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About This Issue  

Issue # 55 

January/February 2009 

Welcome to our new look and location. This is now Vision's tenth year in production!  

There are going to be other changes over the next few months, especially in the back issues area. 

You will also notice that we now have a donation button. Please consider helping to keep the 

magazine funded. Every little bit helps! 

In this Issue... 

Inkygirl Comic Another fun comic from the talented Debbie Ridpath Ohi! 

http://www.visionforwriters.com/
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Questions for Authors What do some authors think are the important changes in the world of 

publishing over the last ten years? 

Workshop: A Year of World Building and Conflict/Part One Help to build a more diverse world, filled 

with potential conflict and problems. 

Shoot for the Top Markets By Margaret McGaffey Fisk You've worked hard ... why not start at the top 

in your search for a publisher? 

Writing 101: Part 4: Submitting a Novel By Valerie Comer This is the last of Valerie's wonderful 

series on the basics of writing. Don't miss it! 

Advice for Young Writers: This Year I Will... By Elizabeth Chayne While these articles are aimed at 

younger writers, there is good advice here for all of us! 

Intent, Hard Work, Common Ground ... and Forward Motion By Holly Lisle A look back at the 

founding of Forward Motion and what has helped shape the site and keep it going. 

Writing a Fantastical Query By Steff Green This article is filled with great adivce on how to write an 

attention-grabbing query letter. 

Critiquing Omniscient Viewpoint By Linda Adams Omniscient point of view stories present special 

problems for critiquers. Here is some helpful advice. 

13 Ways in Which Editing a Story Is Like Grooming a New Beard By David Bridger This fun article 

gives excellent advice on editing! 

How To Make Money Selling Your Recipes By Suzan L. Wiener Not only offers tips on where to sell, 

but also provides a few tasty examples! 

Book Trailer Love By Lisa Lawler Try this unique way to help define the book you intend to write! 



Vision: A Resource for Writers 

Issue # 55 January/February 2009  5 

 
A Sense of Place By Susan Petroulas Creating a setting for your story requires that you understand 

what you want from it. 

Plus Reviews and more! 
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Editor's Note: 

Welcome to Year Ten  

By Lazette Gifford 

Copyright © 2010, Lazette Gifford, All Rights Reserved 

When I first went to Holly Lisle with the idea for Vision: A Resource for Writers, I thought maybe I 

was a little crazy and she would point it out to me. Instead, she leapt into the fray with equal 

enthusiasm and we very quickly got the ezine together and the first issue out by January 1, 2001.  

I had not, I admit, thought of this in the long term. The idea of years never occurred to me at all. But 

now, with nine full years behind me -- fifty-four issues and somewhere around five hundred articles 

published -- I am amazed to find myself in this position. Most ezines of any sort do not last this long. 

Vision, which has had the great good fortune of support by people who want to help other writers, 

has managed to press through and we have not missed an issue yet.  

It was long past time that the ezine had its own site. So here we are at www.visionforwriters.com. I 

think it will be a good new location, and a little more professional. The html has been stripped and 

redone and will continue to undergo changes over the next year. We also hope to improve the back 

issue's section and perhaps add a few more frills. While Vision does not (yet) have a Twitter 

account, you can find out all the latest by following my Tweets, which include Vision and Forward 

Motion for Writers information: http://twitter.com/LazetteG.  

I looked back at my first editor's note, and it still rings true for me:  

Those who write are the true people of vision. They see fantastic, exotic places in their minds, and 

they hear the voices of people who do not speak to anyone else. Unfortunately, writers always fail to 
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transform the clarity of that vision into their stories. Words will forever fall short of capturing what a 

writer sees in the mind's eye; but it is the degree of failure that marks the read from the unread, and 

the published from the unpublished.  

Welcome to year ten. I hope that we can share many more to come.  
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Comic: New Year's Resolutions  

By Debbie Ridpath Ohi 

Copyright © 2010, Debbie Ridpath Ohi, All Rights Reserved 

 

 

 

  

http://www.inkygirl.com/


Vision: A Resource for Writers 

Issue # 55 January/February 2009  9 

 

Questions for Authors  

By Lazette Gifford 

Copyright © 2010, Lazette Gifford, All Rights Reserved 

Vision: A Resource for Writers has begun its tenth year in production, and I thought it would be 

interesting to ask authors what changes they have seen in the world of publishing over the last 

decade.  

Below are the two questions followed by the answers from various authors. 

1. What are the biggest changes you think have occurred in the world of publishing during the last 

decade?  

2. What's better than it was? What's worse? What would you like to see changed? 

C. J. Cherryh 

1. The impending shift from paper publication to e-books. Right now publishers think they can do 

away with expenses of shipping and printing and not pay the authors any more than they have. This 

is not a good thing for the publishers in the long run. 

2. I'd like to see the United States Congress exempt printed matter from the IRS ruling about paying 

annual inventory, so print runs could be to an economical size. But this stupid decision has already 

killed the goose faster than you can fix it, and the US publishing industry will be lucky to survive the 

next 20 years in its current form. Print-on-demand is on its way to putting the nail in the coffin, but 

even that won’t be the dominant form of publishing within 30 years. 

Webpage: http://www.cherryh.com  
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RSS feed blog: http://www.cherryh.com/WaveWithoutAShore 

publications: [to come] http://www.closed-circle.net  

with Lynn Abbey and Jane Fancher  

Melissa Hart 

1. As a journalism teacher, I've noticed an increased focus on multimedia pieces to supplement print 

text in magazines and newspapers. These days, I teach my feature writing students how to create a 

professional website, take decent photos, create a podcast, and make a SoundSlide. I nudge them 

to take video production classes, as well. Skillful writers who can offer editors an article or essay, as 

well as audio and visual supplements, have a good chance of seeing their work in print. As an 

author, I learned to create a professional website and made a book trailer to help promote my latest 

book. More and more authors, put off by the cost of hiring professionals, are learning these skills 

themselves . . . and they're fun skills to have! 

Social media such as Facebook and Twitter has also dramatically changed publishing. I wrote a 

piece railing against Twitter as a form of journalism for The Chronicle of Higher Education a while 

back, and the public commentary against my opinion was scathing. While I still don't love the idea of 

Twitter as a replacement for investigative journalism with its checks and balances, I concede that it's 

a terrific way for writers to build an audience, find interview sources, and alert people to current 

events. Having just come from a book tour to promote my new memoir, I'm also inclined to agree 

with those who believe book tours (unless an author is quite well-known) are much less effective in 

selling books than, say, a Facebook fan page or blog tour. 

2. I'm happy to be able to reach out to readers via Facebook and (ironically) through Twitter, and I'm 

particularly delighted to be able to keep in touch with my favorite authors through these forms of 

social media. What's worse about the publishing industry, to me, is the demise of print journalism. 
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I've watched some of my favorite newspapers and magazines--publications for which I've written--go 

under. While I recognize the value of online publications, I can't deny the joy of holding a magazine 

or newspaper in my hand. In this age of Kindle and news feeds and podcasts, I'm holding out hope 

that people will continue to find value in tangible books and periodicals. 

Melissa Hart is a journalism teacher at the University of Oregon, contributing editor at The Writer 

Magazine, and author of Gringa: A Contradictory Girlhood (Seal, 2009). 

Website: www.melissahart.com 

Justin Stanchfield 

1. Online sales continue to challenge traditional brick & mortar bookstores, although in the current 

economy, I don't think either version is prospering, but rather just treading water. And, while it's not a 

new trend, from what I've seen publishers will continue to put more and more effort into blockbuster 

series while ignoring stand alone novels. Also, the short fiction market has retracted considerably, 

though this tends to run in cycles, so maybe the next decade will be better. 

2. More and more publishers, both magazine and books, are accepting email submissions. Having 

said that, I think it's harder to sell in 2009 than it was in 1999, primarily because the economy is 

down and competition remains high. What would I like to see changed? A return to booksellers 

ordering what theythink would sell and to hell with computerized sales rankings. 

Lazette Gifford 

1. Like many others, I see the influence of the Internet as the biggest change in publishing. It has 

been both subtle and overt. Authors have more choices in publication and they also have more ways 

to reach the public once they are published. Many have learned there are numerous ways in which 

to stumble and produce unintended 'train wrecks' when they post personal opinions and responses 
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to reviews. The Internet is a dangerous road to travel and some authors don't yet realize that the 

freedom can sometimes come at a cost of readers. 

The next change, after the arrival of the Internet, is the gradual acceptance of the web world by the 

publishing industry. At first the web looked very much like 'the enemy' since so many people were 

taking part in pirating of books into electronic format and posting them in places for others to take 

part in the general orgy of stealing. The dismissal of copyright as anything important by many 

denizens of the Internet had a negative effect on the older publishing establishments and on many 

authors who were still depending on sales as a large part of their livelihood. Ebooks were considered 

either sub-par publications or simply pirated copies of published works. 

2. The first good change has been that gradually the established publishing community has come to 

see the good side of the Internet and of e-publishing. New authors have greatly benefitted by being 

able to find everything from agent blogs to publisher's submission guidelines. The addition of ebooks 

to the list of established formats (hard cover, trade, mass market, audio) was inevitable once a 

generation of readers had grown up spending so much time reading at the computer. The purchase 

of FictionWise (a large internet ebook distributor) by Barnes and Noble was the true sign that ebook 

publication had come of age. 

The second good change has been the growth of on-line writing communities. There are many out 

there where writers are willing to help other writers reach their dreams without being taken in by 

scams. There are some, like Forward Motion, with specific direction -- in FM's case it is professional 

publication -- and others that are more general and welcome both professional and self-publishing 

as a goal. 

To me, the worst change is the sad rush to self-publish by people who have tainted the idea of self-

publishing by putting out books with poor spelling, horrible grammar and no understanding of plot or 

point of view. This has made the self-publishing industry synonymous with 'not good enough for a 
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real publisher.' Occasionally, something exceptional makes it out of the mire and draws attention, but 

the few times this happens makes it unlikely that all well-written books will be able to overcome the 

black marks inherent in the system. 

If there were a way to establish the quality of self-published works based on writing ability, then more 

of the better self-published authors would have a chance at recognition. Right now the self-

publishing communities 'them or us' attitude does not help, though. By cutting themselves off from 

the established writing community, they've also forgone the idea of quality control that would have 

helped this branch of publishing. 

Zette's Site 

Farstep Station, Available at Amazon.com  

Elizabeth Burton 

1. The development and improvement of on-demand printing technology has made it possible for 

authors to avoid having to wait years to see their work published. In previous decades, self-

publishing required purchase of thousands of copies of a book, making the cost prohibitive for most 

people. That is no longer the case. 

2. In the past, many excellent books may have never seen the light of day because no established 

publisher would sign them, and the author lacked the tens of thousands of dollars necessary to self-

publish. Today, not only have self-publishing costs become more reasonable, but there are 

distribution channels that wouldn't have been available in the past and the huge marketing potential 

of the internet, which can be implemented at little to no cost. 

On the other hand, subsidy presses eager to make money have misled authors by persuading them 

such aspects of true self-publishing such as substantive editing, copyediting, layout and cover 

http://www.lazette.net/
http://www.amazon.com/Double-Dog-Hunter-Farstep-Station/dp/1893687821/ref=sr_1_3/102-2698060-2160116?ie=UTF8&s=books&qid=1183758115&sr=8-3
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design, which are best left to professionals, are of minimal importance. As a result, potentially good 

books are marred by poor production quality on some or all of those levels. It's not enough to simply 

scold authors and insist the only true way to properly publish is the traditional route. They need to be 

educated so they are able to make correct decisions with regard to self-publishing. 

As for what needs to change, where do I begin? The stigma against any author/publisher who 

utilizes the new technologies, which is in most cases unwarranted, remains, and those who defend 

the status quo do so using alleged facts that may have pertained ten years ago but no longer do so. 

Booksellers, who complain they can't compete against big box stores and online giants like Amazon, 

need to get over their refusal to consider stocking any book that's not returnable and find ways to 

work with those who publish via on-demand printing that will benefit everyone concerned. 

Authors must take responsibility for learning not just their craft but their business. It's a given that 

any author, however published, is going to be responsible for the bulk of the marketing for their 

book, yet there are still those who either do nothing at all to promote or rely on outdated methods 

that ignore the truly efficient marketing channels. Being a published author is as much a career as 

being a doctor or a lawyer or a teacher, and anyone who wants to sell books as opposed to just 

having bragging rights for being published needs to understand that. 

Elizabeth K. Burton 

The Everdark Wars 

The Ugly Princess 

Zumaya Publications 

Darwin Garrison 

http://www.zumayapublications.com/
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1. The growing influence of the internet and the rise in self-publishing efforts strike me as the biggest 

changes. Given the damage done to traditional publishing by changes in tax laws that penalized the 

retention of stock, the shrinkage in casual readership due to a rise in competing media, and the 

disconnect and consolidation in traditional publishing houses, it is inevitable that writers would 

attempt to leverage the internet in order to distribute their works. 

Since the cost of internet publishing can be ridiculously low, the barrier to self-publication (or, 

perhaps call it temptation) is essentially non-existent. 

