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About This Issue
Issue # 47/

September/October
2008

Welcome to issue # 47 of Vision: A Resource for Writers!

There are so many different aspects to writing that it is sometimes difficult to remember
there is so much available for writers out there. The age of the Internet as been a boon
to writers, with information available with the ease of a few words typed into Google. |
hope that you find Vision a part of that information conduit, and continue to read the
issues in the future. We have some lovely worldbuilding articles this issue, as well as

work on inspiration and motivation, as well as a great article on marketing.

Also remember, Forward Motion is celebrating its tenth year in helping writers achieve

their dreams of writing better and publication. Stop by and check the site out!

Don't forget that I'm always looking for new articles. I'd be happy to hear from you!

| have mentioned in past issues about an on-going email problem I've been having. If

you do not hear from me within 48 hours, please send another email!


http://www.fmwriters.com/
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From the Editor:
A Little NaNo Rant

By Lazette Gifford
Copyright © 2008 by Lazette Gifford, All Rights Reserved

NaNo is coming.

That's National Novel Writing Month -- NaNoWriMo (www.nanowrimo.com) -- and it takes place

every November. The goal is to write 50,000 words during November, and thousands of people
take part from around the world. It's fun -- at least if you are somewhat crazy. And maybe

sadistic, when it comes to writing.

There will be -- as there always is -- a surge of protest about how terrible the entire concept of
NaNo is. This protest comes from people who make a habit out of crying in dismay at anything
hinting that writing isn't an elitist, angst-filled waltz with death. The usual complaint goes
something like '"How dare these people write like this instead of taking it seriously!" This is
usually followed by a long rant about the death of literature, etc. -- as though the mere thought

that these people would dare to step forward and write a story is the end of civilization itself.

They need to get a grip, go retire to their unheated garrotes, drink their liquor and go back to
their pretend world of 'real authors' and how they must suffer. If they are smart, they won't
come back out until mid-December. By then, most of the NaNo rush will be over and they won't

have to suffer hearing about it.

in the meantime, the rest of us will just join in and have fun.


http://www.nanowrimo.com/
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NaNo is not for every author. It's not even for most authors. Many of the people who take part
have never written anything of length before, and quite a few who have taken part in the past
don't write any fiction outside of the NaNo work. Quite a few are not interested in publishing.

They are writing because they have a story to tell and this is a fun way to do it.

Yes, NaNo is fun. It's exciting and it's a good way for some people to get going on their writing
because it brings them in contact with thousands of others who are at the same level they are,
and lets them know that it's all right to leap in and try. They aren't alone. They are allowed to

enjoy writing.

And it has absolutely no affect on anyone who does not take part. It's not the death of
literature. Most of the people who join in won't finish, and those who do finish will probably
share their work with their friends or even post the work on their sites. Those who hate NaNo

will never even see any of those words unless they purposely go looking for them.

A few authors will go on to rewrite and continue to work on their novels and hone them into
something far better than the quick, first draft they've written. But that part doesn't matter.

People are not required to rework their stories. They aren't required to do anything with the
work they write. It's an exercise for the brain, and if the author gets more out of it, good for

them.

But there will still be those who shout and cry and write rude things about the people who take
part. Here's a clue though: If thousands of people spend their November writing just for the joy

of it, it will no more affect your life than it would if they all took up skydiving.

What others write cannot affect what you write. Only you can do that, and all the pretentious
hand-wringing and cries of dismay about how the NaNo people dare to call themselves authors,

and dare to claim to have written anything, is the only affect it really has on the snobby group.
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They're doing it to themselves because it is oh-so-elitist to show how they would never stoop to

something so plebian.

My usual thought is 'So go write and shut up. Prove how superior you are... and we'll just go on

having fun.'

We have about two months until NaNo, and some of us are looking forward to the sheer fun of
it. Time to start checking the subconscious for characters, dusting off half-formed ideas, and

begin lining it all up!

I hope to be able to leap in and have fun again this year. This will be my eighth year at NaNo.

I'm looking forward to it. Good luck to all the rest of you who are going to join in, too!
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Workshop:
Changes to Help Break Writer's Block

By Lazette Gifford
Copyright © 2008 by Lazette Gifford, All Rights Reserved

Getting stuck on a story is a frustrating experience, and a sure way to waste time as you sit and
stare at the page while trying to find that next line. Even knowing where you want the story to
go doesn't help. The next words will not translate from your brain to your fingers. Pretty soon
your brain feels like it is going to explode because the words are in there, but they just can't find

their way out.

You give up and walk away from the work in disgust. If you are lucky, just the act of walking
away is all you need to break through the wall, and in a short time you're back to work.

However, for some people, other changes may help instead.

For this workshop, I'm going to list several sets of things to try that may get you past the difficult
spot. Itis likely that various parts will help you at different times, and that mixing them up may

help you find the perfect answer.

The one thing that is very important, however, is that you do not stress over being stuck. It
happens to everyone, either in a short term 'stuck on a specific story' or a long term writer's
block. You can, however work your way through it. You just have to want to, and be willing to

try different methods to break through.

I'll start with the easy ones, which are usually the sorts of things you'll do when you are stuck on

a specific story.
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Short Term Changes

If you find yourself staring at the screen and the next lines will not come, try getting up and
doing something you usually don't like to do. Wash the dishes, clean your bedroom, sweep the

house, rake the yard or fold clothes.

This will get you away from the computer and the story, and set you doing something that does
not involve writing. Writing comes from the subconscious, and sometimes when you
consciously force yourself to try and work, you put up a road block to the subconscious mind.
Try to find repetitive work (sweeping, raking) that can allow you to zone out on everything.
Emptying the brain of conscious thought opens it up to the subconscious again, and sometimes

that's all you need to let the story slip in again and take off at a run.

If you do meditation, you already know the benefits of such an activity. Doing work that requires

little conscious thought can create much the same sort of sate of mind.

This does not include what most people consider the traditional mind-numbing activity:
television watching. Television fills your head up with vision and sound, voices and other
people's ideas. Sometimes it can give you inspiration, but it really isn't clearing your brain when
you are stuck. It might help as a form of relaxation and to think about other things. Give it a try,
but if you find yourself watching shows and not getting any farther on the story, shut off the

television and try something else.

Walks are wonderfully relaxing, though, which can also be a benefit. Be certain you take paper
and pen, a PDA or anything where you can record a few quick words (cell phone, tape recorder,
camera with video ability) because your mind will have the distressing ability to clear and offer

you answers when you are the farthest from home and any hope of jotting them down.
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Take your time and don't try to push. The trick here is to learn to let go of the conscious push to
keep working on the story and let your writer-brain take over and kick in with what you really

need -- inspiration rather than perspiration.

One other thing that writers often overlook is the idea of skipping the scene and moving on to
the next one. Sometimes a scene does not become clear until you can see the one that went
before. And sometimes you even find that you were blocked because your subconscious new

that you didn't actually need that scene after all.

Change look

If you find that getting blocked on a story is becoming a habit, you may want to try something a
little more drastic, and something applied directly to the story. Sometimes if you make the story
look different, it can help you approach it differently. This may sound silly, but it can work.

Page after page of black on white screens can be daunting. This idea might help.

One of the easiest ways to make a story look different is to change how you see it on the
screen. There are three obvious aspects to this: Font, Font Color, and Page Color. Most
writing programs allow you to change all three with ease. This means that even though your
story has to be submitted in Times New Roman, Black Font, White Paper format, you can write
it in anyway you like. A problem you are experiencing might be that the white of the page is
giving you eye-strain. Try a soft blue or beige. The font may look dull. Try something bold and

fun, and change the color to compliment the new page color.

Also, be sure to choose a good size for the font. Double space the lines, too, which can help
make the story look less like a block of ugly little words -- the view you might have when you get

stopped in a story. It also helps create less eye strain. You may not even realize that eye strain
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has become a problem until it eases -- but being uncomfortable when you work can be a cause

of writer's block.

Sometimes choosing the font to match the mood of the story can also work -- something silly for
a fun story, something ornate for an epic fantasy tale. Sometimes visual clues -- and a different

look -- can help a writer get into the proper mood.

Mood is important to story writing, and having your own mood at conflict with the story you are
writing can be a problem. Sometimes a few visual clues like this can help change your view of

the story and get you moving again.

Change program or method

Sometimes it helps to even break away from your usual word processing program and try
something different. Try using a plain text editor with no frills at all. Or be more daring, and

work out chapters in a program like SuperNoteCard (www.mindola.com). In this one, you can

move things around very easily. It might help to break the story up and do small sections at a
time, with specific word count goals. Using a program other than your usual one can help you
break things up into different pieces, write smaller sections, and move forward without worrying
about what was written before, because it's not in the same place. There are times when this

can help. Moving away from looking at the story as a whole can be very helpful.

Or make a drastic change and pull out the paper and pen and start writing. Sometimes it helps
to start with a free write session where you think about the story situation and write random

things until you fall into the feel of the story.

Some people even use tape recorders or computer voice recognition software and tell their

stories. This last one does work for everyone, since it requires that you be an actual storyteller,


http://www.mindola.com/
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which is a speaking talent, not a writing one. Many people are born storytellers, and many of
them cannot write the stories out. Other people can write, but can't speak the stories until they

are written. There are a few who can do both.

Free writing in general will sometimes help, too. In a case where you are stuck, you might try
taking your characters and just letting them talk at you for a while -- write everything that you
think they would be thinking about at a time like this. Let them rant, rave, get worried... and see

what you get out of it.

