.htm   

Computers and Health http://www.theoffice.com/office/yale.htm  

http://www.vickers.de/cphlth.htm
http://www.the-office.com/office/yale.htm
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Simple Secrets to becoming a Writer  

By Gisele LeBlanc 
© 2005, Gisele LeBlanc 

 

Making Time to Write 

Lack of time is a major obstacle many writers face. So what do you do? First of 

all, there is no miracle solution, but you can begin by changing what you ask 

yourself. What you need to do is ask, how do I make time?   

Here's a simple little exercise you can try which should help.  

First of all, make a list of all the things that fill your time. Some things are a given, 

and you can't change them, like school or work. Cross those off. What's left? 

Extracurricular activities, TV, dance lessons, riding lessons, family and friends, 

etc. Now put all those things in order of importance, and put writing where it fits 

on your list. Bear with me; I'm getting to the point, honest.  

Now list an average of how much time you spend on each. Does the time 

accorded to each correlate with the order of your priorities? Probably not. For 

example, is writing more important to you than watching TV? Well, I certainly 

hope so! But which do you spend more time on? A-ha! See what I'm getting at? 
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Being a writer means you have to put writing high on your list of priorities and 

give it the time it deserves. And once you see the big picture clearly, you will find 

yourself making the time. 

 

A Minute Here, a Minute There 

Sometimes we put off writing until we have a large block of time. The trouble is 

that large blocks always seems to get chiseled to almost nothing by the time we 

get to them.  However, if you combine those little pieces, they do add up. 

Try looking at blocks of time in minutes instead of hours, and you'll be surprised 

at how much you get done. We all spend wasted time everyday waiting for 

people or events.  

Here are just a few examples: 

• Stuck in traffic  

• Waiting rooms  

• Laundromat  

• Check-out lines  

• Bus  

Have a note book and pen with you at all times and stop wasting those precious 

minutes. You never know what masterpiece you might uncover by combining all 

those chiseled pieces. 
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Just Write 

Sometimes, the only way to become a writer is by placing your butt in the chair 

and promising yourself that you won't get up again until you've written something 

-- anything. However, the simple thought of sitting down can sometimes be 

daunting.  

Make the thought of it less fearful and tell yourself that every day, you'll write for 

10 minutes. Chances are once you've been writing for 10 minutes, that 10 

minutes will turn into a half an hour or more. Do that every day and in no time 

you will have established an excellent writing routine. 

It's More Than Reading 

Reading teaches you things on many different levels. First of all, it helps you 

subconsciously learn how to put sentences together and what is grammatically 

correct.  It also strengthens your vocabulary.  

Reading nonfiction is also an excellent way of finding story ideas. Always ask 

yourself, what if? What if this prediction you're reading about came true? What 

could be the repercussions? Keep asking yourself questions, and soon you will 

have a great idea for your next short story or novel. 

When reading fiction, look at how the author describes things, and how he puts 

his sentences together. How does he weave in backstory? Look at the use of 
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adverbs and vocabulary. Does it work in your opinion? If not, what bothers you 

about the choices?  

And, if you can't make time to read, chances are you'll never make time to write 

either.  

I Am What I Am 

When people ask me what I do, I say I write. I have a few published clips, but I 

still have a hard time saying I'm a writer. You don't need to have published a 

novel or countless scores of short stories or articles to consider yourself a writer.  

Own it, and perhaps once you do, it will give you the confidence and motivation 

you need to take yourself seriously.  

The Blank Page 

In closing, I'd like to pass on one more thing I've learned. It's important. To 

become a writer, you have to get over the fear of writing crappy material. Yes, 

I've learned that a page of crappy material can be fixed or salvaged, but you can't 

do diddly squat with a blank page.  

Now that you know the simple secrets to becoming a writer, stand up and repeat 

after me:   

"I am a writer!" 

Louder, I didn't hear you!  
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Now, sit your butt back down in that chair, take out a blank page and write 

something!  

It really is as simple as that. 
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How to Read like a Writer 

By Emily Horner 
© 2005, Emily Horner 

 

Aspiring writers are told -- with good reason -- to read everything they can get 

their hands on. Reading familiarizes you with the shape of the genre you want to 

write in and its conventions and clichés; it gives you ideas for new stories; it 

sharpens your sense of what is good writing and what isn't. It's true that if you 

read enough, you'll naturally absorb a great deal of what you need to know. But 

there may come times when you despair of your ability to ever do a certain thing 

right, whether it's characterization or combat, and in times like those, it can be 

useful to study what you read more intensively. 

The beauty of text is that there's nothing hidden. Every emotion and image that 

the author evokes is set down in black and white; there's nothing more to it than 

the text. Because of that, the text itself will tell you more about how to write than 

most of the writing books you'll pick up. Here are three ways to use your reading 

to improve your writing. 

