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Masthead 

 

Vision is published bi-monthly and pays .005 (one half) cent per word. I will be happy 

to look at any articles that will help writers.  We pay one half cent per word for 

material. 

Guidelines for Vision 

If you have any questions, or would like to propose an article for an upcoming issue, 

feel free to drop a line to either of the editors below.  We look forward to hearing from 

you! 

Lazette Gifford, Publisher and Editor 

Vision@lazette.net  

Features' Editor (Reviews): 

Margaret Fisk 

margaretfisk@fmwriters.com 

Copy Editor: 

 Ellen Wright  

Copyright Information 

http://lazette.net/vision/submit.htm
mailto:Vision@lazette.net
mailto:margaretfisk@fmwriters.com
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Entire contents Copyright 2008, Forward Motion E-press. 

All rights reserved. Reproduction in whole or in part without permission is 

expressly prohibited, except that the entire issue may be freely distributed, 

so long as it remains complete and unchanged. 
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About This Issue 

Issue # 44 

March/April 2008 

 

Yes, it looks as though we have broken the 

Interview Curse!  I'm not certain if Shana 

knew the risk she took when she agreed to 

do the interview, but we both seem to have 

survived it! 

We have a really wonderful issue, with great articles.  Thank you to everyone who has 

written for Vision and made it so popular.  Please continue!  Vision always needs new 

articles. 

I hope that you enjoy this issue.  Do drop me an email and let me know if you like it!  I'm 

always interested in hearing from readers.  Are there subjects you would like to see 

covered?  Let me know and I'll see if I can find someone to do a good job! 

Also remember, Forward Motion is celebrating its tenth year in helping writers achieve 

their dreams of writing better and publication.  Stop by and check the site out! 

Don't forget that I'm always looking for new articles.  I'd be happy to hear from you! 

mailto:vision@lazette.net
http://www.fmwriters.com/
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From the Editor: 

Karma Snow and Following Your Dreams 

By Lazette Gifford 

Copyright © 2008 by Lazette Gifford, All Rights Reserved 

 

It's March, and the ice age of this last winter is finally starting to retreat.  I've seen the jagged, 

brown edges of grass sticking up at the edges of snow piles!  It won't be long until all that white 

stuff is gone again. 

This year we had a lot more snow than usual, and it was my fault.  This was Karma Snow.  For 

years, I've sat in my nice warm house, happy as a kitten whenever it snowed.  Isn't it lovely, I'd 

say as my poor husband grumbled and went out to shovel or had to drive to work. 

This winter, my husband took a job in New York -- and I was the one out there dealing with the 

snow.  So this winter's snow-on top of - snow was my fault.  Karma. 

I do hope some of you out there enjoyed it! 

I wrote something in my LiveJournal the other day that I think is really appropriate to Vision: A 

Resource for Writers.  I hope that you find it helpful! 

 

Whatever your dream is for publication, that's the one you should follow.  That doesn't mean it 

has to be a dream of seeing your book on the shelves of bookstores.  I concentrate on that facet 

because that's the world I am most involved in, so it's natural for my thoughts to go in that 

direction.  But remember, I have work up on websites, too.   
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If your dream is to have a story on a website that is visited by thousands of people, that is a 

perfectly legitimate and good dream as having a book in a store.  It's your dream.  You should 

pursue it in every way that you can.  And, while I've said not to let people talk you out of trying 

for that book on the store shelf, by the same token, don't let them talk you into it, either.  As long 

as you fully understand what it is you want, and understand both what you gain and what you 

lose, and then go after what you want. 

And don't listen to the people who tell you that it is impractical.  Dreams are meant to be 

impractical on some level.  If they were things you could do easily, they'd hardly be worth 

dreaming about.  Some people may even tell you that pursuing dreams is something you should 

give up.  If everyone followed that advice we'd be a very poor world. 

Find your dream and follow it.  Don't go the easy way -- because the easy way will rarely be the 

fulfillment of your dream.  If you are going for website publication, then work harder to make 

certain that publication is the very best you could possibly write.  Find out about website layout 

and the best way to present it.  Even in Blogger and LJ there are a number of options.  Make it 

unique, and make it yours. 