Or free write about the situation itself -- write about what led up to where you are and what you
want to happen afterwards. Sometimes rewriting the situation in a straightforward way, without
all the bells and whistles of the story itself, can clarify the situation and bring into light the logical

next step where you are stuck.

You might even try sketching out the scene -- literally, drawing a little map that shows you
where everyone and the other important aspects of your scene, are located. There are times
when 'seeing'’ the set up can give you a new perspective on the scene and allow you to see the

next step more clearly.

There are writers who are able to draw well enough to sketch their characters, and a few others
use computer graphic programs to create them (DAZ Studio, Poser and the like) to picture their
people. Some cut pictures out of magazines because they find that 'seeing’ the characters help
to translate them onto the page. All of these activities can be fun, they can even help... but they

can also become an excuse not to write.

It might help to try changing your approach to writing. Rather than looking at writing the next big
scene, just write the next 100 words. Breaking the work into smaller pieces makes reaching

goals much easier and fun. 100 words at a time can add up pretty quickly, too.
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Talking to other writers might help as well. It can be uplifting, fun and a great way to share
experience with the people who actually understand what you are going through in ways that

friends and family who do not write can't understand.

There are three ways to approach other writers. One is through blogs and LJs, the second is
through boards, and the third is through chat rooms. The last can be the quickest, easiest way

to make a connection and get help. Forward Motion (www.fmwriters.com) has both boards and

chat rooms, and links to journals and blogs. Sometimes just knowing that other people

understand can help.

Change music

Many writers work with music in the background. Sometimes they don't realize it but the music
is having an adverse affect on their work. It might be because they've listened to the music so

much that it's become dull and repetitious, and that affects the mind as you write.

Try changing music. Make drastic changes. You might even try picking up a set of nature
sounds CDs and choose something that is appropriate to your story, if possible, like a forest

sound or ocean sound CD.

Music is a mood setter. Sometimes we choose music just because we're comfortable with it,
and that may be the worst reason in a case like this. Look through your collection (or find an
online service) with something as far from what you have been listening to as possible. If that

doesn't work, try writing in silence and listening to the voice in your head as you type.

Try different things. Some people find that they work well with a specific set of songs they've
picked out just for the story they're working on. Try making up a playlist of songs that inspire

you to think about the novel, rather than just personal favorite songs.


http://www.fmwriters.com/
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Change location or look of location

If none of these work, and you are stuck more often than you like, there may be something far
more drastic that you can do. Consider moving your writing location to somewhere new. If you
work in the bedroom, move to the dining room. If there is no where in the house where you can
go to, try writing at the library or coffee house instead. A change of location can make

everything seem new and exciting, and get you out of a rut.

If you cannot actually move to a new location, try changing the look of where you are. If you
have books everywhere, clear them off and put flowers, statues, cups with pens or the like in
place instead. Get yourself a stuffed mascot like a stuffed plot bunny (I have several) and keep

them close by. They can work as visual clues to help you trigger your writing.

Try moving your desk at a different angle, and put up pictures that remind you of the story you
are working on. This means collecting a lot of different pictures and storing them, but it can be a

great way to get into the feel of a location.

One other way to 'get away' is to go read something instead. This is a short term answer, but it
can 'take you away' from where you are now. It can inspire you to want to have a book like that,
or it can inspire you because you know you can write a better book than that -- but either way, it

can help you see other words, and break the road block to your own.

Change story

The last and most drastic change is to go to a different story, article or poem. | rarely suggest
that people abandon their stories because it can get to be a habit, and taking the easy answer

(and this is the easiest one) can make a writer lazy.
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Pushing through difficult stories will teach you more about writing than putting them aside and
only working on the easy stuff. However, there are some stories that need to be put aside, at
least for a while. Set a date to go back to it and try again, but for the moment, move on to

something else.

The final point about being blocked is that there are many different things to try to get free of it.
The most important, though, is to write. It doesn't matter if you are writing on the story that is
driving you crazy, or if you are free writing, or working on a new story. Don't allow yourself to
fall into a 'l can't write anything' slump, because those are far more difficult to climb out of that

trouble.

How do you really break out of writer's block?

One word at a time.
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The Holy Light of Money:

A Brief Survey of Pre-Modern Economic
Systems

By Lafayette C. Curtis
Copyright © 2008 by Lafayette C. Curtis, All Rights Reserved

The phrase "economic systems" might sound a bit discouraging because it brings to mind
capitalism and socialism and other whatever-isms that many people have been forced to learn
about in school. Fortunately, this article will not examine those politically-based divisions of
economic systems; instead, it will take a broader economic, historical, and sociological view on
the various forms of economic arrangements known from prehistoric times up to the modern
day, placing special focus on details that may be relevant to speculative (especially SF and

fantasy) and historical fiction writers.

The most basic arrangement, known as the subsistence economy, is where every household
produces practically everything it needs to survive. For example, imagine that a broad grassland
is sparsely populated by a few families of sheep-herders, all of whom produce the same set of
goods (milk, meat, wool, plus byproducts like horn and glue) from their herds in quantities
enough to keep themselves from starving. For the rest of their needs -- such as flint for tools,
berries and roots for seasoning their food, pigments for art -- they gather freely and directly from
the environment without much fear of scarcity because the population is so sparse that there is
little or no possibility of overexploiting the available resources. In this situation each of the
families can live well enough alone without exchanging resources with any other families,
except perhaps for reproductive needs. The advantages of this economic system are fairly

obvious: independence and self-sufficiency. Unfortunately, it's also a relatively inefficient one
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because all economic surplus has to be consumed within the family rather than traded out for

profit.

Of course, with the invention of advanced skills, people naturally begin to see an advantage in
specialization. An agricultural family will farm better if it doesn't have to bother with making its
own pots, and a pottery-making family will make pots better if it doesn't have to worry about
growing its own food. So the two families may come to an arrangement whereby the farmers will
supply the potters with their produce whenever the potters ask for it and the potters will provide
the farmers with pots upon request. This reciprocal sharing does not involve any exchange rates
(i.e. price) -- the produce and pots are given for free to the other party as the need arises. The
result is a system that economic historians call a redistributive economy. Its characteristics of
specialization and exchange of surpluses make it a more efficient and productive system on the
whole than a subsistence economy. On the flip side, it creates interdependence between the
farmers and the potters -- both will suffer when one family ceases production -- and on the other
hand it is not very practical when there are more than just a few different kinds of resources to

redistribute.

Naturally, the next step is for the producers of different goods and services to set terms of trade
for their products, or in other words to set prices for them; to use the example of the farmers and
potters once again, the two families would agree to exchange their products at a prescribed
rate, such as one pot for enough grain or beans to fill that pot. This example represents the
basic form of a trade economy. This specific method of directly trading one commaodity for

another is called barter.

A system of trade based on barter has two crucial weaknesses. First, it's not always easy to find
people whose trade interests match; when somebody from the potters' family goes to the

market, he/she can't always be sure of finding a farmer who would trade grain for pots. More
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likely he/she would meet people who want pots but are offering commodities that the family
doesn't currently need (say, shoes or milk) or those who are willing to part with their grain but
not for pots. Even when the interests match, the quantities may not, as the potter would likely be
looking for more or less grain than what the pot-desiring farmer wishes to sell. The second
weakness is a difficulty in establishing exchange rates; if, say, the farmer wants to trade grain
for an important religious object worked in substantial quantities of bronze, he/she might have to
carry a huge amount of grain in order to match the price of the object even after a great deal of
haggling. This last weakness can be temporarily overcome by using standardized tokens to
represent discrete amounts of the goods in question, like the clay tokens used in the ancient
Near East, but eventually the commodities will have to be exchanged in physical form with all

the difficulties that entails.

An early solution to these problems comes in the form of pegging the price of most commodities
on the market against one particular commodity. For example, if the local baker is known for
being able to produce loaves of an amazingly consistent size and quality, then most people in
the market might start quoting their prices in so many loaves of bread, with the desirable side
effect that sellers of non-bread commodities would now be able to compare the values of their
goods according to the third-party yardstick of bread--where a wine jar is worth sixteen loaves of
bread while a sack of grain is worth two, it's obvious that the farmer can trade eight sacks of
grain with anyone who needs them in order to get sixteen loaves of bread and then give all that
bread to the potter in exchange for the wine jar. In this way the bread effectively becomes
money and the market becomes a money economy based on bread. Note that this money
economy is still a subset of trade economies, although of course it is a much more fertile
medium for trade than a barter economy. It also has a stronger tendency to spur producers

within the economy towards greater quantity or quality (or both) since any surplus in either of
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these aspects can be sold to prospective customers in the form of goods or services (or a

combination thereof) and therefore a greater surplus becomes a desirable thing to the producer.

The bread used in the example above is known as commodity money, where the buying
power of the money is identical with its intrinsic value (i.e. the value of the commodity
contained within it). Of course bread is not a very good commaodity to be used as money
because it can be rather bulky and not very long-lasting. Sooner or later people would gravitate
towards forms of commodity money that are both long-lasting and sufficiently valuable that they
won't have to carry large quantities of the commaodity in order to handle large transactions.
Gemstones and precious metal are among the most common forms in this respect because
they fulfill both requirements for convenience. But the use of highly valuable commodities as
money creates new problems even as it solves the old ones. For one thing, the money
commodity would still be quite valuable even in small amounts, so traders might be tempted to
clip or shave off the edges of metal coins and then sell the collected shavings as plain
expensive metal while trying to pass off the clipped/shaved coins as ones that had not been
clipped or shaved. Historically, this problem was exacerbated by the way metal coins were
minted, which was to place the metal between two dies and hit it with a hammer, thus producing
coins with irregular or somewhat asymmetric edges that helped unscrupulous traders to hide the
damage caused by shaving/clipping them. A decent solution only appeared in the 16th century
with the introduction of milled coins, which were much more uniform in shape and had
transverse striations along the edges; the absence of these striations along part of the edge
instantly identified a coin as one that had been clipped. The second problem is that precious
stones and metals can be too valuable to adequately handle small-scale transactions. In order
to overcome this inconvenience, most money-based monetary systems actually use more than
one kind of commodity on a graduated scale to handle various transactions at different levels of

value. The commodity at the lowest end of the scale forms the small change that most people
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use in their daily lives, like copper and barley in ancient Mesopotamia or bronze coins in the

Hellenistic period.