Ideas 

I'm not one of those writers who's constantly brimming with ideas, and when I 

need to seek them out, I go to books. Sometimes it's as simple as a trip to the 

bookstore that leaves me sighing that they don't have anything I want to read; 
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that challenges me to define what I want to read. Other times I squeal with 

dismay when a book takes a perfectly fascinating loose end, one that I start 

spinning a plot line around, and then abandons it; or a book makes me so angry 

that I want to write another just to argue with it. You could go so far as to say that 

books make up a discourse: a writer writes a book that volleys an idea, another 

writer writes a book that argues with the previous one, and it goes on through the 

ages. There was The Lord of the Rings, and in its wake came books that said 

"The Lord of the Rings was so great, let's do that again," books that said "The 

Lord of the Rings is utterly racist and reactionary," books that said "Really, isn't it 

all kind of silly?" and more. There is a long, slow conversation going on, and it's 

fascinating to participate in it.  

Finally, there's one more thing I do: I inventory my absolute favorite books, the 

ones that caught my imagination and never let go. When I define the stories that 

I'm passionate about, then it's easier to think up stories that I'll be passionate 

about when I try to write them. What do you read and adore? Secrets from the 

past? Women disguised as men? Wounded men in search of redemption? The 

trick is identifying the spark you love without carbon-copying your favorite book.  

Plot, Character, Scene 

Sometimes you can learn serendipitously about things like plot and character. I 

was reading Dorothy Sayers mysteries for fun when I realized that her 

characters, unlike mine, had reason to exist outside the plot. I read the material 
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and thought about it, and in the end managed to figure out a few things about 

how she worked that much vivid characterization into a very short book.  

You can approach this in a number of different ways: you can read for fun and 

pull out the elements that are done particularly well to analyze, or you can stop 

while writing a scene and go back to the books you've already read for some 

hints on how to do it. If you need help to write a love scene or a battle scene, you 

can look at the examples of other writers.  

For a long time my dialogue sounded like it was between two immobile 

characters firing off lines at each other in a white room. I picked up some novels 

and looked at the balance between dialogue and action, thought, setting, and 

exposition, and the next time I tried to write dialogue, I modeled it after what I had 

read. If a novel has a particularly intriguing plot, outline it; if the characterization 

is particularly good, try to figure out just what makes you think so. If there's a 

scene that utterly tears at your heartstrings, think about why; the answer might 

not be within the scene at all. Fantasy author Jo Walton has talked about certain 

scenes as "spear points." The scene itself is a small sharp thing, not particularly 

distinguished, and everything leading up to the scene is the spear shaft that 

drives it into your heart. For that to work, the spear point still has to be sharp -- 

which brings us to prose.  

Prose 
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At the level of finest detail, you can sharpen your prose by copying a favorite 

paragraph or two and examining them closely. It can be great fun, as well as 

good practice, to write a pastiche or parody of, or homage to, Hemingway, 

Lovecraft, or any author with a distinctive style. Read short fiction; it's incredibly 

hard to write an entire novel of perfectly crafted sentences, and short stories can 

afford to be more stylistically experimental. Here are a few ways to analyze what 

the author is doing: 

     Underline or highlight all the parts of speech in different colors. Of course, 

one balance isn't always better than another, but this will let you see why a 

particular choice of words might work in a certain context. 

     Mark stressed and unstressed syllables. See if the author's making use of the 

rhythms of poetry. 

     Look for alliteration, assonance, rhyme, and other sound devices; you may 

want to get a book on poetry writing or criticism to help with this. 

     Look at the choice of words and images, and what effect they have. 

     Look at the sentence structure: what's the most important part of each 

sentence, and where does it fall? 

It may help to look at the work with an eye for critique, wondering how you would 

make it better, but for me -- especially if I really love the prose -- it's better to look 

at it with a more detached view. Before identifying something as a "mistake," just 
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because you've been told never to use the passive voice or to be very stingy with 

adverbs, consider what effect it has. Consider whether the author might have had 

a good reason for the choice. Even the greatest authors make missteps, but 

great art has rarely been made by sticking dogmatically to prescribed formulas. 

If you want a deeper overview of the things I noted above, I highly recommend 

The Art of Fiction by John Gardner; no other book I've read pays as much 

attention to the small details of good writing. If you have the patience to put up 

with it, you might also want to look into a book that explains how to do literary 

criticism; How to Read Literature Like a Professor, by Thomas C. Foster, is 

actually surprisingly fun. Unfortunately, I need to stay away from these books 

more often than not, or I have nightmares about unwittingly promoting fascist and 

patriarchal ideals in my fiction.  