2. The change is one that has yet to truly play out between "better" or "worse". Right now, the best 

descriptor is "different". My take on the situation for speculative fiction is that the market is severely 

abbreviated. The reason for this abbreviation is possibly two-fold: 

first, competing media are more enticing for a population that has grown accustomed to immediate 

entertainment gratification; second, I suspect that that a great many of the books that show up on 

shelves in bookstores are not really being chosen for their true marketability, but rather for their 

alignment with editorial foibles. 

The move toward web-based distribution of prose is something that can allow both faster response 

to changing reader interests as well as the potential for authors to conceivably receive more return 

for their effort. However, the success of such change is directly tied to the popularity of the medium 

and the ability to "get the word out" about any work. If you add to this the (until recently) vicious 

indifference of traditional publishing to this brave new world of words as well as authorial and 

publisher hand-wringing over maintenance of copywrite, it is fully understandable that the onset of e-

publishing has been slow. 

The rise Kindle the Kindle-app for iPhone have apparently driven a stake into the heart of the anti-e-

publishing establishment. Any remaining conflict will, undoubtedly, come down along the much 

debated 
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pro- and anti-DRM factions. This begs the question of why any author would shackle themselves to 

a publisher instead of going straight to the consumer via Lulu or Amazon's do-it-yourself Kindle 

store? 

That answer is easily related to the age-old programmer's maxim: garbage in, garbage out. There 

seem to be two types of authors in the world, with blurring between as in all things: the true believers 

and the doubters. A true believer cannot begin to comprehend the possibility that their work isn't the 

greater work of words since man began spray-painting bisons onto cave walls with spit and ocher. A 

doubter cannot conceive of a world in which their words will not be met with ridicule and scorn. The 

true believer loves the idea of self-publishing and charges ahead without any thought whatsoever of 

editing, proof reading, or, dare I mention it in polite company, typesetting. A doubter is left in a den of 

fear, hoping for the consolation of encouraging words and wishing for a true and proven path to 

publication that will not expose their shaky resolution to the test. Factually, neither generally realizes 

that the publication isn't the problem: it's the distribution and "push". 

Readers, being the fickle creatures of desire and need for satisfaction that they are, don't generally 

like to go prospecting for decent prose in a cesspool of amateurish tales. Oh, there's the cabal of 

odd-ducks out there who live for that sort of thing and those people have the most in common with 

gold prospectors and acquisitions editors: that never ending hope that the next manuscript will the 

that unequivocal diamond in the midst of pig entrails. As far as a generalized "consumer" of prose 

goes, those folks a thin slice from which to attempt to wrest success. 

This is why, for all the ease that there is in web-based self-publishing, we will continue to see some 

form of publishing "houses" coalesce in the virtual marketplace. All of the old school players left have 

made at least half-baked attempts. Innumerable start-ups are trying. Authors with established blogs 

or web-credit have inordinate and, arguably, over amplified opinions on what should and should not 

be done. The only truth that will come out of the chaos swirling through between the various 

potential business models will be who comes out of the fracas alive and making money enough to 
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keep playing. This is the classic and desirable model for a free world, free words, and a free market. 

Those who best meet the needs of the customer shall prosper. Those who don't will either fail and 

apply themselves to other endeavors or suddenly be found quoting Marx and whinging for redress in 

Washington (which has something of the same effect albeit with a generally negative impact for 

everyone left in the industry.) 

The purposes of a publishing house will be what they never have truly ceased to be for the wayward 

traditionals: they provide a guidepost that readers can use to identify and narrow "types" of fiction 

that they will most likely enjoy along with an implied guarantee of minimal quality standards. The 

proof of that pudding comes by doing a little word-association test with publishing imprints. Here, 

what do you think of when you consider the following house imprint identifications: DAW. Baen. 

ROC. Bantam. Harlequin. Ace. TOR. 

The kinds of books you associate with a particular house or imprint is also how any reader who 

cares beyond the quality of the cover art considers the house as well. 

People who think that sort of thing will pass with the old guard of paper publishing are smoking 

commie-crack. Markets naturally derive things like this regardless of how anarchic they begin. We 

will see the same dynamic occur with e-publishing that we have seen with software, search engines, 

web-browsers, PCs, et cetera, et cetera. 

Right now, though, the world is wide open and how the alliances and successes will eventually 

coalesce is anyone's guess. www.darwingarrison.com 

Jim Burk 

1. The biggest changes are in publication by computer, whether it be e-publishing or print on 

demand. This means a significantly large number of books are out there, although many may only 

be available in limited markets. 

http://www.darwinagarrison.com/
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2. The comparative ease of having something published means there's a lot more out there, and a 

lot more of it is junk. I would like to see the demise of some of the big publishers who produce 

"gems" from people who aren't writers (Hillary Clinton, Sarah Palin, Stephen King) but it's not going 

to happen because, as HL Mencken trenchantly observed, no one has ever gone broke 

underestimating the taste of the American public. 

Home is the Hunter 

Jane Toombs 

1. Without question, the conversion of much of the reading public to electronic books. The availability 

of a variety of e-readers now and the ease of downloading books into them has helped to speed this 

change.  

2. E-readers are a lot better and so is their capability to access books. In many ways the ease of 

working with electronic publishers, especially the quickness of electronic submissions and editing 

makes it much simpler than dealing with those based in New York. Worse is the proliferation of 

middle men that have become involved such as Amazon, Fictionwise and others. Why? Because 

their take of the book price ts down the profit to the publisher and hence to the author. But readers 

like the ease of getting all the books they want at one place so that's unlikely to change. 

www.JaneToombs.com 

Jack Scoltock 

1. E-books- Kindle, sony readers…the biggest changes and will obviously grow. Will they replace 

books---remains to be seen. 

http://www.yarddogpress.com/burk&.htm
http://www.janetoombs.com/
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2. Better than it was...Hmmm...The quality of the Print. Worse lll Writer's contracts ... Changes-I 

would like to see all Publishers put up their email contacts with someone manning them to receive 

email submissions—How they must miss out on great works. And it would save writers a lot of 

money and time. 

www.jackscoltock.com 

The Meltin' Pot From Wreck to Rescue and Recovery, published by the History Press is to be 

launched on March the sixth, and already released by the Inishowen sub-aqua club who found the B 

17 bomber. 

Challenge of the Red Unicorn is out in March as well. Published by www.virtualtales.com.  

  

http://www.jackscoltock.com/
http://www.virtualtales.com/
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Workshop 

A Year of World Building and Conflict  

By Lazette Gifford 

Copyright © 2010, Lazette Gifford, All Rights Reserved 

For the next six issues of Vision (the 2010 run), I am going to present world building factors that can 

help you develop a more complex setting for your stories. Complex settings can, in turn, help you 

create setting-related troubles for your characters, and integrate that into the plot. 

Conflict is often the essence of a story's forward movement; it is the character moving against forces 

that are set to stop him. Many writers focus that conflict in protagonist versus antagonist situations. 

However, you can add another level of conflict and add more tension to your story by building it into 

the setting. 

These workshops will help you create a setting that is full of potential trouble. You can use the 

workshops to fine tune a current project or use them for practice. There are no genre limitations to 

world building. While some items might work better in fantasy or science fiction, there are still 

aspects of every point that will apply to the real world as well. If you are writing a real-world story, 

read through the workshops and see what might help you find points of trouble. 

Part One 

Sometimes it's the obvious things that escape us as writers.  
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We build complex plot lines and multifaceted characters. We create fantastic worlds and map every 

path and tree in the forest. But you know the saying... you can't see the forest for the trees. 

Sometimes we can overlook some basics that will help to create more depth in your story.  

Below are a few basic questions every writer should ask about the world in which his or her story 

takes place. Paying attention to these things can help broaden the scope of the story.  

For the next few issues, I will try to cover some of the things that writers can use to help expand 

areas in a story setting. In many instances, the material will obviously be pointed at fantasy and 

science fiction writers. However, there are many items that can -- and should -- be applied to 

historical fiction and even modern fiction, including romance and mystery stories. If you are writing 

about an area you are not familiar with -- whether a fantasy setting or a foreign city -- learning the 

some of the things covered in these workshops will help you create a fuller backdrop for the story. 

A fuller backdrop provides more opportunities for conflict. If you understand your setting, you can 

find places for things to go wrong that are natural to what you have written. 

So, let us begin!  

1. What is your population type and density? 

Whether living in a village, city or space station, your people will have come from somewhere before 

they or their ancestors settled there. This is the wellspring of both culture and cultural conflicts 

between groups and a great way to add trouble and tension to a story, as well as a way to create a 

diversity of lifestyles, holidays and rituals and taboos.  

This aspect is something often overlooked in fantasy village settings as well as in science fiction 

settlements. Unless you have groups which are virtually cut off from everything else in their story 

universe, they are going to have had an influx of others at some time. 
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Are there obvious differences between the different groups? Sometimes cultural and even status 

differences aren't immediately obvious, and -- again -- can lead to more conflict. A well-told scene of 

this type occurs in the historical fiction novel The Last of the Wine by Mary Renault when the main 

character learns that someone he has known for some time is actually a slave. The differences were 

not obvious. 

If you are creating a new settlement on an alien world, is the group homogenous who who first settle 

there? If so, why? If there are later groups, how do they interact? Science fiction writers usually 

focus on the cultural conflict between human and aliens, but sometimes ignore the fact that there is 

often conflict between human groups as well.  

In the real world, ethnic groups often settle together in the same location when they first arrive in a 

new area. Such areas sometimes have a different look from the other neighborhoods, including 

different food stores, restaurants and religious buildings.  

The ancient Greeks sometimes took care of surplus population problems by founding new cities 

along the Mediterranean Sea that were tied back to their original city. These groups found a likely 

site, pushed out any indigenous group, and set up their own new Greek settlement. 

Exercise 1: 

Start by creating a new settlement that would either fit into a current story you are working on, or one 

that you create just for these sets of workshops. What is the population size and type? What are the 

basic groups? Who has the upper hand and do they work well together? What points of conflict are 

there? 

Write out a list of potential problems within the settlement. This can help you create a sub-thread 

story that can impact your larger story at key points. 

2. What is the history of the area 
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Every place on earth has a history. We often celebrate it in monuments, statues, museums and 

historical buildings. Other places might celebrate it in epic tales, songs and plays. We create 

holidays to mark important historical moments just as often as we do for religious reasons. 

Don't overlook the history of your story location. Even if it's a brand new settlement on an unexplored 

world, they're going to bring some history with them, and start creating new history with the first step 

onto the new world. 

History is also a way of marking one group from another. Were you part of the battle against the 

enemy? Your name isn't on the list. Were you on the first ship to land? Or are you a late-comer, and 

therefore not given the same respect -- or perhaps even rewards -- that people descended from the 

first settlers receive? 

Are the people in charge invaders? What history did they bring from other places? Are there 

customs they bring that are not well adapted to the local area? Think about what would happen if a 

desert people were pushed north into a land where winter snow rules for three or four months a 

year. 

This can be important to an individual character who needs to know his place in the world.  

Special note for those working in a real world setting: Even if you are using a real world-setting, that 

doesn't mean you can't add some fictional elements that will create more diversity -- and more 

trouble -- for your story line. If you are writing about someone in a large city like New York or 

Chicago, you can invent a neighborhood or two for your personal use. Build the rest of the city 

around it, use legitimate landmarks in the rest of the story, but create a few places specifically for 

your own use. By doing so, you can avoid the trouble of having to intimately know a place that may 

not be easy for you to access. 

Exercise 2 
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Write a short history of your settlement. This need not be more than notes on the earliest settlers, 

the first hardships they faced (because there are always hardships), and the reason why they chose 

this location. Look in again 100 years later to see what changes took place and what new challenges 

they face. Look in every 100 years until you get to your story's present day. 

If your settlement is relatively young, just look from the first settlement and then at the present day. If 

it is thousands of years old, just choose a few key 100 year leaps to point out some changes and 

important events. 

If you find you have trouble with this part, look up the history of a city or town from the real world and 

look at the passage of events that went into the settlement. Some of the things to consider are not 

only confrontations with enemies, but also natural disasters and epidemics. 

3. How are outsiders treated? 

This is somewhat related to the previous question. If a stranger showed up in the midst of your main 

group, how would the locals treat him or her? Welcomed? Shunned? Enslaved? Murdered? 

All of these are viable answers and have taken place at some time in human history. The rules of 

culture surrounding the treatment of strangers and those who are outside the main group (even if 

they live in the same area) is an important part of our societies.  

Strangers bring change. It is often inadvertent, but they arrive with knowledge of things outside the 

norm in everything from customs to invention and to language -- and religion. People rarely like to 

change and they will fight against it as individuals, and even more so if the change involves a large 

group. 

Lands have often undergone many invasions, some peaceful and some not. In a fantasy novel in 

which an area is worried about invasion, what happens to the people already there from the other 
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land? If the invasion or war is with a nearby country, then some of the natives of the enemy land are 

likely in residence. There should at least be some groups along the border.  

Here is an odd little tidbit, though. Greek slaves often taught high ranking Roman children, and in 

that way the Romans gained Greek culture. Change can sneak in even when people are doing their 

best to keep it out. 

Exercise 3 

What would happen if a group of outsiders showed up in a settlement in your story world? This 

group does not look like the locals, does not speak the same language and obviously do not hold the 

same beliefs. How would they be welcomed? 

What difference would the number of pepole make? Would a large group be treated differently than 

a couple people? Would a group of women be treated differently than family groups?  