Another important feature of money economies is a need for confidence--a reliable guarantee of
the value of the money being exchanged. At first the money had to be weighed every time it was
used, and respectable authorities gave their guarantees by stamping their seals on the weights
used for this measurement (which, unfortunately, still leaves room for fraud through faking the
seal or tampering with the scale's mechanism). A watershed came around the 7th or 6th century
B.C. when rulers in both Lydia (now part of Turkey) and China began stamping their seals
and/or inscriptions of authenticity upon the money itself. The Chinese money was spade-like in
shape while the Lydian was made in the form of flat circular disks, which in combination with the

seal gave them the form of coins we would recognize today.

Shaving or clipping is not the only form of debasement that could happen to precious-metal
coins. The coin may be made from metal of less than the desired standard of purity, with the
precious metal being alloyed with less valuable metal in the casting of the coin. Done by the
public, this falls under the criminal heading of counterfeiting. However, when done by the
authorities, this may be a legitimate way to expand the money supply with the aid of legal
tender laws forcing the public to accept the debased coins as if they were the same value as
purer metal. Thus, the concept introduces a third kind of value into the equation, since legal-
tender money not only has buying power and intrinsic value; it also has a nominal value, which
is the value it is declared to be by the government. This hominal value quickly becomes
independent of the other two values once it has been established and the disparity between the
three was not entirely understood until the 20th century or so (although it was certainly noticed
by and became a source of confusion for earlier economists). In this way the money begins to
take on the character of fiat money, which essentially means "money is money because the

government says it is so."
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Legal-tender laws also give rise to the complication known as Gresham's Law, where "bad
money drives out good money" -- the debased money becomes dominant in trade because
people are less reluctant to part with it, while the purer coins are either hoarded or melted down
to be sold as bullion. Interestingly, the absence of legal-tender laws tends to produce the
opposite condition -- sometimes called the "Reverse Gresham's Law" -- whereby non-debased
coins tend to dominate the circulation (because consumers and traders place more explicit trust
in them) while clipped, shaved, or debased ones fall by the wayside (because they're simply not

worth their ostensible value).

A third kind of money is known as representative money, which appeared when people began
to make transactions with really huge sums and discovered that such sums required impractical
guantities of coins or whatever money was in circulation. This eventually led to the use of
certificates to show this or that person's ownership of so much gold or silver in this or that other
person's custody. When the owner of the gold or silver wished to make a large payment, he/she
would now be able to simply hand over a certificate of the suitable amount to the seller. The
seller could then go to the custodian and show the certificate to claim all or part of the payment
as needed -- or, more usually, the seller would also have a custodian of his/her own and the
transfer would then be handled by the two custodians with much more experience in handling
these large amounts in an efficient and practical manner. Things could be easier still if the buyer
and seller used the services of the same custodian so that the money in the two people's
accounts could be "transferred” without having to move it physically. If this custodian was also
the government (or a government-authorized bank), and the certificates were issued in a
number of standardized denominations, the certificates would effectively become paper money
backed by a precious-metal deposit. It would only take the additional step of divorcing the paper
money from the backing deposit (thus making it the most extreme form of fiat money) to make

money as we know it in most parts of the modern world.
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(Note: in a sense, ancient Mesopotamian clay tokens can be said to be a very early form of
representative money, since they worked in exactly the same way as precious-metal certificates
-- that is, by proclaiming a person's ownership of a commodity in the stated value. They seemed
to have vanished entirely with the appearance of precious-metal commodity money, however,

so I'm not treating them as a direct ancestor of the representative money as it is known today.)

Of course, the process that converted precious metal deposits into ownership certificates can
also be taken one step further so that the certificates now signify the ownership of money -- any
kind of money, whether commadity or fiat -- while retaining their usability in trade. This creates a
fourth kind of money called credit money and best known to the modern world in the form of
cheques, bonds, and credit/debit cards. Credit money provides even greater convenience in
handling large quantities of money, which has only become more pronounced with the
development of modern technology because credit lends itself very well to computerization. In
fact, a sizable proportion of money in today's world never exists in any physical form, being
traded entirely as bytes in computer memories and shown to users only as numbers in

computer screens.

A common detail of pre-modern monetary systems that tends to escape most fiction writers'
notice is the difference between money of account, which is a theoretical standard of monetary
values, and money of exchange, which comprises the actual coins being used in commerce. In
modern times the two are virtually identical, with money of exchange being explicitly printed or
stamped with its value in units of account; however, the coins circulating in ancient and
medieval societies and in many places up to the 19th century often were not stamped with a
fixed value, and in fact their values fluctuated relative to the unit of account. For example, an

English pound used to be a unit of account worth the same as a hunk of silver weighing exactly
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one pound, and it could be divided into twenty shillings or 240 pence. The actual English coins
in circulation at the time were not usually named according to their value, being called instead
by the designs stamped on their faces or some other related feature -- like the "guinea," named
for the source of the gold used to make the coin. The guinea itself was originally worth one
pound of account when it was introduced in 1663, but people liked its purity and demanded
more and more of it, causing a rapid rise in its value. In this way the guinea's worth in units of
account occasionally went as high as 30 shillings until it was stabilized at 21 shillings in the

early 18th century.

What effect does this have on fictional economies, then? Well, for one thing, it means that the
Dungeons & Dragons model of coins having fixed, precisely graduated values (1 gold coin is
worth 10 silver coins, which in turn is worth 10 copper coins) would only work for money of
account, not for the fluctuating worth of coins exchanged in the dalily life of ancient, medieval,
and early modern societies. Of course, it's an unavoidable simplification when it comes to a role-
playing game, but fiction writers may be able to make good use of the additional complications
caused by the distinction between money of exchange and theoretical units of account. It is also
worth noting that the multiplicity of coins circulating at various (and ever-changing) values can
help to build suspension of disbelief, especially when the principal coins are mentioned often
enough that the readers can start to speculate how much this coin or that is worth against the

established units of account.
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Sparking a World

By Catrin Pitt
Copyright © 2008 by Catrin Pitt, All Rights Reserved

The kid comes home in the usual panic: a forgotten assignment is due in a couple of days, 500
words on what Leonardo da Vinci was good at other than painting. Not a problem. Being a
writer and a hoarder of all books interesting, you drag out the couple you have on the genius
and flip them open to show your kid the wonders of the man. One sketch catches his interest,

that of the tank. With renewed vigour he reads and then writes, the 500 words achieved easily.
That night you sleep well, knowing that your job as a parent has been done.

Except one image keeps returning to your mind: da Vinci's human-powered helicopter.
Overlaying itself on your real life, this image coalesces into something modern, something

writable. Real life, the mundane, the normal, the insignificant, becomes your inspiration.

Your Muse starts working; a story is created in a contemporary world where the da Vinci
helicopters are a form of transport, Vits (short for Vitarolla). You see a man, the only son, who
flies one of these crafts, as a crop duster on the family farm. He dreams of joining the military,
but the family is against this. His father needs him to take over the farm, soon; he has an
incurable disease that he is keeping secret. His mother worries about his safety. His older
sister, about to marry to another farmer's son, wants him to stay, not only for the family's farm
but for her fiancé's farm; her brother can do the work for both farms, no need to pay someone
else. His younger sister is okay with it, but not just yet. Big brother is teaching her how to fly in
secret. No one will take on a woman as a pilot, so when he leaves the family will have to let her

fly the Vits. But she can't fly solo yet.
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To add to the conflicts, the woman everyone has marked as his future wife can see her chance
of gaining control of not only one farm but maybe a second (the sister-in-law's) slipping away,

so she plans to trap him into marriage.

A story has begun, all because you want to use this cool machine. Nice.

Words start to appear on the PC screen: the opening scene, the second, the third. All is good,

all is well. Then it goes to pot. Holes appear, big enough to drive a eighteen wheeler through.

Sure Jimmy, the son, flies the Vit on the farm, but why did the Vitarolla come into being instead
of the aeroplane? Da Vinci drew this machine way before the Wright Brothers created their
successful flying machine. Da Vinci drew lots of machines, some of which have been tried out
in current times and found to be workable. Were they tried out by da Vinci himself? Did he just
draw sketches for the sake of drawing or was there some ultimate purpose? And if they were

built, did they fail or succeed?

Your Muse questions your world. Your imagination answers, with a mix of truth and fiction. Da
Vinci wasn't a rich man; he needed a patron, a sponsor. One such sponsor needed his talents
as an architect and engineer, for his buildings and his army. But what need did he have for
machines that did not have an immediate use? The Church also forced its influence on the
genius, halting his clandestine practice of dissecting bodies and studying the human form. To
soothe the ruffled feathers of both his patron and the Church, da Vinci painted. At least the

forbidden practice could be excused under the guise of advancing his art.