If you are going to try for traditional publication, remember that it is harder work.  The writing 

might be much the same, but you are going to have to deal with everything from query letters, 

synopsis writing, and submission packages to agents and contracts.  Don't let that daunt you.  

Every month there are new names on the shelves, and you know that they had to go through 

the same thing.  (Even the ones who are old writers under new names still had to do this 

initially!) 
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Workshop: 

Quick Stop for Semi-Important 
Characters 

By Lazette Gifford 

Copyright © 2008 by Lazette Gifford, All Rights Reserved 

 

Sometimes a writer needs a special character to fill a specific spot in their story -- a character 

who may have an important roll to play, but who is not going to be around long enough to be 

considered one of the major characters.  He (or she) needs something quick to bring him to the 

forefront of the story and make him real to the reader.  You don't want to invest pages of pre-

work material on the development and motivations for someone who might only meet your main 

characters once.  And, more importantly, you are not going to have room to bring those aspects 

into play in the story. 

However, you don't want this particular character to be a ubiquitous 'red shirt' or spear holder 

either.  So what characteristics are important -- both physical and mental -- to make this 

character real for the few paragraphs that he appears on the page? 

Step 1:  Make him different 

If you your main character has a bald head and tattoos on his face, create the newcomer with 

long flowing hair and scar-less -- or the opposite, of course, can work as well.  This can also 

work for both men and women in the right situation -- don't be afraid to do something unusual to 

make this sort of character stand out in the crowd for the short time they will be present.  Look 

for opposite descriptions that will make the reader immediately realize 'this is a different' person: 
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tall and lithe versus short and squat, pale versus dark, etc.  From the moment this character is 

spotted by the reader, give the newcomer a tag that will set him apart from the rest of the crowd. 

As he neared the edge of the wall, Peren saw the EmWa king -- a short, stocky man with a full, 

dark beard that covered most of his face and transitioned into his equally scraggly hair without a 

break break.  The king looked at Peren and his five tall, pale-skinned companions with the kind 

of disdain that made Peren think this meeting would not work out well. 

Your turn: 

Take a look at a main character from one of your own stories and see what sort of opposite 

character you could create to take the attention of the reader for a few crucial paragraphs.  

Remember that, if the story supports it, this character can be outlandish in some ways.  In fact, 

this is a good exercise to see how far you can go without making the character unbelievable.  

Step 2: Make him loud and loquacious  

Another way to help a character stand out from the crowd is to give him lines of the sort you 

might otherwise have saved up for your main characters, or make him hog the scene to 

himself.  Remember, he is only going to be around for a couple pages, so let him make the most 

of it.  Let him talk a great deal (if that is possible within the structures of the story).  This can be 

especially helpful if he gives your main character information that later proves to be more 

important than it first appears. 

"We would ha' been here yesterday, but the damned Menta River flooded early this year," King 

Eagle said, shaking his head so that the beard bounced from side-to-side.  He had not stopped 

talking from the moment they were introduced and all the way into the village tavern, where 

people turned and stared at the strangers, obviously worried.  "Damned nuisance.  We had to 
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climb through the Varda Pass -- damned cold place, and all but one of the way stations are 

snowed in and empty this year.  Doesn't this tavern have any decent ale?  Not the weak 

northern water you people call ale -- the real stuff.  It'll take your breath away, it will, with a 

single sip.  I could drink this all day and never get drunk.  What use is that?" 

 King Eagle took another long swill of the ale and Peren leaned forward, ready to ask questions, 

but the man began talking again even before he put the goblet back down.  "I hate the snow.  

Nothing good comes from it.  You'll freeze your ass off if you aren't careful.  Or something far 

more important, eh, northerner?" the king said, jabbing at Peren with a stubby finger and 

laughing.  He drank more ale and talked more.  "Damned bad winter, even in the south this 

year.  Nothing right, you know.  So?  So?  What is it you want from me, Peren of the 

Northlands?  Do you think I came here to listen to myself talk?"   

Actually, that was exactly what Peren had begun to think. 