Art students don't spend all of their time creating original works; they also spend 

countless hours studying and copying the masters. There's no need for you to 

spend all your free time typing out your favorite book -- but if you're stuck, you 

may find that there's something to be gained from studying other people's work.  

Books Mentioned 

The Lord of the Rings. J.R.R. Tolkien. Del Rey. 0345340426 (boxed edition) 

The Art of Fiction: Notes on Craft for Young Writers. John Gardner. Vintage. 

0679734031 (reissue edition) 
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How to Read Literature Like a Professor: A Lively and Entertaining Guide to 

Reading Between the Lines. Thomas C. Foster. Perennial Currents. 006000942X 
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Book Reviews for Writers 

How to get the most from what you read 

By Mary K. Wilson 
© 2005, Mary K. Wilson 

 

Most aspiring writers receive the same piece of advice: read books in your 

chosen genre.  Read good books.  Read bad books.  Then, go out and find some 

more books to read.  Reading in the genre in which a writer wants to write has a 

three-fold effect.  First, it teaches aspiring writers what works.  Secondly, it 

teaches what doesn’t work.  Third, it helps cultivate the fields of inspiration to 

start creating a personal writing style. 

But with so many good books on the market it can be too easy to lose oneself in 

reading and not reap the full benefits.  Writing a book review helps.  After reading 

a book, writing a review allows the reader to compose thoughts as to what 

worked and what didn’t.  Book reviews help the reader write a short one or two 

paragraph synopsis of the plot, a useful tool when it comes to writing synopsis for 

his or her own books.   

As a writer, I found I learned more  when I started writing reviews of books I 

read.  I post these reviews on my website, but such reviews can be personal and 

never shown to anyone.  It’s up to the individual reader.  In fact, reviews don’t 

even need to be written down.  Taking time after reading a book to think about 

what worked and what didn’t can be as effective as writing down a book review.  
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But, since the memory is fallible, writing down reviews will keep them from 

becoming forgotten. 

Reading a book to review requires active reading.  While half of the reader’s 

mind can be engaged by the exciting story and the riveting prose, the other half 

has to be constantly thinking about the mechanics of the story.   

     How well was it put together?   

     Is the plot logical?   

     Can you identify with the characters and are they acting true to their 

characterization?   

The analytical part of the reader’s mind focuses on the three benefits of writing 

reviews:  

     How did the book work?  

     How didn’t it work?  

     What stylistic elements does the writer wish to incorporate into his or her 

writing.  

 Let’s take a look at these individually.  The primary reason for writing a review is 

to find out what works within the story.  Forget literary reviewers whose sole 

existence seems to be to denigrate every work of fiction placed on their desks.  

Forget also reviewers who sugarcoat their thoughts about a book.  A bad book is 
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a bad book; however, there are ways to relay what wasn’t liked about the book 

without downgrading (denigrating?)  the author.  The point of these reviews is to 

give honest analysis and feedback about the book as part of a learning 

experience.   

When doing a review on what works, take the book component by component.   

First look at the plot.   

     Was the story arc as a whole believable?   

     Did the plot seem too contrived?   

Then, take a look at the characters.   

     Did they act in believable ways?   

     Could you identify with them?   

     Did they annoy you?   

Then move onto the setting and world building.   

     Did it seem like a fully realized world?   

     Were the descriptions vivid enough?   
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I probably wouldn’t worry about grammar or spelling when thinking about what 

worked.  Any book published should be free of such errors, and if it isn’t, then 

that would fall under what the reader didn’t like about the book. 

For looking at what the reader didn’t like about the book, take the same 

questions and ask them again.  Maybe something about the characterization 

bothered the reader, or perhaps the setting wasn’t as fully realized as it should 

have been.  By pinpointing the faults of the book it helps the writer to know what 

not to do, which sometimes is as important as learning what works.  Lastly, the 

reader should make any notes of any grammatical or spelling errors, or if the 

book appeared to be poorly edited. 

By putting together what the reader liked, or didn’t like, about a book into a 

review, writers can discover what should be incorporated into their own writing.  

This is the third gift of a book review and probably the most important.  Perhaps 

an author handled a plot twist a certain way, or maybe a passage contained 

particularly vivid description.  These are things writers should tuck into their 

toolbox for study and later use. 

It’s one thing to read a book for enjoyment.  Reading as a writer takes particular 

skills which are honed the more they are used.  The first time it might take two or 

three times reading a book through to be able to write a book review.  But, as 

more books are read and more reviews are written, it will become easier.  And, 

by looking at what’s come before, the writer will be able to better craft publishable 

prose. 
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Market Report:   

Mar's Market Report #10 

By Margaret McGaffey Fisk 

© 2005, Margaret McGaffey Fisk 

 

Publication announcements from members of online writing communities are 

valuable resources for writers at the beginning of their careers. Though the 

communities may contain members at many levels of publication, overall, 

markets listed in these announcements tend to be open to new writers. 