The burning question becomes "What would change to allow da Vinci's flying machine to

become a reality?"



Vision: A Resource for Writers/Issue 47 26

You dream about that question, when it doesn't keep you awake at night. Images flash before

your eyes as you drive the kid to school. Slowly an idea coalesces.

Could it be that the Church's influence was weaker, that the fighting between the dominant
families of the time less prevailing? Da Vinci could have been from a rich family, able to indulge

and experiment without worry of cost or hindrance.

Given that you can change history, change the world, you decide that in a time when wagons
were the most advanced form of transport, a new flying machine appeared: the Vitarolla. At first
it was a status symbol. Only the richest families could afford to be flown and the machine was
capable of only transporting one person. It also required two men to power the machine. Not
very practical, but as time goes on, as da Vinci and others like him developed the idea, the
human powered machines became mechanised, first powered by steam, then by petrol, now by
solar power. All efforts went into advancing the machines currently used, rather than in the

development of the lowly wagon.

But the flying machine, in these early years, was not suitable for the mass transportation of
goods or even many people. The wagon remained the most suitable method, until disaster
struck. A weird strain of equine flu struck decimated the equine population, killing most of the

stock and making infertile those that survived. The horse became a rare animal.

Without horses and mules, the wagon is reduced to being pulled by men. That in itself poses a
whole new problem for your muse to solve. Who would subject themselves to becoming a pack
animal? The idea of forced labour creeps into your world. There will be no outcry about this in

your new world; the Church is ineffectual in promoting the importance of human life.

Government is ruled by the rich and powerful with no active conscience.
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There is still the problem of transporting goods efficiently over land. Fighting copiers of his
Vitarolla, da Vinci throws his mind into solving this new problem. He creates a robot horse. It
doesn't work as well as the Vit, so he modifies it, reducing the mechanical creature to the bare
minimum, and creates a box-like structure with multiple legs. Boxes can be driven by one

person and linked to others, almost like a centipede. Your world is forming.

As you go about your daily business in the real world, every thing you see, the most mundane
and ordinary things take on a new light. Would that have existed in your Vit world? Cars
certainly don't. The Vit and the Peed are the only mechanical forms of transport. The Vit is
obviously airborne and the Peed doesn't need roads, doesn't even need flat land -- its many
little legs can traverse the terrain as it is -- so the city isn't scarred by black tracts. Houses have
flat roofs for the Vits and sheds for the Peeds. Houses sit on more land, since there are no

roads, just grassy alleyways between buildings. Everything is greener.

The sky is also different. Instead of blueness above, the sky is streaked with movement. Is it
random or are there corridors? Do the Vits move on one level or, since they have vertical
space, are different altitudes used for different purposes: direction, number of people carried,

cost of Vit, position within society?

Has a child born in this society ever seen a sunset? The stars? Clouds? Do they see horses in
the zoo or a museum? If horses aren't around to ride, what is the equivalent of a pony club?
What sports would have developed in a society where flight was available to all but the poorest
of the poor? What do the cool and the rich kids do for transport? Do they have their own

individual Vits or Peeds? Or is it cooler to walk?

Questions and answers build a society, its people, their culture.

A world is sparked. All because your kid didn't do his homework on time.
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Finding Motivation

By Kathy McNarie
Copyright © 2008 by Kathy McNarie, All Rights Reserved

"I'm stuck. | can't take my story forward. | sit down to write, but nothing comes to mind."
We've all been there... But how do we cope?

The high you get from writing is like nothing else. Our characters move us in SO many ways.
They inspire desire, lust, happiness, love, anger, fear. We run the emotional gamut as we
create them. It's exciting and mind-altering, and when you finally get a piece finished that

you've been working on for months or even years, you're on the top of the world.

But next comes the editing phase. Most of us dive right into it, using that residual euphoria that
we got from finishing the project. We plow our way through without giving ourselves the space
we need to look at the piece objectively. Why? Because we're obsessed and we can't leave
these people we've created alone. They're our confidants, our heroes, and they give us so
much that we can't conceive of letting them go. For others, the mere idea of going through our
story line by line again is daunting enough to keep us from even approaching the computer. No
matter which road we take, the infatuation calms like a second year of marriage, but it by no

means leaves us completely.

Then we get feedback, critique. Some of it spirits us back to those highs. We greedily read
through each and every positive word again and again. But some of it pierces that balloon of
ecstasy and sends us crashing into depression. We get defensive and angry, and even
protective of our work. But once we get past that initial reaction, we shake it off and sit down to
our project again. We concentrate on fixing the parts that didn't come across well, and we work

until we're satisfied... again. But some of us find that something's happened in this revision.
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The tone of the piece has changed from what we intended, and all of a sudden it doesn't mean
the same to us any more. By now we've spent even more months or years. And with this new

development, we can't see when it will end.

But we sit here day after day, waiting for inspiration to come. Why? Because we still feel it's a
good story; we still love the characters. Most of all, we want to justify all this time we've spent.
We pick at rewrites, line editing here and grammar-correcting there, but deep down we know
we're stuck. We can't contemplate dumping the revisions we've made because we've come to
believe that the original idea is flawed. But we can't push forward either because we don't have
the high that carried us through the rough patches before. So here we sit with a project that
once consumed us but now it's quite obvious that it has one of the pitfalls we know to avoid--a
sagging middle, a weak ending, or a dull beginning. And we truly don't know what to do. We

don't really feel like writing, but we we've spent too much time to quit.

| could tell you my course of action, but | really wouldn't advise it because my situation was
complicated by the deaths of family members and a business that was in serious trouble. |
really couldn't muster creativeness. So, | took some time off--about 8 months. When | came
back to it, | truly had no desire and definitely no passion. And the worst thing was that |
remembered very vividly how | spent so much time and still to this day don't really have anything

to show for it.

So... where does one go from there? First and foremost, you must rekindle that desire for
writing. The best way to do that is to surround yourself with people who share your passion for
the written word. Whether it's a bunch of friends who meet once a week or a message board
community such as Forward Motion, it won't matter. You just need to get back into the fringe of
the craft. Writing friends are the most remarkable bunch of people. No matter what your

problem is, they all know what it's like because they've either experienced it or are in the middle
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of experiencing it right now, or know someone who's been through it in the past. All you have to
do is be yourself and tell them your troubles, and they will respond. Not only will you find your
system of support, but you'll also get your fingers used to tapping out the ideas in your head

again.

But even after doing that you find that you still sit in front of your keyboard picking and poking
without any real success. That means you're not quite ready yet. You need motivation. You
need to feel the joy of writing again. And most importantly, you need to feel the passion about
what you're doing. The best thing I've found to generate this kind of motivation is do some bite-

sized activities.

Forward Motion is chock full of tasks and challenges, perfect to help out. Most of them require
you to write 500 words with a given set of criteria. Pick an activity that speaks to you, sit down
and just let the words flow. If nothing comes, don't worry. You've merely picked the wrong
activity. Choose another and start again. It will be slow at first, but don't let that bother you.
Just keep plugging away. Keep adding sentences until you feel the flow. Don't think about it.
Just do it. Before you know it, you'll have a page worth. Most importantly, you'll feel the rhythm
of this activity, and you'll know where to end it. Then once you've finished, don't be shy. Post
your results! It doesn't matter if it's rough or not, only that you've done it. Revel in the moment.

Feel good about what you accomplished.

Even with this little bit of writing, you'll find something more inside than just dread. And that's

the goal. Never lose sight of the fun of it. | guarantee it will make you a better writer.

Suggested Activities at Forward Motion:
July Summer Challenge:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topic&forum=440&topic id=1&
mesqg_id=1&page=



http://www.fmwriters.com/community/dc/dcboard.php?az=show_topic&forum=440&topic_id=1&mesg_id=1&page
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topic&forum=440&topic_id=1&mesg_id=1&page
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The Alternate Challenge:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topics&forum=412

July/August Dares:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topic&forum=203&topic id=99
&mesqg id=99&page=

Justin's Daily Exercises:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topics&forum=28

3 Little Words:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topics&forum=420

One Line at a Time:

http://www.fmwriters.com/community/dc/dcboard.php?az=show topics&forum=348

Suggested Activities within a group:
1) Tag Team Writing - Each person in the group adds 1000 words to an on-going story
2) Story on the Spot - Each person in the group add one line at a time to an on-going story

3) Scenes of Life - Given a predetermined theme and genre prompt, each person write a
short story of at least 500 words

4) Picture It - Given a visual prompt, each person writes a short story of at least 500 words
5) Word Wars - Given a certain amount of time, each person writes as many words as they
can--winner of the round has the most words (there's also a chat room devoted to this

within FM)

6) Be Your Character - Each member picks one of their characters that they'd like to
understand more, and all role play as a group


http://www.fmwriters.com/community/dc/dcboard.php?az=show_topics&forum=412
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topic&forum=203&topic_id=99&mesg_id=99&page
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topic&forum=203&topic_id=99&mesg_id=99&page
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topics&forum=28
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topics&forum=420
http://www.fmwriters.com/community/dc/dcboard.php?az=show_topics&forum=348
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7) Think Tank - Each person of the group brings a topic to discuss or a story line to

brainstorm for a certain allotted period of time (there's also a chat room devoted to this
within FM)

8) Say it with Style - Write a section of dialogue between at least two characters with no

tags or regular text--the challenge is to write each character's dialogue uniquely enough
that the reader isn't confused about who is speaking
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Searching for Inspiration

By Elizabeth Chayne
Copyright © 2008 by Elizabeth Chayne, All Rights Reserved

There are days when you sit at your desk and can't seem to get any work done. A couple of
hours go by, and all you have to show for it is a blank screen or a few crumpled sheets of

notepaper.