Wrap it all up together 

Now that you have the first three pieces to your population, what can you see that would be the 

trouble spots for your fictional setting? Can you see how changes in population could affect the 'feel' 

of the story world? Play with these three pieces and see what different types of setting parameters 

you can come up with and how they might alter the ease with which your characters achieve their 

goals. 

Next issue we'll cover more simple world building ideas to help you create more complex story 

worlds.  
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Mar's Top Markets #1: 

Shoot for the Top Markets 

By Margaret McGaffey Fisk 

Copyright © 2010, By Margaret McGaffey Fisk, All Rights Reserved 

Fiction writers often hear the concept of apprenticeship, of working your way up, as the way to win 

on the publishing track. This could not be further from the truth, even without considering that writers 

who have been successful in "for the love" markets often find it difficult to move away from the 

emotional high. Small markets that accept almost anything do not encourage writers to improve, and 

it can be disheartening to go from getting welcome acceptance for every scrap you throw out there 

to a market where the majority of submissions result in rejection, even when the submissions may 

be very high quality. 

Here's the thing about publishing. It's subjective, yes, but even more, a small market is unlikely to 

turn down a quality story even though publishing in that market will not gain the author recognition 

on the level that the work deserves. This is not deliberate on the part of small markets but rather the 

nature of the beast. There are many startups that, while working toward recognition, have not made 

it yet. Many, though not all, small editors are either unaware of or fail to submit to the awards for 

their particular market segment. Additionally, small markets usually lack the readership necessary to 

qualify the author for the rewards that come with publication, such as SFWA eligibility for genre 

works. Despite all that, very few of those new and unpaying markets will turn down a story because 

it is too good. They're thrilled to get quality submissions and happy to be able to say that such a 

brilliant author started in their humble magazine, assuming the author later moves on to bigger 

venues. 
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With that understanding, it should be clear why fiction writers (non-fiction is different) need to start at 

the very top of their segment. Instead of working your way up, you should be working your way 

down. 

It's simple mathematics. You can only sell the first rights to a story once. If you sell them for 

exposure in a magazine with thirty dedicated readers when it might have been accepted by a leading 

publication with a readership measured in the thousands, what have you gained? Leading editors 

have been known to say if your publication credits are on par with or better than the magazine you 

are submitting to, mention them. Otherwise, they're not worth the time and could appear as though 

you're desperate. So what is the real value in submitting to a market that offers very little chance of 

being read broadly, little to no remuneration, and can't even be used in your publication credits? 

Very little. 

Here's the other thing that the "work up from the bottom" folks fail to recognize. If your story is not 

ready for the pro level, if it doesn't find a home in the well-known semi-pros, nothing stops you from 

submitting it to those smaller markets if you so choose. But if you sell it to that small market, you're 

done. Whatever future that story might have had, whatever attention it might have garnered for you, 

it now has almost none. You might possibly be able to sell reprint rights later, but the shine is gone 

off it. Rarely are reprints eligible for the awards that might make other editors aware of authors. 

There are many good reasons to submit a story to a small market. The market may have a 

philosophy you believe in, you may know or have met the editor, the editor may have solicited a 

story, or any number of other possibilities. However, each and every one of those reasons are (or 

should be) the exception. 

The real reasons many authors submit to smaller markets is because they're afraid of rejections. 

Those responses, whether little pieces of paper or emails, often contain nothing but a generic 

message and yet have such an amazing power over authors. Rejections can keep an author from 
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finding the perfect niche, from being recognized, from becoming a leader in their particular genre. 

But it's not the rejections themselves that are doing this. They are nothing more than an indication 

that the particular story didn't work for the editor, whether because it needed work or because it 

subjectively didn't appeal. Looked at in another way, rejections are encouragements to do better, 

especially those that say to try again or have a personal comment. Collecting them is a badge of 

honor. Searching for rejection letter stories on the web comes up with any number of greats in 

almost every market segment who have their own pile. Not only that, but if editors see the same 

name coming up in their pile, they sometimes track that author's process and look for the next to see 

growth. 

Even more, the majority if not all pro and semi-pro markets have at least one debut author to their 

credit. Each one of those writers braved the professional markets to discover this story, whether it 

was the first that author had written or just the first to sell, was ready for the big time. Had those 

writers submitted any lower on the publishing food chain, their stories would probably have found a 

home still, but the authors would never have known that their tales belonged right up there with 

industry greats and were fully capable of holding that position. 

So, if neither the belief that you should start from the bottom nor fear of rejections is holding you 

back, if you're ready to start from the top, what are some markets you should be considering? 

Over the years, Vision has profiled a number of markets that are open to beginners. Beginning with 

the next issue, the market column will be geared around highlighting the starting points in various 

segments of the short fiction publishing market. These are magazines that would start you off strong 

if your story is accepted, or maybe just encourage you to better your craft and keep improving until 

one of your works graces the cover of a leading publication. So keep an eye out for the next issue 

where we will be looking at top markets in speculative fiction. 
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Writing 101: So You Want to Write a Novel 

Part 4: Submitting a Novel 

By Valerie Comer 

Copyright © 2010, Valerie Comer, All Rights Reserved 

You have a polished manuscript on your hands. It's as good as you can make it. Any changes you're 

implementing now are nervous ones, making things different instead of better. It's time to release 

your novel to seek its fortune so that you can focus on the next one. 

RESEARCH 

The first step is to research traditional markets. There are two possibilities: submitting to agents or 

directly to publishers. Know your genre here, and ask questions if you're not sure of the protocol. In 

many cases, publishers won't accept unsolicited manuscripts or even queries. A few do. 

It is usually better to query agents than publishers. If you've already exhausted the list of possible 

publishers on your own, why would an agent take you on? You've already shut the doors on your 

own. Best to go directly to an agent wherever possible. There are several benefits. 

There are many more agents than publishers, so you're more likely to find someone to represent 

you. You can send multiple queries at once (each tailored to individual agents, of course!) which 

saves time. The agents know which publisher is looking for which type of project, and have an "in" 

with the editors. A good agent has a far greater chance of selling your novel than you will on your 

own. 
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There are bad agents and scam artists out there. RESEARCH to make sure you are querying a 

reputable firm that represents the genre you write in. Then research some more to find out what this 

specific agent requires in a query. Nearly everyone has a website these days, and many have blogs 

and/or are on Twitter. There are websites specializing in information about agencies. You can find 

anything you need to know. 

Many agents accept queries through email. Their website will tell you if they'll allow attachments or 

want everything in the body of the email. Other agents request snail mail. Make sure you follow their 

preferred methods. 

Here are some items that an agent may ask to see. Some are self-explanatory; others are less so. 

QUERY LETTER 

This is a one-page business letter, sometimes known as a cover letter, addressed to a specific agent 

in which you present your novel in one or two brief paragraphs, including genre and length. The 

description should be as intriguing as you can make it. You'll also include any pertinent information 

about yourself. 

This is all many agents wish to receive. They'll ask for more if they're interested. Other agents want 

you to send more information right at the beginning. Make sure you know what your targeted agent 

wants. 

SYNOPSIS 

Writing a synopsis is something that writers love to hate. We figure that if we could have told the 

entire story in 1-5 pages, we wouldn't have needed the other 99,000 words of our novels. But a 

synopsis is a selling tool and as such, it's worth your while to learn how to write a good one. 
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Agents may ask for a one-page synopsis, a short synopsis, or a long synopsis. Count on writing all 

three lengths and having them ready to send out as required. A one-page synopsis really should fit 

on one page, single-spaced. A short synopsis (often three pages) and a long synopsis (five to eight 

pages) are double-spaced. 

At every length, a synopsis should include the main characters, the main plot line with its highs and 

lows, and the complete wrap-up (not a teaser). In a longer synopsis, you'll have room to introduce 

selected secondary characters and major sub-plots. Be certain that you've pared details to the 

necessities. This is a good time to call in the services of a friend or colleague who has not read or 

critiqued the novel, and who has not heard you talking about it. This reader will be able to tell you if 

you've mentioned things that need wrapping up and if anything is confusing.  

Polish this synopsis until it gleams. 

SAMPLE CHAPTERS 

An agent may request a certain number of pages or sample chapters. These should always be the 

first pages or chapters. Don't pick something from the middle because it is more exciting. If you think 

your opening pages aren't that thrilling, you should revise them until they do the job of hooking the 

reader. 

This is the time to consider proper formatting of your manuscript. Find out if this agent has particular 

recommendations. If not, you're usually safe with double-spaced Times New Roman or Courier New 

font, 12 point. Paragraphs should be indented five spaces and not have extra spaces between them. 

Turn off widows and orphans under your paragraph settings as well. 1-1.5" margins are acceptable. 

Chapters normally start mid-way down a new page. Make sure you have a header in place with 

working title, your name, and page numbers. Your manuscript should look as professional as you 

can make it. 
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PROPOSALS 

Some agents wish to see full proposals for your novel. This means that in addition to a query letter, 

sample chapters, and a synopsis, they want some or all of the following. (Again, read the website to 

see exactly what they require.) 

PROMO SENTENCE 

This is a sharp sentence also known as an elevator pitch. It should be short and concise (under 30 

words) and can do double duty as part of your query letter. This one sentence should contain the 

unique essence of your novel and contain something about your main character, his or her goal, and 

the conflicts that arise from it. Again, it is worth polishing this sentence, as it has multiple uses. 

BACK COVER COPY 

This should be a few brief paragraphs that act as a teaser, presenting the situation in the novel, but 

not giving away too much. What can you write that might intrigue someone enough that they'll want 

to read the entire novel? 

MARKET ANALYSIS 

Occasionally an agency will ask you to compare your novel to others currently on the market, 

identifying your target audience. They may also want to see what kind of platform you have, and if 

you have any unique ideas of how to market your novel and yourself once published. 

Did I remember to tell you to research every aspect of the submission journey? I can't stress it 

enough. 

REJECTIONS & REQUESTS 
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Many agencies will not notify you unless they want to see more of your work. (The website should 

tell you if this is the case.) Expect rejections and silence. It will take time to find an agent that is 

excited about your work. At some point, if you've written a strong novel and a strong query, you'll be 

asked for either a partial or a full. 

You've already polished your entire novel, so it's easy enough to send it in whichever way the 

agency requests it--partial manuscript or full, email or snail mail. Be prepared for another long wait, 

and be prepared to be rejected once again. This is normal. 

SHORTCUTS?  

You may look at all the hassles I've listed and think you might just self-publish your novel. Here are a 

few things to consider. 

1. Can you afford the cost of having your novel self-published? Read the fine print! 

2. Will bookstores (physical ones or online ones) stock it? In many cases, no, which will really 

hinder sales. 

3. Are you prepared to hand-sell your book? Even in traditional publishing, the author has to do 

quite a bit to ensure the success of their novel, but they have the support and advice of a marketing 

team. Here you're on your own. 

We've all heard of self-published novels that have rocketed to the best-seller lists. This is not the 

norm. If your novel is strong, it will find a place with a reputable agent and publisher sooner or later. 

If no one is biting, perhaps the novel isn't as strong as you thought and you should spend your time 

writing a new one with all the knowledge you've gained from your first one. Don't push to send sub-

standard work into print. 
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Self-publishing can be a good route if you're writing non-fiction or can tie your book to an already 

successful speaking career. For most fiction writers, it won't make your dream a reality. 

Another option is an E-press or a small independent POD (print-on-demand) press. Either of these 

can be solid possibilities, but as always, do your homework. You probably won't make as much 

money as through the larger publishers, but many have a good reputation. This market is sure to 

grow and is a particularly good option for books that don't quite fit a broader market niche. 

SUCCESS?  

If you keep submitting, sooner or later you will find an agent who loves your story and wants to 

represent you. You did your homework beforehand and only sent letters to reputable agents you 

wanted to work with, so it's easy for you to say "yes" now. Some will have formal contracts, but 

others don't. Ask your new agent what to expect next. 

The agent may request further revisions to your manuscript, or start sending it out to selected editors 

right away. A good agent will keep you in the loop as to what is happening with your manuscript, but 

remember you are not their only client and their purpose for existence is not to hold your hand. 

Hopefully one day you (and I!) will get the call that the agent has an offer to purchase rights for your 

novel. Even once this is negotiated and signed, it can take a year or more for your book to sit on the 

shelves of your local bookstore. 

I hope you've enjoyed this overview of the process of writing a novel and perhaps learned something 

from it. Above all, this isn't a get-rich-quick scheme. Getting a novel onto shelves requires a great 

imagination, a huge commitment, and a thick skin. Maybe one day my novel and yours will sit side-

by-side on the shelves of a big bookstore. 
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Advice for Young Writers 

This Year I Will...  

By Elizabeth Chayne 

Copyright © 2010, Elizabeth Chayne, All Rights Reserved 

New Year's Resolutions: you and I know all about them. They're the things you make on January the 

first, break before January the fourth, and then make you feel so guilty for the rest of the year that 

you promise yourself that next year you will... 

Yet here I am, suggesting that you make a writing resolution for the year. What? Another promise to 

yourself that you can break before the end of the first week of the year? But, well, making and trying 

to keep a resolution is definitely better than not doing anything at all. And, yes, you may find yourself 

breaking it, but guess what? Breaking a resolution once doesn't mean that you can never make the 

resolution again. You can make February Resolutions. And March ones. Even January the fifth 

ones.  