All the markets presented in this column came from a publication 

announcement. I receive announcements from various sources including Vision; 

The Critter's Workshop; Online Writing Workshop for Science Fiction, Fantasy, 

and Horror; and the SF and Fantasy Workshop. These announcements are all 

available online. They list markets at varying levels of payment so, if you use 

these resources, be careful to research the market yourself before submitting. 

Even the list below should be used as a signpost, rather than a definitive 

answer about any market as situations do change. Reputable sites such as 

www.ralan.com are good places to get the latest news. Ralan's and Quintamid 

Market Database have been known to have information not yet listed on the 

publisher website. However, always check the publisher's guidelines as well. 

http://www.ralan.com/
http://www.quintamid.com/q/mdb/list/TA------
http://www.quintamid.com/q/mdb/list/TA------
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While not all the markets that appear in this column might offer "pro" rates, 

they all provide some compensation.  In my opinion, offering payment is an 

indication of the editor/publisher's commitment and so, in many cases, markets 

with some compensation are more likely to stay around because they have 

considered the economics of running a publication. 

Genre Heroic and Epic Fantasy 

Title Black Gate 

Editor John O'Neill, Editor 

Address 

New Epoch Press 
Attn: Submissions Dept 
815 Oak Street 
St. Charles, IL 60174 

Sub Email submissions@blackgate.com 

Specifics 

Looking for heroic and epic adventure fantasy of 
all lengths that is appropriate for an advanced 
12-year-old but suitable for all ages. Prefers 
plot-driven with colorful settings and interesting 
characters. 

Requirement All lengths accepted including novel excerpts. 

Payment 
$0.03-$0.06 (3-6 cents) per word up to 6000, 
$240-$420 from 6000 to 14,000 and $0.03 (3 
cents) for lengths above 14,000 

URL for site http://www.blackgate.com/index.htm 

URL for 
guidelines http://www.blackgate.com/bg/guide.htm 

  

 

 

mailto:submissions@blackgate.com
http://www.blackgate.com/index.htm
http://www.blackgate.com/bg/guide.htm
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Genre Christian Children's Fiction 

Title On the Line 

Editor None Listed 

Address 
On the Line 
616 Walnut Avenue 
Scottdale, PA 15683 

Sub Email otl@mph.org 

Specifics 

Looking for fiction written for 9-14 year olds 
that emphasizes Christian values, how to accept 
differences and how to solve everyday 
problems. 

Requirement 1000-1800 words for fiction 

Payment $0.03-$0.05 (3-5 cents) per word 

URL for site http://www.mph.org/otl/ 

URL for 
guidelines http://www.mph.org/otl/guidelines.htm 

  

 

 

 

 

 

 

 

 

 

mailto:otl@mph.org
http://www.mph.org/otl/
http://www.mph.org/otl/guidelines.htm
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Genre Any Genre in a Superhero Setting 

Title Cyber-Age Adventures 

Editor Frank Fradella 

Address None 

Sub Email Submissions@ihero.net 

Specifics 

Wants superhero settings with ground-
breaking, thought-provoking fiction in any 
genre. Read the magazine to understand what 
they mean by that. No reprints. 

Requirement  Up to 3000 

Payment $0.03 (3 cents) a word via PayPal 

URL for site http://www.ihero.net/ 

URL for 
guidelines http://www.ihero.net/subguides.html 

  

 

 

 

 

 

 

 

 

mailto:Submissions@ihero.net
http://www.ihero.net/
http://www.ihero.net/subguides.html
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Genre Science Fiction and Dark Fantasy 

Title Talebones 

Editor Patrick and Honna Swenson, Editors/Publishers 
Kevin F. Kerr, Associate Editor 

Address 
Fairwood Press 
5203 Quincy Ave SE 
Auburn, WA 98092 

Sub Email None 

Specifics 

Looking for entertaining, literate stories and 
poems in the dark fantasy, dark science fiction 
and straight science fiction genres. This is not a 
horror market. There are sample stories 
available on line. 

Requirement  Up to 6000 words 

Payment $0.01-$0.02 per words (1-2 cents) for stories 
and $10 per poem. 

URL for site http://www.talebones.com/ 

URL for 
guidelines http://www.talebones.com/ 
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Genre Flash in Most Genres 

Title Flashquake 

Editor Debi Orton, Publisher, Chief Editor  

Address None 

Sub Email submit@flashquake.org 

Specifics 

Accepts flash fiction, nonfiction (memoirs, 
essays, etc.) and short poetry. Looking for 
original work with strong ideas and clear 
writing. Prefer no romance or excessive gore or 
violence, hard-core science fiction, Goth 
vampire tales, religious works or rhyming 
poetry. 