The frustrating thing is that these "dry" periods often come right before a deadline, just when
you need your writing skills the most; or right after a highly productive day, when you start to

think you might actually "make it" as a writer.
What could be the problem? And what can you do to solve it?
Distractions

The weather's great, your friends have all gone to the seaside for a picnic, and you're stuck in
your room, trying to finish up that essay you need to hand in tomorrow. Distractions come when
your mind starts to wander from the task at hand. Often, this is because you're bored with the

work in front of you.

As a rule, when you are so distracted that it's getting hard to concentrate on your work, you
should take a break. Write a few scenes instead of doing research. Plan out characters instead
of working on the plot. That way, you're still getting work done, and not just sitting there getting

distracted.

Needless to say, if your distractions are of the physical variety (thirst, hunger, etc.), then you

should take a break and focus on dealing with the distraction first.
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Lack of ldeas

Some days your muse abandons you and you simply can't think of anything. This often happens
because of pressure from deadlines. The more you want yourself to think out a brilliant plot, the

less you will be able to think one up.

What to do? Take a shower.

While this may sound like funny advice, it's actually been proven scientifically that taking
showers helps people to find inspiration. You may have already discovered that a lot of good

ideas come to you in the shower, but if you haven't, there's no better time to try it out than now.

Natural Writing Cycle

Sometimes, after a particularly productive day, you may find that you're "out of ideas." This
might be part of your natural writing cycle. Some people's muses need time to recover from

idea-producing, and thus, you may end up thinking that you've lost the knack to write.

Assuming there isn't any special hurry, it's better to stop and let your muse rest until it's ready to
write again. However, if you are facing a deadline or some other form of pressure, then you can

try reading over the work you've done before and try to pick up from there.

It's always better to work on outlines and general plot lines before you start on the actual story,
as you will still have something to refer to if you suddenly are hit with writer's block. If you're the
sort of person who has an easily tired muse, you may want to rethink the concept of "writing

whenever the mood strikes you."
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It's not usually a good idea to ask for an extension on the deadline when you have an absent
muse as this will only cause your muse to be lulled into a false sense that there is "plenty of

time" for it to recover.

Write What You See

The next time you sit at your desk, surrounded with wads of notepaper, try writing a story about
the objects you see. Write about someone looking for their muse, or a story of genii living in

wads of notepaper. A little humor usually helps to wake up the sleeping muse.

And if the "searching for inspiration" story starts twisting off onto another path (say science

fiction, Western, romance, etc.), then just go with the flow.

If you're lucky, and the story turns out to the one you need to meet your deadline, then go

ahead and use it!

The truth is that it's hard to be a writer. Other people may complain that it's hard to sit at their
desks and do the same thing over and over again, but it's definitely much, much harder to sit at

your desk and think up new plots, characters, and twists every day.

Try not to be too hard on yourself!
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Marketing 101 for Writers

By Lai Zhao
Copyright © 2008 by Lai Zhao, All Rights Reserved

Introduction

Over the years, I've read a lot of marketing articles written for novelists. However, | have yet to
encounter a primer for writers that clearly distinguishes between what marketing actually is and

its popular (mis)perception.

This article is an introduction to marketing and takes you only to the 'marketing mix'. There is

more to this subject, but there are many texts which already cover the details very well.
The Persistent (Mis)Perception

A popular misperception about marketing is that it is only promotion, and consists only of selling

your work to the reading public to make money.

Often, authors are seen at signings, or at conventions selling their books. They may go on tour
promoting their work and encouraging readers to buy their work. They are, also, occasionally

seen pitching to publishers at conventions.
Such actions belong to the sales side of marketing which is also promotion.

So, this misperception is not one hundred percent wrong, but it is not the full story, either. In

which, case...
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What is Marketing? How does it Apply to the Writer?

There are many definitions. But one to pay particular attention to is by Philip Kotler, a leading

world authority on marketing. In Marketing Management, he defines marketing as

"a social and managerial process by which individuals and groups obtain what they need and

want through creating, offering, and exchanging products of value with others" (1).

The above definition sounds intimidating, but International Marketing presents it as

"finding and satisfying customer needs better than the competition and of coordinating

marketing activities within the constraints of the environment" (2).

So, why all the jargon? Generally, this terminology is the most succinct and definitive way of

explaining marketing:

Marketing Terminology

MARKETING INTERNATIONAL Translation in Terms of Writing

MANAGEMENT MARKETING

Social & Marketing activities How to get your product to your readers using
managerial process available resources, and doing it better than

other authors.

Individuals & Customer Authors (the suppliers of the product),
groups publishing companies (the distributors of the

product), and target readers (the customers).
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Creating, offering

Finding & satisfying

Writing the story readers want.

Exchanging

products of value

Constraints of the

environment

Selling your novel for money and within the

limitations set by the market you're playing in.

Others

Competition

Other authors and other forms of

entertainment.

What does Marketing Involve? How does the Writer use it?

38

With the jargon out of the way, marketing is a broad topic, with an even broader set of elements.

In short, though, it inv

olves the following:

Area

Task

Market research &

analysis

Find out who your target readers are -- the audience of the
magazine or publisher you wish to submit to should tell you this.
(By the way, the target publication or publisher is also the first

reader(s) you must target.)

Satisfying your target

market

In the case of writers, writing the story or novel usually comes
before the research stage, and it should. This area of marketing

also involves the 'marketing mix' (explained in "Promotion™).

Beating the competition

Reading widely, in and outside your preferred genre, will give you

a feel for who you're up against. For example, in Sword and
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Sorcery fantasy, you'd be competing with David Eddings, R.A.
Salvatore, Robert Jordan, and the classic J.R.R. Tolkien. This
type of knowledge will help you pitch your story in a way that

highlights its uniqueness.

Marketing activities

These are the strategies and tactics (a.k.a. overall plans and
detailed actions) you use to get your work to your readers. It's not
just selling; it includes how you position your novel, how you
present yourself, what you want to say about your work, where
you fit into the market and the message you want to convey. In

other words, how you brand your novel.

Working within

parameters

You have certain resources you can use, and the market you play
in, e.g., the fantasy genre, has a certain set of rules and
limitations. You have to adapt to them through editing your novel
before it goes to market, as well as through promoting your work

after it has been published.

39

All this sounds overwhelming. However, | suspect you already have most of the information you

need:

Area

Examples of Information

Market research &

analysis

Target publisher is Corgi, because they publish the type of book

you write, e.g., comical fantasy, like Terry Pratchett. Or maybe it's
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Weird Tales magazine because they target readers of "unique,

fantastic and bizarre" (3) stories.

Satisfying your target

market

Your novel and knowing what your target readers expect. For
example, romance readers generally expect the story to end

"happily ever after."

Beating the competition

If you read fantasy, you probably already know works by Eddings,
Salvatore, Jordan and Tolkien. But how about Mark Chadbourne,
Holly Lisle, Tee Morris, Val Griswold-Ford and others? Not all
authors write fantasy for adults; there are YA authors, too, like
Diana Wynne Jones and Susan Cooper, as well as Gillian Cross

and Chris Pike.

Marketing activities

You know your novel inside out. So the question is, how do you
pitch it to an agent? And how do you tell your target readers

about it?

Is the theme of your novel man against machine? Is it man

against man? What is unique about your novel?

Also, you should be looking at the promotion side here, a.k.a. the
"marketing mix." In this instance, the mix is customer,
convenience, cost, and communication. (See "Promotion" for

details.)

Working within

parameters

For example, length of the work, the odds of excellent sales, book
signing locations (and getting to them) and what people in that

location prefer to read, and so on.
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What Is Promotion? And How Do | Apply It?

Because promotion is about letting readers know about your book, promotion is simply,

"(2) the publicizing of a product or venture so as to increase sales or public awareness; a

publicity campaign" (4)

In terms of how it works for writers, a definition of the 'marketing mix' needs to be provided first:

The Marketing Mix

Essentially, the Marketing Mix is a (short) list of fundamental components that help the

marketing professional create a publicity campaign for their product.

There are two versions of the Marketing Mix, depending on what the product is: a good or a

service.

A good is defined as a tangible object; for example, ice cream. Ice cream is made of milk,

flavouring, and other ingredients, but its end result is a solid edible object.

A service is defined as an intangible object with tangible evidence; for example, a restaurant.
You are seated and a waiter takes your order (the service). The restaurant also provides you
with a pleasant place (the tangible evidence) in which to relax and enjoy your meal (the tangible

evidence).

Writers produce a good: a novel or story.

Thus, the "Goods" Marketing Mix would be appropriate:
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Jargon

Explanation

Customer

The Reader(s).

The writer's target is their reader(s), the person(s) they want to

buy their book.

Question is, who are these readers? What do they want? How do

they usually get it?

Target Profile:

Your target is a busy mother. She wants something to relax to
that takes her out of her busy life and into something serene. And

she does most of her shopping in the supermarket.

Situation:

The busy mother wants a book about a carefree life, so she looks
for a paperback amongst the mess that is the mass market books

offered in a supermarket.

Solution:

Publicise your novel online or at supermarkets (assuming they let

you).

Convenience to the

Taking the busy mother example further:
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customer

In your advertising, you could emphasise the fact the busy
mother can pick up your novel on her way out of the supermarket.
No extra trips to the book store. No separate payment. Just on
the way out of the supermarket. Easily picked up. Easily paid for,
amongst the shopping. Out and into the car and home.