Some samplers to get you started are listed below. You can pick one or two, or, if you're feeling up 

to it, try them all! 

1. Read some books you don't usually read. Maybe you hate sci-fi, or mysteries, or sword and 

sorcery books. Maybe there are specific reasons for your hatred, or maybe you just hate these 

books on principle. It doesn't matter. Try some of the books you hate. Why? Because the books got 

published. (I'm not saying that all books that get published have to be good, but since someone took 

the time to write it and edit it and publish it, there must be something good about it. And if there is 

something good about the book, it just might be something you'd like to try in your own writing.) Oh, 
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yeah, and there's also the chance that you might find that you actually like some of the books you 

thought you hated.  

2. Try reading some magazines, too. Yes, try to read some magazines you haven't read before. If 

you read fashion magazines and pretty much nothing else, then take a trip to the periodical section 

of the library. Read the fiction magazines, or the science magazines. You'll learn a lot of things you 

never knew before. Read the short stories and try to guess the plots. Learn about new discoveries 

and apply them to your stories: someone inventing time machines? Surely you can work that into a 

story? 

3. Try writing something you don't usually write. Yes, another "try something new" resolution. If 

you usually write fantasy books, try your hand at mysteries. If you usually have teenage boys as 

your main character, try a story with a teenage girl, or a middle-aged man as the main character. 

Why? Because, like reading different books, sometimes trying different genres aids you in 

understanding different types of writing. You may find that you're actually good at writing poetry, for 

example. As a beginning writer, you should try as many genres and styles as possible (both reading 

and writing them), so as to find your own unique voice.  

4. Schedule some writing time. Now, here's one of those resolutions you might find hard to keep: 

schedule some time (daily, weekly, or monthly, whichever works for you) to write. You don't have to 

be writing a novel. Writing in your journal, or jotting down a poem is okay. The time doesn't have to 

be hours and hours either: set your alarm clock for half an hour, or forty minutes, grab a pen and 

start writing. After the time is up, you can go on if you want, or you can put your notebooks away. 

5. Pay attention in English class. What? "Pay attention in English class?" Yeah, right. So it may 

not be what you want to do, but English class really is important to a writer. Well, all of your classes 

contain information that might come in useful as a writer, but English class is the one that will 

definitely come in useful. Grammar, spelling...enough said.  



Vision: A Resource for Writers 

Issue # 55 January/February 2009  37 

 
Most stories begin at the ―New Year's Resolution‖ moment. That is to say, they start at the place 

where the main character decides to make a change, or where things change for the main character. 

After all, you'd hardly want to read a story where no one ever changes.  

This year, focus on your writing. Take risks. Venture down unknown paths. Who knows, you may be 

writing the start of your own writing story!  

  Writing Exercise: January  

 Take an old, clichéd essay topic and do something new with it. Examples:  

 My Birthday Present  

 My Family  

 What I Want To Be When I Grow Up  

Try to view the topic from alternate angles. You don't have to write about a birthday present you liked; 

you can write about one you hated, or one you thought was useless but later came in handy. The essay 

doesn't have to be 100% true: you add fantasy elements or write in the third character if you wish. 

  Writing Exercise: February 

Find some inspiration this month by listening to conversations that take place around you. Whether 

you're on a bus, or at the lunch table, there are bound to be people talking. Take the snippets of 

conversation that intrigue you, and use them as the first line of a story (you can use them in the 

middle, or the end, if you prefer). Try not to seem like a stalker, though! 

Bio: Elizabeth Chayne works as a writer and writing tutor. She can be reached at 

elizabethlchayne@gmail.com  
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Intent, Hard Work, Common Ground...and 

Forward Motion  

By Holly Lisle 

Copyright © 2010, Holly Lisle, All Rights Reserved 

Forward Motion didn't start by accident.  

It wasn't a whim, or something I just fell into. By the time I made it to the internet in 1983 (via GEnie), 

I'd been involved in a writers' group for years, had written a newsletter for that writers' group for 

years, and had learned a fair amount about group dynamics. 

I knew what made a good writers' group, and I'd learned from first-hand experience what could 

destroy it. 

But online…I knew just about almost nothing about being online. The GEnie bulletin board was a 

magnificent, fascinating, and frequently flammable community. I made some good friends there, and 

discovered as well what truly incredible jerks some people could be when they got online and didn't 

have to face the people they were flaming. (Some, I suspect, would have been just as dreadful in 

person.) 

But I spent almost two years between internet connections due to my life taking an abrupt, unmarked 

turn. When I made it back to the internet toward the end of 1986, GEnie was gone, SFFNet was 

picking up the pieces, and the rules had changed. Bulletin boards were on their way out, and the 

World Wide Web (or Wild Wild West, if you want the other meaning of that "www" at the beginning of 

web URLs) warming up, opening up, and blowing up, depending on where you went and who you 

met. 
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People had their own sites. I'd actually had my own personal site while I was offline, because Zette 

(your own Lazette Gifford) created one for me. It was about my books, and some people found it, 

and found me through it. 

But I got space for another site as part of my SFFnet membership, and I thought this was cool, so I 

used THAT site to write about writing. I posted the articles I'd written over the years in my newsletter, 

added some new ones, and for good measure, posted my e-mail address so that folks who wanted 

to write to me could. 

People wrote. They thanked me for the articles I'd written, and asked a lot of questions, so I 

answered their e-mails, and when I could, I wrote more articles to answer those questions publicly.  

And then something fascinating happened. People started making free tools that you could use on 

your own website, or connect to through your website. And part of what you could add was bulletin 

board software.  

I missed my writers' group. We were living in a place where I knew no one, and yet I had all these 

folks with whom I was corresponding about writing. 

Suddenly, all those people who wanted to write and who were asking these good, fascinating 

questions could be introduced to each other through the simple means of sending them the link to 

the bulletin board I put up. They could talk not just to me, but to each other. 

Forward Motion started slowly, shyly, and carefully…strangers wandering in, introducing themselves, 

waiting to see what other folks did. But the art of asking the good question brought the board to life, 

as asking a good question brings any situation to life. Someone asked, someone else answered, 

and before long, there were wonderful discussions about writing going on. 

Which, people being people, brought in flames, politics, religion---and everything I'd learned about 

what makes writers' groups die came roaring back at me, and before this group of new friends could 
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rip itself apart, I put up rules. They were the rules that I'd written to keep the first writers' group going, 

the rules I reworked a bit when a second group proved necessary. 

There was some outrage.  

"What do you mean, we can't flame each other! That's what people DO on the Internet!" 

"What do you mean, I can't blast that guy about his stupid politics or his stupid religion? We have 

free speech! This is the Internet. We can say whatever we want, wherever we want!" 

I got flamed for demanding rules, and in those days of primitive bulletin board controls, there was no 

way to remove flamers, troublemakers, and perpetual malcontents from the site.  

So I borrowed a technique from an old religion, and simply requested of the non-troublemaking 

members that they shun trolls (trolls had not yet been named trolls by the Internet at large---that 

name came later. Back then, we just called them jerks). 

Shunning, for folks who didn't grow up around the Amish, is pretending that people who fail to live up 

to your standards simply don't exist. You don't talk to them, you don't talk about them. They become 

invisible to you even if they are standing right in front of you, screaming at you.  

The shunned either remember why they wanted to be a part of your community in the first place and 

correct their behavior, or they cease to exist. 

Shunning is cold, it is harsh, it is difficult to keep up.  

This technique required tremendous self-control from all the members, who could see the 

inflammatory posts sitting right there, but who were asked not to respond to them, or to the member 

who had written them, until the posts could be deleted. 

Silence is tough. To maintain it, you have to remember WHY you're maintaining it. 
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The WHY, however, is what shaped Forward Motion. 

By acting together to not respond to people who were trying to cause trouble or hurt individual 

members, we reinforced the fact that we had come together to write. We were a purpose-built 

community. We had a reason for being a part of Forward Motion, and that reason was our shared 

love of our common ground, which was writing.  

We knew that we were from all stripes of religion and non-religion, most of which despised each 

other. We knew that we covered the gamut of political affiliations and political loathing. We knew we 

had within us the seeds that would destroy our common focus if we chose to pursue them.  

So we chose not to pursue them.  

We CHOSE not to pursue our own destruction. 

We chose instead to hold true to what mattered most to us in that place, in that time. And what 

mattered most was writing. 

We remembered that we had come together to teach and to learn the art, the craft, and the science 

of writing well. We had come together to share our love of words, our joy in language and our delight 

in the wondrous worlds our words and language could create. We came together to build something 

that mattered to each of us, and to ALL of us. And we chose not to see it destroyed by those who 

valued destruction more than creation. 

That which is good does not happen by accident. It happens by hard work, by careful thought, by 

intent shaped into action.  

Intent and hard work, and the value with which we held our common ground were the beginning of 

Forward Motion. They are the heart of Forward Motion as it exists today.  
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Forward Motion was one of my earliest dreams made real, and I am delighted that it still has its 

heart, and it still has its soul. You're here because you dare to dream, and because you dare to take 

action.  

Write. Learn. Teach. Pay forward. Create something wonderful, make your life matter, and show the 

person following behind you how to dream, and how to make that dream real. 

Write with joy. 

Holly Lisle 

December 28th, 2009 

HollyLisle.com 

HowToThinkSideways.com 

HowToReviseYourNovel.com 

  

http://hollylisle.com/
http://howtothinksideways.com/
http://howtoreviseyournovel.com/
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Writing a Fantastical Query  

By Steff Green 

Copyright © 2010, Steff Green, All Rights Reserved 

Writers read and reread the instructions about creating successful query letters with a fervor usually 

reserved only for the religious and Robbie Willians fans. Over and over they repeat the querying 

rules; start with a hook, no more than a page, spell the agent's name correctly, summarize, 

summarize, summarize. For most writers, boiling the 'essence' of their masterpiece into 150 words is 

more difficult than writing the actual novel. 

Fantasy writers seem to have the most trouble with queries. Perhaps it's because their tomes are 

tomelier than most – while commercial fiction runs around 80-100 000 words, fantasy novels 

regularly clock in at 120-150k, and 200k is not unheard of. Also, fantasy books are more likely to 

extend into trilogies, or octogies, or more. And with fantasy's emphasis on hyper-creativity, the writer 

may have dedicated months - or even years – to creating and refining their fantastical world. He or 

she has created something they feel is coherent, unique, and infinitely complex and interesting. This 

is quite apart from the epic complexity of their plot and the heroic actions of their protagonists (there 

is usually more than one). 

Fantasy novels – especially epic fantasy sagas – are created by authors who think big. How then 

can they possibly be expected to condense all their epic ideas into a hundred and fifty measly 

words? 

It can be done. 

In order to create a successful query letter for this kind of fantasy, you need to ask yourself these 

four questions?  
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1. Who is the protagonist?  

2. What is the conflict that occurs in the FIRST thirty pages of the novel?  

3. What is the emotional tension of the book?  

4. What fantasy subgenre does your book belong to?  

1) Who is the protagonist? The protagonist is the main character of the story, but he (or she) is 

more then that. He/she is the person the reader is cheering for. The protagonist is usually the 

narrator of the story, but not always.  

Why is this so important? A common mistake in fantasy queries is to pepper the hook paragraph 

with names of dozens of characters, places and magical objects in a futile attempt to give an 

accurate representation of the story. 

This will never work. You cannot give an accurate summary of your story in 150 words, and that is 

not what you are trying to do with a query letter. You are trying to entice the agent/editor to read your 

manuscript. You do this by making it easy to like your book. You concentrate on one character. The 

protagonist is probably the only person you should name in the entire query letter if you can help it 

(aside from your own name, that is). If you have more than one protagonist – such as Melissa Marr's 

Wicked Lovely – write your query from the point of view of one character. 

2) What is the conflict that occurs in the FIRST thirty pages of the novel? Conflict drives your 

story forward, because without conflict there would be no story. With enormous fantasy volumes, the 

conflict can be grand in scale as well as internal struggles; complex political situations, centuries-old 

magical curses and battles for which the future of mankind hangs in the balance. Conflicts build on 

each other, creating escalating tension that pushes the reader through the book. 

What you don't want to do in your query letter is attempt to summarize all these conflicts. Once 

again, it's impossible to tell the reader every detail of the plot in 150 words. 

What you need to do is figure out your plot catalyst – the event that occurs within the first thirty 

pages of your book. This is the event to which all other events in your book relate. Does your 
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heroine find the magic amulet? Does your hero rescue the princess from the trolls? Does the king 

sign the treaty with the ruler of the demons? Does your centaur army storm and burn the capital? 

If there is no precipitating event in the first thirty pages, then your query isn't the problem. You need 

to take another look at your book. 

Have you got that? Good. Now we're on to step three. 

3) What is the emotional tension of your book? You've got your first sentence or two for your 

hook paragraph, right? Who your character is and what happens to your character that sets the story 

in motion. Now, ask yourself these questions: 

Is your book character heavy or plot heavy? What are your themes? 

For character-driven novels you want to emphasize your character's struggle as he/she strives to 

overcome the problem (the plot-catalyst described in 1). For plot-driven novels you want to 

emphasize how the plot elements move your character through the book. 