Requirement 
Maximum of 1000 words though the fewer the 
better for fiction. Maximum of 35 lines for 
poetry. 

Payment Between $5 and $25 per flash as well as a 
contributor's copy of the CD. 

URL for site http://www.flashquake.org/index.html 

URL for 
guidelines http://www.flashquake.org/guidelines.html 

  

mailto:submit@flashquake.org
http://www.flashquake.org/index.html
http://www.flashquake.org/guidelines.html
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Book Review:   

On Writing Short Stories 

By Francine Prose and Tom Bailey 

Reviewed By Mamta Murthy 
© 2005, Mamta Murthy 

 

Since my childhood, I have been fascinated by the world of short stories; Anton 

Chekov mesmerized me, O Henry astounded me, and Saki made me laugh with 

his cheeky character Clovis Sangrail. Years later, as a struggling writer trying to 

write great and memorable short stories, I wasn't meeting with much success.  

It was then that a friend gifted me with the book On Writing Short Stories. To be 

frank, I was more than a little skeptical about the book before reading it. How 

could a book teach you how to write great stories? It would be something like 

trying to learn swimming from a how-to book, I thought.  

The book does not teach you how to write great stories. Instead, it has a 

collection of essays by seven well-known writers, each of whom tackles major 

issues related to short-story writing. 

Francine Prose begins, pondering what exactly constitutes a short story. "Great 

short stories make us marvel at their integrity, their economy," she writes. She 

then goes on to give several examples to illustrate her points.  
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Joyce Carol Oates, in her essay, stresses the importance of reading as a writer. 

Tom Bailey tackles the essential elements of short fiction: character, plot, setting 

and time, metaphor, and voice. A writer needs to make a habit of writing, 

according to Andre Dubus, who offers a marvelous essay on this and 

demonstrates the necessity of "the habit of writing" through his illustrious and 

gentle prose. Robert Coles explores "literatures as a means of understanding 

human affairs." C. Michael Curtis, senior editor for The Atlantic Monthly, tells how 

to avoid that dreaded rejection letter and how best to ensure that your short-

fiction submissions are eligible for "friendly consideration." Frank Conroy, 

Director of the Writers' Workshop at University of Iowa, talks about the workshop 

and dispels myths people hold about writing workshops. He says, "The student ... 

should not be looking for solutions from the other students or from the teacher. 

The student should be looking for problems in the text that he or she had not 

been aware of."  

18 classic short stories, including Hemingway's "Hills like White Elephants," de 

Maupassant's "The String," Tillie Olsen's "I Stand Here Ironing," and Tim 

O'Brien's "The Things They Carried," are part of the book. Each of the short 

stories included in the collection captivates the reader in its own way and offers 

insights to aspiring writers who are willing to look deeper into the story. I 

particularly liked Hemingway's short story; its appeal lay in its simplicity. 

By including these stories immediately after the essays, the editors of the book 

have ensured that the reader gains better insights into what makes a great short 
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story and what constitutes great story telling. What's more, you don't necessarily 

have to read the book in sequence; you are free to turn chapters back and forth 

and take up any chapter in any order. The same goes for the stories. The book 

does not follow any standard systematic approach, but is rather like an old friend 

beside whom you can sit on the porch, in fading daylight, mulling over things, 

analyzing and pausing from time to time in deep contemplation.  

At the very end, the book contains a comprehensive list of magazines, journals, 

and quarterlies that publish short fiction.  

Having this book as an essential part of your book collection, regardless of 

whether you are an established short story writer or aspiring to be one, would 

definitely be a wise move.  

On Writing Short Stories 

Edited by Francine Prose and Tom Bailey 

Oxford University Press 

ISBN: 0195122720 

Published: November 1999 

Mamta Murthy is based in Bombay, India. Her website is www.mamta.tk 

http://www.mamta.tk/
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Website Review:   

Absolute Write 

Reviewed By Julie Anne Eason 
© 2005, Julie Anne Eason 

 

www.absolutewrite.com 

Absolute Write is the brainchild of freelance writer and author Jenna Glatzer.  A 

successful full-time freelancer, Glatzer has written for hundreds of top magazines 

such as Prevention, Woman's World, and Contemporary Bride.  She is a 

contributing editor at Writer's Digest and a columnist for Match.com and 

MSN.com.  Glatzer has made a go of this writing thing and is genuinely 

interested in helping other struggling writers make it, too.  She not only updates 

this site often, but also is a continual presence in the community. Jenna is also 

the subject of this month's interview in Vision. 