Convenient.

A note on location:

Where your book gets distributed is up to your publisher and its
distribution network. So, any promotion work you do will have to

fit the location.

The supermarket is an example only.

Cost to the customer

The cost is not in terms of your hours or how much the publisher
is paying you. It is the cost in terms of the reader, and how much

time and money they're willing to invest in your novel.

Your novel must be, in their eyes, worth the money, worth the
time. You have written a story that takes your readers on a unique
journey through a land they have never explored before. And your

story will leave them wanting more.

But, since each novel aims to do this, the essential point is to find
the unique angle to your story and highlight that in your publicity

campaign.
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Communication This covers how you will raise awareness of your novel.

You could take out advertisements in various publications, but

would need to weigh the pros and cons of such a route.

Other ways to raise awareness might include online communities
and email blasts (just watch out for the Spam legalities!), or

freebies at conventions, and so on.

One-line descriptions can help here. They provide a concise
summary of your story. And blurbs and book covers also offer

summaries you can use to attract readers.

Take a look at your favourite films and study their one-line
descriptions. Examine the different covers and blurbs of your
favourite novels. Note how they're used in the novel's overall

presentation.

There are many ways to raise awareness of your work. You

should study the pros and cons of each.

Applying Marketing to Your Novel

So, how does all this information fall together? Below is an example of this information's
application. It is basically a very truncated marketing plan. It incorporates the stages of research
and analysis, satisfying the market, and beating the competition using the marketing mix and

playing within the limitations of the market.
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The (Truncated) Marketing Plan

Product & Its Unique Twist:

. A 100k-word novel, titled "Blessings in Disguise."

, Itis about Allan, the crippled hero, who must escape the realm between six worlds in
order to save his birth world from annihilation. There's only one problem: his birth world

cast him into the hideous realm between the worlds.

Target Market:

. Fantasy novels for adults.

. Sub-genre is urban futuristic fantasy.

Market Limitations:

. 100k words.

. Tough competition from established authors, both from other publishing houses and from

your target house.

. Single-digit profit margins.

. Could be considered a saturated market.

Target Audience:

. Readers of urban and futuristic fantasy who enjoy an epic quest for justice and to save the

world.
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The Competition:

. Authors like Mark Chadbourne, Christopher Moore, Jim Butcher, and lan Irvine.

. These authors' works and others like theirs range from dark to technologically heavy.

. They are also well-established and have a steady following.

Location:

, Book stores, supermarkets, comic book shops, and online venues.

Cost:

. Cover price for customers of all venues if no author signing takes place.

, Discounts available for customers of venues with author signing events.

. Discounts for pre-publication orders.

Communication:

, Online campaign, involving writing communities and social networking communities like

Facebook, Twitter, MySpace, and LiveJournal.

. Tangible goodies for author signing events might include bookmarks, buttons, book plates,

and maybe limited edition writer's notepads.

Expected Results:

., At least 50% of the target audience is aware of the novel by the end of the campaign's first

week.
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., At least 30 copies pre-ordered online.

. Atleast 10 copies of the book are sold within the first week of actual shop release.

Assumptions:

. The target audience is paying attention (sometimes, they don't).

. The book hits its mark and pays off (it doesn't always, despite best efforts).

. The publisher doesn't suddenly fold (it's been known to happen).

Conclusion / Contingency:

. Work on the promotion side of the campaign, but already be in the editing / polishing stage

of the next novel in case this first one doesn't work out.

Last Words

The Good and the Bad Campaign

Marketing doesn't always work for everyone. It seems like a lot of hard work for little gain. In
fact, it's a lot of hard work for a huge gain, when done correctly. When done badly, you get
results like those advertisements that make you cringe and wonder who had the audacity to

even suggest something so wrong.

For example, there is a soft drinks advertisement where | am that shows the drink's can hitting

people. Its message is supposedly along the lines of "So good, you want to share it with
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everyone." Unfortunately, the message I'm getting from the commercial is, "I don't like this drink,

so I'm using its can to hit people!"

But when marketing campaigns work, they leave you wishing you'd thought of that. For
instance, the performance for the Beijing Olympics 2008 Opening Ceremony. That left most
everyone who saw it in stunned amazement, particularly its ending, when the Olympic Flame

was lit.

After All That, | Still Don't Like Marketing

Marketing isn't for everyone. It is hard work. But the challenges and their pay-offs, when met,
are immensely satisfying. However, it is a case of defining which part of marketing you don't

like. The subject is broad and selling is part of it.

In my experience, many writers do not like the selling part of it. It feels too pushy, too arrogant,

or just not something that a writer should do.

The truth is, though, marketing and selling are necessary parts of being a published writer. And

understanding their roles in a successful writing career is essential.

Suggested Reading List

An overview and quirky introduction to marketing:

Pocket Guide to the Marketing Plan

Malcolm McDonald & Peter Morris
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Butterworth Heinemann, 1997

ISBN 0 7506 2642 9

An A-Z guide to marketing (useful for looking up the jargon):

Pocket Marketing, Fourth Edition, The skills and practice of marketing from Ato Z

The Economist, 2001

ISBN 1 86197 361 6

And for anyone who wants to study marketing in-depth:

Marketing Management, Analysis, Planning, Implementation, and Control, Ninth Edition

Philip Kotler

Prentice Hall International Ltd, 1997

ISBN 0-13-261363-8

Marketing Plans -- How to prepare them, How to use them, Fourth Edition

Malcolm McDonald

Butterworth Heinemann, 1999

ISBN 0 7506 4116 9
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Choices

By Scott Warner
Copyright © 2008 by Scott Warner, All Rights Reserved

Handwritten or typewritten? Windows or Mac? Word or Word Perfect? Spell check or
dictionary? Sans serif or serif? To paraphrase Camus, writing is the sum of our choices. To

write your best, it's important to limit some of those choices.

Yogi Berra said, "If you come to a fork in the road, take it." But it isn't that easy. Social scientist
Barry Schwartz has written in The Paradox of Choice that today's blizzard of options is making
us miserable. Whether salad dressing, car stereos, or software, too much of a good thing can
immobilize. Once made, a decision is unlikely to pleasantly surprise. With all the choices we

have, it's too easy to imagine a better one.

Writers know all about that problem. To create means to bring into existence. And when a writer
flips to a new tablet page, feeds a fresh sheet of paper into a typewriter, or opens a new word
processor document, he has practically infinite choices. A pen stroke or key press has the
potential energy of a brilliant insight, turn of phrase, or poetic image. And there the writer sits,

poised on that all-or-nothing threshold.

Facing that blank page, we're already at risk for what Randall Garrett once called "writer's

snowblindedness." We are the last people who need more choice.

On the other hand, a writer's methods in the era of digital composition present choices that are
new. The image of grizzled Papa Hemingway standing up and two-fingering a Remington is
gone, replaced by laptops that respond instantly to any whim. The task of banging out that all-

important first draft like Kerouac on a weekend bender typing The Subterraneans has been
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replaced by endless fiddling with sentences. And the lone writer trudging to the study to edit a
five-pound manuscript tucked under one arm, blue pencil between lips, has been replaced with

automatic spell checkers, automatic grammar checkers, and version tracking.

An inner drive to create is what makes the writer unique. We all write for different reasons and in

different ways. And this need to write is unlikely to change, no matter what choices appear.

Most writers have the sense that starting a path leads to an inevitable destination. But the
modern ease of changing that path along the way presents a problem. The choice of word
processor, font, printer, backup media, or whether to chuck technology and write in longhand on

a legal pad can shift a writer's mind away from the task at hand.

Editing on the fly makes it too easy to wonder how much better something can sound (what
Schwartz calls "the cost of opportunity"), keeping a writer from letting his mind do the work.
Computer generated voices from the robotic Microsoft Sam to the more natural-sounding
Cepstral David can literally echo your writing. Other software tools -- automatic this or that -- can
be distractions or, worse, can keep a writer from genuinely crafting and shaping words into

ideas.

While some choice is good, too much is bad. Straw, for instance, suggests huts. But too many
building blocks can suggest too many kinds of buildings. It's easy to forget the building is the
main thing. And for a writer, words are always the building blocks. To remain focused on task in

our electronic age, try limiting your choices up front:

e Try writing in longhand. It's portable, energy efficient, and for some writers more creative
in the sense of drawing, i.e. using the right side of the brain. You can even use it in the

tub (try that with a laptop).



Vision: A Resource for Writers/Issue 47 54

e Try pounding the keys of a manual typewriter two-fingered. If it was good enough for
Hemingway, it's good enough for you.

e If composing on a computer, choose your word processor, font, spacing, naming system,
etc. before you start, and avoid changing it.

e Don't let software dictate your writing. Microsoft isn't the writer -- you are. Turn off
automatic grammar checking and keep a guide such as The Elements of Style on your
desk or in your back pocket.

e Don't print a hard copy of every little revision. Let your mind do the writing and use the
software as a tool.

¢ Make a commitment to write and focus on creative choices that affect the content and

not the shape of your work.

McLuhan said "the medium is the message," but for writers the message is always the
message. If choosing how you create is distracting from the act of creating, that's probably a
bad thing. If it's important to make these choices of form and method, it might be better to do so
before starting the task itself. A plethora of choice can easily distract a writer from starting,
finishing, and (most importantly) submitting a work. Save your energy for making the important

choices in writing that affect the writing, and you'll go the distance.
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Market Report:
Mar's Market Report #29

By Margaret McGaffey Fisk
Copyright © 2008 by Margaret McGaffey Fisk, All Rights Reserved

Publication announcements from members of online writing communities are valuable
resources for writers at the beginning of their careers. Though the communities may
contain members at many levels of publication, overall, markets listed in these

announcements tend to be open to new writers.