Your Turn: 

Take your character from the first exercise and start him talking -- but somewhere in the midst of 

the trivialities, hide an important piece of knowledge.  Just for example, What might have been 

important in the dialogue above?  My thought was that it was the part about the Menta River 

flooding early this year.  When you consider it against the rest of the information, it is somewhat 

out of place, since the rest is about how hard and cold of a winter it is. Why, then would the river 

be flooding? 

Step 3: Have the other characters react to his importance (or lack of it) 

How others, especially those who do not have a direct connection to the main characters (like 

people in a crowd) react to the presence of someone can also help to single him out as 
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someone to watch.  This can work in two opposite ways -- people treat the newcomer with 

uncommon deference, or they purposely ignore or are rude to the newcomer.  Either reaction 

can help the reader focus on the character.   

The tavern door opened again, sending another cold draft through the common room while the 

fire in the hearth blazed brighter, as though in defiance of the wind.  Snow scuttled in ahead of 

the woman wrapped in a long dark cloak who came through the door. 

And if everyone in the room had not gone suddenly silent, and even King Eagle's eyes grown 

wide with surprise (or worry), Peren wouldn't have considered the figure anyone more than a 

local villager.  However, seeing the way everyone else reacted to her entrance sent a new chill 

through him, even before the woman turned in their direction. 

Your Turn 

This time, try your hand at writing two different scenes, using the same set of characters.  In the 

first, draw attention to the new character specifically because he or she draws attention.  In the 

second scene, present a character who draws the reader's attention by the way the others do 

not notice, or purposely turn away from, the character. 

Your Turn Once More 

Use all three methods to create a memorable character in 200 words or less. 

  

Some of this will seem obvious to many of you, of course.  However, these are often the sort of 

things we save for our on-going characters, and forget that sometimes the lesser people need a 
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little more attention as well.  If the character is going to give some important information -- even 

if that information is not apparent at first -- make him memorable.  This is so that later, when that 

information is again presented, the reader is not left going 'Who?  When?' but has a clear vision 

of the scene. 

Remember that you are trying to get the reader to focus quickly on the character and let that 

character be more important than a piece of the background for a page or two -- and then 

disappear again as the story moves on. 

Then, two hundred pages later when your main character realizes he learned something 

important from the EmWa King, your readers will not be left trying to remember who that was, or 

flittering back through the book trying to find the scene. 
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Interview: 

Shana Norris -- Something to Write 
About 

By Lazette Gifford 

Copyright © 2008 by Lazette Gifford, All Rights Reserved 

 

Shana Norris's first published book, Something 

to Blog About, has recently been released by 

Amulet Books and can be found on bookstore 

shelves or at your favorite on-line bookseller.  

This delightful story is filled with great 

characters and memorable incidents. Klutzy 

Libby Fawcett is wonderful, and her problems 

are both hilarious and real as she navigates 

through one disaster after another. 

Shana (pronounced Shay-Nuh) took time from 

working on her next book to answer a few 

questions about writing and the young adult 

story market. 

Be sure to check out Shana Norris's website and, of course, her own blog! 

http://www.shananorris.com/books.php 

Something to Blog About by Shana Norris - February 2008 - Amulet Books 

http://www.shananorris.com/books.php
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ISBN-13/EAN: 9780810994744 - Price: $15.95 - 256 Pages 

  

Vision: Tell us about your new book including what inspired you to write it!   

Something to Blog About is a humorous young adult book about a fifteen-year-old 

girl named Libby who decides to start a secret blog after accidentally burning half 

her hair in chemistry class. But the blog ends up getting posted all over her school 

and gets her into a lot of trouble with her friends. The idea for Something to Blog 

About came from my own experiences with online journaling. I first started keeping 

an online journal back in 1996 and Iôve had one in some form ever since then. 

During college, my online journal was discovered by some of my classmates. It 

was a bit embarrassing because of some of the things I had written, but thankfully I 

didnôt get into all the trouble that Libby gets into in my book!  

Vision: How long did it take you to write 

Something to Blog About and what the process 

was for getting your first book accepted and 

published?  Did you approach agents or publishers 

first?    

I wrote the first draft in exactly three weeks. Iôm 

usually a fast first draft writer, but that was really 

fast even for me. Then I spent the next few months 