At first glance, the site is overwhelming.  It has what seems like hundreds of 

classes, articles, interviews, and book reviews.  Although it is a free site, it is 

laden with advertising.  Persistence pays off, though.  If you scroll about halfway 

down the homepage, you will see links to a goldmine of free advice and help on 

almost any topic of interest to writers.  It doesn't matter if you are a novelist, 

journalist, screenwriter, greeting card writer, or just letter writer; there's 

something for everyone. 

http://lazette.net/../../Local Settings/Temporary Internet Files/www.absolutewrite.com
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There are two subscription-based newsletters available through the site, 

Absolute Write Newsletter and Absolute Markets.  The first is free.  I subscribe, 

but have found that it is mainly advertising with a few articles thrown in.  I do not 

subscribe to Absolute Markets, so I do not know what it is like.  It costs $15 a 

year, which is reasonable; or, if you contribute an article to Absolute Write, you 

can get a year of Markets free.  The amount of advertising can get annoying, but 

the ads are all for writing-related items such as software and how-to books that 

you will not find elsewhere unless you are really looking.  I find myself paying 

attention to these most often at Christmas, when my relatives all want me to 

make up a wish list. 

The real gem of the AW site is the Water Cooler, or community forum.  Here, you 

can ask questions and get advice from beginning and professional writers of all 

sorts.  There are separate forums for freelancers, screenwriters, children's 

writers, short fiction writers, novelists, business and copy writers, trade 

publication writers, poets, song writers, and many more.  They are even running 

a version of American Idol called Absolute Idol -- great fun and a real challenge 

for those writers who have made it this far! 

Novelists will find a real treat in the thread called "Learn Writing with Uncle Jim."  

Bestselling science fiction/fantasy writer James D. Macdonald started the thread 

in 2003 to help aspiring novelists learn the trade.  The thread has well over 4,000 

posts, a separate "undiluted" thread that contains the "meat" of the main thread, 

and now an index to the topics discussed.  Uncle Jim introduces some 
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unconventional theories like "positional chess as a plotting tool" and "all novels 

are romances."  If you're in a hurry, use the index!  But the entire thread is well 

worth a leisurely read over the course of a few weeks or months. 

Writing is such a solitary business that any chance to make friends and share 

experiences with real live people is welcome.  The Water Cooler has separate 

forums for finding writing buddies, mentors, and critics.  You can share your 

work, post leads to paying and non-paying markets and troll for sources.  I've 

made several good friends here; some even live nearby. 

Absolute Write is absolutely a fantastic resource for writers! 

(Also see this issue's interview with Absolute Write's owner  Jenna Glatzer!) 
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New on the shelves! 

As a writing community, we are always pleased to announce publications by 

site members.  Check out the Forward Motion Bookstore as well! 

Holly Lisle's  
Last Girl 

Dancing Now 
Available! 
Barnes & 

Noble 
Amazon.com  

  

Midnight Rain  

By Holly Lisle 

is available at your local bookstore  

 

 

Ghosts in the Snow  

by Tamara Siler Jones  

is available at your local bookstore. 

http://www.fmwriters.com/fmbookstore/enter.htm
http://search.barnesandnoble.com/booksearch/isbnInquiry.asp?userid=Fq7pwZ3BWu&isbn=0451411978&itm=10
http://search.barnesandnoble.com/booksearch/isbnInquiry.asp?userid=Fq7pwZ3BWu&isbn=0451411978&itm=10
http://search.barnesandnoble.com/booksearch/isbnInquiry.asp?userid=Fq7pwZ3BWu&isbn=0451411978&itm=10
http://www.amazon.com/exec/obidos/ASIN/0451411978/qid=1114877371/sr=2-2/ref=pd_bbs_b_2_2/002-8851153-2908813
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Dog Warrior  

by 

is 

  

Wen Spencer  

available at your local bookstore. 

 

Urban Shaman 

by 

is 

  

C.E. Murphy  

available at your local bookstore. 

 

If Angel's Burn 

by Lynn Viehl  

is available at your local bookstore. 

If Angel's Burn made it to the U.S.A. Today Best Seller List! 
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Lazette Gifford's 'Delicacy of Short Stories' (Vision) was 

reprinted in the British magazine Writer's Forum as 'Short stories 

are not easier to write than novels.' 

She also won in the Pro Horror category for the 'Story in an hour' 

competition at the ConQuesT convention this year. 

 

Gisele LeBlanc (Site Member Gisele L.) has sold her rebus story, Warm Fuzzies, 

to Wee Ones. It will appear, accompanied by artwork, in the Nov/Dec 2006 

issue. 