4) What is your fantasy subgenre?  

 dark fantasy  

 high fantasy  

 low fantasy  

 magic realism  

 young adult fantasy  

 contemporary/urban fantasy  

 paranormal romance  

 steampunk 

You need to know your subgenre so you can market to it. Your query should read like a back cover 

copy for a novel in your particular subgenre. It can be helpful to scour back-cover blurbs at your local 

bookstore. Study how published authors convey the tone of their novel in a 150 words. 

For example, in dark, urban fantasy, and steampunk you want to use words and phrases that 

emphasize the bleakness and dystopian modernity of your world. For dark fantasy you want to 

emphasize the danger. And for epic fantasy you want to emphasize the scale of the conflict, and hint 

at the journey the hero must undertake to solve this problem. 
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Putting it all together So now you've done some work on the questions above, you can begin 

putting together your query. To help you, here's an example of a query for an epic fantasy novel that 

answers the four questions above: 

When Ragad's fishing village is destroyed by vicious half-human, half-horse monsters, he is sent to 

the king to ask for aid for his dispossessed people. When he arrives in the capital he discovers the 

streets teaming with the same frightening creatures, the people too terrified to stop them. The King's 

decree 'All Centaurs' Welcome' is pinned to the wall of the temple. 

As Ragad takes rest at a local inn, Silika – a feisty barmaid who has stolen his heart – disappears in 

the night, leaving behind a trail of blood and a clump of long, coarse hair. Ragad's journey to rescue 

her and save his people will take him on a wild chase across land and sea, into the heart of the 

kingdom's politics, and examine his own deep-set prejudices against the ancient centaurs. 

All Centaurs' Welcome is an epic fantasy complete at 125k words, rife with intrigue, corruption, 

adventure and love. 

See that? Five sentences. 134 words in the pitch paragraphs. And I have all the necessary details: 

one protagonist (Ragad), a plot catalyst (centaurs attacking his village), the subgenre (epic fantasy). 

Since it's a plot-driven novel, I've added some plot details (The King's notice, Silika being kidnapped) 

and I hint at future events and the themes. 

Now, I'll give you a bad example: 

Ragad's fire-mage ability makes him the perfect candidate to travel to Tristana's capital Dalen to 

petition the king for aid after the vicious centaur attack on his village of Tillia. While he's there his 

lover, Silika, is captured by centaurs. Ragad, together with Atuid the Bard, track the centaurs to 

Fatmatta, a village racked with political unrest, where he is mistaken for an assassin and jailed. After 

a daring escape he stows away on a Maanei boat, where mermaids give him a magical amulet that 

will defeat the centaurs. Meanwhile Atuid has come under the spell of the evil Wizard Garrad who 

controls the centaurs. When Ragad finds Silika he discovers the Centaur King is his own father, 

enchanted by Garrad. Atuid knows that if the centaurs don't leave, their magic will tear apart 

Tristana. Will Ragad use the amulet to destroy his father in order to save the kingdom? 
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It's only 150 words. It still has many of the same elements as the pitch above – the centaur attack on 

the city, Silika's kidnapping, the political unrest – and yet it is not successful. There are too many 

characters (Ragad, Atuid, Garrad, Silika, Centaur King) and too many place names (Tristana, Dalen, 

Tillia, Fatmatta, Maanei). This query gives us no sense of the characters or places. There is no 

emotional conflict, and this story sounds boring. 

The author has rushed to bring the reader to the climactic story question (Ragad's use of the amulet) 

and, in doing so, has attempted to summarize 100 000 words of manuscript into 150 words. No 

wonder it doesn't work. By concentrating on the first 30-50 pages of the book and hinting at the story 

to follow, the author can create a much more convincing hook. 

This method won't work for every author and every book, and there are many successful published 

authors who wrote queries much like the second example above. But the market for fantasy is 

becoming tougher every day. It takes practice and the right techniques to create successful queries. 

By using the above technique, would-be authors are well on their way to writing interesting hooks 

that stand out in the slush-pile.  
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Critiquing Omniscient Viewpoint  

By Linda Adams 

Copyright © 2010, Linda Adams, All Rights Reserved 

When I decided to switch my novel from third person to omniscient, I thought the most difficult thing 

would be the viewpoint. Instead, it's been getting critiques.  

But sometimes a story is done in omniscient, so it's important to know how to critique it. Critiquing is 

a great way to build on our own writing skills, and working out of our comfort zone expands our 

knowledge. Even if you never use omniscient, you may be able to take something back to your 

stories from the critiques. 

First up are the Golden Rules: 

GOLDEN RULE #1: A story in omniscient viewpoint is still a story. Critique as you would critique any 

other story, using whatever methods work for you.  

GOLDEN RULE #2: Critique the way you would want to be critiqued. 

Pretty much, if you are already critiquing, you can critique something that's written in omniscient 

viewpoint. There are just a few things that are unique to the viewpoint to watch for. 

Choice of viewpoint Some writers pick omniscient because they haven't settled on who's important 

in the story. They usually flag themselves by saying something like, "I picked omniscient because I 

wanted to show what all the characters were thinking." Avoid trying to steer the writer to an 

"acceptable" viewpoint and instead focus on the actual problem. 
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Head hopping Everyone associates omniscient with head hopping or multiple viewpoints. It's 

actually one viewpoint where the narrator slides from character to character, dipping into their 

thoughts. But done badly, it can turn into head hopping.  

When I was learning omniscient, the first thing I did was look at books to find out how other writers 

did this dipping. Sometimes I would be reading and suddenly realize the story had shifted to another 

character. There was a subtle transition--usually a new paragraph and dialogue, sometimes a 

sentence that shifted away from the other character. 

If the writing is head hopping, the author has either switched to third or she hasn't gotten the 

transitions right. 

Telling One of the differences with omniscient viewpoint is that it uses a lot of telling. In some types 

of thrillers, telling works better because showing would be tedious. That's why you might see an info 

dump of a technical explanation or a mini-biography of a character's life. One of the reasons I did 

mine in omniscient was because of the very complicated back-story. Resist the urge to tell the writer 

to "show and not tell" and instead analyze the section to see if telling is appropriate or might be too 

much. But explain your reasons why, which will help both you and the writer.  

Distance Omniscient is more distant than third or first because the scenes are viewed by the overall 

narrator rather than through a character's eyes. However, it is possible a scene could be too distant. 

The story will feel too stiff or like it's shoving you away from the story. Resist the urge to just tell the 

writer that it's distant and consider why it might need the distance. If it is too distant, think about what 

is giving you that impression and comment on that. Be specific. The hardest thing for me is 

interpreting comments--I can't tell if there is a problem or the critiquer is reacting badly to the 

distance. 

Obviously a lot of this is a judgment call, based on each individual piece. Probably the most difficult 

thing you'll have to overcome is the years of how-to books and writing magazines saying omniscient 



Vision: A Resource for Writers 

Issue # 55 January/February 2009  50 

 
is bad and not to use it. Which goes right to the things not to do in critiques that are also unique to 

omniscient. 

Admonishing the writer A writer who posts for critique is likely to get stern comments telling them 

they'll never get published if they use omniscient. It's not a helpful comment, and is frustrating when 

ten or twenty people say exactly the same thing. Be the one who doesn't do it and offer genuine, 

helpful comments. 

Fixing the Story The critiquer assumes the story is broken because it's in omniscient and tries to fix 

it. Can you receiving a critique on your third person story that says, "I'm sure you know your story, 

but here's how you would do it in first"? Assume the writer intended the story to be in omniscient and 

critique it appropriately. 

Not Critiquing the Work A common problem is that once a critiquer realizes the piece is 

omniscient, she focuses on trying to get the writer to change to a more acceptable viewpoint. So 

basics like "Does the story hang together?" get forgotten in favor of converting the writer. 

These three negative--unhelpful--types of critiques waste not only the writer's time, but the critiquer's 

time. And it's a lost opportunity. Sure, omniscient may be different from what you're writing--some 

parts may feel like an alien from outer space. But critiquing it will give you a broader perspective that 

you can take back your own stories.  
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13 Ways in Which Editing a Story Is Like 

Grooming a New Beard  

By David Bridger 

Copyright © 2010, David Bridger, All Rights Reserved 

1. See the goatee shape? The strongest growth in the middle 

of the new beard? That's the remains of the old beard I mostly 

shaved away in early summer. It's the original idea of the 

story and the backbone of the structure. 

2. My task is to grow and groom the whole beard until it all 

looks like that old strong part, and to prevent the strong part 

from growing out of control while the other parts catch up with 

it. To shape it into a seamless story so the joints don't show. 

3. It will happen. Beards grow at their own pace. (Note to teenaged boys: there is no use in straining. 

That will only produce broken veins or haemorrhoids or something.) Just write the thing and continue 

writing the thing and write the damn thing until it's finished. Then there'll be something to work with. 

4. Salt and pepper is one thing, but patches of white amid the dark hair is another thing altogether. I 

always had a white streak in my chin. My first youthful beard earned me the nickname Badger, but 

fortunately only for the duration of my time on that particular ship. When a beard displays lumps of 

different colours, it can make shaping the thing a bit more complicated. Should the scissors follow 

that colour? Or stick with the contour? A balance between the two? Like with action and internal 

dialogue, you know? Description and movement. Pace and depth. Finding the right balance is good. 
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5. Talking of colour, you see those strongest black hairs? Some of them have a different texture to 

their brothers. I look forward to wearing an all-white ancient mariner's beard one day, but until then I 

need to keep an eye out and stop those dominant suckers from growing out proud of the desired 

shape. Yes, certain secondary characters, I'm looking at you. 

6. Nose hairs. Necessary for air filtration, but unsightly, and they tickle like hell if you let them grow 

out of your nostrils into your moustache! Just when you're dropping off to sleep: watery eyed 

Sneezes-R-Us. Gah! No one needs to see them. Remove. Info dumps, anyone? 

7. Getting close up to a convex mirror leaves you with nowhere to hide. Lines of life experience and 

a prominent nose displaying the open pores of puberty, come on down! Fair enough. It is what it is. 

Backstory. But hey, in a certain light, those open pores look like blackheads. Not the desired effect! 

Have I done everything I can to offer a word picture for my readers that's as near as possible to the 

picture in my head? 

8. No one I know owns one of those soup-filter moustaches. After leaving mine to grow that big a 

few times, I know it isn't my favourite style. Let people see my smile and hear my voice. Ah, there it 

is: voice. Edit away whatever muffles my voice, but don't edit out the voice itself. My voice is what 

makes my work, my work. 

9. Rogue hairs grow on my upper cheeks and my neck. They're never going to join the beard and 

they don't belong in the shape. Shave them off. Surplus words. 

10. Use good quality, sharp scissors. That's how to avoid those eye-watering unexpected pulls. 

Learn editing skills. Keep on learning. Never stop learning. 

11. The particularly scruffy bit underneath my scissor-finger is old scar tissue. It'll always be a small 

bare patch in the beard. I recognise and accept it. When the beard is fully grown it'll be covered. It's 
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good to recognise and accept my writing weaknesses. Denying them is futile and foolish. Can't turn 

a blind eye to something and fix it too. 

12. While it's growing, I don't need a barber. I can shape it to a good finish. But if I were to find 

myself up for some literary award, say, about to face bright lights and put my fuzzy face on the TV 

for all to see, you can bet I'd have a professional do his or her thing. Editors. It's their job. Let them 

do it. When that time comes, we'd be stupid not to. 

13. I always trim my beard before a shower. Dry beard hair, un-shampooed and unconditioned, is 

best for cutting. Yes, of course I shampoo and condition my beard! After which, it goes all soft and 

fluffy and odd little hairs stick out here and there. Time for a quick re-visit from the shiny scissors. It's 

never too late to tidy up an oversight. 
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How to Make Money Selling Your Recipes  

By Suzan L. Wiener 

Copyright © 2010, Suzan L. Wiener, All Rights Reserved 

Have you ever seen a recipe in a magazine and thought to yourself, my recipes are much better, but 

I don't know how to submit them. Here are five tips that should help you to polish them and to 

perhaps get acceptances in your favorite publications. Besides making money, I know whenever I 

see my recipe in a magazine and know the readers will maybe enjoy making it makes it all the more 

fun.  

Make them simple as possible  

The average cookbook reader is busy and usually wants recipes that are easy-to-make, quick and 

with ingredients readily available in their local supermarket. Don't send in recipes that require any 

hard-to-find ingredients. Simple really does apply here. Also, you will save time and effort by not 

having to search for items that aren't in the stores.  

Make them your own  

If you see a recipe in a magazine or any other place that has been published, you cannot just copy it 

and claim it as your own. However, if you change it enough and make it with your special sauce or 

seasonings, etc., that's fine. Changing a recipe from turkey to chicken is not enough. It must be 

considerably different, so someone doesn't say, "I've seen that recipe already."  

Have your family and friends taste it first  

Don't send in your recipe without testing it by at least one family member or friend. It is most helpful 

to find someone who will give you an honest assessment of its merits or shortcomings. Try not to be 
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offended if he or she doesn't like it. Thank that person, knowing that this feedback can help to 

improve the recipe so it will have a better chance of being accepted.  

Check the publication before submitting  

Check the publication's previously published recipes. No matter how good your recipe is if something 

similar has already been published, the editor won't be able to accept it. Try another publication.  

Keep a list of the publications you wish to send your recipe to  

I have a list that I keep by my computer with magazines that take reader recipes. Here is a sampling.  