All the markets presented in this column came from a publication announcement. |
receive announcements from various sources including Vision; The Critter's Workshop;
and Online Writing Workshop for Science Fiction, Fantasy, and Horror. These
announcements are all available online. They list markets at varying levels of payment
or reputation, so if you use these resources, be careful to research the market yourself
before submitting. Even the list below should be used as a signpost rather than a

definitive answer about any market because situations do change. Reputable sites such

as Ralan's SpecFic & Humor Webstravaganza and Duotrope are good places to get the
latest news. They have been known to have information not yet listed on the publisher

website. However, always check the publisher's guidelines as well.

While not all the markets that appear in this column offer "pro" rates, they all provide
some compensation. In my opinion, offering payment is an indication of the

editor/publisher's commitment. In many cases, markets with some compensation are


http://www.ralan.com/
http://www.duotrope.com/
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more likely to stay around because they have considered the economics of running a

publication.
Genre Dark Science Fiction/ Horror SF
Apex Digest Online
Title : . . -
(Note: This magazine was profi led before but has significantly
changed its pay rates.)
Editor(s) Jason Sizemore, Managing Editor/Publisher
Address None
Sub Email submission@apexdigest.com
Specifics Looking for dark science fiction o r horror science fiction.

Requirement Up to 7,500.

Payment $0.05 (five cents) per word.
URL for site http://www.apexbookcompany.com/apex -online/
URL for

http://www.apexbookcompany.com/submissions/

guidelines
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Genre Science Fiction/Fantasy
Title Leading Edge Magazine
Editor(s) Senior Editor: Celadon James
Attn: [Genre] Director
Address 4087 JKB
Provo, UT 84602
Sub Email None
Looking for science fiction and fantasy that does not have
- excessive violence, sex, profanity, or a negative outlook on religion
Specifics P y g g

or traditional family values. All submissions will be returned with

comments as Leading Edge  intends to nurture beginning writers.

Requirement

Up to 15,000 words with stories under 10,000 preferred.

$0.01 (1 cent) per word with a $10 minimum for stories, and $10

Payment . . .
Y for the first 4 pages with $1.50 for every additional for poetry.
URL for site |http://www.leadingedgemagazine.com/
URL for

guidelines

http://www.leadingedgemagazine.com/
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Genre Audio Fantasy

Titl e PodCastle

. Rachel Swirsky, Submissi Edit
Editor(s) A?E Leeck\il\(:,r leb\é/soclijatr(:IIi(SJIIi?(;lrS >
Address None
Sub Email submit@podcastle.org

Looking for fantasy stories of any type from magical realism to

Specifics high fantasy with meaningful fantastical content. Though not open

to horror, they are interested in dark fantasy. PodCastle prefers
reprints and converts stories to audio format with their readers.

Requirement

Between 2,000 and 6,000 words for short fiction and up to 1,000
words on flash. In between are treated as short or flash based on
the editor's discretion.

Payment $100 for short fiction and $20 for flash.
URL for site http://podcastle.org/
URL for

gui delines

http://podcastle.org/quidelines/
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Genre Literary Fiction
Title bravado

Jenny Argante, Prose Editor

Editor(s) Sue Emms, Fiction Editor
Bryan Walpert, Poetry Editor
PO Box 1 3533

Address Tauranga
New Zealand 3141
Fiction: bravadofiction@bravado.co.nz

Sub Email Poetry: bravadopoetry@bravado.co.nz
Prose: bravadoprose@bravado.co.nz
Looking for good, strong fiction. The extremes of genre writing

- such as simple romances or straight horror are unlikely to be
Specifics

accepted, nor is erotica for erotica's sake. Also accepting poetry
and opinionated essays.

Requirement

Stories up to 3,000 words, no length specified for poetry, and
essays up to 3,000 words.

$20 New Zealand ($14.10 US) for stories, $10 New Zealand ($7.05

Payment US) for poems, and starting at $20 New Zealand ($14.10 US) f or
essays. Only essays are paid submissions for non -New Zealanders.
URL for site http://www.bravado.co.nz/index.html
URL for

guidelines

http://www.bravado.co.nz/quidelines.html
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Genre Erotica
Title Ruthie's Club
Editor(s) Neil Anthony, Fiction Editor
Address None
Sub Email Neil@ruthiesclub.com
Specifics Looking for erotic  stories that fit within their themes and

preferences. Read the guidelines page for details.

Requirement

Flash under 300, and stories from 300 to over 14,000. However,
stories under 3,500 are rarely accepted.

Flash up to 300 pays $10, short shor ts up to 1,000 pay $15, up to
3,500 pays $20, and standalone stories between 3,500 and 7,000

Payment . .
y words are $45. $60 for two installments stories between 7,000 and
14,000. Stories over 14,000 words are between $75 and $350.
URL for site http://ruthiesclub.com/
URL for

guidelines

http://ruthiesclub.com/fold.php?pg=substory&s=1893
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Website Review:
Where the Map Ends

By Valerie Comer
Copyright © 2008 by Valerie Comer, All Rights Reserved

http://wherethemapends.com

Anyone who is interested in Christian speculative fiction--reading it or writing it--should

bookmark the website hitp://wherethemapends.com and check back on a regular basis. What is

included in spec fic? Fantasy, science fiction, alternate history, time travel, end-times fiction:

anything a bit--or a lot--off the wall.

Site owner and webmaster Jeff Gerke has set out to create a hub for all things related to this
group of genres, and | believe he's succeeded. Since the site went live in 2006, Gerke has

added a lot of content.

What can you find at Where the Map Ends?

My favorite part of the site is the book list. Gerke has compiled a comprehensive inventory of
every speculative book available from Christian publishing houses to date. Even though I've
been actively watching this market, Where the Map Ends showed me that there are a lot more
novels out than I'd thought. Knowing that not everyone has high speed internet, Gerke has set

the book list up so that you can view images of the covers or go with a simple inventory.

Every month a new interview is posted. Gerke conducts humorous, in-depth conversations with

authors and agents involved in the genre, providing plenty of insider information and tips.


http://wherethemapends.com/
http://wherethemapends.com/
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The forums are known as The Anomaly. In one section of the board, a collaborative writing
project is under way, featuring fantasy versus science fiction in a fight to the death. It looks like

a very active fight, and both sides are recruiting more warriors to continue the battle.

Of course the collaboration isn't the only thing happening in The Anomaly. There are plenty of
places for folks to post other questions and discussions based on the Christian spec fic genres

and to get to know one another. It's an active place.

The webmaster, a published author and former acquisitions editor for major houses, provides a
section with tools for writers. Addressed are topics such as the usefulness of conferences,
which writing books are the best, an explanation of the complete process of publication, idea
and world builders (complete with a random story generator), and a tip-of-the-week column that
has been running for almost two years. Some of the tips are specific to the Christian market, but
many are good sense for writers aiming at any publishing house. They range from things to
avoid (such as pet phrases and ambiguous clues), to dialogue tips, description, characters, etc.

A lot of great wisdom is included.

Gerke realizes that speculative fiction goes far beyond novels. Folks may submit short stories,
poetry, and artwork to Where the Map Ends. It isn't a market so much as a show place for a few
pieces. Manga, machinima, computer games, graphic novels, comics, and more are listed,

along with links to follow should these categories be of interest to you.

The newest section of the website is Marcher Lord Press, a small print-on-demand press that
will release its first three novels in October 2008. Folks are welcome to sign up in advance for
notification and access to first chapters, and when they do, their names are put in a draw for
great prizes. Those who purchase a novel on the grand opening day will receive additional

material--their choice of a virtual coffee table art book and/or an ebook about the history of
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marcher lords. While Marcher Lord Press does not pay advances, it is not a vanity press either.
Jeff Gerke is a professional editor with many years of experience, and he is choosing the novels

with care as well as working with the authors to produce the highest quality book possible.

Gerke has his finger on the pulse of the Christian speculative fiction market, and because of his
personal and professional experience, he knows how to translate the raw data into practical
advice. He's dedicated to building the genre, and | know that if this is also an interest of yours,

you'd be very welcome at Where the Map Ends.
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Book Review:

45 Master Characters:
Mythic Models for Creating Original
Characters

By Victoria Lynn Schmidt

Reviewed by C. D. Ratliff
Copyright © 2008 by C. D. Ratliff, All Rights Reserved

This is an amazing book for writers at any stage in their profession. Ms. Schmidt explains her
objective is to give writers better-developed characters. The book offers us mythic, cross-
cultural models of both male and female archetypes to explore as foundations for our own
unique characters. Each archetype includes the villainous side. This is very useful in regards to

exploring the shadow aspects of character or to create that antagonist we love to hate.

She gives us examples from popular novels and movies to demonstrate the effectiveness of
using these archetypes, and in the end, shows us how to get the most from them in writing. This
author goes the extra mile and gives readers a thorough understanding of how to weave these

characters into the feminine and masculine journeys.

The main portion of the 298-page book presents each archetype in a mythic scenario followed
by personality traits and details concerning what they care about, what they fear and what
motivates them. In the 'Getting Started' section, she defines the master archetypes and the
archetypal patterns for thirteen supporting characters. We see the complex character as a
combination of archetypes with examples for developing them. We then explore the male and

female archetypes separately followed by a section defining supporting characters and their
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function. The final section explores the masculine and feminine journeys complete with

worksheets and tips. | found the entire book both enlightening and helpful.