 

Mary Elizabeth Severson (Site Member DreamingArrow)'s short story, To Fly 

Again, was accepted by Dragonfly Spirit. It will appear in September 2005. 

 

Justin Stanchfield's Strike of the Hammer is included in the The Best of SDO 

anthology, available now at www.projectpulp.com or www.genremall.com 

 

Kathleen Laufenberg (site member katen) has a short story appearing in 

Aspirations Magazine put out by Mercer County Community College. 

 

http://www.projectpulp.com/
http://www.genremall.com/
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Site member Melinda has had three poems accepted for publication with Liquid 

Ohio, to be posted at a later date. They are: Crying for the Light, Lies, Dark 

Mistress. Another poem, A Life Unlived, has been accepted for publication by 

the webzine Sorceryscience. 

 

Emily Horner's paper Kamishibai as Propaganda in Wartime Japan will appear 

in the fall 2005 issue of Storytelling, Self, Society. 

 

Melody E. McLeish (Site Member CassidyWill)'s article Thoughts of a First-Year 

WOSTEP Student will appear in Jewelers Inc., a magazine local to her area. 

http://www.liquidohio.net/home04.html
http://www.liquidohio.net/home04.html
http://www.sorceryscience.com/
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Awards & Recognition 

 

Vision came in tied for #3! 

 

 

 

. 

 

. 
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Masthead 

Vision is published bi-monthly and pays .005 (one half) cent per word. I will 

be happy to look at any articles that will help writers.  We pay one half cent 

per word for material. 

Guidelines for Vision 

If you have any questions, or would like to propose an article for an 

upcoming issue, feel free to drop a line to either of the editors below.  We 

look forward to hearing from you! 

Lazette Gifford, Publisher and Editor 

Vision@lazette.net  

Features' Editor (Reviews): 

Margaret Fisk 

margaretfisk@comcast.net  

Copy Editor: 

 Ellen Wright  

Copyright Information 

http://lazette.net/vision/submit.htm
mailto:Vision@lazette.net
mailto:margaretfisk@comcast.net
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Vision 

Volume Five, Issue 28 
July/August 2005 

Entire contents Copyright 2005, Forward Motion E-press. 

All rights reserved. Reproduction in whole or in part without 
permission is expressly prohibited, except that the entire issue 
may be freely distributed, so long as it remains complete and 
unchanged. 
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Submissions 

One of the fun aspects of working on Vision is helping a new writer find an

article subject, and then helping them through the steps of refining the idea

and writing and editing it.  However, as I pointed out previously, I have less

time to do that if I have to rework too many articles just to fit the guidelines.  

Vision generally runs, in the PDF version, between 160 and 200 pages. That's a

lot of material to edit, format, and make into three distinct versions (html,

PDF and Palm) every two months.  

So, here are the things I want the rest of you to consider when you're writing

an article for Vision:  

Read the guidelines and follow them.  If you have a question about the

guidelines, email me at zette@cableone.net and ask. 

Don't write an article and send it off without proofing.  In fact, read it more

than once.  Let it sit for a day or two, even if you are running late.  I would

rather have a well edited late article than a messy one sent on time. 

Don't worry about the theme of the upcoming issue and think that your article

won't fit in.  I want anything that has to do with writing, from how you think up

a story to finding a proper pen. 

If you love writing and have anything at all that you can offer to other writers,

mailto:zette@cableone.net
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consider writing 500-2000 words for one of the upcoming issues.   

Have favorite writing-related books or web sites that you think could help

fellow authors?  Consider writing a short review of them.  I am especially in

need of web site reviews! 

Did I mention reading the guidelines? 

 

Writing for Vision is a lot easier than most people assume, and a few of our

writers have gone on to sell material they first published in Vision, or to use

the 'sale' as part of a resume to get a job at some other publication.  

So, let's work together and get the next issues done.  

Oh, and do go read the guidelines...  

I am interested in all facets of writing, from first-person experience articles to 

genre-specific how-to’s and informational articles about your area of 

specialization – whether that be history or science or nursing or long-distance 

running – and how and where your specialty can be used correctly by writers. 

Write something that will help other writers, and I'll be interested in taking a 

look. 

Starting in 2004 Vision will pay half a cent per word for articles.  That's not 

much money, and I'm going to be asking a lot for that half cent -- both ezine 

rights as well as the right to publish anything we choose in a POD 'Best of' 
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Anthology at the end of the year.  By printing the anthology, we hope to make 

back the funds that I will be putting into Vision to buy the articles and perhaps 

even make enough to fund the following year's article acquisitions. 

I will be limiting the number of articles bought, and 2000 words ($10) will be 

the cut off point for payment.  All the other guidelines remain the same.  I will 

be looking for articles on theme-related, general writing and genre topics.  If 

you have some suggestion that you think might help another writer, consider 

writing it into an article and submitting it to Vision. 