Capper's  

1503 SW 42nd St.  

Topeka, Ks 66609  

They pay $5 per recipe.  

I have had several recipes in Capper's. To give you an idea of what they are looking for, here is one 

example:  

Mayonnaise Dressing  

l l/4 cups mayonnaise  

2 tablespoons orange juice  

l tablespoon white wine vinegar  

l/4 teaspoon chili powder  
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3 tablespoons chopped canned green chilies In a small bowl, whisk together mayonnaise, orange 

juice, vinegar and chili powder. Stir in green chilies. Chill, if desired. Serve over mixed salad greens 

or as a dressing for chili. Makes l l/2 cups.  

Southern Living Magazine  

Box 523  

Birmingham, AL 3520l  

Pay is $20 and a copy of their annual cookbook which is terrific.  

Following is one of my accepted recipes.  

Cranberry Tea  

l quart water  

l2 whole cloves  

2 (3 inch) cinnamon sticks  

l/3 cup sugar  

4 regular-size tea bags  

l (l2 ounce) can frozen cranberry juice concentrate, undiluted  

Bring first 4 ingredients to a boil in a large saucepan. Pour over tea bags, cover and steep 3 

minutes. Remove tea bags, squeezing gently. Stir in cranberry juice concentrate, chill. Serve over 

ice. Yield 5 cups.  

Cheesy Chicken Shortcakes  

6 ounces process cheese spread 

l/3 cup chicken broth 

l l/2 cups chopped cooked chicken 

l (4.5 ounce) can chopped green chilies, undrained 

Cornmeal Biscuits 

Combine cheese and chicken broth in a medium saucepan, cook over medium heat, stirring 

constantly until cheese melts. 
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Stir in chicken and chilies, cook until thorough heated. Serve over Cornmeal Biscuits. Makes 2 l/2 

cups. 

Humpty Dumpty Magazine  

1100 Waterway Blvd  

Indianapolis, In 46206  

Pay varies  

Two-Fruit Shake  

Large spoon  

l 8 ounce container peach yogurt  

Electric blender  

Measuring cup  

l cup unsweetened apricot nectar  

l. Scoop yogurt into the blender.  

2. Pour the nectar slowly into a measuring cup to make one cup.  

Then pour the contents into the blender.  

3. Ask an adult to switch on the blender. Blend the yogurt and the  

nectar thoroughly.  

4. Place the fruit shake in the refrigerator and chill.  

5. Serve in a drinking glass or a cup. 

National Examiner 

1000 American Media Way 

Boca Raton, Florida 33464 

Fruited Chicken Salad 

3 cups chicken, cooked and cut in chunky pieces 

3/4 cup celery, chopped 

3/4 cup red grapes, halved and seeded 

20-ounce can of pineapple chunks in natural juice, drained 
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l/4 cup almonds or pecans, chopped 

l/4 cup creamy salad dressing 

lettuce leaves 

Toss chicken, celery, grapes, pineapple, oranges and 3 tablespoons of the nuts together lightly. 

Gently mix salad dressing and chicken mixture. Chill. Serve on a bed of lettuce leaves and garnish 

with remaining nuts. Makes six l cup servings. 

If you follow the above tips, you should see your recipe in a publication and be really pleased.  
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Book Trailer Love  

By Lisa Lawler 

Copyright © 2010, Lisa Lawler, All Rights Reserved 

Browsing the NaNo forums this year, I discovered that a lot of writers had created their own book 

trailers. I was very impressed with what I saw and it occurred to me that book trailers can be an 

extremely useful motivational tool if they are put together in the right way. 

In this article, I will look at the different aspects of creating a book trailer so that the finished product 

helps to keep us in love with our story all the way through to "The End". 

The difference between this type of book trailer and a promotional book trailer is that the promotional 

book trailer is designed to sell a finished and published book. We're using book trailers as a 

motivational tool, not a sales tool, so we don't need to have finished our novel or story to create one. 

The Creative Process Ideally, the book trailer will not interfere with the writer's inspiration or 

creativity. A book trailer can very easily do this if we're not careful, because if we've already told the 

story, and told it well, through the medium of film (words, images and music), will we still be 

interested re-telling it using words only? 

I've put together a simple demo book trailer for a story called The Music Makers to demonstrate the 

points I make in the article. It's on YouTube and this is the link: 

http://www.youtube.com/watch?v=gAvsUTP1ROw 

Character(s) No story is complete without interesting characters that change and develop as they 

move through the story. Before you begin, think about the following points:  

 Who is/are your main character(s)?  
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 What are their strengths/weaknesses/fears? (Include only those elements that  

 affect your characters' progress through the story.)  

 What are your characters' goals?  

 What links your characters together?  

I suggest watching the trailer at this point and then we can look at the elements that went into it in 

more detail. 

In the trailer, the main characters are Keenan, Cupid, Dame Tessa, and Penny and Clive. 

Keenan's goal in life is to be a celebrity; Cupid wants to rock the world; Dame Tessa wants to make 

a comeback. 

Keenan's flaw is crowd-diving; Cupid suffers from stage-fright; Dame Tessa is "temperamental". 

All the characters are members of The Music Makers, a group set up by Penny and Clive as a 

condition of their Community Service. 

Setting  

 Where does the story take place?  

 If the story also takes place in the past, when does it take place?  

The Music Makers is set in or near ToyCity. 

Story Question Put simply, what is the story about? What do the characters want and will they get 

it? Knowing this means we know when and where to start and end the story. 

The Music Makers have to perform at a major cultural event, the ToyCity International Music 

Festival. The question is: Can they pull it off? And how will their performance affect their individual 

goals and ambitions? 

Inciting Incident What event kick-starts our story? What changed in the characters' daily lives that 

caused them to step outside their comfort zone and react? 

For The Music Makers, that will be when they receive the invitation to participate at the international 

music festival. 
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Theme/Premise Either or both of these can be included if we know what they are before we start 

writing. However, a lot of writers discover what the theme and premise are only as the story unfolds, 

so leaving them out of the trailer isn't a problem. 

Because this is not a book or story I intend to write, I haven't included a theme or premise in the 

trailer. The theme could be about teamwork, overcoming differences, living your dreams... any 

number of things. The premise is built on the theme, e.g. "Teamwork leads to positive results" or 

"Too many cooks spoil the broth" (depending on how The Music Makers' performance goes!). 

We're now ready to look at the next stage of creating the book trailer. 

Images Look for several interesting images of:  

 our characters;  

 their goals (if possible);  

 any important objects that feature in the story;  

 the setting; and  

 anything that will help to recreate the atmosphere of our story.  

The more the images trigger something within us, the better. 

Music I have a key-ring which reads: "Where words fail, music speaks." Music is vibration. It crosses 

language barriers and cultural divides. It speaks directly to the imagination and to the soul. It creates 

atmosphere and affects mood. The same song will affect different people in different ways. 

The same trailer set to different types of music will suggest a slightly different story each time, so it's 

worth making sure that the music chosen accurately depicts our characters and the story we want to 

tell. 

I went looking for different types of music, including classical and folk, and finally settled on the piece 

in the trailer because it was upbeat and light-hearted and fitted the atmosphere of the story. 

Now that we know the elements to include in the trailer, let's take a look at the things to leave out. 

Back Story It's best not to add too many details about our characters to the trailer. Things change. 

We discover new information as we write. A fascinating plot point might fall apart and we'll have to 

change something (small, hopefully) in the character's back story to fix it. Or a character might do 
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something and the only way to explain their motivation is to add something to the back story. (Of 

course, it's not really adding; it's just that we didn't know this about the character until they acted as 

they did and surprised us .) It's easier to change things on the page than it is to change them in the 

trailer. 

We don't know why the individuals in The Music Makers chose the goals they did, or why they have 

the flaws they do. We don't know anything about their lives before the story begins, apart from the 

fact that they're musicians; that Dame Tessa had a career once and is trying to revive it; and that 

Penny and Clive have a shady past. 

Conflict Conflict is an essential ingredient in story telling. Being specific about the conflict in the 

book trailer while we're still working on the novel is the same as outlining in a lot of respects. Scenes 

will have to be written to include the conflicts shown in the trailer. Allowing the trailer to shape our 

path through the story gives us less opportunity to be surprised and inspired while we write. 

If the trailer, on the other hand, just shows us who the characters are, what their goals and 

challenges are, and what the story is about, then we can think about the characters in more depth 

and discover the layers of conflict as we write and the trailer won't interfere with the creative process. 

For example, if we think deeper about the characters in The Music Makers, it is reasonable to 

assume that Keenan loves groupies and would not be pleased that Dame Tessa has frightened a lot 

of them away. 

Dame Tessa surely wonders how she's going to retain any credibility working with the likes of 

Keenan. What scenes might erupt between them? 

Dame Tessa scares Cupid half to death. Or does she? Maybe he admires her passion? Maybe he'll 

ask for her help in overcoming his stage fright? 

How does everyone feel about Keenan's crowd-diving? What might happen during one of his dives 

off stage? What if there was a civil action brought against the group by someone in the crowd who 

got injured? How would that affect the terms of Clive and Penny's Community Service? 

And so on. 
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Climactic scenes and major plot developments As we write, things change. A scene might be 

dropped altogether; we may discover something about the characters we didn't know (that's always 

cool!) or a new scene or major plot development might spring to mind that's even better than the 

original idea we had. 

For instance, if we introduce a minor character who does something very important, or realise a 

main character has to make a tough decision we didn't foresee, several scenes may need to be 

rewritten and the rest of the conflict revised. Once this happens, our book trailer may no longer be 

relevant to the story. Once created, we don't what to have to update the trailer as each new plot 

point unfolds. It's time-consuming and will take our focus away from the main task - writing the story. 

To sum up, the book trailer shouldn't be answering any questions it raises - that's what the book is 

for and the trailer shouldn't make reading (and writing!) the story or novel redundant. The trailer 

should set up the story and spark interest and excitement, and leave us free to imagine how things 

turn out for the characters and then get it all down on paper or up on the screen. 

Have fun!  
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A Sense of Place  

By Susan Petroulas 

Copyright © 2010, Susan Petroulas, All Rights Reserved 

Where a story takes place is often essential to the tale – an urban fantasy just isn't the same if it 

takes place on a farm. Okay, then it's a rural fantasy, but we recognize Gotham City is as much a 

part of Batman as the Batmobile. We think of world building when we write science fiction and 

fantasy, but it's important to make the story location seem real wherever it's set. 

Casablanca wouldn't be the same set in Paris or Boston, for instance, and New Orleans is practically 

a character in A Streetcar Named Desire. The details that create a contemporary world aren't much 

different from what a science fiction or fantasy writer uses to create her world. 

A while ago, I read a blog that included a quick checklist of good writing. I've looked for the blog and 

I can't find it now, but among the items were characters that we care about, interesting plot twists 

and a sense of place. And it's that last, a sense of place, that's stayed with me, niggled at me and 

occupied my writing thoughts. 

Here's a bit of what I've been considering:  

A place and how it's described can reveal a lot about the POV character, since we're seeing it 

through his eyes. Emotion, memories and the way your character thinks, can all be illustrated by 

what he notices. In this paragraph, a character from one of my books, Guerre, notices the woman in 

the scene more than he notices the details of the landscape, but that's part of who he is: 

Other travelers were already there at the crossroads, several young men showing off for each other. 

Silently, the woman offered water and asked for the penny it cost. I looked across the landscape; we 
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were far from the river and I didn't see a well. She must have walked leagues to bring the water 

here. And she had no shoes. Even as a slave I had worn shoes. 

How a place is described can set or reflect the mood of a scene. Therefore, deciding on what mood 

you want is necessary before you describe the setting. In fact, two different descriptions of the same 

place can show very different moods. 

Wind whistled through the bare branches, shivering in the night air. Shadows danced as clouds 

crossed the moon's face and Talia kept looking back over her shoulder. 

Or another way: 

The warm breeze caressed her shoulders as she crossed the road toward the stand of trees. 

Branches, bare except for buds, danced in the moonlight and she strained to see if he was waiting, 

but shadows cloaked the hill. 

How you handle description can add to tension and conflict. As you're describing a place, you can 

pick out details that add tension – what Donald Maass calls "telling details." Picking out a specific 

detail can also be used to foreshadow something that will be important later – in fact, when I'm 

working out the plot, I'll often glom onto a detail that hadn't meant anything when I wrote it. Later, it 

becomes something very important to the plot. 

His room was dark, as expected, and Kenyen was tired. Maybe that's why he was well into his room 

before he heard the noise. It wasn't much of a noise, actually. It could have been a shifting of weight, 

or the release of a breath, but it was behind him and to the left of the door, where no noise should 

have been. Immediately he whirled around, the knife he kept up his sleeve holster drawn and ready. 

Describing a place can also help in grounding your story in culture, time, technology, especially in 

the early chapters. You can distinguish your fantasy, war drama, thriller from every other fantasy, 

war drama or thriller out there by making it specific. 
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Shadows danced at the edge of the room and the air was heavy with pipe smoke, cheap scent and 

sour ale. Kristava plastered a smile on her face and slipped past a quartet of amateur musicians 

singing in the corner for coins thrown their way. She winked at the baritone; he worked for her father. 