The first section describes the use of archetype characters and the many ways their driving
force keeps your story alive with believable actions and reactions. She describes archetypes as
"blueprints for building well-defined characters." This section shows character sketches and
guestions to answer that will guides us through choosing the best archetype for the story we
want to write. By following the guide in this section, we can easily develop characters that will

seem to live and breathe.

Section two explores creating female heroes and villains where sixteen female archetypes with
detailed profiles and how they are seen in today's culture are shown. Examples from literature
and film are often noted throughout to emphasize modern concerns of the archetype's
distinctive personality. The chapters are organized the same for each archetype with segments
defining fears, motivations, compatibility with other archetypes and possible character arcs. The
presentation of the villainous side of each archetype, while not as well defined, shows the dark
traits of the character and is followed by examples of the archetype in action through popular

media.

The third section explores creating male heroes and villains using the same format, and also
profiles sixteen archetypes in mythic models. We see Apollo as both the Businessman and his
villainous side, the Traitor. Ares the Protector with the villainous side in the profile of the

Gladiator. You will most likely recognize favorite characters in these profiles; | did.

Heroes and villains do not tell the Story alone; section four is where we find the rest of our
character list. Here creating supporting characters is defined by well-known archetypes such as

the Magi, Mentor, and Best Friend. There you will find rivals and symbol characters such as
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Shadow, Lost Soul, and Double with the most typical uses for them. | was somewhat
disappointed that the trickster archetype was not included; he is one of my favorites as a

shapeshifter and enigmatic character.

In section five, "The Feminine and Masculine Journeys," we discover the complete structure of
each journey and examples of how various archetypes might approach them. We see the
different approaches of male vs. female in topics such as power, support, and perception as
well as an overview of the different issues each will face. This section explores areas intended

to assist writers in creating gender opposite characters with ease.

In the final chapters, she defines each journey and divides the stages into the familiar three-act
structure. The coping strategies and issues that various archetypes might use in negative
situations are included to help writers create a believable character arc. Craft tips follow each
stage with suggestions and ideas for integration and support character roles. Finally, the last

pages of the book contain charts and worksheets that make idea development a breeze.

Overall, | found the book well structured and easy to use as a reference guide. Seasoned
authors as well as new writers will benefit from the vast information covered here. It has a

prominent place on my reference bookshelf.

45 Master Characters: Mythic Models for Creating Original Characters

By Victoria Lynn Schmidt

Published in 2007 by Writer's Digest Books

ISBN-13: 978-1-58297-522-1
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67



Vision: A Resource for Writers/Issue 47 68

New on the Shelves

Forward Motion for Writers has many published authors as members. Here are just a

few of the currently available materials that they have had published!

Lazette Gifford

Professional Choice,
Available in Darwin's Evolutions
(PDF Download)

Silky

Captured as a child and sold into heartless slavery has robbed
Silky of his magical abilities and left him with no expectations of
a better life -- until his own act of bravery delivers him into the

hands of a powerful Lord of the Land.

His troubles are far from over, however, since Lord Reed is out
of favor with the King, and danger threatens at any mischance. Working with Lord Reed
starts him along a path that will lead to power, danger and heartbreak, and a future the
young slave boy could never have imagined. (This is a slightly reworked version of the

Embiid Publishing version from 1998).

Silky is also available as part of a bundle of Lazette Gifford's fiction and nonfiction

works.


http://fmwriters.com/
http://www.mediafire.com/?sharekey=c39b7a1a97a1cfa0ab1eab3e9fa335ca749e188c72fa9a4c
http://www.mediafire.com/?sharekey=c39b7a1a97a1cfa0ab1eab3e9fa335ca749e188c72fa9a4c
http://shop.hollylisle.com/index.php?crn=207&rn=403&action=show_detail
http://shop.hollylisle.com/index.php?crn=207&rn=404&action=show_detail
http://shop.hollylisle.com/index.php?crn=207&rn=404&action=show_detail
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The last two books of the Dark Staff Series have been published as well!

Shana Norris

(Site Member shana)

Something to Blog About

Shana's debut YA novel is available from Amulet Books and
most bookstores as well as Amazon.com and

BarnesandNoble.com. Details here.

Something to Blog About by Shana Norris - February 2008 -

Amulet Books

ISBN-13/EAN: 9780810994744 - Price: $15.95 - 256 Pages

Holly Lisle

The Ruby Key (Book | of Moon & Sun)

On the most dangerous night of the year, fourteen-year-
old Genna and her twelve-year-old brother Danrith go into

the forest to find a healing tree sap that could save their


http://www.double-dragon-ebooks.com/single.php?ISBN=1-89484-160-3
http://www.shananorris.com/books.php
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mother's life. But they don't come back. Instead, they are drawn into the world of the
dangerous nightlings, and into a bargain with the immortal nightling kai-lord--find a

missing child, or they and their mother will die. (Scholastic, May 1, 2008)

Order your copy at your local bookstore, or at:

e B&N
e BooksAMillion
e Amazon

How To Find Your Writing Discipline

A Three-Day Plus 20 Minute Do-It-Yourself
Writing Bootcamp

You want to write.

You've always wanted to write.

But you:

Can't find the time

Can't find the initiative

Can't find the discipline

Buy it here

Justin Stanchfield

(Site Moderator Justinvs)


http://search.barnesandnoble.com/booksearch/isbnInquiry.asp?z=y&EAN=9780545000123&itm=1
http://www.booksamillion.com/ncom/books?id=4023033343042&isbn=0545000122
http://www.amazon.com/Ruby-Key-Moon-Holly-Lisle/dp/0545000122/ref=sr_1_1?ie=UTF8&s=books&qid=1202303439&sr=8-1
http://shop.hollylisle.com/index.php?crn=206&rn=388&action=show_detail
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Space Cowboy

This debut young adult novel is now available from Usborne Publishing

Ltd in the United Kingdom. Check it out here.

Tamara Siler Jones

Valley of the Soul

Detective Dubric Byerly returns in the third and final installment
of this medieval fantasy-meets-thrilling mystery, genre-bending

series from the author of Ghosts in the Snow and Threads of

Malice.

C. E. Murphy


http://www.amazon.co.uk/Space-Cowboy-Justin-Stanchfield/dp/0746087128/ref=sr_1_1?ie=UTF8&s=books&qid=1204488826&sr=8-1
http://www.booksamillion.com/bam/covers/0/55/358/711/0553587110.jpg
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House of Cards

Isolated from her tribe, Rhenna of the Free People walks
alone, guarding the borderlands. But the mountain-
dwelling shapeshifters, allies of her people, are
disappearing, and word has come of a new evil. Known
by their red stones and the chaos in their wake, the
followers of the Stone God have made their ascent,

spreading anger and war.

For more information, Check Here

Wen Spencer

Endless Blue

The Very Large Object That ATE the Other Very Large

Objects!

The Sargasso. Space ships go in, and they don't come back.
But as the all-destroying Nefrim drive humanity from the stars, everything depends on

one captain's desperate gambit: to dial his stardrive to zerod to "fall off the map"d and


http://www.eharlequin.com/storeitem.html;jsessionid=F4BA2AD023C8C3EB7C4ADA541F952255?iid=16649&cid=
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plunge into the ocean-covered pocket universe that is the Sargasso. Within is a secret
that can change a galaxy. And, though escape is a trick generations of trapped
starfarers have tried and failed to masterd now the fate of two universes depends on

Mikail Volkov being the first to GET OUT!

For more information, Check Here

Lynn Viehl

Evermore

Jayr is proud to be the only female ever permitted to

serve as seneschal to a Darkyn lord. But in her

centuries of service to Master Byrne, she has fallen in
love with him. Now, Byrne plans to step down and hand over the Jardin to another Kyn

lord-a move that threatens not only Jayr's position, but her very life...

For more information, Check Here

Jack Scoltock


http://www.webscription.net/chapters/1416573852/1416573852.htm?blurb
http://search.barnesandnoble.com/booksearch/isbnInquiry.asp?z=y&EAN=9780451222848&itm=5
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_ (Site Member Jakers)

An excerpt from one of his historical writings also appears in
Literature Reading with Purpose Course 2, a learning resource

for New York students published by McGraw/Hill.

Maria Zannini

Site Member mz

Touch of Fire

This futuristic fantasy was released in May 2008 by Samhain
Publishing (ISBN: 978-1-60504-031-8). It starts life out as an e-book
and will go to print in Winter 2009.

You can read an excerpt and buy a copy here.


http://www.virtualtales.com/Peoples-Cultures/Golden-Weddin-the-B.V.M.html
http://samhainpublishing.com/romance/touch-of-fire
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Ed Greaves (Site Member Temporus) debuts with Sucker Kiss, a short story in the
Dark Territories anthology, edited by Gary Frank and Mary SanGiovanni. The book is

now available from GSHW Press

Chris Ward (Site Member headofwords) sold Spruscia's Baby to Reflection's Edge.

Read it here.

Kristen Howe (Site Member angelscribe) has the following poetry available:

Whistling Winds is available at Languageandculture.net.
Soprano Saxophone is available in the latest issue of Nomad's Choir.
Immense Ourselves will appear online at Conceit Magazine in February 2009.

Stephanie Green (Site Member Lysistrata) has three poems up on Breath and Shadow:

A Sense Of A Man
You and You
Essay.

Check them out here.


http://www.reflectionsedge.com/archives/jun2008/sb_cw.html
http://www.abilitymaine.org/breath/July08/sgreen.html