We strive to maintain professional standards.  Manuscripts must be 

professionally formatted, as free from spelling and grammatical errors as you 

can make them, and in what you perceive to be final draft form. We will not 

welcome massive rewrites of a piece after we have accepted it – when we 

accept it, we consider it pretty close to finished, and will only edit it to our 

standards. If we feel that it need massive rewrites, we won’t accept it. 

If you have any questions, or wish to query about an article, email  

Vision@lazette.net  

Please note that Margaret Fisk is now the Features' Editor and will handle all 

the review articles.   

Guidelines: 

Articles must be at least 500 words with 2000 words as the 'soft' top.  I'm 

mailto:Vision@lazette.net
mailto:margaretfisk@comcast.net?subject=Vision%20Articles


Vision: A Resource for Writers  93 
Issue 28: July/August 2005 

willing to go over that count if the article needs it, but payment stops at 

2000 words.  

Check your spelling and grammar!  Also, if you are from a country that does 

not use US spelling conventions, let me know in the email.  That will stop me 

from making several 'corrections' before I realize they aren't mistakes.    

PLACE YOUR TITLE AND YOUR NAME AT THE TOP OF THE DOCUMENT.  I 

hate having to go search through emails, checking attachments, to figure 

whose article I'm actually reading.   

Title 

By 

Your Name 

Use one of these fonts: Courier, Courier New, Times New Roman, Verdana or 

Arial, 12pt.  

Double space your manuscript.  

Do not indent . 

I would like submissions to be made in either Word Doc files, or .rtf files, 

and as attachments to the email. (I believe that WordPerfect allows .rtf 

saves, doesn't it?)  If you use Works, a regular file will do, although (at least 

in the 4.5 version I have), this program also allows for an .rtf file save.   
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A plain text copy (.txt) can be sent, but be certain to mark any italics like 

this: *before and after the section in italics*, and bold likes this: _before and 

after anything in bold._  If you cannot do attachments, use the body of the 

letter as the last resort.   

Indicate book titles with italics.  And yes, that means if you are doing a Word 

doc or rtf that you can use actual italics and not an underline to indicate 

italics. (This is not common submission procedure, but it's far easier for me 

since I can cut and paste to my wysiwyg web page editor.)   

Do not use an underline for emphasis.  Underline on websites indicates a 

link, and people often send emails to say the link is not working.  Use italics 

or bold.   

NO HTML code except for links, and those written in this fashion:  

http://www.whatever.com/this.htm  

Provide the ISBN #s and publishers for all books mentioned or reviewed.  Do 

this by adding the title, author, publisher  and ISBN# at the bottom of the 

file.  The same is true for articles -- be certain to cite them.   

An additional note to Word users: You should turn off the 'smart quotes' 

option in Word which can be found under Tools-AutoCorrect and then the 

tabs AutoFormat while you type AND Autoformat.  Also uncheck the symbol 

replacement for --.  While Smart Quotes look really neat on the screen, they 

sometimes translate to funny little squares that cannot be taken out with 
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the 'find-replace' feature, but have to be hunted down by hand.  If you are 

submitting anything electronically, you will very likely hear back from the 

editor on these.  And remember -- a lot of print publishers are now asking for 

electronic copy for their end as well. 

We've been receiving very good articles, and I hope that all of you look at 

the list of upcoming issues at the bottom of this page  and choose something 

you feel comfortable with writing about.  

We are also still looking for general genre-related articles.  If you would like 

to write an article on how to research romantic settings, the proper use of 

codes in spy thrillers, etc., let us know.  The genres we like to cover in each 

issue are:   

  Fantasy  

  Historical Fiction 

  Horror  

  Poetry  

  Romance   

  Science Fiction  

  Suspense & Mystery  

  Young Adult & Children  

  Young Writer's Scene 

Upcoming Themes:  
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• July/August #28 Types of publication (Deadline June 10th) 

The world of publication has changed drastically with the advent of the 

Internet.  What are the different venues in both print and electronic 

formats, and what should writers know about both?  

• September/October #29 Celebrating Genres (Deadline August 10th) 

Romance, fantasy, sf, mystery, horror and more -- the world of genres is 

filled with wonderful treasures.  As a writer, what are your favorites and 

what do those genres included?  

• November/December #30  Character creation (Deadline October 10th) 

Characters can talk to us in our heads and keep us awake at night, but 

what does it take to make them live on the page?  

And remember that I'm always interested in any writing-related articles! 

Thank you!  

Lazette Gifford 

Managing Editor 

Questions?  Queries?  Submissions?  Email me! 

 

  

 

mailto:vision@lazette.net
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