It boils down to this: Be specific. The details make it real.  
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Website Review 

Kaye Dacus -- Writing Series  

Reviewed by Valerie Comer 

Copyright © 2010, Valerie Comer, All Rights Reserved 

Web Site  

Kaye Dacus is an inspirational romance author and teacher of writing skills. Her blog at 

http://kayedacus.com/ is devoted to Kaye's favorite movies, being single, and--what I'm featuring 

here today--her how-to-write series. 

I found Kaye's Writing Series Index (http://kayedacus.com/writing-series-index/) when I was 

researching a conference I planned to attend. I was quickly sucked in by the long list of topics she'd 

blogged about over the last several years. Part of the reason her posts fascinate me is that she 

works very visually...and very differently from how my mind operates. Going through Kaye's archives 

is rich in challenges for me to discover new ways of feeding information to my muse. 

One of my favorite sections on her list she's entitled Be Your Own Casting Director--Character 

Casting. In these posts she pulls in her love of movies and how her plotting methods revolve around 

finding fascinating characters onscreen then discovering (in her own head) a new story featuring this 

actor. But she takes character casting to a height I've never seen or heard of elsewhere by pulling 

screenshots out of the movie and pasting them into Microsoft PowerPoint. If she's basing a character 

on Paul McGann (one of her examples), she'll find him in various parts of the movie and snag 

screenshots of him angry, happy, shouting, etc, as references for the writing process. 

http://kayedacus.com/writing-series-index/
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In her section on Storyboarding, she links to her own novels' supporting documentation as .pdf files 

to demonstrate how she uses PowerPoint for storyboarding settings and plot. One of her novel 

trilogies is historical, much of it taking place on a ship. So she found an image of a similar ship to 

add to her PowerPoint storyboard, as well as adding interior room shots, costumes, seascapes, etc. 

Kaye creates a PowerPoint page for each chapter showing the setting, characters, etc, as they'll be 

played out in the various scenes. When she builds a fictional town, she draws out a map on a piece 

of poster board and glues images of buildings and parks on it in the appropriate places. 

Even her discussion of plots and subplots is visually oriented. She likens a novel to a decorated 

Christmas tree, suggesting that the smaller the tree (the shorter the story) the fewer types of 

ornaments you have room for so it looks balanced and tasteful. On a ten-foot tree, there's space for 

a greater variety. She breaks down the various types of ornaments--and sub-plots!--to show the 

reader literally how this works. 

Some of the other topics she's blogged about include creating bad guys and girls, the villains of your 

tales, as well as credible characters for every occasion. She has series on conflict, on dialogue, 

setting, story hooks, voice, point-of-view, showing vs. telling, and her version of 'Beyond the First 

Draft.' She's taught about the ins and outs of writing series novels as well as her specific interest, 

inspirational romance. 

Kaye has shared her own story of how her love of writing turned into a career as a published author. 

She's blogged about writing conferences, formatting manuscripts, entering contests, reading 

critically, and networking. 

In short, Kaye Dacus not only has four books in print and more contracted, she enjoys sharing what 

she's learned along the path. Her writing series links archive can keep a writer with a desire to learn 

new methods content (and sidetracked!) for many hours. 
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Book Review: 

Goal, Motivation and Conflict: 

The Building Blocks of Good Fiction 

By Debra Dixon  

Reviewed by Valerie Comer 

Copyright © 2010, Valerie Comer, All Rights Reserved 

Author Debra Dixon has written a book about GMC. If you're thinking GMC stands for General 

Motors Corporation, you need to get your mind into writing mode. According to Dixon, GMC stands 

for the building blocks of good fiction: Goals, Motivation, and Conflict. 

Dixon explains that most writing craft books talk about these three elements in assorted ways, but 

they're often buried amidst other concepts. She believes that focusing on these three words will give 

direction to each major character, as well as the over all plot, in any story. Each word merits its own 

chapter, using the movie The Wizard of Oz as an example that everyone is familiar with.  

The first question Dixon suggests the writer answer is: Who? Who is the story about? She doesn't 

give character checklists but reminds us we all know where to find a dozen of them. She urges us to 

go beyond the basic physical descriptions and get deeper into what makes the character tick. The 

character's introduction in the first scene is vital for the reader to identify and empathize with them. 

How are we to do that? By showing the character's GMC. 
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Dixon says: "Your reader wants to become involved in the character's struggle to achieve a specific 

goal. The reader wants to understand why your character is motivated to achieve that goal. And the 

reader wants to "worry" about whether or not the character can actually achieve that goal. Conflict 

creates the worry." 

Goal--What (desire, want, need, ambition) 

This is the what of the story. What does your character want? This needs to be clear to you, the 

writer, so you can portray it to your reader. In turn, this helps your reader become immersed in your 

character's struggles. 

Goals should be important and urgent, leading to action. While sometimes you may choose not to 

have your character achieve those goals, remember that closure is satisfying to readers. Dixon also 

points out that in romance novels, the characters' goals cannot be to find love. Instead, romance 

should be inconvenient for them. The romance itself should provide a conflict. 

Dixon also addresses changing goals. Sometimes shifting priorities up the ante in the story. She 

says this is fine so long as the reader is privy to the process, understanding what the new goal is 

and why. 

Characters need external and internal goals in order to be complex. Dixon says that: "if you can see 

it, touch it, hear it, or smell it...that's external. If the character has to feel it (experience emotion), then 

you're dealing with the internal side of your character." 

Every major character in your story should have his or her own agenda. These lead directly into the 

plot, and because their goals will not jive, conflict is a direct result. 

Motivation--Why? (drive, backstory, impetus, incentive) 
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This is the why of your story. Why does the character want the goal badly enough to act upon it? 

Motivation is usually expressed in a sentence containing the word "because." Everything the 

character does should come from something in their past. Once again, this applies to both external 

motivation and internal. 

Dixon points out that coincidence is a poor substitute. She defines coincidence as the failure of the 

author to properly develop backstory motivation for the characters. 

With proper motivation, even the most unlikeable character can be made sympathetic. Just make 

sure the reader understands what happened in your character's past to make this goal vital to them. 

Conflict--Why not? (trouble, tension, friction, villain, roadblock) 

Dixon says: "Conflict is the reason your character can't have what he wants. If your character could 

have what he wanted, then you have no book! Conflict is the obstacle or impediment your character 

must face in obtaining or achieving his goal. Conflict is not an optional element." 

She goes on to say that if dreaming up conflict for your characters makes you uncomfortable, you 

should consider another line of work. Books without conflict are boring. 

Like goals and motivation, the best conflicts are both external and internal. In both cases, they must 

test the characters so that they may become heroes. 

~~ 

Dixon suggests that having a solid handle on GMC gives you a basic sentence to explain your story 

to editors, agents, or anyone else who might be interested. If you plug your character's GMC into this 

sentence, you've got a useful personalized sentence: A character wants a goal because he is 

motivated, but he faces conflict. 
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Throughout the remainder of the book, Dixon discusses various techniques to heighten conflict, as 

well as pointing out that some things, such as pointless bickering between characters, really doesn't 

qualify. She also demonstrates, through dissecting The Wizard of Oz and other movies, how to chart 

out GMC for each major character in your stories. 

In fact, Dixon firmly believes that your novel will plot itself if you have a clear picture of your 

character's inner and outer goals, motivation, and conflict. I'm finding the concept very useful myself 

in my current novel. 

If you're looking for a slim, readable book on writing--a book that will cut to the chase and make 

sense of characterization and plotting--you'll want to read this book. Be warned that (as near as I can 

figure out) it's only available in hardcover and is sold at Amazon at prices of $50.00 and up. You may 

find that your library has a copy, as I did. Or you can purchase the book for less via Debra's website 

at http://www.debradixon.com/gmc.html. 

Title: Goal, Motivation and Conflict: The Building Blocks of Good Fiction Author: Debra Dixon 

Publisher: Gryphon Books for Writers Publication date: January 1999 ISBN-10: 0965437108 ISBN-

13: 978-0965437103  

  



Vision: A Resource for Writers 

Issue # 55 January/February 2009  73 

 

New on the Shelves 

Forward Motion for Writers has many published authors as members.  Here are just a few of the 

currently available materials that they have had published! 

 

Lazette Gifford 

 

Silky &  

Silky 2: Lord of the Land 

Follow Silkation's life from a young slave boy to a 

powerful lord of the land, with danger always close at 

hand, and magic both his gift and his bane. 

As Anthica faces dangers from the outside, can Silky's 

enemies turn away from their old hatreds to help keep their country safe? 

Silky is also available as part of a bundle of Lazette Gifford's fiction and nonfiction works. 

Lazette Gifford also has a short story, No Beast So Fierce, appearing in Volume 2, Issue 1 of 

Darwin's Evolutions. For more information, go here. 

 

http://fmwriters.com/
http://shop.hollylisle.com/index.php?crn=207&rn=403&action=show_detail
http://shop.hollylisle.com/index.php?crn=212&rn=415&action=show_detail
http://shop.hollylisle.com/index.php?crn=207&rn=404&action=show_detail
http://darwinsevolutions.com/
http://shop.hollylisle.com/scQvYp_img_90Pv/products/416_large_image.jpg
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Shana Norris 

(Site Member shana) 

Troy High  

Narrated by Cassie, a shy outsider who 

fears that an epic high school rivalry is 

about to go up in flames, the story 

follows the Trojans and Spartans as they 

declare war on the football field. After the 

beautiful Elena--who used to be the 

captain of the Spartan cheerleaders--

transfers to Troy High and falls madly in 

love with Cassie's brother Perry, the 

Spartans vow that the annual 

homecoming game will never be 

forgotten. 

Available from Amulet Books and most 

bookstores as well as Amazon.com and 

BarnesandNoble.com. Details here.  

Published August 2009 by Amulet Books 

ISBN-13/EAN: 978-0810946477 - 272 Pages 

 

http://www.shananorris.com/troyhigh.php
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Holly Lisle 

Hawkspar: A Novel of Korre 

Stolen away from their families, they are slaves; women with no 

names and no futures. Every moment of their day is controlled by 

the avatars of the stone Eyes: Obsidian, Emerald, Raxinan, Ruby, 

Windcrystal, Sapphire, Sunspar, Tigereye... 

Plucked from the ranks of slavery, protected by forces unseen, 

she is put to trial and found worthy. With her eyes replaced by 

eyes of Hawkspar stone, she can slip into the streams of time. 

Her vision—of the past, the present, and the future—lets her see 

the secret of the Eyes—and their evil. 

Kings and despots come to her to know their futures. As she pulls apart the sticky threads of time to 

arrange the world to her satisfaction, the new avatar knows that she must find a way to use time to 

her own ends—to free the slaves once and for all, and to destroy the Eyes, even if it means 

destroying herself in the process. 

Order your copy at your local bookstore, or at: 

 B&N  

 BooksAMillion  

 Amazon  

 

 

http://search.barnesandnoble.com/Hawkspar/Holly-Lisle/e/9780765348746
http://www.booksamillion.com/product/9780765348746?id=4508276744055
http://www.amazon.com/Hawkspar-Novel-Korre-Holly-Lisle/dp/0765348748
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The Silver Door (Book 2 of Moon & Sun) 

In the battle between nightlings and humans, it's prophesied that the Sunrider is 

destined to unite the magics of the sun and moon for the good of all. She alone can lead the fight to 

defeat an immortal evil. 

Genna is the chosen Sunrider, and under nightling protection, she must learn the ancient magics so 

she may bring an end to the war between slaves and masters. When she escapes a brutal plot 

concocted by the evil kai lords, Genna finds herself cast into the depths of the Sun Wizards' world. 

As the war begins to cross the moonroads, threatening to destroy all the worlds beneath the sun and 

moon, Genna must rise and harness her new powers in order to save her people. 

Will Genna, with the help of her brother, Dan, and their friends Catri, Doyati, and Yarri, be able to 

fulfill her fate? 

Master storyteller, Holly Lisle, once again transports readers to the twilit realms of the night worlds in 

this enchanting and gorgeous second tale. 

Order your copy at your local bookstore, or at: 

 B&N  

 BooksAMillion  

 Amazon  

 

How To Find Your Writing Discipline 

A Three-Day Plus 20 Minute Do-It-Yourself Writing Bootcamp 

http://search.barnesandnoble.com/The-Silver-Door/Holly-Lisle/e/9780545000147/?itm=1&usri=1
http://www.booksamillion.com/product/9780545000147?id=4508276744055
http://www.amazon.com/Silver-Door-Moon-Sun/dp/0545000149/ref=sr_1_1?ie=UTF8&s=books&qid=1250827567&sr=8-1
http://shop.hollylisle.com/scQvYp_img_90Pv/products/388_large_image.jpg
http://shop.hollylisle.com/scQvYp_img_90Pv/products/388_large_image.jpg
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You want to write. You've always wanted to write. But you: 

Can't find the time 

Can't find the initiative 

Can't find the discipline 

Buy it here 

 

Justin Stanchfield 

(Site Moderator Justinvs)  

 

Space Cowboy  

This debut young adult novel is now available from Usborne Publishing Ltd 

in the United Kingdom. 

Check it out here. 

 

 

 

http://shop.hollylisle.com/index.php?crn=206&rn=388&action=show_detail
http://www.amazon.co.uk/Space-Cowboy-Justin-Stanchfield/dp/0746087128/ref=sr_1_1?ie=UTF8&s=books&qid=1204488826&sr=8-1
http://www.usborne.com/images/covers/uk/large_covers/87121.jpg
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Tamara Siler Jones 

 

Valley of the Soul 

Detective Dubric Byerly returns in the third and final installment of this 

medieval fantasy-meets-thrilling mystery, genre-bending series from 

the author of Ghosts in the Snow and Threads of Malice.  

For more information, check here 

 

C. E. Murphy 

Walking Dead (The Walker Papers Book 4) 

For once, Joanne Walker's not out to save the world. She's come to terms with the 

host of shamanic powers she's been given, her job as a police detective has been relatively calm, 

and she's got a love life for the first time in memory. Not bad for a woman who started out the year 

mostly dead. 

But it's Halloween, and the undead have just crashed Joanne's party. 

Now, with her mentor Coyote still missing, she has to figure out how to break the spell that has let 

the ghosts, zombies, and even the Wild Hunt, come back. Unfortunately, there's no shamanic 

handbook explaining how to deal with the walking dead. And if they have anything to say about it 

which they do no one's getting out of there alive. 

http://www.amazon.com/Valley-Soul-Tamara-Siler-Jones/dp/0553587110
http://www.booksamillion.com/bam/covers/0/55/358/711/0553587110.jpg
http://www.booksamillion.com/bam/covers/0/55/358/711/0553587110.jpg
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For more information, check here 

 

Wen Spencer 

Endless Blue  

The Very Large Object That ATE the Other Very Large Objects! 

The Sargasso. Space ships go in, and they don't come back. But as 

the all-destroying Nefrim drive humanity from the stars, everything 

depends on one captain's desperate gambit: to dial his stardrive to 

zero—to "fall off the map"—and plunge into the ocean-covered pocket 

universe that is the Sargasso. Within is a secret that can change a galaxy. And, though escape is a 

trick generations of trapped starfarers have tried and failed to master—now the fate of two universes 

depends on Mikail Volkov being the first to GET OUT! 

For more information, check here 

 

 

 

 

 

http://www.amazon.com/Walking-Dead-C-E-Murphy/dp/037380301X/ref=sr_1_1?ie=UTF8&s=books&qid=1250825822&sr=8-1
http://www.webscription.net/chapters/1416573852/1416573852.htm?blurb
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Lynn Viehl 

Stay the Night: A Novel of the Darkyn  

Outlaw, immortal vampire, and art thief, Darkyn Lord Robin of Locksley 

has evaded authorities for the last 700 years. At the moment, he's 

falling for undercover federal agent Christina Renshaw, who has no 

time for an affair. She hopes to snag an elusive art thief, but soon has 

no choice other than to join forces with Robin. When the chase 

becomes dangerous, both will have to choose between losing each 

other and losing everything they value... 

For more information, check here 

Shadowlight: A Novel of the Kyndred  

With a single touch, Jessa Bellamy can see anyone's darkest secrets. She's tried to 

hide her psychic ability from everyone, but a biotech company called GenHance has discovered her 

talent, and intends to take her, kill her and harvest her priceless DNA to sell it to the highest bidder. 

A mysterious photographer named Gaven Matthias is also interested in Jessa; he's been trying to 

find her for months. When GenHance makes their move, Gaven has no choice but to kidnap Jessa 

himself so he can protect her and convince her to join him in helping protect others like her. Jessa 

discovers that she can't see any of Gaven's secrets, so she doesn't know if he's telling the truth, but 

as a monstrous assassin created by GenHance's experiments closes in on them, she must decide if 

the strong attraction they share is proof enough that Gaven is her greatest ally — or is a 

smokescreen hiding a terrible secret. 

http://search.barnesandnoble.com/Stay-the-Night/Lynn-Viehl/e/9780451412669/?itm=8
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For more information, check here 

Jack Scoltock 

(Site Member Jakers) 

Golden Weddin' and the B.V.M. 

An older YA Novel 

May and Joe McPartland are getting ready to celebrate their 50th 

wedding anniversary in the small Irish town of Derry with their entire 

family. All should be happy on this momentous occasion, but fractious 

family issues and a visit by the Blessed Virgin Mary (the B.V.M.) to some 

of the children reveal that all is not as it should be. 

Available from Virtual Tales here. 

Challenge of the Red Unicorn  

Chalice, the sacred supreme unicorn, has been captured with other 

unicorns by the Weers—wolf-like monsters whose evil leader, Rashark, is 

stealing all of their magic. And because Chalice has the most powerful of 

magic of all the unicorns, Rashark wants him the most. For the moment, 

Chalice's disguise is keeping him from Rashark's notice—but it won't hide 

him for long. 

Available from Virtual Tales here. 

http://www.amazon.com/Shadowlight-Novel-Kyndred-Lynn-Viehl/dp/0451412788/ref=sr_1_1?ie=UTF8&s=books&qid=1250829077&sr=8-1
http://www.virtualtales.com/Peoples-Cultures/Golden-Weddin-the-B.V.M.html
http://www.virtualtales.com/Fantasy/Challenge-of-the-Red-Unicorn.html
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Maria Zannini 

(Site Member mz) 

Touch of Fire  

Between mage and man lies fire. 

Leda has been ordered by the House of Ilia to use her fae gifts to find an 

alchemist's bible, no matter what the cost. In a world where technology 

has been replaced by Elemental magic, this book is more dangerous than 

any spell or potion. 

This futuristic fantasy was released in May 2008 by Samhain Publishing (ISBN: 978-1-60504-031-8). 

It starts life out as an e-book and will go to print in Winter 2009. 

You can read an excerpt and buy a copy here.  

 

Robert A. Black 

(Site Member ShutterBob) 

Lunar Pioneers  

"We are all pioneers on the frontiers of our own lives. Each day is a new trip 

into the unknown." It's the biggest day of 13-year-old Blair Kelly's life, but 

she's not sure whether to be excited or anxious about it. If all goes as planned, her family will soon 

http://samhainpublishing.com/romance/touch-of-fire


Vision: A Resource for Writers 

Issue # 55 January/February 2009  83 

 
be leaving the Earth and moving to Clementine Colony, at the south pole of the Moon. The only 

person who seems to understand her mixed feelings is her grandfather, who reminds Blair of the 

things her ancestors faced when they settled the Nebraska prairie, centuries before. Blair and her 

older brother, Tom, have both gone to "Moon School" to prepare for the journey, but classes can't 

prepare them for leaving their friends, extended family and most of their possessions behind. As 

they become more settled, Blair begins volunteering with the group that maintains the colony's plant 

life, while Tom competes in many of the unusual sports that can be played in the Moon's light 

gravity. Just as she's selected to help with a special project at a new research facility, a tragedy on 

her grandparents' farm divides Blair's loyalties. Should she return to Earth? Or should she remain on 

the Moon? 

This YA novel was named winner of the Youth Moon Fiction category for OutOfTheCradle.net's 

Best of the Moon awards for 2008. For more details about the contest, go here. For information 

about the book, click here. 

 

Stephanie Green 

Site Member Lysistrata)  

33 Mistakes Writers Make About Blind Characters 

In 33 Mistakes Writers Make about Blind Characters, you learn about: 

 What it's really like to be blind  

 How a blind person tackles daily living – eating, dressing themselves, working, cooking, 

putting on makeup, travelling and playing sport.  

 Resources and technology available for people who are blind  

 Treatment of the blind throughout history  

http://www.outofthecradle.net/archives/2008/12/best-of-the-moon-2008/
http://www.amazon.com/Lunar-Pioneers-Robert-Black/dp/1590923979
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 Famous blind people and their feats – you'll be amazed at the achievements of these 

people!  

Available from Holly's Shop.  

 

David Toft 

(Site Member dmtoft) 

End Game 

Across the world, suicide attacks are bringing previously 

stable governments to the brink of collapse. Scotland Yard's 

Stuart Wilson, and Bill Rubek his American counterpart, must 

track down the organization responsible and stop the carnage 

before the entire planet descends into anarchy. The results of 

their investigations are as frightening as they are 

unbelievable. A single mastermind, not of their world, is 

behind the attacks, seeking out the vulnerable and desperate, 

buying the souls of those who love them, and turning them into instruments of carnage. 

Available from Wings ePress in both ebook and print formats. For information about the book, click 

here.  

 

Jennifer R. Povey (Site Member NinjaFingers) sold the following stories:  

http://shop.hollylisle.com/index.php?crn=217&rn=417&action=show_detail
http://wingsepress.com/Bookstore/End%20Game.htm
http://wingsepress.com/Bookstore/End%20Game.htm
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Queensmen to the Zombie Feary Tales anthology, scheduled to be published by Library of the 

Living Dead Press in early 2010.  

Ellis Ridge to the Library of the Living Dead anthology Zombist: Tales of the Undead West with a 

planned release date in early 2010  

 

Kirby McNarie (Site Member ezimachia) sold her story The Beginning of Something Wonderful to 

Aurora Wolf. It can be read here. 

 

Jeff Hall (Site Member bookworm1605)'s short story, Wine and Bread, was published by Everyday 

Weirdness on the November 15th, 2009. 

 

Chris Ward (Site Member headofwords) has a story in A Fly in Amber called The Cold Pools. Check 

it out here . 

 

Anne Lyle (Site Member redfox) debuts with her short story Hopeful Monsters in The Tangled 

Bank, an anthology celebrating Darwin's centenary. 

  

http://aurorawolf.com/2009/11/the-beginning-of-something-womderful/
http://www.aflyinamber.net/?p=564
http://thetangledbank.com/
http://thetangledbank.com/
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Submission Guidelines  

Vision: A Resource for Writers is now starting its tenth year of publication in 2010. We now pay one 

cent a word for articles between 500 and 2000 words. Writing for the ezine is easier than you might 

think. Writers -- professionally published or not -- often have insights into things that help them work, 

or have specific knowledge about areas of specialization in real life. I am always interested in genre-

relaed articles. 

Here are the things to consider when you're writing an article for Vision:  

 Read the submission guidelines and follow them. If you have a question, email me at 

editor@visionforwriters.com.  

 Don't write an article and send it off without proofing. In fact, read it more than once. Let it sit for a day 

or two, even if you are running late. I would rather have a well-edited late article than a messy one sent 

on time.  

 I am looking for any articles related to writing, from first-person experience articles to genre-specific 

how-to's and informational articles about your area of specialization - whether that is history, science, 

nursing or long-distance running. Write something that will help other writers, and I'll be interested in 

taking a look.  

 You do not need to query about an article. I would rather see the finished product. 

 Did I mention reading the guidelines?  

We strive to maintain professional standards. Manuscripts must be as free from spelling and 

grammatical errors as you can make them, and in what you perceive to be final draft. We will not 

welcome massive rewrites of a piece after we have accepted it. When an article is accepted, we will 

edit it to our standards. If we feel that it needs massive rewrites, it will not be accepted 

Please note that Margaret Fisk is now the Features' Editor and will handle all the review articles.  
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Guidelines: 

Articles must be at least 500 words with 2000 words as the 'soft' top. I'm willing to go over that count 

if the article needs it, but payment stops at 2000 words.  

Check your spelling and grammar! Also, if you are from a country that does not use US spelling 

conventions, let me know in the email. That will stop me from making several 'corrections' before I 

realize they aren't mistakes.  

Place your Title AND YOUR NAME at the top of the document. I hate having to go search through 

emails, checking attachments, to figure whose article I'm actually reading.  

Use either a Courier or Arial font, 12pt.  

Double space your manuscript.  

Do not indent. 

Please send articles as attachments in Word Doc format (.doc or docx) or .rtf files. 

Indicate book titles with italics. Yes, that means if you are doing a Word doc or rtf that you can use 

actual italics and not an underline to indicate italics.  

Do not use an underline for emphasis. Use italics or bold.  

NO HTML code except for links, and those written in this fashion: http://www.whatever.com/this.htm  

Provide the ISBN #s and publishers for all books mentioned or reviewed. Do this by adding the title, 

author, publisher and ISBN# at the bottom of the file. The same is true for articles -- be certain to cite 

them.  
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An additional note to Word users: Turn off the 'smart quotes' option in Word, which can be found 

under Tools-AutoCorrect and then the tabs AutoFormat while you type AND Autoformat. Also 

uncheck the symbol replacement for --. While Smart Quotes look really neat on the screen, they 

sometimes translate to funny little squares that cannot be taken out with the 'find-replace' feature, 

but have to be hunted down by hand. If you are submitting anything electronically, you will very likely 

hear back from the editor on these. And remember -- a lot of print publishers are now asking for 

electronic copy for their end as well. 

I look forward to seeing articles from you! 

Thank you!  

Lazette Gifford 

Managing Editor  
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Masthead  

Vision is published bi-monthly and pays one cent per word. I will be happy to look at any articles that 

will help writers. Guidelines for Vision 

If you have any questions, or would like to propose an article for an upcoming issue, feel free to drop 

a line to either of the editors below. We look forward to hearing from you! 

Lazette Gifford,  

Publisher and Editor 

editor@visionforwriters.com 

Features' Editor (Reviews): 

Margaret Fisk 

margaretfisk@fmwriters.com 

Copyright Information Entire contents Copyright 2010, Forward Motion E-press. All rights reserved. 

Reproduction in whole or in part without permission is expressly prohibited, except that the PDF 

version of the issue may be freely distributed, as long as it remains complete and unchanged.  

 

http://fmwriters.com/Visionback/Vision%2055/submission.html

